VOL  79.  NO.  29  aMtUnM  I«m  Imimmn 


JULY  13.  1946 


100  YEARS  OLD  ! 


On  this  July  ISth,  Henry  C  Lytton’s  hundredth  anni¬ 
versary,  the  Chicago  Daily  News  congratulates  and  ac¬ 
claims  him,  the  sole  survivor  of  the  **14  great  pioneers** 
of  Chicago*s  State  Street. 

His  vision  foresaw  the  fabulous  growth  of  State  Street. 
His  iudustry  helped  to  build  it.  His  name  is  inseparably 
linked  with  it.  And,  now  that  a  century  is  a  part  of  him, 
his  is  the  supreme  satisfaction  of  knowing  that  he  helped 
mightily  in  the  making  of  the  greate^^ij^^ng  mariiet 
place  in  the  world.  j 
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★  .  .  .  with  incredible  Coney  Island.  This  popular  100-year-old 
Oceanside  playground  was  once  the  home  of  the  Canarsies, 
an  Indian  tribe,  and  later  named  "Conynge'*  by  the  Dutch. 
Colorful,  typically  American,  Coney  Island  has  been  host  to 
44  million  people  in  a  peak  season,  1,250,000  on  one  Sunday. 
100  million  hot  dogs  are  consumed  each  season  and  experts 
figure  that  each  visitor  spends  at  least  $1  among  the  495 
concessions,  numerous  bathing  places,  mile-a-minute  power 
rides,  slides  and  thrillers,  along  three  gay  miles  of  boardwalk. 
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'JOB  DIVIDENDS' 
at  General  Electric 


GENERAL  ^  EIECTRIC 


IDITOR  ft  PUILISHIR  for  Jaly  II,  IfM 


For  the  year  1945,  $35,000,000  in  addition  to  wages 


was  spent  by  General  Electric  in  extra 


benefits  for  employees 


It  isn’t  a  new  thing  for  General  Electric  to  put  more 
than  money  into  pay  envelopes  for  its  employees. 

"Job  dividends” — theseextias  that  G-E  employees 
get  in  addition  to  wages — have  a  soimd  busmess 
reason.  To  be  successful,  a  company  must  be  effi¬ 
cient.  A  man  with  fewer  worries  can  produce  more 
efficiently,  vdiich  makes  further  benefits  possible. 

Profit-sharing  plans,  relief  and  loan  plans  began 
over  10  years  ago  at  General  Electric.  Life  insurance 


for  employees,  cash  for  suggestions  began  over  20 
years  ago.  Pension  plans  were  started  33  years  ago. 
And  vacations  with  pay  began  53  years  ago. 

Every  employee  has  a  stake  in  the  future  of 
General  ElecMc.  For  out  of  its  success — and  only  out 
of  success — can  come  further  advances  in  living 
standards.  That  is  the  aim  of  General  Electric,  not 
alone  for  its  employees,  but  for  the  public,  who  gain 
by  new  and  better  products,  continuously  improved. 


REACH^  DETROIT  HOMES 


ne  Mam  Mm 

When  advertising  media  are  considered,  too  much  emphasis  is  apt  to  he  placed  on 
circulation  as  such.  The  value  of  circulation  lies  not  alone  in  mere  numbers  of 
copies  hut  in  its  correlation  to  the  public  it  serves. 


A  cross  section  of  the  1,400,000  doily  readers 
of  The  Detroit  Times  Is,  within  a  fraction  or  two,  identical  with 
a  cross  section  of  the  Detroit  market. 


Just  another  proof  of  the  appeal  of  The  Times  to  a  predominance  of  the  buying 
public  on  any  purchasing  level. 


A  GOOD  NEWSPAPER  .  .  .  FASHIONED  FOR  THE  FAMILY 


KIPKiSlMTtD  NAriONAltr  SV  THt  HfASSt  AOVnilSIMO  SHVICf 


PROMOTE... 


AIRCRAFT  INDUSTRIES  ASSkOCIATION  OF  AMERICA,  INC. 


610  Shoreham  Building  j-  •  Washington  5,  D.  C. 


Now  is  the  time  for  COMMUNITY  ACTION  to  keep  America  and 
your  city  ahead  in  the  air! 

★ 

A  $1,000,000,000  Federal  airport  building  program  is  getting  under 
way,  aimed  at  making  this  a  ''nation  on  wings,”  just  as  it  has  been 
a  nation  on  wheels . . .  ultimately  this  will  re<piire  that  each  of  more 
than  16,000  communities  provides  some  kind  of  landing  facility— 
less  than  25%  of  American  communities  now  have  airports. 

★ 

Deciding  factor  in  the  race  for  airports  is  enlightened  community 
action.  The  billion  dollar  Federal  program  will  sprinkle  only  3,000 
new  ports  on  a  national  population  and  area  basis.  This  means  local 
promotion  and  financing  is  the  answer  to  transform  America’s  cities 
and  towns  into  air  "ports.” 

★ 

An  outline  of  the  Federal  Airport  Act  and  hints  on  community 
airport  planning  are  presented  in  a  special  airport  issue  of  "Planes,” 
official  publication  of  the  Aircraft  Industries  Association, 


Step-by-Btep  airport  development  is  reduced  to  the  simplicity 
of  a  cooking  recipe  in  this  concise  summary.  Write  or  voire  for 
free  mats  and  copies  of  the  ** Airport”  issue  of  ^Planes.” 
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FCC  Hearing  Develops 
Into  Trial’  of  N.  Y.  News 


Other  Applicants  for  FM  Permits 


Quiz  Executives 
By  Jerry  Walker 

AN  EXAMINER  for  the  Federal 

Communications  Commission 
put  the  New  York  News  on  Mai 
tor  its  editorial  policies  this 
week.  Acceding  to  the  demands 
of  several  groups,  including  the 
American  Jewish  Congress, 
some  labor  unions  and  leftist 
organizations,  the  government 
representative  opened  the  door 
for  testimony  as  to  the  “edi¬ 
torial  character"  of  the  News 
Syndicate  Co.,  Inc.,  one  of  18 
applicants  for  FM  station  per¬ 
mits  in  the  New  York  area. 

From  the  start  of  cross-ex¬ 
amination  of  News  witnesses  by 
counsel  for  other  applicants  it 
became  apparent  that  the  hear¬ 
ing,  conducted  in  the  United 
States  Courthouse,  would  turn 
into  a  battle  royal  in  which  a 
dozen  minority  aiMl  racial 
groups  seek  to  knock  out  this 
particular  newspaper  as  a  pros¬ 
pective  radio  licensee. 

Hearing  Beopens  July  18 

Alter  two  days  of  direct  testi¬ 
mony  in  behalf  of  the  News  ap¬ 
plication,  and  a  discussion  of 
the  rights  of  certain  parties  to 
participate  in  the  proceedings, 
the  newspaper’s  case  was  tabled 
until  other  applicants’  presenta¬ 
tions  had  been  receiv^.  Sev¬ 
eral  other  newspapers  are  prin¬ 
cipals  in  the  hearing  which  is  to 
determine  who  will  receive  FCC 
licenses  for  five  frequencies. 

Highlight  of  the  News  inquisi¬ 
tion  is  scheduled  for  Thursday, 
July  18,  when  Examiner  J.  Al¬ 
fred  Guest,  a  regional  attorney 
for  FCC,  has  announced  he  will 
receive  afiidavits  and  other  testi¬ 
mony  from  the  American  Jewish 
Congress. 

Although  the  Commission  re¬ 
cently  barred  the  AJC  from 
cross-examining  News  officials, 
at  the  hearing,  since  it  is  not  an 
applicant  itself.  Guest  ruled  this 
week  that  the  FCC  procedure 
permits  all  interested  parties  to 
submit  pertinent  data.  Informa¬ 
tion  about  News  editorial  pol¬ 
icies  and  treatment  of  news 
stories  is  pertinent.  Guest  held, 
over  the  protest  of  Percy  Rus¬ 
sell,  Jr.,  ’  News  attorney,  that 
“if  we  go  into  the  policies  of 
the  News  as  a  newspaper  we  are 
going  to  go  far  afield.” 

A  newspaper’s  policy  regard¬ 
ing  race  and  cre^  “might  be 
relevant’’  when  the  paper  came 


on  Editorial  Policies 


before  the  Commission  for  a  li¬ 
cense  to  broadcast,  the  examiner 
contended.  At  one  point  in  a 
discussion,  counsel  for  one  of 
Uie  applicants  questioned  the 
first  item  in  a  code  of  basic 
program  policies  set  forth  for 
the  News  station.  This  stated: 
“The  name  and  word  of  God 
must  be  used  with  reverence." 

Other  questions  aimed  at 
Francis  M.  Flynn,  business  man¬ 
ager  of  the  News,  included  one 
as  to  the  reason  why  the  news¬ 
paper  had  discontinued  its 
“Battle  Page”  during  the  last 
presidential  election  campaign; 
another  as  to  the  competency  of 
the  staff;  several  as  to  editorial 
direction.  Some  comment  was 
made  as  to  the  exclusion  ot  Jobn 
O’Donnell  from  any  listing  of 
probable  programs  on  the  News 
station. 

An  attempt  by  Will  Maslow, 
attorney  for  the  American  Jew¬ 
ish  Congress,  to  cross-examine 
Mr.  Flynn  was  stopped  by  Ex¬ 
aminer  Guest  on  the  basis  of  the 
Commission  ruling,  but  a  few 
moments  later,  three  applicants 
announced  they  had  retained 
Mr.  Maslow  as  co-counsel. 

“When  was  this  done?”  In¬ 
quired  Mr.  Russell. 

“Five  minutes  ago,”  replied 
Joseph  Brodsky,  attorney  for 
the  People’s  Radio  Foundation 
and  National  Maritime  Union, 
who  has  also  been  identified  with 
the  Daily  Worker  Interests. 

“And  without  compensation,” 
added  Bernard  Fein,  a  radio  en¬ 
gineer  and  an  individual  appli¬ 
cant. 

Mr.  Russell  indicated  he  would 
challenge  the  procedure  under 
which  the  News  was  being  put 
on  trial.  If  overruled  in  this 
instance,  the  News  attorney  told 
E  &  P,  it  is  likely  the  case  will 
be  appealed  to  the  courts  on  the 
ground  of  an  infringement  of 
the  freedom  of  the  press. 

The  examiner  has  referred  to 
the  Commission  the  question 
whether  Maslow  should  be  al¬ 
lowed  to  cross-examine  News 
officials  in  his  role  as  counsel  to 
other  applicants. 

An  intimation  as  to  the  tack 
that  some  of  the  News  opponents 
intend  to  take  to  beat  down  its 
application  came  in  questioning 
of  Mr.  Flynn  on  the  circulation 
figures  which  he  had  submitted 
to  show  the  public  acceptance  of 


the  newspaper  not  only  in  New 
York  CiW  but  throu^out  the 
country. 

He  was  asked  to  give  the  per¬ 
centage  (rf  News  circulation  to 
the  total  circulation  of  news¬ 
papers  in  New  York  City:  then 
the  same  data  as  to  the  Wash¬ 
ington  (D.  C.)  Times-Hemld, 
and  as  to  the  Chicago  Tribune  in 
respect  to  those  cities. 

In  each  instance,  Mr.  Flynn’s 
statistics  indicated  the  partic¬ 
ular  newspapers  represented 
about  one-thiid  of  the  total  cir¬ 
culation  daily  and  in  the  neigh¬ 
borhood  of  one-half  on  Sunday. 

Whereupon  the  Interrogating 
attorney  remariced,  “Mr.  Exam¬ 
iner,  I  sttomit  that  that’s  a  very 
powerful  newspaper  empire.” 

An  argument  will  be  made,  it 
was  hinted,  that  the  McCormick- 
Patterson  families  already  have 
a  potent  voice,  therefore  they 
should  be  denied  one  of  the  few 
available  wavelengths  in  New 
York  City  in  favor  of  some  mi¬ 
nority  group. 

Flynn  Chief  Witness 

In  the  cases  of  other  non-news¬ 
paper  applicants,  cross-examina¬ 
tion  centered  almost  entirely 
upon  the  promises  made  as  to 
programming  of  the  proposed 
station.  But  in  the  case  of  the 
News  petition,  all  questioning 
thus  far  was  directed  at  man¬ 
agement  personnel  and  the  ex¬ 
tent  to  which  the  directing 
heads  of  the  newspaper  would 
control  the  policies  of  the  sta¬ 
tion. 

Mr.  Flynn  carried  the  burden 
of  early  examination,  since  he 
was  the  principal  witness  pre¬ 
senting  the  News  Syndicate 
company’s  leathei-t>ound,  37- 
section  report  on  its  manage¬ 
ment,  history,  public  service, 
and  intentions  ot  performance 
in  the  radio  field. 

Mr.  Flsmn  made  it  clear  that 
the  News  does  not  now  have 
any  radio  interest  other  than 
spending  $120,000  a  year  for 
newscasts  on  WNEW,  an  inde¬ 
pendently-owned  and  operated 
station.  A  staff  of  29  persona  is 
employed  to  prepare  the  news 
programs. 

Under  questioning  as  to  the 
reasons  why  the  News  sought  a 
station  of  its  own,  despite  its 
admission  that  it  would  cost  up¬ 
wards  of  $500,000  the  first  year, 
Mr.  Flynn  replied  that  the  com¬ 
pany  believed  it  ml^t  as  well 
tvum  the  $120,000  it  is  now 
spending  for  a  program  into  par¬ 
tial  payment  for  total  operation. 
Perhaps  in  a  few  years,  he 
added,  the  station  wo^d  return 
a  financial  profit,  since  the  News 


Name:  FM  Flynn 

Principal  witness  for  the  News 
Syndicate  Co.,  Inc.,  in  the  hear¬ 
ing  on  FM  Ucense  applications 
this  week  in 
New  York  City 
was  Francis  H. 

(Jack)  Flynn 
business  m  a  n  - 
ager  of  the  Nets 
York  News. 

“What’s  your 
name?”  asked 
the  hearing  sten¬ 
ographer. 

“F.  M.  Flynn.” 

In  the  par¬ 
lance  of  the  ra¬ 
dio  trade, .  the 
initials  FM 
Identify  “frequency  modulation." 


FlyBB 


has  a  great  deal  of  experienced 
talent  and  entertainment  experi¬ 
ence  to  devote  to  the  protect 

Mr.  Flynn  called  attention  to 
the  News  Syndicate  Co.  b^ 
ance  sheet  for 
showing  assets  of 
and  a  surplus  of  $19,077,09$.  It 
is  evident  he  said,  that  the 
company  has  “adequate  re¬ 
sources”  to  back  up  its  plans  to 
a  station  which  will  cost  $100,- 
000  to  build  and  $240,042  a  year 
to  operate.  .  ^  . 

He  set  forth  a  detailed  state¬ 
ment  as  to  the  ownership  of  the 
company,  a  subsidiary  of  the 
Tribune  Company  ot  Chicago. 
Since  the  death  of  Capt  Joseph 
H.  Patterson  in  Hay,  he  re¬ 
lated,  the  acting  president  of  tto 
News  Syndicate  Co.  U  Roy  C. 
HoUiss,  who  had  been  saeond 
vicepresident 

Under  terms  of  the  corpora¬ 
tion  by-laws,  Mr.  Flynn  staM. 
the  first  vicepresident.  Cot  Rob¬ 
ert  R.  McCormick,  might  have 
moved  up  to  the  presidency  of 
News  Syndicate  Co.,  but  he 
chose  to  waive,  exercising  rights 
under  a  clause  which  provided 
for  succession  of  the  “next  high¬ 
est  ranking  vicepresident  who  is 
able  to  serve.”  Colonel  McCor¬ 
mick,  it  was  explained,  declared 
himself  unable  to  serve  becauM 
of  his  interests  in  Chicago. 

Hr.  Flynn  also  testified  that 
all  10,000  shares  of  common 
stock  of  News  Syndicate  Co. 
are  owned  by  the  Tribune  Cmn- 
pany,  and  there  are  7,130  diares 
of  preferred  stock  outstanding, 
held  by  901  employes  or  rela¬ 
tives  of  employes  of  the  News. 

Recently,  he  said,  an  investi¬ 
gation  was  made  as  to  the  eit- 
Uenship  of  the  stockholders  and 
it  was  found  that  499,  owning 
7,094  shares,  were  Americans.  ' 

All  officers  and  directors  qf 
the  News  Syndicate  Co.,  except 
Mr.  Holllss  and  Mr.  Flynn,  are 
officers  or  directors  of  toe  Trib¬ 
une  Company.  Included  are 
Colonel  McCormick,  Elbert  M. 
Antrim.  Chicago;  Mrs.  Eleanor 
Patterson.  Washington;  Mrs. 
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Canadian  Manufacturers 
Jump  Newsprint  $6.80  a  Ton 


U.  S.  Must  Pay  Dollar  Parity  Loss; 
Additioncd  bcrease  Anticipated 


EXPECTED  dally  stnoe  Jufy  S 
when  the  raising  of  Canadian 
dollars  to  par  with  United  States 


flow  of  newsprint 
United  States. 


Paul  Kellogg,  general  manager 
of  the  Newsprint  Association  of 
Canada,  indicated  in  Montreal 
July  11  that  if  other  Canadian 
manufacturers  are  to  follow  suit 
into  the  11  will  be  by  individual  action 
since  no  Joint  announcement  has 


The  newsprint  price  of  $87  per  been  discussed. 


srlth  a  resultant  loss  ton  in  New  York  worked  out  to  In  Ottawa  July  11  Wartime 


•(  approximately  10%  in  re- 
wesme  to  Canadian  producers, 
srent  into  effect,  the  first  In¬ 
creases  in  Canadian  newsprint 
price  were  announced  this  week 
by  manufacturers. 

Abltlbi  Power  t  Paper  Co., 


$73.70  in  Canadian  funds  before  Prices  and  Trade  Board  officials 
Canada  revalued  its  dollar.  This  said  that  if  Canadian  newsprint 
mar^n  now  has  disappeared  ex-  manufacturers  raised  their  price 
cent  for  tte  mills  increasing  to  the  American  market  It  was 
price.  not  unlikely  that  newsprint 

Confusing  the  picture  both  for  prices  to  the  Canadian  consumer 
the  manufacturers  and  U.  S.  con-  would  be  revised  upward  since 


L^,  Toronto,  the  St.  Lawrence  sumers  is  the  fact  that  no  price  they  are  based  traditionally  on 


Paper  Mills,  through  its  Amer¬ 
ican  distributor  the  Wright  Pa 
per  Co.,  New  York,  and  the  Con 
aoUdated  Paper  Corp.  Ltd. 
Montreal,  were  the  first  to  In- 


ceiling  exists  on  newsprint  in  New  York  market  listings, 
either  the  U.  S.  or  Canada.  Although  no  announcement 
Tedmically,  the  Office  of  Price  has  been  made  it  is  expected 
Atoinistratlon  is  extinct  and  newsprint  manufacturers  in  the 
price  per  ton  of  paper  could  be  U.  S.  will  follow  suit  as  Cana- 


form  U.  S.  customers  that  price  increased,  but  Congress  now  is  dian  mills  increase  newsprint 
per  ton  of  newsprint  was  in-  debating  reviving  price  controls  prices,  lustiflcation  being  rising 
creased  by  $6.80,  effective  July  in  some  form. 


11. 


costs  of  operation  in  this  coun- 


Otibar  ICHs  to  Follew 


In  effect,  if  Congress  passes  a  try. 

_  new  price  control  law  and  When  OPA  ended  legally  it 

Tttie  three  manufacturers  save  makes  it  retroactive  to  July  1,  had  under  consideration  a  $6  per 
as  reasons  for  thrbooet  toe  dol-  pub-  ton  new^rint  price  increase, 

lar  parity  loss  on  sales  navable  Ushers  purchasing  newsprint  but  no  order  was  Issued, 
to  ^  funds  torlSrdm  h^  over  the  price  in  effect  when  For  that  reason  there  was 
ing  <rf  TO^ronorUoM  it  SouM  OPA  died  would  be  Uable  to  speculation  among  U.  S.  pub- 
wit  £  b^r^toe“mDS“M  first  newsprint 

As  E  ft  P  wmt  to  nrtHis^  tom  ceiling  price,  unless  a  release  hikes  were  announced  whether 
other  m»i.  ^oun^^e  clause  U  included  In  a  new  biU.  Canadian  manufacturers  would 

increase.  They  are  Bowater  Pa-  - 

per  Co.  of  Newfoundland,  St. 

Maurice  Valley  Paper  Co.  and 
Mersey  Paper  Co.  of  Nova  Scotia. 

The  action  toe  six  mills 
is  exi>ected  to  be  followed  im¬ 
mediately  by  similar  annotmee- 
ments  by  other  Canadian  man¬ 
ufacturers. 

However,  Canadian  news¬ 
print  company  executives  would 
not  commit  toemselves,  but  in- 


Finnish  Paper  Due  in  Month 


By  S.  I.  Monchok 

THE  FIBST  shipment  of  Scandinavian  newsprint  since  toe  out¬ 
break  of  war  in  Europe  seven  years  ago  wiU  reach  toe  United 
States  next  month. 

.  Editor  ft  Publisbxr  has  learned  that  25,000  tons  of  hi^  grade 

formed  circles  said  announce-  newsprint  will  be  exported  by  Finland  to  this  country  during  toe 

f¥h*nf«  KVaIv  Iamcp  »»  _ a«.i _  n-T. _ s _ k  aaa  a _ 


ments  are  likely  “before  long. 
It  has  usually  been  toe  case  in 
toe  past  that  an  announcement 
by  one  individual  company  has 
been  followed  by  toe  rest  of  toe 
Industry  both  in  sellers  and  buy¬ 
ers  markets. 

U.  S.  publishers  are  aware 


rest  of  this  year.  Approximately  5,000  tons  of  this  is  due  in  New 
York  next  month  as  an  Initial  delivery. 

The  Finnish  paper  will  go  to  “old  customers’*  first — those  papers 
which  purchased  Finnish  paper  before  toe  war. 

Almost  all  of  toe  25,000  tons  has  been  contracted  for  already, 
E.  ft  P.  was  told. 

Price  per  ton  will  be  at  toe  American-Canadian  rate  in  effect 


that  Canadian  manufacturers  at  toe  time  of  delivery  in  New  York,  it  was  learned. 


are  forced  to  increase  toe  price 
of  paper,  in  fact,  welcome  such 
a  step  because  they  expect  it 
would  increase  and  keep  up  toe 
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It  also  was  learned  that  toe  Finnish  mills  supplying  this  paper 
through  toe  Finnish  Paper  Mills  Association  exp^  to  ship  con¬ 
siderably  more  paper  next  year,  possibly  as  high  as  100,000  tons 
for  toe  12  months. 

Blain  source  of  this  Finnish  stock  is  toe  Kymmene  Mill  and  three 
others,  geared  to  make  toe  high-grade  paper  required  by  American 
newspapers. 

Unlike  other  Scandinavian  countries  manufacturing  newsprint, 
Finland  is  making  its  newsprint  avaiiable  to  United  States  news¬ 
papers  at  current  market  price  because  it  is  desirous  of  cementing 
American-Finnish  commercial  relations  and  friendship.  Russia  has 
first  claim  on  most  Finnish  production  under  a  reparations  agree¬ 
ment. 

Only  bottleneck  which  might  hamper  Finnish  delivery  of 
around  125,000  tons  during  toe  next  17  months  is  toe  country’s 
short  supply  of  coal. 

Finnish  new^rint  manufacturers  are  hopeful  that  tots  country 
can  increase  its  export  of  coal  tonnage  to  them. 

Both  Sweden  and  Norway,  which  exported  a  large  part  of  their 
newsprint  production  to  toe  United  States  before  toe  European 
war,  have  found  more  lucrative  markets  for  toeir  tonnage. 

Average  price  per  ton  of  newsprint  in  Europe  and  elsewhere 
around  toe  globe  fluctuates  between  $150  and  $200,  and  there  are 
reports  of  paper  selling  for  as  high  as  $250  per  ton. 

There  are  no  Indications  now  of  newsprint  from  Norway  or 
Sweden  for  the  United  States  in  toe  “measurable  future,”  an  au¬ 
thority  on  the  subject  Informed  E.  ft  P. 


Earl  Johnson  Back 

Earl  J.  lehnson.  vieepresidsnl 
and  general  news  manager  of 
the  United  Press,  relumed  to 
his  desk  this  week  alter  on 
absence  oi  more  than  six 
months,  during  which  he  un¬ 
derwent  an  operation  on  his 
spine. 


stop  there  as  all  the  new  in¬ 
crease  actually  accomplishes  is 
to  make  up  toe  loss  of  toe  10% 
exchange  premium. 

However,  opinion  in  trade 
circles  is  that  a  flat  $10  per  ton 
price  Increase  will  prevail  when 
the  muddled  situation  is  cleared. 
This  would  add  approximately 
$30,000,000  to  toe  U.  S.  pubUsh- 
ers’  costs  for  a  year.  The  price 
of  newsprint  has  been  advanced 
from  $51  in  toe  last  few  years, 
a 

Star-Journal  Now 
Minneapolis  Star 

MnmiAPOLis,  Minn. — ^The  Min¬ 
neapolis  Star-Journal  and  Trib-  , 
une  Company  announced  today 
that  toe  Minneapolis  Star-Jour¬ 
nal  (Evening)  be  known  as  toe 
Minneapolis  Star  beginning 
July  15. 

nie  change  was  made  in  re¬ 
sponse  to  public  choice  and  pref¬ 
erence  (as  shown  by  surveys). 
Nothing  is  being  changed  ex¬ 
cept  toe  name. 

Surveys  have  shown  that  toe 
name  “Minneapolis  Star  -  Jour¬ 
nal”  is  too  long  and  confusing 
for  many  readers.  The  major- 
iUr  of  them  had  a  tendency  to 
call  toe  newspaper  toe  Minne¬ 
apolis  Star. 

Also  toe  combined  names  of 
the  two  papers  —  Minneapolis 
Star-Journal  and  Tribune — are 
too  long  for  people  to  remember 
accurately  in  the  newspapers' 
own  area  and  around  the  coun¬ 
try. 

Names  for  toe  Minneapolis 
Tribune,  morning  and  Sunday, 
remain  toe  same. 

a 

Toledo.  Blade  Readies 
3-Color  Market  Mop 

The  Toledo  (O.)  Blade  has 
completed  and  is  readying  for 
distribution  its  1946  Market 
Map,  a  22-inch  by  17-inch  three- 
color  chart  covering  the  14 
counties  in  the  newspaper’s  ter¬ 
ritory. 

A  statistical  table  shows  toe 
Blade’s  coverage  by  cities  and 
towns.  Another  presents  county 
data,  including  number  of  fam¬ 
ilies,  Blade  coverage,  and  1945 
county  -  by  -  county  sales  figures 
for  total  retail,  food,  general 
merchandise,  and  drugs. 


CALENDAR 

Jnly  26-27 — Carollnas’  Ad¬ 
vertising  Executives  Associa¬ 
tion  annual  summer  confer¬ 
ence,  Fort  Sumter  Hotel, 
Charleston,  S.  C. 

Ang.  S-7 — ^ANPA  mechan¬ 
ical  conference,  Pittsburgh. 

Ang.  lS-17 — Georgia  Press 
Assoriation,  annual  conven¬ 
tion,  Savannah,  Ga.  . 
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News  Sheets  Transmitted 
To  Airliner  by  Facsimile 


UJ^.  Pioneers  in  Development 
With  Finch  and  Capital  Airlines 
By  Jerry  Walker 


PASSENGERS  in  an  airliner 

reading  the  latest  news  bul¬ 
letins,  right  off  the  United  Press 
wires  .  .  .  reading  them  even  be¬ 
fore  many  a  landlocked  news 
editor  sees  the  same  copy! 

We  saw  how  it’s  done  this 
week  in  a  demonstration  staged 
by  PAC  Capital  Airlines,  the 
United  Press,  and  FM  Station 
WGHF,  New  York  City,  which 
is  owned  and  operated  by  Capt. 
W.  G.  ■  H.  Finch,  president  of 
Finch  Telecommunications,  Inc. 

Faster  than  the  average  copy 
boy  (unless  the  average  copy 
boy  has  changed  his  pace  in 
very  recent  years)  delivers  the 
printed  news  reports  from  tele¬ 
type  booth  to  copy  desk,  U.P. 
bulletins  were  transmits  by 
radio  to  a  facsimile  printer 
aboard  a  40-passenger  ship. 

Aboard  the  plane  we  alM  re¬ 
ceived  copies  of  Finch's  news¬ 
paper  -  of  -  the  -  air.  Air  Press, 
which  his  station  broadcasts 
thrice  daily  in  current  opera¬ 
tions.  It  is  a  7x9-inch  page, 
made  up  in  newspaper  style 
with  U.P.  news  dispatches,  the 
United  Press  having  entered 
into  a  long-term  contract  to  fur¬ 
nish  its  special  radio  service, 
both  news  and  pictures,  '  to 
WGHF  for  facsimile  broadcasts. 

In  the  WGHF  studios  atop  a 
midtown  skyscraper,  engineers 
tore  oil  sections  ot  Ae  running 
UP.  copy  from  a  teletype  ma¬ 
chine  and  slipped  them  into  a 


facsimile  scanning  device.  In¬ 
stantaneously  the  copy  was  re¬ 
produced  in  the  facsimile  set  in¬ 
stalled  on  the  airliner. 

It  was  the  first  public  Aiowing 
of  a  wartime  miracle  of  com¬ 
munications  which  is  being 
translated  into  civilian  use  in 
one  of  many  services.  This  par¬ 
ticular  news  service,  in  which 
U.P.  is  pioneering,  is  to  be  de¬ 
veloped  by  Capital  Airlines 
chiefly  because  of  a  growing 
need  for  ways  to  keep  passen¬ 
gers  from  boredom. 

As  worked  out  in  tests  with 
Finch  engineers  and  UP.  offi¬ 
cials,  the  Capital  Airlines  plan 
calls  for  reception  of  news  bulle¬ 
tins  from  key  stations  aloitg  the 
route.  A  continuous  flow  of 
copy  can  be  arranged  not  only 
for  domestic  passengers,  but  for 
those  flying  transoceanic  routes. 
Captain  Finch  said  it  is  practical 
for  U.P.  to  utilize  Maekay  or 
Press  Wireless  channels  for 
transmissions  overseas. 

More  than  being  a  recreation 
stunt  for  passengers,  Finch  vis¬ 
ualized  it  as  a  means  of  keeping 
travelers  informed  of  news 
events  back  home  and  partic¬ 
ularly  in  places  to  which  they 
are  going.  The  facsimile  ma¬ 
chines  can  also  be  used  for  re¬ 
ceiving  weather  maps,  flight 
orders,  or  business  messages. 

As  for  similar  installations  on 
trains  or  boats,  "it  would  be  a 
very  easy  matter,”  said  Captain 


Finch.  In  air  transport,  several 
problems  had  to  be  overcome, 
including  such  things  as  the 
weight  of  facsimile  equipment, 
wave  lengths  and  rapid  flight  be¬ 
tween  broadcasting  zones. 

In  the  demonstration  this 
week.  Finch  engineers  marveled 
at  a  hitherto  unknown  factor. 
While  the  big  airliner  was  at 
Newark  Airport,  its  antenna  lit¬ 
tle  more  than  a  foot  oS  the 
ground,  reception  of  the  fac¬ 
simile  newspaper  from  midtown 
New  York  was  accomplished 
with  only  a  slight  degree  of  im¬ 
perfection  as  compart  with  re¬ 
ceptions  from  higher  elevations. 
Clearest  prints  have  been  ob¬ 
tained  in  tests  at  id,000  feet. 

When  weight  and  space  factors 
are  overcome,  airlines  officials 
said,  it  will  be  practicable  to  in¬ 
stall  Finch  duplicators  on  planes. 
This  will  make  possible  the  dis¬ 
tribution  of  individual  mimeo¬ 
graphed  copies  of  facsimile  news 
pages  to  each  passenger. 

Pre^nt  plans  call  for  install¬ 
ing  facsimile  receivers  in  Cap¬ 
ita  Airlines  planes— 40  and  70- 
scaters — which  are  on  order. 

Since  facsimile  broadcasting  is 
tied  into  FM  radio.  Captain 
Finch  informed  E  &  P  that  his 
firm  is  taking  steps  to  speed  up 
distribution  of  FM  receiving  sets 
to  the  public  by  going  into  the 
manufacture  of  them.  Just  this 
weA  he  employed  Augustus  J. 
Eaves  away  from  Graybar  Elec¬ 
tric  Co.  to  be  director  of  sales 
for  Finch  Telecommunications. 

Mr.  Eaves  spent  many  years  in 
the  Bell  Telephone  Laboratories 
as  a  development  engineer  of 
communications  systems  and  for 
the  last  20  years  he  has  been 


Linotype  Strike 
End  Appears  Near 

Progress  toward  a  settlement 
of  &e  wage  dispute  which  has 
kept  the  Mergenthaler  Linotype 
Co.  plant  in  Brooklyn  closed  for 
five  months  was  reported  July 
11  as  E&P  went  to  prass. 

"It  looks  hopefuL  commented 
a  company  spokesman. 

All  week,  repreaenUtlves  of 
management  and  of  the  union 
were  in  conferences  with  a  gov¬ 
ernment  mediator.  He  reported 
full  cooperation. 


general  communications  sales 
manager  of  Graybar. 

In  the  field  of  facsimile.  Finch 
has  recently  won  approval  of 
the  Federal  Communications 
Commission  for  a  special  tariff 
covering  use  of  leased  wires  for 
equipment  installed  In  business 
houses.  A  system  of  facsimile 
transniission  between  branches 
'has  been  instituted  by  Bankers 
Trust  Co.  of  New  York. 

Captain  Finch  is  considered 
the  "first  radio  editor”  in  U.  S. 
journalism,  having  worked  in 
that  capacity  for  the  Sevy  York 
Mail  in  the  1820s,  before  he  be¬ 
came  director  of  radio  enter¬ 
prises  of  the  Hearst  organization. 
In  recent  years  he  has  been  chief 
engineer  of  the  FCC  and  during 
the  war,  while  he  served  In  the 
Navy,  he  turned  over  patents  to 
the  government  to  permit  other 
manufacturers  to  turn  out  facr 
simile  equipment,  his  own  firm 
being  wholly  occupied  in  making 
radar  equipment 


Guild  Buys  Building 

The  Newspaper  Guild  ot  New 
York  has  bought  a  three-story 
building  in  the  inmes  Square 
district  The  property,  assessed 
et  $200,000,  contains  stores,  busi¬ 
ness  space  and  a  small  theater. 
'Hie  guild  plans  to  convert  it  for 
club  purposes. 


French  Publisher  Arranges  for  Vast  Facsimile  Operation 


A  YOUNG  newsman  from  the  French  un¬ 
derground,  now  France’s  No.  1  publish¬ 
ing  magnate,  is  stepping  out  as  the  pioneer 
of  large-scale  facsimile  newspaper  dis¬ 
tribution  in  Europe. 

Approval  of  a  business  agreement  this 
week  by  the  directors  of  Finch  Telecom¬ 
munications,  Inc.,  of  Passaic,  N.  J.,  gave  the 
formal  green  light  to  the  ambitious  plan 
of  Aristide  Blank,  publisher  of  Francc- 
Soir,  to  blanket  France,  Belgium  and 
Algiers  with  newspapers  printed  via  radio. 

^e  program,  as  worked  out  by  M. 
Blank  with  Capt.  W.  G.  H.  Finch  on  a 
recent  visit  to  New  York,  involves  the  use 
of  exclusive  Finch  equipment  which  pro¬ 
duces  thousands  of  duplicate  copies  of  a 
facsimile  transmission 
Captain  Finch  told  E.  &  P.  the  agreement 
provides  for  manufacture  of  Finch  equip¬ 
ment  in  France,  with  Finch  himself  and 
several  of  his  company’s  engineers  going 
over  to  supervise  production  and  installa¬ 
tion.  Finch  said  he  holds  the  necessary 
French  patents. 

M.  Blank  has  already  arranged  for  a 
general  broadcasting  license  from  the  gov¬ 
ernment.  permitting  him  to  establidi  as 
many  FM  stations  as  are  necessary  to  carry 
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out  the  news  project,  according  to  Captain 
Finch. 

By  employing  the  Finch  duplicating 
machines  at  key  distribution  points,  the 
French  publisher  will  avoid  the  necessity 
of  equipping  thousands  of  homes  with  in¬ 
dividual  facsimile  receiving  sets.  The 
master  newspaper,  in  other  words,  will  be 
beamed  from  a  central  point  and  picked 
up  at  strategic  centers;  then  copies  ^11  be 
run  off  and  distrffiuted  locally. 

The  Finch  duplicator  cuts  a  stencil,  instead 
of  printing,  as  in  the  usual  facsimile  opera¬ 
tion,  and  that  stencil  is  then  usable  on  a 
standard  mimeographing  machine  for  up 
to  50,000  copies. 

In  the  operation  as  planned  by  M.  Blank 
to  start  before  next  January,  no  presses 
or  other  printing  equipment  will  be  needed. 
The  Finch  company  proposes  to  ship  10 
units  of  its  own  equipment  to  France 
within  a  week. 

M.  Blank’s  France-Soir  is  the  leading 
circulation  daily  In  Paris,  with  close  to  600,- 
000  as  the  most  recent  claim.  He  also 
heads  the  France-Soir  Group  of  Compan¬ 
ies  which  publish  dailies  and  weeklies  in 
18  cities,  and  several  magazines  of  national 
scope. 

IfM 


Finch 

(atlafl) 


Blank 
(at  right) 


Recently  he  spent  three  weeks  visiting 
large  newspaper  plants,  radio  stations, 
printing  equipment  laboratories  and  press 
association  offices  in  New  York  and  nearby 
cities.  He  is  secretary  general  of  the 
French  Federation  ot  Newspaper  Publish¬ 
ers  and  Editors,  a  non-govemmental  body. 
During  the  war  he  was  actively  engaged  in 
publiAlng  newspapers  for  the  Resistance 
forces. 

The  present  group  of  France-Soir  papers 
covers  Paris,  Bordeaux,  Rennes,  Rouen, 
Lille,  Nancy,  Strasbourg,  Lyon,  Nice,  Mar¬ 
seille,  Toulouse,  Clermont,  Tours,  Tunis, 
Algiers,  Oran  and  Brussells. 
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Teletype  Found  to  Speed 
Composing  Room  Operation 


Called  'Cheapest,  Fastest'  System;  Teletypesetter,  and  then  they 

Involves  Occasional  Labor  ^oblem  ^“un^'V  b*e 

“The  present  operators  have 
KB  j  V  come  from  two  sources,  one  is 

Dy  \3t60TgB  Aa  CrcniuejlOUT^  apprenticeships,  regular  appren- 

_  _  tices  in  the  composing  room 

THE  GROWING  importance  of  The  Decatur  (Ill.)  Herald  and  serving  the  usual  apprenticeship. 
Teletypesetters  In  type  compo-  Review  have  given  jurisdiction  but  in  the  last  year,  instead  of 
sltlon  for  newspapers  is  evl-  of  the  Teletypesetter  operators  learning  the  manual  Llnotj^ 
denced  bv  the  interests  shown  to  the  typographical  union,  keyboard,  they  learned  the  Tele- 
by  publishers  seeking  speed,  These  papers  have  had  excellent  typesetter  keyboard, 
economy  and  efficiency  In  pro-  results  from  Teletypesetters.  “In  regard  to  those  appren- 

duction.  m  Schaub  business  tices,  we  have  a  provision  in  our 

The  Teletypesetter  makes  pos-  mannaer  of  the  Herald.Review  contract  with  the  union  that  any 
sible  greater  production  per  pa^  apprentice  wanting  to  learn 

unit  of  time,  an  increase  in  the  Teletypesetter  operation  must 

amount  of  type  composition.  If  J®  Teletrae  line  without  Tel^  demonstrate  proficiency  on  the 
needed,  or  greater  economy  If  between  two  of  typewriter  before  we  have  to 

the^pSfts.  “When  we  weSt  8*ve  Teletypesetter  training. 

Teletypesetters,  we  “The  rest  of  our  Telet)rpeset- 
maehhJo  usujg  the  those  Telety^  operators,”  ter  operators  were  taken  in  be- 

macnme.  Ijg  “The  Teletype  opera-  cause  they  were  experienced 

Good  for  Straight  Matter  tors  were  originally  employed  typists  and  they  were  taken  into 


macnme.  Ijg  “The  Teletype  opera-  cause  they  were  experienced 

Good  for  Straight  Matter  tors  were  originally  employed  typists  and  they  were  taken  into 

Unfortunately,  It  seems  Impos-  as  typists  and  taught  the  Tele-  the  union  as  six-year  appren- 
sible.  due  to  a  combination  of 
clrcumstances.  for  the  news¬ 
paper  industry  to  keep  pace  with  w  m  mm  m  m  B 

demands  for  operators  of  type-  lCPinC;|  AV  Tfl 

setting  machines.  Manual  opera-  UV/Jl  U  V  X 

tors  will  always  be  needed  to  _  .  , 

i^s%‘irds°in^^aTz°id"^'  Attack  as  Compliment 

setting  which  goes  into  the  news-  •  •mwom  w 

***S!^’  •  1.  1  1  LONDON  —  Viscount  Kemsley,  partisans  conceived  my  papers 

Tnere  Is.  however,  a  large  vol-  publisher  of  a  group  of  news-  to  be  something  of  a  menace  to 
ume  of  Ju«  plain  newsi^Mr  papers  with  combined  circula-  their  machinations.*' 
straight  which  niu^  to  ^jon  of  9,000,000  copies  per  issue,  liie  current  blast  at  the  press 

^t  gaily  aim  that  is  whera  ^le^  accepted  attacks  upon  his  poli-  revived  the  agitation  on  the  part 
A-!?. week  as  “a  compli-  of  trade  unions  for  a  govern- 
”  ment  inquiry  i“io  management 

21  Replying  to  statements  by  La-  of  the  newspapers.  The  Com- 
Kv  Government  officials,  Lord  mons  voted  down  such  a  pro- 
npw.  u  Kemsley  said  it  was  recognition  posal  several  weeks  ago. 

that  the  efforts  of  his  news-  /  jj,  advertisements  anoearing 

papers,  seems  to^  one  solution  unsoundn'^  ^  SociaVis^  i"  ®*  "®wspapers  and  trade 

to  the  oroblem  ^  unsoundness  of  Socialist  journals  ^is  week,  the  Kemsley 

Briefly,  the  items  of  Teletype-  "xalu  Newspapers  were  played  up  as 

setter  equipment  are  a  keyboard  “Britain’s  ‘Free  Enterprise’ 

perforator,  which  perforates  and  2?^®^”?*?”^  *  ^®'^®  newspaper  group.”  The  copy 

records  Into  the  taoe  a  permuta-  ®®®n  without  effect.  pointed  out  that  these  papers, 

tion  code  which  will  operate  the  The  flareup,  in  which  John  headed  fay  the  Sunday  Timet 
keys  of  the  composing  machine  Strachey,  Food  Minister,  called  and  the  Daily  Graphic,  “speak 
ai^  perform  the  functions  of  the  for  a  parliamentary  investiga-  for  Free  Enterprise  and  the 
manual  operator,  and  a  counting  tion  of  the  “great  Tory  news-  ideals  of  the  English-speaking 
scale  which  indicates  to  the  paper  combines,”  came  in  con-  pe<9les  in  homes  of  all  classes 
perforator  operator  when  the  nection  with  condemnation  of  in  all  parts  of  Britain.  They 
line-length  is  correct.  bread  rationing.  Strachey  in-  are  a  powerful  influence  for  the 

Sfanpl*  TrainiBg  Program  dieted  the  Kemsley,  Beaver-  good  In  Britain,  and  through 

^peraS^  unit  which  becomes  a  Mi"'ehar«e?th^newsDanera°huad  '^®  Commons  this 

part  of  that  machine.  It  oper-  ’"***' 

ates  at  an  approximate  speed  of  ®  cusslon  of  the  newsprint  prob- 

Sao  keystrokes  per  minute,  in-  urhen  Sir  Stafford  Cripps, 

eluding  the  elevator  function  to  « *®“  *  president  of  the  Board  of  Trade 

send  compost  lines  in  to  be  <Hf8race  to  Journallra.  (Minister  of  Commerce),  re¬ 
cast.  and  permits  “upper  rail”  Ported  that  British  newsprint 

boldface  or  Italic  to  be  set  in.  modern  press  tlwt  I  am  e^cial-  consumption  In  the  first  quarter 
This  unit  does  not  Interfere  of  1948  was  82,320  tons,  roughly 

with  manual  operation  of  the  1*  Kemsley  gniaz-  28%  of  tte  prewar  figure, 

same  machine,  should  the  switch  phone  chain  of  ™ore  than  20  t,  Mackesen  Conserva- 

be  desired  at  any  time.  When  newspmjers.  which  Includes 
telegraph  operation  or  transmls-  n»«ny  formerly  Inde^ndenUy  ^ 

Sion  of  tape  and  copy  Is  desired.  controUed  prOTlncUl  new^  j"®"  P»P“  “  y^ 

aoS^lftl'^hi  S?&al*cUl^  conc^mrt  departSfenta.  wUl  ^J*Se 

S5“^rnwPt£tt^e  S^°todoUang“aKIt”‘“  whlcWoulL  Si- 

or  communlcatloo  service.  In  his  retort.  Lord  Kenney  .  n  S?! 

Training  of  operators  for  the  said,  ‘T  should  not  have  been  necessary,  and  increase  it  to  the 

Teletypesetter  Is  neither  lengthy  singled  out  for  this  public  dis-  P®®“'  .  „  . 

nor  complicated,  according  to  approval  had  not  the  Labor  Tfo,  sir.  Sir  Stafford  re- 

publlahers  ii«ing  it.  Party  and  its  more  vociferous  plied. 


line-length  is  correct.  bread  rationing.  Strachey  ; 

Simple  TrainiBg  Program  ^®t,  ®®“'" 

,, _ J  _ 1.  brook  and  Rothermere  press. 

The  line-casting  machine  ..Is  poiiowlna  uo.  Herbert  Mor 


New  Vnnnipeg  Chief 

Winnipeg  — W.  McCurdy, 
publisher  of  the  Winnipeg  Tri¬ 
bune.  has  announced  appoint¬ 
ment  oi  Carlyle  Allison,  man¬ 
aging  editor*  os  editor  in  suc¬ 
cession  to  John  Bird.  The  ap¬ 
pointment  said  Mr.  Bird  had 
retired  from  the  Tribune  on 
the  recommendation  of  his 
medical  advisers  that  he  should 
move  from  Winnipeg  and  alter 
a  vacation  he  will  take  up 
another  position  with  the 
Southam  orgonisation.  John 
M.  Gordon,  iormerly  news  edi¬ 
tor,  succeds  Mr.  Allison  as 
managing  editor,  H.  C.  Man- 
uing,  city  editor,  has  been  ap¬ 
pointed  news  editor  and  lohn 
B.  .Bobertson  becomes  city 
editor. 

tices.  In  other  words,  they  went 
directly  on  the  Teletypesetter 
and  served  Just  one  year  ap¬ 
prenticeship.  before  becoming 
members  of  the  union.  That 
was  done  as  an  emergency  meas¬ 
ure  because  the  local  union,  at 
least,  recognized  the  fact  that 
they  were  unable  to  provide  us 
wlUi  operators,  and  that  was 
their  solution  of  the  problem.” 

Discussing  the  production  rate 
of  Teletypesetters,  Schaub 
stated: 

"At  the  present  time,  we  are 
not  getting  as  much  as  either 
the  machine  or  the  operator  la 
capable  of  producing.  There  are 
a  few  reasons  for  that.  We  are 
still  having  newsprint  difficulty. 
Our  size  of  paper  is  dictated  by 
the  amoimt  of  newsprint  avail¬ 
able  rather  than  the  amount  of 
type  that  can  be  set. 

“At  the  present  time  we  are 
only  averaging  about  2,800  to 
2,700  lines  per  operator,  which 
is  not  a  very  good  performance. 
I  am  sure  that  will  automatically 
adjust  itself  as  soon  as  we  can 
start  printing  a  larger  news¬ 
paper. 

“One  day  recently  because  of 
the  way  the  paper  broke,  we  had 
a  little  more  reading  matter 
space  than  usual  and  we  had 
two  Teletypesetters  worthing  that 
shift  and  both  of  them  went 
above  3,000  lines  for  the  day. 

"Before  the  newsprint  trouble 
started,  our  operators  were  reg¬ 
ularly  getting  3,200  lines  and 
above  without  any  difficulty  and 
I  feel  certain  that  they  will  do 
the  same  thing  again  as  soon  as 
we  have  the  space  to  use  the 
type. 

“In  our  shop  we  have  three 
keyboard  operators  and  we  have 
three  Teletypesetters,  that  is, 
three  Linot^es  equipped  with 
operating  units.  We  figure  on 
using,  and  would  like  to  use 
regularly,  two  Teletypesetter 
perforator  operators  on  each 
shift.  We  have  had  manpower 
trollies  with  Teletypesetters 
Just  as  with  all  kinds  of  printers, 
and  we  have  not  been  able  to 
operate  two  perforator  operators 
on  every  shut  as  we  would  like. 

"The  idea  of  having  three 
(Continued  on  page  82) 
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Vacation  Advertising  Zooms 
As  U.  S.  Flocks  to  Resorts 

Tourist  Trade  50%  Above  Lush  '20s; 

Linage  Outstrips  Prewar  I£ghs 

By  William  Reed 


The  idea  seems  to  be  catching.  f‘jy 

Travel  oSBcials  In  Florida  re- 
ported  a  rushing  business  in  — ^ 

June  almost  as  large  as  in  the  — ~~ — I 

normal  peak  month  of  January.  f 

Dude  ranches  in  Colorado  will  -cr.ivz'tr... 

stay  open  this  year  imtil  Oct  1,  - 

one  month  longer  than  usual.  — .  \  , 

North  Carolina  resorts  opened  ' 

I  30-60  days  earlier  this  year  and  — 

will  accept  business  30-60  days  — - 

later  than  usual.  "Winterizing"  'Vsu_-  - 

and  “summerizing”  are  new 

words  in  the  vacation  resort  .. 

business. 

“The  time  is  passing  when  Go  South,  Young  Mon 
winter  vacations  were  reserved 

for  the  boas,"  Mr.  Tunstead  „eloD  the  most  reeent ' _ ■ 

woTer”a‘Sd'  tlie  nkk4i“wlU  {SS-Cde^STto™ 

^  a*te_  to  take  trips  in  Decern-  whfch^es  to  wlS Til 

rae  war  was  a  ^werful  Im-  °*F"r  ?SSre°toaS*a‘yLJ”MMQfS 
petus  toward  making  people  has  been  urglii  itopartJMnt 
more  travel-conscious  .tores  to  toirtaU  tovel  b^T 

th^^wTnVJj’rSJuS'toTnl  SSft.^on‘T5SS!Sies^‘5JE 
er"i”tiStid*rr!lif‘  «^‘'"^‘r«veloSUtloS!^(toS 

nual  increases  in  the  total  market  JS^'wenCT  f “^romo^^S 
a.  the  rs^t  of  a  maturi^  pop-  r“Sr^“1hS'^jS.‘’to”thMt' 
ulation  have  hit  the  IndiMtry  clothing,  ca^ra  suppUM.a*- 

the  average  force.  Travel  adver-  hooka,  etc.,  are  all  useful 

*“  ®“  accessories  for  the  vawttoS- 

these  trento  bound  customer  who  adu  the 

Now  CompotiUvo  Spoto  bureau  to  plan  his  trip. 

But  perhaps  the  most  impor-  In  the  advertising  copy,  sug- 
tant  reason  for  the  flood  of  gestions  are  made  about  what 
vacation  linage  is  the  resort  ex-  to  take  on  a  cruise  to  the  West 


six  months  of  1946.  jT-L-s-  -  gV  iPocf 

Newspaper  advertising  execu-  U»- 
tlves  predict  even  greater  reve-  L.  . 
nue  from  this  source  to  1947,  ipr  ■■  V 

1948  and  all  the  other  years  of  V 

the  golden  future.  BBS//  1 

Traditional  vacation  areas  are  V 

more  advertising-conscious  than  » » 

ever,  new  localities  are  enter-  V  '  \  „  .•saMg  U^l 

tog  the  field,  47  states  are  re-  ‘-Mjn 

ported  to  have  official  or  semi- 

official  appropriations  for  tour-  B|^^K  - 

ist  promotion  and  behind  all  this  — 'Z-- — 

is  the  urge  of  thousands  of 
Americans  to  follow  through  the  \ 

slogan  of  the  National  Associa-  -  — 1 
tlon  of  Travel  Officials:  "Victory 
Vacation  Year,  1946-Jime-1947 — 

You  earned  it.  Now  enjoy  it!” 

Tourist  Trade  Estimate 
During  the  last  lush  year  be-  i 
fore  the  stock  market  crash  in  ’  _  ,  iy,s-^ 

1929.  tourist  trade  in  the  United  -  , 

States  was  a  $6,000,000,000  a  . . . . 

’A  atsis„i;“a  .£  ■- «-  '=•« 

SSSrtlSSiSSS' 

estimates  that  this  figure  will  mraths 
increase  to  $9,000,000,000  in  1946  liSr  i 

MwlUr«.,l,MSOOO.(K»,000  1n  SSS"&;*S 'S.J'JSSS^S 

said  that  in  1935-40,  there  were  tfoM  of 

»Temre??‘'had%aira‘il^ 

90  000  000  “’These*’'"arf%f  no  ihortogls''“^r"  neSnt 

KsTeser  Ji^lo  “the  'S^hit”^  T“cu?“toTedSal"*sS'n“‘ 

collar  or  professional  worker.  f'***' 

A  survey  made  to  1943-44  by  the  S,°Vi  «  thfmflilfir*/ 

United  Stotes  Bureau  of  Labor 
Statistics  revealed  that  66%  of  S  hotris 
the  establishments  reporting  on 

plant  employes  allowed  their  {r^  bottlenecks  to  transporta- 

To1-*toe“d?ily*™Vr“&ese  »PP"“‘ 

ilguros^d  uMo  trsSSdouTta-  ““ 

creases  to  travel  advertising  and  ml.™ 

revenue.  One  advertising  exec-  mml® 

ntlve  said  that  the  Curtis  mag-  ^  Sf 

aztoe.  Holiday,  estimated  thit 
$5,000,000  will  be  spent  in  1946  fhl 

on  traval  advartlslna  Others  ®y®  for  tho  future.  _  _  _  _ 

put  it  at  tw?w  that  amouS  Year-Hound  Habit  tomorrow.^ -  rto.TSveJtiSm'SSs 

_U^er  the  classification  of  Resort  heads,  transportation  Advertising  men  have  been  tog  his  travel  suggestions  have 
yotels  and  Resorts,"  M^la  chiefs,  department  store  execu-  vitally  aware  of  the  changes  to  appeared  to  newspapers  to  all 
Records  show  that  to  the  first  tlves  and  advertising  men  are  the  vacation  industry.  Many  pa^  of  the  country 
aye  months  of  the  linage  coc^rating  to  promote  a  “year-  have  been  cooperating  with  the  The  future  of  vacation  adver- 
P..  York  Ttmgt  was  round  vacation  habit.”  For  re-  National  Association  of  Travel  tlstogT  Host  executives  think 

219,029  as  compared  with  .'21,125  sorts  this  means  that  overhead  Officials  to  make  the  public  the  present  big  year  wUl  pale 
to  a  similar  period  to  1940,  the  can  be  spreid  over  a  greater  more  travel  consciotu.  The  Her-  beside  it  Steamships  wnl^ 
last  good  vacation  year.  Most  of  period,  better  facilities  can  be  to-  aid  Tribune,  quick  to  sense  the  were  barely  represented  this 
the  ouer  newspapers  show  com-  stalled,  costs  and  prices  can  be  full  bookings  of  resorts  in  July  year  are  expected  to  come  back 
parable  or  greater  increases,  cut.  For  transportation  it  means  and  August,  issued  its  regular  greater  than  before  the  war 
P4rcentage-wlse.  that  peak  periods  and  slumps  will  summer  travel  supplement  a  “Packagi-  tours"  to  the  West 

Tran^rtatlon  linage  isn't  so  even  to  a  uniformly  high  leveL  month  earlier,  advising  reiuleTs  IndiM  are  forecast  to  autumn 
favorable,  chiefly  because  steam-  For  department  stores  it  means  to  take  their  vacations  in  June,  and  to  EnrmM  to  early  1947 
ships,  with  few  exceptions,  have  a  year-round  business  for  vaca-  Hr.  Cate  has  done  much  to  de-  (ContiaMd  on  page  70) 
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Color  in  Pictures  and  Text 
Brightens  Hearst  Magazines 


,  American  Weekly  Hits  9^X)00;  “V,  i„herlf 

;  Editors'  Goal  Is  20,000,000  exulted  Howey  over  the  coinci- 

‘  dence  of  Mother  Cabrini’s  canon- 

By  Helen  K  Staunton  i“«on  announcement  with  a 

feature  by  John  Erskine  and  a 

THREE  in  number  and  all  dif-  white  pages  and  ads  from  town  specially  made  four-color  photo- 
ferent,  the  Hearst  syndicated  to  town.  Special  pieces  by  the  graph  of  Mother  CabrinTs  shrine 
weekend  magazines  share  im-  King  Features  breeziest  writers  with  a  remarkably  reproduced 
portantly  with  comics  much  of  and  humorists  and  gag  art  ob-  stained  glass  window  above  it. 
uie  credit  for  Hearst  and  sub-  tained  at  a  stiff  price  constitute  "We  print  on  32-pound  news- 
scriber  weekend  circulation 
growths.  rc*, 

With  the  current  emphasis  on 
group  selling  of  markets  for  na- 
tionM  advertising  and  with  the 
expected  competition  for  circu¬ 
lation  just  around  the  corner, 
the  spotlight  is  on  the  small 
group  of  syndicated  weekend 
newspaper  magazines  which  of¬ 
fer  both  markets  and  circulation. 

Apparently  anticipating  both 
developments,  William  Randolph 
Hearst  has  put  a  spotlight  on  his 
three  magazines  in  that  group 
by  recent  changes  in  Pictorial 
Weekly.  The  other  two  Hearst 
newspaper  magazines  serving 
more  than  one  paper  are  Amer- 
icsa  Weekly  and  the  Saturday 
Home  Mayaztne. 

Using  ordinary  newsprint,  each 
of  the  three  accomplishes  re- 
maihable  effects  with  color. 

Alike  too  is  their  stress  on  enter¬ 
tainment  by  whatever  methods 
ixkssible:  lavish  use  of  illustra¬ 
tion,  avoidance  in  pictures  of 
stndght  lines  and  borders,  fic¬ 
tional  or  Informal  style  applied 
to  non-fiction,  inattention  to  the 
more  strenoc'is  aq>ects  of  the 
war  and  postwar,  humor  con¬ 
tent,  gag  panels,  sex,  and  abun¬ 
dance  cff  color.  Editor  T.  A.  Robortson  displays  Homo  Magasino  art. 

Of  the  three,  American  Weekly 

is  the  oldest  and  the  most  tradi-  much  of  the  Review's  content,  print  stock,  but  we  are  not 
tional  in  format.  As  a  supple-  “Do  you  want  to  know  why  afraid  of  doing  anything  with 
ment  it  predated  World  War  I.  we  are  going  to  have  10,000,000  color,”  he  stated. 

January  1038  it  added  six  non-  circulation?”  asked  Walter  One  device  for  printing  color 
Hearst  subscribers.  Distributed  Howey,  when  we  dropped  into  where  normally  registry  prob- 
now  to  20  papers,  only  12  of  the  American  Weekly  editor's  lems  would  m^e  it  uncomfort- 
them  Hearst,  the  magazine  boasts  oSSce  for  an  interview.  ably  inaccurate  or  expensive  is 

a  circulation  Increase  during  the  "I'll  show  you,”  he  declared  the  use  of  loose  registry  for  a 
past  six  months  of  1,000,000—  and  held  up  a  succession  of  second  color,  sometimes  for 
from  8,200,000  to  9200,000,  but  beautiful  kodachrome  negatives  backgrounds,  but  adaptable  to 
its  future  plans  when  its  s^ed-  for  a  future  story  series,  a  series  even  such  decorative  details  as 
uled  new  plant  and  presses  are  to  combine  scientific  informa-  a  dress  sash  where  black  lines 
compleM  call  for  a  possible  tlon,  family  appeal  and  glamor —  are  not  used  to  define  the  .pic- 
20,000,000  in  the  United  States  except  for  humor,  roughly  the  ture.  This  extra  color  printed 
and  South  America,  a  possible  American  Weekly  formula.  from  an  extra  roll  is  responsible 
9fi-page  size,  using  any  combine-  Then  rapidly  Howey  pin-  for  much  of  the  magazine's 
tion  of  colors.  pointed  other  top  features  of  the  colorful  effect. 

American  Weekly  is  big  busi-  magazine:  the  “atomic  scoop,”  a  Another  device  used  by  Amer- 
ness  already,  charging  $18,500  series  on  radioactive  medicine  lean  Weekly  to  give  snappier 
for  a  back  color  cover.  $18,500  to  indicate  what  less  expensive  illustration  is  the  combination  of 
for  an  inside  color  page,  $15,500  benefits  might  be  available  retouching,  routing  and  screen- 
for  black  and  white.  through  peaceful  use  of  atomic  ing  used  to  make  blacks  blacker 

The  Saturday  Home  Magazine,  energy;  a  series  on  freedom  of  and  whites  really  white  instead 
on  the  other  hand,  is  only  dis-  the  press;  and  a  delicately  illus-  of  gray.  All  illustrations,  Howey 
tributed  at  the  present  time  to  traM  color  spread  of  “The  said,  are  doctored  by  this  "fuU- 
the  Hearst  New  York  and  Chi-  Bees  and  the  Flowers,”  tact-  tone”  process  which  he  worked 
cago  newspapers,  but  has  dem-  fully  written  by  the  well-known  out  in  cooperation  with  William 
onstrated  wi&  the  aid  of  comics  novelist,  LouU  Bromfield,  to  Kolliker,  art  director, 
what  can  be  done  to  make  a  make  "one  of  a  series  of  great  The  only  real  editor  of  the 
newspaper’s  poorest  day  one  of  natural  history  stories  that  American  Weekly,  Howey  de- 
its  two  best  show  the  profundity  of  how  dared,  is  William  Randolph 

Used  In  practically  all  the  when  God  made  man  in  His  Hearst  Sr.,  himself.  “We  all  go 
Httrst  Sunday  papers,  along  image  that  was  not  a  physical  to  school  to  him,  and  we  don't 
with  American  Weel^,  Pictorial  image  but  a  spiritual  Image,  and  know  wlw  he  pays  us  so  much  to 
^view  is  only  iiartly  a  ready-  a  man  can  make  a  beast  of  him-  do  it  at  his  expense.” 
print  job,  varying  its  black  and  self,  but  he’ll  have  to  do  it  him-  Twice  a  week  the  editorial 


Editor  T.  A.  Robortson  displays  Homs  Magasino  art. 


All  the  News 

Son  Diego,  Calif.— On  the 
day  of  the  atomic  bomb  test 
and  the  demise  of  OPA,  the 
Son  Diego  journal  frontpaged 
this  headline:  “Everything’s 
Gone  Up:  Bikini,  Clothing, 
Rent  Food.  Sales  Tax.  Con¬ 
sumer  Protests.” 

board  of  14  specialists  has  lunch 
together,  he  said,  to  discuss  the 
stories  that  are  “high  talking 
points”— but  the  “most  import¬ 
ant  thing  is  deciding  on  treat¬ 
ment.”  Howey  instanced  the 
story  of  Bertram  Campbell, 
proved  innocent  of  the  crime  for 
which  he  had  served  several 
years  in  Sing  Sing.  The  differ¬ 
ent  angle  hit  on  by  the  magazine 
was  telling  what  his  wife  had 
suffered  while  he  was  impris¬ 
oned. 

Once  the  subjects  for  treat¬ 
ment  are  chosen,  research,  plan¬ 
ning  of  the  writing  and  the  art, 
follow  at  the  same  time,  aimed 
at  the  usual  eight-week  deadlitte. 
Competition  among  the  staff, 
said  Howey,  is  the  secret  of  the 
editorial  punch  achieved  by 
stories  and  art,  plus  the  number 
of  staffers  with  "guts”  to  dis- 


blghly  paid  and  assigned  to 
specific  jobs,  but  big  names  alone 
are  not  sufficient  to  qualify 
writers,  according  to  Howey. 

“We  only  go  for  great  writers 
who  worked  their  ways  up  in 
newspaper  business  and  know 
boiw  to  write  for  newspapers,” 
he  insisted.  “We  don’t  want  any 
other  names.” 

American  Weekly  is  printed 
and  distributed  from  C^cago. 
Baltimore,  Boston,  suid  the  West 
Coast,  where  the  edition  may 
have  four  extra  pages.  . 

In  a  separate  office  on  another 
floor  of  the  same  building  Satur¬ 
day  Home  Magazine  is  planned 
at^  Pictorial  Review  put  to¬ 
gether. 

The  Home  Magazine  is  a  news¬ 
paper  move  to  recapture  the 
ball  from  the  slick  magazines  on 
features  properly  belonging  to 
newspapers.  Editor  T.  A.  Rob¬ 
ertson  told  E.  &  P.  The  maga¬ 
zine’s  method,  he  revealed,  is 
going  after  big  names  in  writing 
and  art — and  paying  what  they 
cost.  Through  the  same  device, 
he  noted,  the  Review  "scoops 
the  cream”  of  the  girly-gag  art. 

Saturday  newspapers,  said 
Robertson,  used  to  be  dumping 
grounds  and  as  such  attracted 
neither  readers  nor  advertisers. 
The  Home  Magazine  was  the  out¬ 
growth  of  a  typical  Hearst  re¬ 
fusal  to  accept  tradition  plus 
willingness  to  spend  money  to 
prove  the  week's  worst  paper 
could  be  made  one  of  the  test 
and  pay  attractive  returns,  he 
continued. 

“I  think  the  time  is  coming,” 
declared  Robertson,  “when  we’ll 
have  a  double-headed  weekend. 
I  don’t  see  why  not  if  they  have 
a  holiday  on  Saturday.  They 
won’t  go  deaf,  dumb  and  blind 
just  because  they  don’t  work.” 

The  Home  Magazine  was 
added  to  the  New  York  and  Chl- 
(Continued  on  page  84) 
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NEWS  EVENTS  IN  THE  EYES  OF  THE  NATION'S  EDITORIAL  CARTOONISTS 


WHAT'S  THE  MARKET  DOING? 

Rojr  Justus,  Mintuapotu  Star-Journal 


‘I  STAND  ON  THE  CONSTITUTION' 

Tom  Grey,  Chicago  Thmt 


EAGLET  SPREADS  HIS  WINGS 

BloKr  Messner,  RoehaoHr  (N.  Y.)  Tmao-Uwicn 


Some  Publishers  Will 
Reconsider  Discount 


WILLINGNESS  to  reconsider 

their  discontinuance  of  the  2% 
cash  discount  on  national  adver- 
tisinc  was  expressed  this  week 
by  several  pubiishers  in  reply 
to  an  inquiry  by  Editor  &  Pub¬ 
lisher  foliowing  the  publication 
of  a  resolution  adopted  by  the 
directors  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
recently.  (E&P,  July  6.) 

Agency  leaders  have  taken  the 
position  that  elimination  of  the 
discount  will  he  disadvantage¬ 
ous  to  them  in  effecting  prompt 
collection  of  advertising  bills,  in 
behalf  of  publishers.  Recent  in¬ 
dication  of  a  "trend”  toward 
abolition  of  the  discount  brought 
about  the  formal  resolution 
urging  publishers  to  maintain 
the  allowance  as  a  sound  busi¬ 
ness  practice. 

E&P  queried  those  papers 
which  were  listed  by  the  4-As 
as  having  abandoned  the  dis¬ 
count  policy  in  recent  months. 
The  replies : 

Papers'  Replies 

J.  L.  Cauthom,  president,  San 
Francisco  (Calif.)  ffews  —  "I 
can  understand  the  concern  of 
the  4-As.  However,  our  action 
was  taken  solely  on  our  own. 
and  our  position  is  simply  that 
followed  for  many  years  by  all 
other  publishers  of  San  Fran¬ 
cisco  dailies  and  some  others  in 
other  parts  of  the  country. 

“Allowance  of  the  cash  dis¬ 
count  is  undoubtedly  very  im¬ 
portant  to  many  lines  of  busi¬ 
ness.  including  that  of  adver¬ 
tising.  However,  it  is  a  question 
that  probably  properly  should 
come  up  for  Industry  considera¬ 
tion  and  we  will  be  glad  to  en¬ 
ter  into  further  discussion  of  the 
subject  with  others  in  our  field.” 

H.  G.  Wyman,  advertising  di¬ 


rector,  Pittsburgh  (Pa.)  Post- 
Gazette  —  “Recent  decision  to 
drop  the  cash  discount  was 
reached  only  after  long  and 
careful  study.  Comments  re¬ 
ceived  from  agencies  on  this 
subject  have  been  extremely  in¬ 
teresting  and  will  be  of  material 
help  in  deciding  our  policy 
when  reviewing  this  subject 

Srior  to  any  rate  card  change 
tat  may  be  made  in  the  fu¬ 
ture.” 

A  Choice  of  Evils 
Stuart  List,  advertising  direc¬ 
tor,  Pittsburgh  Sun-Telegraph — 
“We  eliminated  the  discount  in 
a  desire  to  keep  our  rates  at  the 
lowest  possible  figure.  WiUi 
publishing  costs  iq>  almost  40% 
during  the  past  two  years,  we 
have  been  forced  by  the  pres¬ 
sure  of  economic  circumstances 
to  take  some  steps  which  are 
distasteful  and  may  even  be  re¬ 
garded  from  a  specific  viewpoint 
as  unsound. 

“However,  it  gets  down  to  a 
choice  of  evils  and  while  we 
recognize  that  there  are  many 
arguments  in  favor  of  the  dis¬ 
count,  we  felt  that  its  discon¬ 
tinuance  at  this  time  would  be 
the  least  harmful  choice.  We 
appreciate  the  desire  to  attain 
universal  recognition  of  the  dis¬ 
count  as  an  accepted  trade  cus¬ 
tom  and  it  may  be  that  we  will 
decide  to  return  to  our  former 
practice  when  some  of  the  ab¬ 
normalities  caused  by  present 
economic  business  coi^itions 
have  been  removed.” 

Hulbert  Taft,  president  Cin¬ 
cinnati  { O. )  Times-Star — “Our 
action  was  brought  about  large¬ 
ly  by  conditions  in  the  local 
field.  It  was.  therefore,  an  in¬ 
dividual  problem,  with  no  con¬ 
nection  whatsoever  with  condi¬ 
tions  on  other  papers  or  in  other 


cities.  We  have  been  and  are 
giving  the  matter  careful  atten¬ 
tion.  It  isn’t  a  very  large  ques¬ 
tion  as  a  matter  of  dollars  and 
cents  but  there  is  a  considerable 
issue  of  minciple  involved.” 

Mr.  Tsat  enclosed  a  letter 
written  recently  by  Karl  T. 
Finn,  advertising  director  of  the 
Times-Star,  to  an  agency  ex¬ 
ecutive  concerning  the  dropping 
of  the  discount  as  of  last  Feb. 
25.  Mr.  Finn  explained: 

“We  do  not  pay  any  discount 
to  retail  or  classified  advertisers, 
whereas  the  other  Cincinnati 
newspapers  do.  As  a  result  we 
were  constantly  being  pressed 
for  the  discount  by  local  ac¬ 
counts.  Patently,  this  is  no  time 
to  add  any  discount  with  costs 
soaring. 

“We  dislike  to  take  any  ac¬ 
tion  that  creates  a  problem  for 
agencies  and  we  certainly  do 
not  want  to  make  it  more  dif¬ 
ficult  to  use  newspapers.  Let 
me  assure  you  that  your  com¬ 
ments.  as  well  as  those  received 
from  other  agency  executives 
will  have  our  further  considera¬ 
tion.” 

a 

Lasker  to  Assume 
Post  on  Call-Bulletin 

San  Francisco  —  George  L. 
Lasker  is  scheduled  to  succeed 
A.  L.  Manning  as  national  sales 
manager  of  the  San  Francisco 
Call-Bulletin.  Mr.  Lasker,  for¬ 
merly  with  Paul  Block  and 
Hearst  newspapers  in  Milwau¬ 
kee,  New  York  and  Brooklyn, 
interspaced  his  Call-Bulletin  ex¬ 
perience  with  war  service  as  an 
Air  Force  captain.  Mr.  Manning 
resigned  to  join  Royce  Russell 
in  formation  of  the  advertising 
agency  of  Manning  &  Russell. 

The  national  sales  manager¬ 
ship  of  the  Call-Bulletin  sells 
national  advertising,  while  the 
national  manager  of  that  paper 
services  accounts  and  handles 
personnel.  O.  L.  Barker  con¬ 
tinues  as  national  advertising 
manager. 


Keith  Murdoch 
Is  Honored  by 
New  York  Group 

On  his  way  home  from  flie 
Empire  Press  Conference  In 
London,  Sir  Keith  Murdodi, 
publisher  of 
several  n  e  w  s  - 
papers  and  mag¬ 
azines  in  Aus- 
trails,  visited 
ersonal  and 
uslness  ac¬ 
quaintances  in 
New  York  City 
this  week  and 
introduced  the 
editor  of  his 
Melbourne  Her- 
aid.  Arch 
'Hiomas. 

Sir  Keith  was 
honored  by  more  than  140 
friends  at  a  reception  in  the 
Wi^orf-Aitorla  HoteL  Included 
in  the  group  were  Hugh  BailUe, 
president  of  the  United  Press, 
and  Lloyd  Stratton,  secretary  of 
the  Associated  Press. 

No  special  mission,  but  “a 
great  many  business  matters,” 
would  occupy  his  attention  for 
several  days  in  the  United 
States,  said  Sir  Keith.  As  for 
newsprint  supplies,  he  explained 
that  Australian  publishers  were 
fortunate  in  that  home  mills 
were  able  to  turn  out  some 
paper  during  the  war. 

“W<e  could  use  a  great  deal 
more  paper  than  we  are  now 
able  to  get.”  Sir  Keith  said,  “due 
largely  to  an  enormous  increase 
in  circulation.”’ 

a 

12.000  at  Swim  Meet 

Los  Angeles,  Calif. — Twenty 
minutes  before  the  opening  of 
the  Los  Angeles  Examiner’s 
annual  swimming  meet,  Ju^  1. 
the  gates  had  to  be  locked  as 
12,000  spectators  had  already 
jammed  into  the  Los  Angeles 
Swimming  Stadium. 


■  eiTOR  A  PUILISHIR  for  Jaly  IS,  ItM 
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ADVERTISING  SURVEY 


Frequency  Doubles 
Soles  in  Regent  Test 


Br  Samual  Bomar 

SALES  DOUBLED,  advertising 
costs  cut  in  halt  in  a  period  of 
four  weeks.  Evidence  enough, 
one  agency  believes,  that  for  tiie 
cigarette  account  producing  t^t 
result  frequency  In  newspapers 
is  the  pattern  to  use. 

Two  months  ago  (E  &  P,  May 
11,  p.  14),  Ridgway,  Ferry  and 
Yocum  mnbarked  on  a  13-week 
test  campaign  for  Regent  cigar¬ 
ettes,  using  newspapers  and  spot 
radio.  Two  communities  were 
the  testiim  grounds  for  each 
medium — ^cago  and  Worces- 
teCi  Mass.,  for  newspapers.  New 
York  City  and  Houston,  Tex.,  for 
radio. 

Test-Period  Curtailed 
Results  were  discernible  long 
before  the  test  had  nm  its 
course,  and  the  facts  were  suffi¬ 
cient  to  permit  discontinuing  the 
test  at  about  the  halfway  point 
The  findings,  retorted  by 
Thayer  Ridgway,  account  exec¬ 
utive:  “For  R^ent  cigarettes, 
the  frequency  pattern  in  news¬ 
papers  was  more  successful  than 
spot  radio,  dollar  for  dollar." 

Best  record  was  attained  in 
Chicago,  where  daily  ads  of  65 
and  140  lines  in  the  Tribune 
did  the  sales-doubling  lob.  In 
Worcester,  where  the  Telegram 
A  Gazette  was  used,  sales  re¬ 
sults  were  "less  satisfying"  than 
expected,  Mr.  Ridgway  said.  But, 
he  added,  his  e:q>ectations  had 
been  bas^  on  a  supposed  dis¬ 
tribution  setup  in  Worcester  that 
didn’t  materialize.  Prodding  of 
the  distributors  has  brought  im¬ 
provement 

Next  move  by  Riggio  Tobacco 
Coip.,  manufacturers  of  Regents, 
will  be  a  drive,  starting  this 
month,  for  100,000  retail  outlets 
nationidly,  with  advertising  fol¬ 
lowing  along.  Appropriations 
and  schedules  have  not  yet  been 
determined. 

Although  the  product  now  has 
country-wide  distribution,  it  is 
extreniely  thin.  During  the  war, 
when  the  government  comman¬ 
deered  60%  of  the  Regent  pro¬ 
duction,  the  company's  sales 
organization  was  disrupted. 

Stiaag  Bid 

Satisfied  that  a  considerably 
larger  market  for  Regents  exists, 
and  now  well  in  the  lead  among 
brands  bdiind  the  “big  five, 
Riggio  wiU  push  its  product  vig¬ 
orously,  wlu  newspapers  as  the 
prind^  advertising  medium. 

Thus,  in  recent  weeks  the 
newspapers  have  again  become 
a  dominant  medium  for  cigarette 


Philip  Mor^  are  in  the  midst  of 
ambitious  newspaper  campaigns. 
Rumor-mills  are  buzzing  witta 
stories  that  one  or  two  other 
large  companies  are  planning 
lavish  newspaper  drives. 

Be  it  noted  Riat  in  the  cam¬ 


paigns  now  in  progress,  fre¬ 
quency  and  continuity  of  inser¬ 
tion  is  the  outstanding  character¬ 
istic.  It  constitutes  an  important 
departvire  from  past  custom  in 
cigarette  advertising. 

Retail  Ad  Coats 
A  SURVEY  among  Oregon  mer¬ 
chants  has  found  t^t  furni¬ 
ture  dealers,  with  a  4.2%  appro¬ 
priation  of  net  annual  sales,  are 
the  mod  generous  group  in  ad- 
vertisir.g  expenditure. 

Information  was  obtained  by 
N.  H.  .'lomish  of  the  Universify 
of  Oreg'.'u  and  his  research  stu¬ 
dents  k  personal  interviews 
with  025  i-etailers,  and  reported 
by  him  in  the  July  issue  of  the 
Jot.mal  of  Marketing,  publica¬ 
tion  of  the  American  Marketing 
Association. 

Other  businesses  gave  these 
average  percentages  of  advertis¬ 
ing  cost  to  net  sales:  bakery,  .9; 
department,  2;  drug,  1;  dec- 
trical  appliances,  1.5;  fiorist,  3.2; 
general,  .8;  books,  gifts,  and  sta¬ 
tionery,  1.7;  groceries,  .7;  hard¬ 
ware,  1.1;  jewelry,  2.5;  men’s 
wear,  2.7;  shoes,  2.6;  sporting 
goods,  2;  variety,  .5;  women’s 
wear,  2.5. 

Hometowners'  Drive 

ENCOURAGED  by  their  first 

year’s  efforts,  publishers  of 
the  Hometown  Daily  Newspa¬ 
pers  in  the  11  western  states  are 
renewing  their  program  to  tell 
advertisers  and  agencies  about 
the  market  outside  the  six  larg¬ 
est  cities  in  the  area. 

New  data  now  being  presented 
include  census  figures  showing 
that  the  Hometown  area  covers 
67%  of  total  sales  in  the  11 
states.  This  2/3  slice  represents 
$3,809,120,000  in  retail  volume, 
the  publishers  report 

By  product  classifications,  the 
percentages  are:  food,  69%: 
autemiotive,  73;  drug  stores,  65; 
“eats  and  drinks,”  63;  apparel, 
52;  general  merchandiw,  51. 

“It’s  good  sense,”  say  the  pub- 
lirtiers  to  the  advertisers,  “that 
your  advertising  should  be 
placed  where  your  actual  sales 
are  made,” 

e 

Erie  Agency  Compiles 
Free  ^teipiise  Ads 

Favorable  comment  from 
widely-varied  quarters  has  been 
received  by  the  Erie  Railroad  on 
its  series  of  advertisements 
showing  how  free  enterprise  has 


AGENCY  CELEBRATES  BIRTHDAY 

Birthday  smiles  wreath  the  laces  el  officers  oi  Earle  Ludgffi  & 
pony,  Chicago  advertising  agency,  at  recent  celebratien  ol  the  firm  s 
i9th  anniversary,  left  to  right:  Edward  Emstein.  production  mm- 
ager;  John  H.  Wiilmarth.  vicepresident-  Eari  Ludgin.  presidenb  Vin- 
cent  R.  Blits*  executir#  Ticepresident;  Joseph  He  Ccvo#  vicepsesidente 

C^mpai^nd  and  ^^ccountd 

..  -By  Betty  Feeiel 


Motorola  Move 
THE  GALVIN  MANUFACTUR¬ 
ING  CO.,  Chicago,  maker  of 
Motorola  radios  for  home  and 
car,  will  bring  out  a  new 
product,  a  gasoline-operated  car 
heater,  later  in  the  summer, 
with  alt  due  advertising  aid. 
According  to  Victor  A.  Irvine, 
Motorola  advertising  manager, 
the  campaign  will  unfold  in  this 
manner:  initial  announcements 
to  the  trade  via  direct  mail  and 
trade  paper  copy;  then  distribu¬ 
tion  to  dealers  of  point-of-sale 
material,  including  newspaper 
ad  mats,  and  finally  the  launch¬ 
ing  of  a  full-scale  consumer  pro¬ 
motion  using  newspaper  roto- 
gravme  in  key  cities  across  the 
country  and  consumer  maga¬ 
zines.  No  budget  for  the  new 
heater  was  stat^  but  Mr.  Irvine 
indicated  that  it  would  share  an 
equal  place  with  the  advertis¬ 
ing  of  Motorola  home  and  car 
radios. 

Goldwyn  Promotion 
A  LONG-RANGE  publicity,  ad¬ 
vertising  and  exploitation  cam¬ 
paign  “such  is  rarely  given  to  a 
motion  picture”  is  planned  for 
the  Samuel  Goldwyn  production, 
“The  Best  Years  of  Our  Lives,” 
James  A.  Mulvey,  vicepresident 
of  Samuel  Goldwyn  Productions 
told  delegates  of  RKO  Radio’s 
15th  annual  sales  meeting  in 
New  York  recently.  Starting  this 
month,  an  introductory  cam¬ 
paign  will  run  through  Decem¬ 
ber  when  the  picture  is  slated 
for  release  and  then  an  enlarged 
and  intensified  sales  program 
will  be  launched  as  distribution 


magazines  and  a  few  newspapers 
will  be  used  now,  with  news¬ 
paper  copy  to  come  after  the 
picture’s  release.  The  latest 
Goldwyn  film,  “The  Kid  From 
Brooklyn,”  got  a  $4,000  promo¬ 
tion  boost  and,  according  to 
company  officials,  promotion  of 
this  picture  will  equal  or  better 
that. 

Dealers  Like  Dailies 
DEALERS  and  distributors  of 
Hudson  Motor  Car  Co.  have 
Indicated  an  “overwhelming 
preference”  for  newfliaper  ad¬ 
vertising  over  all  other  media, 
according  to  a  survey  made  by 
the  company,  M.  M.  Roberts, 
manager  of  advertising  and  mer¬ 
chandising  for  Hudson  reports. 
The  survey  was  undertaken  as 
part  of  the  company’s  new  co¬ 
operative  advertising  program 
and  covered  all  the  company’s 
3,000  dealers,  Mr.  Roberts  said. 

Business  Boosters 
DISTURBED  because  Toledo, 
O.  stores  “do  not  seem  to  be 
getting  the  break  in  the  market 
Riat  they  deserve  in  these  days 
of  riiortages,”  the  Toledo  (O.) 
Blade  is  stepping  out  to  pro¬ 
mote  those  stores  via  a  series 
of  ads  in  the  Neto  York  Time*. 
The  campaign  calls  for  one  small 
sized  ad  on  the  Times’  business 
page  daily  and  a  larger  ad  on 
Su^ay.  Aim  is  to  get  the 
stores’  story  to  the  wholesale 
markets  In  New  York.  The  cam¬ 
paign  is  being  extensively  mer¬ 
chandised  by  the  Blade  in  retail¬ 
ing  and  general  business  in  To¬ 
ledo.  James  W.  Egan,  Jr.,  vice- 
president  and  advertising  dlrec- 


the  compan]r*s  agency,  Gris-  the  first  six  months  will  concen-  sponse  so  far  has  been  strong. 
wold-Eshelman  Co.,  Cleveland,  trate  on  promotion  of  a  48-page 

reports.  booklet  detailing  how  the  story  TiATDvrmrtrk. 

In  a  booklet  covering  the  of  the  movie  came  to  be  written,  TraENATIOTLu. DAIRY PTOD- 
campaign  and  its  results,  the  telling  about  the  mode’s  cast,  UCTO  COUP.,  has  laimcl^  on 
agency  reproduces  some  <ri  the  and  presenting  a  synopsis  of  the  advertising  campaign  based  on 
ads.  story  in  tabloid  style.  Selected  (Continued  on  page  83) 

■  DITOR  R  PUBLISHIR  for  jRly  1$.  1946 


I’m  your  new  maid,  it  said 


But  you  look  liko  a  fiMcftameo/  diA- 
wtnhor  to  mo,  I  taid.  Novor  mind  about 
that,  it  taid,  you  iutt  rokac  and  111 
toko  ovor. 

Whxx  do  you  have  up  your  sleeve 
for  the  great  buying  public?  Please 
remember  that  a  flourishing  segment 


of  that  public  is  in  Philadelphia,  third 
largest  market  of  the  V.  S. 

Please  remember,  too,  that  this 
public  is  probably  easier  to  reach 
than  any  other  big-city  population. 
It  is  simply  because  4  out  of  3  of 
the  Philadelphia  families  regularly 
read  one  newspaper. 


That  newspaper  is  The  Evening 
Bulletin.  It  has  a  circulation  exceed¬ 
ing  600,000,  the  largest  evening  cir¬ 
culation  in  America.  It  spends  the 
evening  with  most  Philadelphia  fam¬ 
ilies  and  helps  guide  them  in  shopping. 
!■  PUaM^— wirir  wiryWy  md» 

The  Billetii 


■  DITOR  R  PURLISHIR  far  Jaly  13,  l«4« 
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Union  Presses 
For  Blanket 
Southam  Pact 

Vancouvb,  B.  C.— SepresenU- 
tives  of  Local  2M  of  the  Inter¬ 
national  Typographical  Union 
and  the  Vancouver  Daily  Prov¬ 
ince  this  weak  concluded  a  pub¬ 
lic  hearing  into  the  causes  of  the 
printan*  strike  which  has  kept 
the  paper  from  publishing  for 
the  Ian  month. 

Beth  parties  agreed  there  is 
no  4in>ute  between  the  Daily 
ProTlnM  and  the  union. 

R.  H.  Neelands,  representing 
the  union,  said  he  hoped  the 
commission,  which  was  estab¬ 
lished  by  government  order  to 


Million  Attend 
Philo.  Bulletin 
Party  on  'Fourth' 

Philadelphia — Pieture  a  mil¬ 
lion  guests  waiting  to  be  enter¬ 
tained  from  11  a.m.  until  curfew 
“alter  the  fireworks”  and  you 
have  soaae  eoneepUen  of  the  tre¬ 
mendous  undestaking  of  the 
Philadelphia  Svening  Bulletin 
in  staging  this  city’s  annual 
Fourth  of  July  celebration. 

For  the  second  year,  the  Bul¬ 
letin  was  host  at  Independence 
Day  festivities  in  Fairmount 
Park.  The  idea  of  one  Joint 
community  affair  for  a  family  of 
2,000,000  ^tizens  was  put  fortt 


Davenport  Named 
Editor  of  Collier's 

Walter  Davenport  has  been 
appointed  editor  of  Collier’s,  it 
was  announced  this  week  by 

_  William  L. 

Chenery,  pub- 
lisher.  He  suc- 
ceeds  Henry  La- 
Cossitt,  who  has 
resigned. 

D  a  V  e  n 
joined  Collier’s 
staff  as  an  asso- 
ciate  editor 
March.  1925, 
after 

on  the  N  e  to 
York  Sun. 

_ _  .  Durlnn  World 

Davanpett  Hne  was 


Thanks  to  Navy 

Washington  —  Approciotion 
has  boon  sxprosssd  to  ths 
Nary  Dopartmont  by  Ksnt 
Coopsr  on  bohoU  ol  Associ* 
otsd  Prosse  and  by  Acms 
Nowspicturos  lor  tho  rapid 
transmission  oi  copy  and  pic¬ 
tures  in  connoction  with  ths 
atomic  bomb  tost  at  BiUnL 


liah^  by  govemn^t  order  to  Paul  Priggens,  executive  rep-  by  the  local  newspapers  in  the 

invostigate  the  strike,  would  resentative  of  the  Associated  injt  of  the  war  years  as  a  means  *  correspondent  lor  C^er  s  in 

recommend  that  the  Southam  Press,  has  resigned  from  the  AP  of  keeping  folks  at  home  dor-  •>*>*  European  and  I^dfic  thea- 

Company  te  rcQul^  to  nego-  to  return  to  his _  ing  ODT  transportation  troubles.  S**.- 

tiaU  a  master  contract  covering  home  in  Belle  It  was  so  gre^  success  that  it  N«tional  Press  C^  WasWng- 


It  was  so  great  a  success  that  it 
was  repeated  this  year  by  popu¬ 
lar  acclaim  and  now  seems  cer¬ 
tain  to  become  an  annual  custom. 

Army  and  Navy  combined  to  srUies  to  tiie  asw  Bspublic  of 
put  on  a  mlliti^  parade  of  the  Phllippinak  lapreaaated  by 
heroes  which  in  nunrtiers  sur-  Dr.  Jose  F.  Imperial  of  the 
passed  anything  the  city  ever  Fhtiippinas  Commission.  Sham 
before  tad  known.  Gen.  Oosar  battles,  rodeos,  balloon  ascen- 
N.  Bradley,  who  led  U.S.  forces  sisas,  beauty  contests,  athletic 
into  Normandy  and  across  the  piagrams  and  fireworks  —  all 
Rhine,  and  Adm.  Marc  A.  arare  planned  and  carried  out 
Mitsdier,  commander  of  the  under  Bulletin  auspices. 
“Hornet^’  and  the  Pacific’s  Task  Governor  Martin  represented 
Force  S8,  led  the  marchers.  PaansylvaMa.  Mayor  Samuels 

Special  features  included  the  aud  police  officials  estimated  the 
swearing  in  of  1,200  Navy  re-  attendance  at  the  Bulletins 
emits  in  one  mass  ceremony,  "fMnlly  picnic”  at  a  conserva- 
and  the  extension  of  good  wUl  tive  million  persons. 


ton,  and  of  the  Dutch  Treat  Club 
and  The  Players,  New  York. 


Province  is  one.  where,  in  addi- 

Commission  Chairman  Sher-  tion  to  co-man- 
wood  Lett  expressed  doubt  that  aging  a  3,000- 
the  commission  had  “any  right  acre  cattle  ranch 
to  make  recommendations  as  to  with  his  broth-  ' 
what  relations  should  exist  be-  er,  he  will  act  I 
tweeo  newspapers  other  than  as  roving  corre-  I ' 
the  Daily  Province.”  spondent  and 

In  a  anritten  brief  on  behalf  associate  editor 
of  the  union,  Mr.  Neelands  said  of  The  Farm  IHIHHHi 
the  present  dispute  arises  out  of  Journal  and  of 
the  determination  of  certain  the  new  Path-  FUggena 
Canadian  publishers  to  adopt  an  finder  magazine 
entiicly  new  attitude  toward  Frlggens,  who  has  been  with 
features  of  the  contract  between  the  AP  since  1941,  formerly  heM 
newitoapers  and  printers.  executive  posts  with  the  United 

Features  of  the  contract  to  Press,  United  Feature  Syndimte 
which  the  publishers  object  are  and  was  at  one  time  magazine 
those  requiring  the  publisher  to  editor  of  NEA  ^rvice. 
agree  that  the  general  laws  of  A  graduate  of  the  University 
ITU  be  not  subject  to  arbitration,  of  South  Dakota  in  1931,  he 
O.  L.  Spencer,  publisher  of  the  established  his  own  four-state 
Daib^  Province,  explained  the  eews  bureau,  the  Capital  News 
publisher  h..  conm>lete  discre-  Rureau,  Pierre,  S,  D.,  during  the 
tion  in  matters  relating  to  the  depression  years.  He  joined  the 
business  and  publication  of  the  In  Lansing,  Mich.,  in  1934 
particular  newspaper  within  hi.  and  joined  NEA  Service  in  1936. 
own  territory.  He  added  that  he  ^e  was  an  associate  in  jour- 
has  no  authority  to  bargain  on  nallsm  last  year  at  Columbia 
behaU  of  the  whole  Southam  University,  N.  Y. 
group,  and  that  if  he  attempted  Un  his  Farm  Journal-Path- 
to  de  so,  be  would  be  repudiated  Bnder  assignments  he  will  cover 
by  aigbllshers  of  other  members  states, 
of  the  Southam  group.  ■ 

The  duinaan  suggested  the  500  G^t  Rental  Aid 
union  should  have  seui^t  certi-  After  3V4  years  of  war  and 
ficatisn  as  bargaining  agent  fer  post-war  service,  the  rental  bn- 
all  the  locals  before  it  made  its  reau  operated  by  the  Omaha 
demands  on  the  Southam  Com-  (Neb.)  World-Herald  has  closed, 
pany.  More  than  2.500  veterans  regis- 


FROM  COAST  to  COAST 


Millions  of  roodors  ore  enfoylng 
America's  fomons  family-humor  strip! 


THE  NEBBS 


by  HESS 


It's  People! 


Looking  for  the  reason  why  the 
new  magazine  supplement  in  the 
Baltimore  Sunday  Sun  is  such  a 
success?  It’s  because  it’s  edited 
for  people  around  this  way,  ^ 
people  who  know  their  way 
around.  Look  into  tiie  adver¬ 
tising  possibilities  of  “Magazine”. 
It’ll  pay  you. 

In  Baltimom  uvurytkhg 
revolves  around 


Join  the  Impressive  List  of 
More  Than  300  Newspapers 

tor  forms,  samples,  write  or  wire  collect  to: 


^lie  i^eti Sifndicate, 


Selling,  tou,  is  a  persniial  affair  . . .  betneen  a  local 

consumer  and  a  local  merchant.  Multiplied  many  times  in  many 

markets,  local  sales  build  into  national  businese.  But  sales  differ  as 

markets  differ,  and  markets  differ  as  people  differ.  Advertising 

sells  best  for  you  when  its  fits  your  particular  pattern  of  sales  opportunities. 

In  one  case  recently  studied  by  the  Bureau’s  sales  analysis  group, 

a  manufacturer  advertising  in  national  media  discovered  that  communities 

in  5  stales  accounted  for  567'  oj  his  total  business— 10  states. 

75.} 7c  of  his  potential  customers. 

.Newspaper  advertising  is  efficient  because  it  fits.  With  an 
all-time  high  circulation  of  51,000,000  copies  daily  . . .  newspapers 
are  the  biggest  mass  medium.  Yet  they  offer  precisitin  control,  build  sales 
where  you  want  them  when  you  want  them.  Maybe  we  can  help 
provide  some  local  facts  about  your  business. 


the  bureau  of  advertising 

AMERICAN  NEWSPAPER  PUSLISHERS  ASSOCIATION 


370  LEXINGTON  AVENUE  NEW  YORK  17 


preporxi  by  th»  Bupmu  of  Advortiling  and  published  by  The  Evening  ond  Sundoy  Stor,  Woihington,  D.  C.  in  the  interest  of  more  ertective  odvertlsing 
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College  Survey 
Traces  Course 
In  ITU  Policies 

Palo  Alto,  CalU.— Modlfica- 
“Ons  In  International  ^rpo- 
frapnlc^  Union  contracts  since 
Smtembw,  1944,  are  a  direct  re¬ 
sult  of  the  will  of  the  officer 
persoMel  of  that  organisation, 
accoi^g  to  a  Stanford  Uni¬ 
versity  survey. 

1  ”<llcal  change  in  poUci'es 
“  ^  national  economic 

conditions,  govemmenUl  agen- 
w?  memb^ 

ship  agitation,  Julius  L.  Jacobs, 
who  prepared  the  report,  found. 
Aggrssaive  Leadership 
These  changes,  the  West  Coast 
newspaperman  since  1936  re- 

s^t  to  ITU  l^ership,  policies 
TOT  _  He  described 

ITU  President  Randolph  as  a 
labor  leader  whose  "aggressive, 
clever  Uctics  have  left  nothing 
to  be  desired— from  the  vlew- 
Itotot  of  the  union  members." 

It  is  clear  that  President  Ran¬ 
dolph  s  miUtant  attitude  ex¬ 
tends  into  every  avenue  of  ITU 
findings 

stat^.  He  noted  that  dead- 
i**?.  either  to  capitu- 

one  of  the  parties  or 

to  strikes. 

-wii*  expressed 

wUl  of  President  Randolph  and 
his  (Acer  personnel  to  ‘keep 
bringing  in’  new  concessions  in 
wages,  hours,  working  condi¬ 
tions  and  ‘fringe’  benefits  to  the 
membership  that  has  led  to  the 
toya^  in  present  contractual 
Bfr.  Jacobs  stated 
WMe  declining  to  predict  if 
toe  future  will  bring  further 
dimMlcm,  Mr.  Jacobs  pointed 
<jut  that  ^er  the  Randolph 
leadership  modifications  in  con* 
t«cts.  to  a  very  great  degree, 
I’ofiootod  the  new  policies, 
philosophy,  and  officer  personnel 
of  the  union.” 

*  LegoUly  Questioned 

L^Aty  of  the  Randolph 
methods  was  questioned.  ‘The 
queiy  arose  from  Mr.  Ran¬ 
dolphs  statement  that  in  any 
case  where  union  laws  cannot 
^  e^ort^,  “The  Executive 
Cowcil  will  recognize  the  diffi¬ 
culty  as  a  lockout  and  protect 
toe  local  union  to  the  fullest  ex¬ 
tent  possible  under  our  laws.” 

'‘Legality  of  such  procedure 
would  seem  to  be  very  much  in 
question.”  Mr.  Jacobs  stated. 
‘If  toe  ITU  head  denied  validity 
'“"‘'■•'to  to  toe  same  breath 
that  he  called  for  ‘observance’  of 
rru  laws,  the  publishers  would 
have  toe  same  right  to  refuse 
to  obey  union  regulations  as  the 
typographers  would  have  to  dis¬ 
avow  any  contract  obligations. 
Neither  procedure  makes  for 
union-publisher  harmony.” 

Publishers  had  their  own 
ideas  of  reasons  for  success  of 
toe  ITU’s  new  advances,  the  six- 
month  survey  found.  ITO  strat¬ 
egy  in  planning  carefully  syn¬ 
chronized  strikes  in  a  few  key 
points,  careful  organization  and 
shrewd  maneuvering  by  the  ITU 
and  its  representatives  were 
among  factors.  Mr.  Jacobs  also 
noted  that  local  unions  were  not 


Strikers  Return 

Ottawa,  Con. — Members  oi 
the  Stereotypers  and  Electro¬ 
typers  Union  No.  SO.  who  hove 
been  on  strike  since  June  3. 
voluntarily  returned  to  work 
in  the  Evening  Citizen  me¬ 
chanical  department  luly  8. 
They  had  struck  to  support 
of  striking  members  oi  the 
International  Typographical 
Union  who  walked  out  oi 
the  CiUsen  composing  room 
on  May  29.  Members  of  the 
ITU  are  the  only  former  em¬ 
ployes  still  remaining  on 
strike. 

trusted  too  far  to  carrying  out 
policy  and  toe  overall  strategy 
of  ITU  leaders  prevailed. 

The  report  reviewed  contract 
relationships  since  1930,  and 
noted  that  “scrapping  of  coa- 
tracts,  scrapping  of  arbitration, 
and  super-authority  of  toe  ITU 
Executive  Council  appear  to 
have  supplanted  the  more  or¬ 
derly  processes  of  the  leadership 
of  the  late  Charles  P.  Howard, 
followed  by  Claude  M,  Baker. 
More  strikes,  more  lockout  and 
more  controversy  seem  to  have 
become  toe  order  of  the  day  in 
ITU-publisher  relations.” 
s 

Patterson  Speech 
In  Blade  Booklet 

The  Toledo  Blade  announces  a 
new  eight-page  booklet  titled 
"Newspapers,  Public  Opinion 
and  You,”  reproducing  a  speech 
by  Grove  Patterson,  editor-in- 
chief,  presented  recently  before 
advertising  clubs  in  the  mid¬ 
west. 

Mailings  of  the  book  have 
been  made  to  1,600  universities 
and  colleges  throughout  the 
country,  as  well  as  to  public  li¬ 
braries  in  cities  of  over  15,000, 
and  to  hundreds  of  editors  and 
publishers. 

It  deals  with  contemporary 
relationships  between  press  and 
public,  as  observed  by  one  of 
toe  nation’s  outstanding  editors, 
with  more  than  40  years  in 
journalism. 

Copies  are  available  by  ad- 
dres^g  the  Public  Relations 
Dept,  of  the  Blade,  Toledo,  Ohio. 


A^r  AMERICA'S 
ff  LEADING 

NORWEGIAN 

NEWSPAPER 

NORWEGIAN  NEWS  CO. 

Leiv  'EIrlkssea  Square 
■reoUya  20.  N.  Y. 


Chatty  Column 
Solves  Problems 
With  Want  Ads 

New  Orleans,  La.  —  Want  a 
de<xlorized  skunk?  Or  some 
goat’s  milk?  Or,  being  a  lady 
r  dynamiter  or 
steeplejack,  per¬ 
haps  a  job? 

In  that  case, 
you  should  run 
a  want  ad  to  toe 
Times  -  Picoy- 
unc  or  Sew  Or¬ 
leans  States. 
(’That’s  what  it 
says  and  that’s 
what  it’s  been 
saying  for  13Vk 
years  to  Maud 
O'Bryan  O’Bryan’s  "Up 
and  Down  toe 
Street”  (mlumn  to  the  Times- 
Picayune.) 

The  column,  produced  with 
"In  and  Around  Town”  in  toe 
States,  was  originated  in  1932 
by  Miss  O’Bryan  at  the  sugges¬ 
tion  of  Donald  W.  Coleman, 
then  CAM.  If  not  the  only  one 
of  its  kind,  it  is  believed  to  be 
toe  first,  and  toe  first  to  survive 
over  such  a  period  and  achieve 
such  popularity. 

During  her  years  as  a  clas¬ 
sified  (NMumnist,  Miss  O’Bryan’s 
enthusiasm  for  her  job  has  in¬ 
creased,  rather  than  decreased. 

On  this,  she  comments,  “We’ve 
helped  advertisers  obtain  food 
and  clothing  for  destitute  fam¬ 
ilies,  obtained  radios  and  pianos 
for  servi<»  men’s  facilities  and 
l(x;ated  wet  nurses  and  goat’s 
milk  for  ailing  infants.” 

She  particularly  enjoys  handl¬ 
ing  ads  which  call  for  locating 
such  people  or  things  as  teach¬ 
ers  of  Russian  and  runaway  (or 
flyaway)  parrots  which  swear  in 
(^rman.  And  she  enjoys  solv¬ 
ing  such  problems  through  her 
column  as  finding  bullbats  for 
a  taxidermist  or  getting  rid  of 
5,000  honeybees  in  a  reader’s 
magnolia  tree. 

Recently,  she  has  added  to 
her  activities,  since  besides  her 
column  she  is  writing  features 
regularly  for  the  newspapers’ 
Sunday  magazine  section. 

‘That  she  could  ever  get  in  a 
rut  as  a  want  ad  reporter,  she 
will  not  consider.  “A  rut,”  she 
laughs.  “Never!  After  more 
than  13  years  of  it,  why  I’m  just 
beginning  to  gat  to  the  groove.” 


Yn  Cu  Sdl  BOn 

Ohio’s  Largest  Market 

— Creater  Clevalaad 


Ohio’s  Second  Largest 
Market 

AdjGCMit 
wfHi  fU 

CLEVELMB  fUM  BEMil 


Mt.  Everest  is  the 
highest  mountain 
in  the  world,  but 
if  the  Himalayas 
are  ever  offered 
for  sale,  somebody 
will  promote  the 
smaller  peaks  as 
“a  better  buy” 
.  .  Remember 
that,  when  you  buy 
newspaper  space  in 
the  City  of  Wash¬ 
ington. 


TIMIS-HERALD  .  249,576* 
Tho  STAR  .  .  .  211,046 
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as  of  March  31,  1946 
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VASHINCTON,  D.  C 

.National  Representative 
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’’Booth  Newspaper  Dealer  Service  has  been 
a  strong  contributing  factor  to  the  state¬ 
wide  spread  of  Kool-Aid  advertising.  It  has 
regularly  reminded  the  grocery  trade  of 
Kool-Aid  promotion  and  of  keeping  Kool- 
Aid  counter  cartons  on  display.”  In  making 
this  statement,  Kool-Aid’s  advertising 
agency  recognizes  one  of  the  basic  services 
offered  to  all  Booth  Michigan  Newspaper 
advertisers. 


Starting  in  1934  with  only  one  Booth 
Michigan  Newspaper,  Kool-Aid  added  one 
after  the  other  until  in  1937  all  eight  Booth 
Newspapers  were  on  the  regular  schedule 
.  .  .  and  all  eight  have  remained  consist¬ 
ently  on  the  Kool-Aid  program  since.  This 


For  Imtormuitlom  om 

Othmr  HmU***  mrntl  MmoUt 
Michl0am  eaUt 


Baa  A.  CarralL  llO  East  43Bd  Street. 
New  York  City  17 

4ohB  E.  Lots,  t.*IS  N.  Mlekigaa  Ave.. 
Chleago  11 


^Population  of  Michigan,  outside  the  Detroit 
trading  area,  is  2,602,056. 


is  evidence  not  only  of  the  value  of  Booth 
merchandising  services,  but  also  of  the  fact 
that  "Michigan’s  Other  Half’*  can  be 
reached  and  sold  most  effectively  from  the 
inside,  through  the  eight  Booth  Michigan 
Newspapers.  Whatever  you  sell.  Booth 
Michigan  Newspapers  will  serve  you  well! 


BOOTH  NEWSPAPERS 


GRAND  RAPIDS  PRESS  •  FLINT  JDURNAL  •  KALAMAZOD  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 


A  Lady  ought  to  keep  her 
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Metro’s  25  papers  give  you  a  minimum  of  SO  per 
cent— an  average  of  75  per  cent— coverage  in  462  of 
the  count'y’s  1,074  citi.‘‘s  of  10,000  population  and  over. 

And  in  the  gravure  section,  it  doesn’t  matter  what  page 
your  message  appears  on— because  the  gravure  section  gets 
the  highest  average  inside  page  readership  among  both  men 
and  women. 


The  &ct  is,  the  lady  in  the  water  has  kept  her  head.  The 
only  reason  she  seems  to  have  lost  it  is  because  you're 
teeing  her  from  the  wrong  angle. 

Whether  you're  looking  at  bathing  girl  pictures  or  sales 
pictures,  seeing  them  from  the  right  angle  is  equally  im¬ 
portant.  Sometimes,  when  you  look  at  a  sales  picture  too 
closely  from  the  national  angle,  you  miss  the  local  angle. 
And  vice  versa. 

National  or  local,  you  get  your  sales  picture  into  the 
tight  perspective  when  you  approach  it  through  Metropoli¬ 
tan  Group  Gravure.  For  this  national  network  of  25  Sunday 
newspapers  spreads  your  message  among  13,500,000  fami- 
Ues— a  third  o{  the  nation’s  total— with  all  the  advantage  of 
high  local  interest  in  the  country’s  major  markets. 


Add  to  this  (l)  the  fact  that  you  can  select  any  number 
of  publishing  cities  down  to  10  to  fit  your  own  distri¬ 
bution  pattern  or  sales  picture  plus  (2)  the  fact  that  buying 
through  Metro  you  enjoy  the  savings  of  Metro’s  group  rate, 
and  you  have  the  most  efficient,  flexible,  economical  buy  available 
anywhere  today. 


Metropolitan  Group  Gravure 


a. 


T 


■■il-  ^  ^  J _ trustee  of  George  Washington 

ineoaoreW.NoyesDies;  for 

W** _ 1*a  almost  half  a  century,  president 

vir  nfinmfnon  r  of  the  Association  of  Oldest  In- 

*  *  VAOlUUU  LUU  uUlLVf  habitanU  since  1908,  and  a  di- 

rector  of  many  financial  institu- 

WASHINGTON  —  The  Capital  editorial  writing  and  in  numer-  tions. 

paid  last  respects  July  6  to  its  ous  public  appearances  before  A  world  traveler  and  student 
dean  of  newspapermen,  1%eo-  civic  and  educational  groups  he  of  political  systems,  he  pleaded 

dore  Williams  ^ _  had  led  the  campaign,  thus  far  the  cause  of  the  District  of  Co- 

Noyes,  editor-  unsucces^ul,  to  permit  residents  lumbia  before  congressional 

in -chief  of  the  of  the  District  of  Columbia  to  committees  on  many  occasions, 

5tar  whose  vote  for  local  and  national  offi-  documenting  his  arguments  with 

death  July  4  at  cials.  data  on  federal-local  relation- 

the  age  of  (M,  Under  his  direction,  the  news-  ships  in  other  world  capitals, 

brought  to  a  paper  frequently  carried  car-  Mr.  Noyes  is  credited,  on  the 

close  a  career  in  toons  built  around  the  “voteless  basis  of  his  editorial  campaigns, 

journalism  that  groups" — the  criminal,  the  in-  with  forcing  removal  of  rail- 

had  its  begin-  sane,  and  the  District  resident,  road  tracks  from  historic  Penn- 

ning  almost  70  Hr-  H  It  is  storied  that  a  bibulous  sylvanla  Avenue,  with  the  cre- 
years  ago.  fellow  elevator  passenger  seek-  ation  erf  free  libraries  in  Wash- 

A  reporter  be-  ■  ing  to  taunt  the  tall,  dignified,  ington,  the  establishment  of 

fore  and  during  white-haired  editor,  shortly  many  hospital  and  charitable 

his  study  of  law,  Noyes  after  the  advent  of  the  New  institutions  and  an  improved 
he  left  his  legal  Deal,  said;  “You  hxA  like  some  fiscal  policy  under  which  the 

practice  to  become  associate  one  who  voted  for  Hoover.”  District  of  Columbia  receives  a 

editor  of  the  newspaper  under  Ever  true  to  the  cause,  Mr.  share  of  its  operating  costs  from 

his  father,  Crosby  Noyes,  and  he  Noyes  replied  only,  “I  was  born  Congress. 

succeeded  to  the  editor’s  chair  in  the  District  of  Columbia  and  Under  his  editorship,  the  Star 
in  1908.  Under  the  present  therefore  have  no  vote!”  has  always  been  known  to  “lean 

ownership,  which  began  in  1867,  Admitlad  to  Bor  backward”  in  prominently 

the  Star  has  had  two  editors —  publishing  corrections  or  state- 


in  1908.  Under  the  present  therefore  have  no  vote!”  has  always  been  known  to  “lean 

ownership,  which  began  in  1867,  Admitlad  to  Bor  backward”  in  prominently 

the  Star  has  had  two  editors —  i,  ,,  publishing  corrections  or  state- 

Croaby  Noyes  and  Theodore  the  past  three  years,  Mr.  ments  from  persons  mentioned 

Williams  Noyes.  Noyes  had  not  b^n  active  ui  j,j  jjj  columns.  Mr.  Noyes's  pol- 

President  Truman  was  among  andTr^seVeril  yeare  blfore“Sfd 

njUkrt.  iU  for  several  years,  had  ^nd  ^M'^nTwas  ^mit?^' to 

-  .j  _  the  District  of  Columbia  bar.  Vlth  the  death  of  Theodore 

Praaidants  Massage  He  combined  newspaper  re-  williams  Noyes,  his  brother 

“A  great  and  beloved  figure  fmrting  with  his  collegiate  Frank  Brett  Noyes  becomes  the 
has  passed  out  of  the  life  of  the  studies  but  to  went  to  senior  member  of  the  famUy. 

Nation's  Capital,”  the  president  Sioux  Falls,  Dakota  Territory,  ^he  former  affectionately  re¬ 
said  in  a  telegram  to  Mr.  Noyes’s  where  he  practiced,  was  elected  ferred  to  the  latter  as  “my  little 
brother,  Frank  B.  Noyes,  presi-  a  judge  but  declined  to  serve,  brother.  Frank,”  although  the 
dent  of  the  Stor  Publishing  Co.,  and  wrote  what  would  to  these  igtter  is  an  octogenarian.  Sur- 
one  of  the  founders,  long-time  days  called,  a  column.  In  ylvlng  also  are  two  daughters 
president  and  now  honorary  ioo7  at  the  request  of  his  father  and  several  grandchildren  and 
president  of  Associated  Press,  he  returned  to  full  time  news-  areat-srandchlldren 
“His  name  at  the  masthead  of  paper  work  and  the  associate  a  •  ^ 

the  Evening  Star  as  editor  has  editorship  he  held  from  that  infui, 
been  for  many  years  as  familiar  year  until  ^  death  of  Crosby 

a  part  of  the  local  scene  as  the  Noyes  in  1908.  ^le  Hillsdole  (Blich. )  Daily 

Washington  Monument  itself  Always  interested  to  fraternal  News,  of  which  Harvey  J.  Bur- 
Mr.  Noyes  was  first  and  last  a  Hie  and  civic  groups,  he  was  a  gess  is  editor  and  publisher,  re¬ 
newspaperman,  carrying  for-  member  of  many  organizations  cently  observed  its  100th  anni- 
ward  through  the  decades  the  eu<l  il>e  founder  of  several;  a  versary. 
high  tradition  to  journalism  es- 
tablished  by  his  father.” 

Mr.  Noyes  had  been  signally  ASK  ABOUT  OUR  1946  CONSUMER  SURVEY  OF  THE 

honored  on  nmny  occairi^  A  BILLION  DOLLAR  OHIO  SELECT  LIST  MARKET, 
civic  celebration  marked  his 
80th  birthday,  climaxed  by  a 
banquet  at  which  he  was  de¬ 
scribed  as  “the  foremost  citizen” 
of  the  District  of  Columbia. 

Through  decades  of  vigorous 


ONE  OEDER! 
ONE  CHECK! 


GET  THE 

FRONT  PAGE  PLAY! 


Columbus  Citizen 
Honozs  Veteran 

Columbus,  O.  —  J.  Charles 
Baxter,  veteran  financial  writer, 
will  complete  40  years  with  the 
Citizen  on  July 
19. 

He  joined  the 
Citizen  in  1906, 
just  one  year 
after  the  paper 
had  been  pur¬ 
chased  by  the 
Scripps  -  McRae 
League  of  Ohio. 

Starting  as  a 
copy  boy  when 
he  was  16  years 
old,  he  event¬ 
ually  became  Baxter 
the  paper’s 
market  and  financial  editor. 

The  Citizen  gave  Mr.  Baxter 
a  testimonial  dinner  at  the 
Soutoern  Hotel  on  July  11. 

A  member  of  the  Masonic 
Order,  he  is  a  32nd  Degree 
Mason,  a  member  of  the  York 
Lodge.  Sciota  Consistory,  Scot¬ 
tish  Rite.  Aladdin  Temple.  He 
has  served  on  the  publicity  com¬ 
mittee  as  a  member  of  the  group 
and  chairman  for  20  years. 

Named  on  West  Coast 

George  D.  Close,  Inc.,  with 
ofiBces  in  San  Francisco,  Los 
Angeles  and  Seattle,  has  been 
named  to  represent  the  Minne¬ 
apolis  Star  Journal  and  Tribune, 
the  Minneapolis  Timet  and  the 
Des  Moines  Register  and  Trib¬ 
une  on  the  Pacific  Coast. 


Uncle  Sam  Gets 
$500,000  A  Day 
From  Wmston-Salem! 

—that’s  a  lot  of  money  coming 
from  one  source  .  .  .  and  this 
half  a  million  bucks  goes  for 
revenue  stamps  to  be  put  on 
tobacco  products  manufactured 
In  Winston-Salem. 

—this  huge  tax  revenue  em¬ 
phasizes  the  fact  that  Winston- 
Salem  Is  the  largest  tobacco 
manufacturing  center  In  the 
world — and  that  this  Industry 
Is  just  one  of  many  that  are 
making  Winston-Salem  wheels 
turn — keeping  people  at  work 
at  good  pay. 

—with  something  to  sell  now 
or  In  the  near  future  the  alert 
advertiser  will  put  this  ACTIVB 
market  well  near  the  t<H>  of  the 
list. 


JOURNAL  &  SENima 

Wmston-Salem,  No.  Carolina 

Nationrd  Repretentaiioeet 
KELLY-SMITH  COMPANY 
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FLEXIBILITY  TO  MEET  VARYING  DAILY 
NEEDS  .  •  •  AND  FUTURE  EXPANSION 

Wide  variations  in  quantity  —  2uiy  even  number  of  pages,  from  2  up  —  easy 
operation  in  any  combination  of  units  and  folders  —  lower  costs  and  greater 
production  versatility  —  are  some  of  the  many  advantages  of  the  Duplex 
Unitubular  Press.  Unitubulars  eure  tailored  to  fit  the  space  availibihties  of  emy 
newspaper  plant.  FlezibUity  is  a  keynote  of  the  pioneering  Duplex  line  that 
ranges  from  flat  beds  to  large  metropoUtan  semi-cylindrical  presses.  Regard* 
less  of  your  problem,  Duplex  engineers  are  prepared  to  help  you  solve  it. 
Behind  them  Hes  62  years  of  trail-blazing  during  which  Duplex  originated  and 
patented  every  standard  type  of  newspaper  press  in  use  today. 

THE  DUPLEX  PRINTING  PRESS  COMPANY 

.  Builders  of  the  World's  Finest  Newspaper  Presses 
BATTLI  CREiK,  MICHIGAN 

77  W.  W«Bhlnstofi  StrMt,  CMcvro  500  Rflfc  Avmhig,  Ngw  Y«fffc 

DVPLBX  UNITURUIAR  FRSSSi  This  to  a  four  aaiL  lO-pag#  Uattabidar,  wUk 
Golor  cylladGn  ovar  th*  two  ooolor  aalto,  balleea  ioimw,  rolto  at  aad.  hwl  oaa  d 
aEaay  anaagamaoto  poaribiB.  Ualtabalan  ara  —af  lo  raa  »  ae  eUaUblag,  ao  taaA» 
lag,  ao  dltteuh  wab  laada,  all  adjnalmaBto  ooatraalaolly  loealad.  A  —in*— »  al 
liittag.  Tha  piial  to  la  fall  vlaw  whlla  aaltiag  color  —  ao  w^  paMiag  oaar  foaalalaa 
to  iatarfara  wltb  Ibair  adlaalaaat  aad  claaatag. 


duplex 
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Cleveland  Press  Club 
Has  92,000  Pen  Pols 


CLEVELAND,  O. — One  Of  the  They  were  entertained  there 
most  comprehensive  promo-  and  found  a  quick  basis  for 
tions  here  among  youthful  news-  friend^p.  In  some  instances 
paper  readers  hit  a  new  peak  Mrs.  Johnson  was  told  of 
of  popularity  recently  when  the  wounded  men  who  convalesced 
membership  of  the  Cleveland  in  the  homes  of  pen  pal  mem- 
Prett'  Foreign  Friends  Club  bers  of  the  club  in  England  and 
reached  92,000.  on  the  continent. 

» *’***1*^?  **  ***•  Johnson’s  own  children 

•*"*  ■••e  enttraslestic  members  of  the 
ulated  the  last  Urt  of  new  mem-  Foreign  Friends'  Club, 
bers  and  remarked  that  "the  old  _ 

woman  whn  Mved  in  a  shoe  was  Parents  Write.  Too 

a  piker.”  "One  of  the  amazing  things 

Mrs.  Johnson  has  been  con-  about  the  Club  is  the  develop- 
ductor  and  director  of  the  For-  ment  of  correapondenee  between 
eign  Friends  Club  since  it  was  the  par^ts  of  the  children  here 
started  in  1937  and  has  seen  a  and  the  parents  of  the  members 
yearly  growth  of  Eieusands  of  abroad,”  Mss.  Johiwon  said, 
new  members  among  'teen-age  The  youngsters  have  a  lot  of 
readers  of  her  newspaper.  fun  out  of  the  club.  Stamp  col- 

_ _ ,  „  .  lectors  here  write  to  stamp  cd- 

300  Charior  Msmbers  lectors  abroad,  athletes  here 


Maigarot  Johnson 


Adding  ISiOOD  tqsaro 
foot  of  door  space. 

One  of  the  largest  mercan¬ 
tile  expansion  programs  in 
recent  years  is  now.undn' 
way  by  one  of  Akron’s 
largest  department  stores, 
Ibe  A.  Polsky  Co. 

The  project  calls  for  the 
addition  of  85,000  square 
feet  of  selling  space.  When 
completed  next  fall  the 
store  will  have  six  full 
floors,  each  covering  an  en¬ 
tire  city  block,  and  will  be 
one  of  the  most  modem 
stores  in  the  United  States. 

In  making  the  announce¬ 
ment  Mr.  Polsky  said,  “This 
expansion  signifies  our 
faifli  in  the  future  of  Akron 
^idi  we  rank  as  one  of 
the  really  substantial  cities 
at  the  cotintry.” 

Another  great  store  has 
riiown  Its  faiiii  in  Akron’s 
future.  Tea,  Akrea  is  truly 
a  graat  retail  Maifcet 


„  ®  4  more  man  300  society  at  all."  charge  folders  and  billfolds 

chJ^Jto 'il^mbere  “I  consider  the  Forei^  were  presented  to  each  of 

MrT  then  got  busy  Club  one  of  the  biggest  servicemen  and 

and  through  the  assignee  of  -  ...  ^ 

Eleanor  Prech  of  the  Press  staff  «ane,  Leuis  B.  ScUzer,  Funds  for  gifts  and  enter- 

Th^ore  Sidrica  nSSonal^s  u*™”" 

editor,  and  leaders  of  nationally  tremendous  growth.  wl*”*  was 

groups  here,  lined  up  better  “It  is  not  only  a  promotion  published  during  the  war  for 
than  300  boys  and  girls  in  Eu-  for  the  paper.  It  is  basically  a  Courier-Express  employes  in 
ropean  countries  as  correspond-  step  of  great  importaoce  in  in-  service. 

ents  for  the  Cleveland  young-  teraatioml  understanding  and  Among  the  veterans  who  at- 
sters.  friendship.  If  a  similar  organi-  tended  were  William  J.  Conners, 

Two  years  later,  Mrs.  Johnson  ration  was  functioning  in  every  Jr.,  publisher;  Borrows  Mat- 
was  sent  to  Europe  by  the  Press  city  in  the  land  it  would  do  thews,  editor,  and  William  J. 
and  visited  thousands  of  par-  more  than  the  statesmen  to  Conners,  III,  assistant  editor  and 
ents,  school  teachers  and  pupils  bring  about  the  world  peace  we  publisher, 
in  14  countries.  The  next  year  *11  desire.”  ■ 

she  went  to  Canada  and  pio-  ■  n  .  n  •  si  ii 

neered  the  idea  there.  „  _  oeport  On  PteSS  in  FoU 

Grown  Like  a  Snowball  Z7,UUU  VetS  EnroU  Meeting  in  New  York  City 

Since  then  the  Foreign  Chicao<^A  total  of  27, 050  vet-  last  ^weekend,  the  C^mission 
Friends'  Club  has  grown  like  a 
rolling  snowball  and  hit  its  high 
peak  of  92.00Q  members.  That 
figure  includes  48,000  children 
of  Prom  rooden.  and  a  like 
numbor  of  children  in  every 
country  of  the  globe.  In  addi¬ 
tion  there  are  listed  in  Mrs. 

Johnson’s  Mg  cross  index  files 
the  nan_a  of  some  6,000  chil¬ 
dren  in  foreign  lands  who  were 
cut  oC  fraoi  their  correspond¬ 
ence  during  the  war  and  have 
now  resumed  their  letUux,  giv¬ 
ing  sooM  local  mendkers  as 
many  as  three  pen  pals  in  vari¬ 
ous  countries. 

Mrs.  Munon  receives  the  co- 
operatlen  here  of  educational 
leaders,  aehool  officials,  cultural 
horeaus,  the  public  library,  the 
‘  ^  numerous  civic 


FILL  HER  UP . . .  SURE!' 


NM  br  Mt  Ana  of  1M.198.  •aMMr 

Tark  haa  baeone  areatar  baaauafi  of  ii9  fanMua  tadsatrlal 
planta.  aanr  af  Ibm  Manuit  tonally  kiM>wn.  Ordara  pUa 
aik  Workare  hare  «mi  afford  new  can.  nt-w  ain>liaaeoa.  mm 
Kooik  of  all  klwto.  Aad  our  fama  ara  i«at  aa  kaafiy  for 
kNia'dalayed  needa.  Ibe  Nrw  York  Dlitpatrh  HThgg  tmi  kato 
the  BtTYING  CONfIBBNCC  of  tbeaa  imoperoui  jisaidr. 
her  ap"  tnaane  UOMB  ttaa  atotor  cart. 


YWCA  end 
groups. 

Mrs.  Jehinon  said  her  biggest 
reward  for  the  eff(^  put  into 
building  the  Foreign  Friends’ 
Club  to  its  present  size  and 
popularity  came  to  her  during 
the  war. 

Durhm  thg  erar  years  hun¬ 
dreds  at  Cle^land  soldiers  who 
were  members  of  the  club,  vis¬ 
ited  the  hemes  of  their  pen  pels 
abroad  or  the  homes  of  their 
brothers*  and  sisters’  pen  pals. 
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The 

JOURNAL 

Afternoon  and  Sunday 

PORTLAND,  OREGON 


Only  Afternoon  Newspaper 
In  Oregon's 

Only  Metropolitan  Market!  ^ 

Mrmbrr  Motropolitun  und  | 


RepresMitMl  by  REYNOtOS-FfTZGEIMLO,  hc^  No*  Ytrii,  PMIadaIpWa,  Chicago,  Detroit,  Saa  Fraodsco,  Los  Nogales,  SoatUo 

IDITOa  0  PUSLISHIR  for  Jily  13.  ItM  | 


*  Figures  Jhm  a  current  Independent  Survey. 


Here  are  important  facts  you  should  know.  The  Oregon  Journal 
is  read  regularly  by  97%  of  all  people  engaged  in  Portland’s  5 
wholesale  building  material  supply  firms.  And  what’s  more 
95%  of  the  people  engaged  in  the  retail  building  supply  business 
in  Portland  read  the  Oregon  Journal  regularly.  ♦ 

This  expressed  choice  of  The  Journal  is  universal  among  Port¬ 
land  families.  People  in  the  building  material  supply  business 
and  their  customers  alike  read  The  Journal  because  of  its  accu¬ 
rate  local  reporting,  comprehensive  world  news,  understanding 
local  columnists,  and  top-flight  national  features.  Little  wonder 
that  The  Journal  is  today,  as  it  has  been  for  years,  Portland’s 
favorite  newspaper  offering  advertisers  the  largest  peace-time 
circulation  in  its  history,  both  daily  and  Sunday. 
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Readers  like 
Playiul  Notes 
On  the  Weather 

D«i«oii — “People  are  always 
talking  about  the  weather,” 
Kark  Twain  said,  “but  nobody 
ever  does  anything  about  it” 

But  the  Detroit  Free  Press  is 
doing  something  about  it.  In 
April,  just  before  the  baseball 
season  got  under  way,  the  Free 
Press  inaugurated  a  Weather 
Series.  For  30  days,  it  kept  tab 
on  Weather  Man  W.  W.  and 
printed  his  averages  a  la  base¬ 
ball  standings.  The  baseball 
theme  was  carried  out  diuring 
the  running  of  the  series,  the 
humorous  stories  being  devel¬ 
oped  as  though  Oak  was  coming 
up  to  bat  every  day,  either  to 
hit  a  homer  or  strike  or  pop 
out,  as  the  case  might  be. 

The  readers,  and  me  Weather 
Man,  himself,  got  a  big  kick  out 
of  the  feature.  The  Weather 
Man  also  proved  himself  right 
most  of  the  time,  ending  with  a 
batting  average  over  .800.  The 
feature  drew  a  lot  of  letters  to 
show  that  it  had  a  sustained  in¬ 
terest 

As  a  result,  the  Chicago  Daily 
Newt  ran  a  similar  series,  in 
which  the  Chicago  Weather  Man 
also  proved  his  merits. 

Next  the  two  papers  jointly 
ran  a  series  in  which  the  two 
Weather  Men  were  pitted 
against  each  other.  Detroit's 
Weather  Man  Oak  just  nosed 
out  the  Chicagoan. 

Other  papers  around  the  coun¬ 
try  also  ran  similar  features 
based  on  tbe  baseball  averages. 

The  Free  Press  also  makes  a 
daily  feature  of  its  weather  ear. 
It  tries  to  give  the  necessary  in¬ 
formation  along  with  a  bright 
remark.  This  also  has  brought 
a  lot  of  good  reader  reaction, 
many  of  Qiem  saying  they  are 
glad  to  get  away  from  the  plain 
“cloudy  and  warmer”  or  “rain 
and  colder”  expressions.  Fol¬ 
lowing  are  some  examples  of 
Free  Press  weather  ears: 

COOL 

FarMy  Claady 

Hardly  aaad  picaic  weather 

WARMER 

It  wM  clla*  ta  90; 

A  bat  Horn  la  the  aid  tews 

CLOUDY 

■lae  Maaday  Spaclal: 

UtMa  chaaaa  la  teaiperatara 

COOLER 

Claady  aad  coaler  Taesday 
A  hiieah  far  ishanaea 
a 

Press  Club  Revived 

San  Dbgo,  Calif. — ^The  San 
piego  Press  Club,  defunct  for 
several  years,  has  been  revived 
with  establishment  of  new  quar¬ 
ters  in  the  downtown  building 
recent^  vacated  by  the  San 
Diego  Daily  Journal  in  its  move 
to  a  larger  structure.  Club 
officers  are  Kenwood  Bojens, 
Union  sports  editor,  president; 
Lisle  Shoemaker,  Journal  spe¬ 
cial  events  manager,  vicepr^- 
dent;  Christy  Gregg,  Union 
sports  writer,  secretary;  and 
Spencer  Held,  Tribune-Sun  re¬ 
porter,  treasurer. 
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uSkort  ^aked 


A  RECENT  letter  to  Dorothy 
Dix  read  as  follows  in  the 
Kansas  City  Star: 

“Dear  Miss  Dix:  I  am  a  work¬ 
ing  girl  and  share  a  small  house 
with  another  working  girl.  The 
other  girl  has  a  boy  friend  who 
bangs  around  out  house  all  the 
time  so  that  I  have  no  privacy 
at  all.  What  should  I  do?” 

a 

THE  Cincinnati  (O.)  Times-Star 
reported  that  the  Sisters  of 
Charity,  a  Communist  Chest 
agency,  planned  a  Fourth  of 
July  par^. 

a 

LINE  in  a  specialty  sh(m  ad, 
featuring  slips,  in  the  Wake¬ 
field  (Mass.)  Daily  Item,  urged: 
“Put  your  figure  in  our  hands!” 

a 

HOT  weather  fun  in  the  edi¬ 
torial  room  of  the  Pittsburgh 
(Pa.)  Sun-Telegraph:  Charles 
Wheeler,  makeup  ^itor,  yelled 
from  the  cosnposing  room,  “Send 
up  some  shorts!”  So  Slot  Man 
Clarence  Grundish  rummage^  in 
a  desk  and  came  up  trium¬ 
phantly  with  a  pair  of  men’s 
shorts,  which  he  stuffed  into  the 
copy  tube. 

IN  THE  New  York  Daily  Newt: 

“Spielfogel’s  dramatic  suicide 
— ^his  second  in  four  months — 
etc.” 

a 

HEADLINE  in  the  San  Antonio 
(Tex.)  Evening  Newt:  She 
Leaps,  Changes  Mind  and  Is 
Only  Hurt  Behind. 

a 

Harrison  Abandons 
'Free  Speech'  Weekly 

Oklahoma  City — “The  Skip¬ 
per,”  Walter  M.  Harrison,  former 
managing  editor  of  the  Daily 
Oklahoman  and  Olclahoma  City 
Times,  has  abandoned  his  new 
weekly  publication.  Free  Speech, 
after  four  issues  “because  there 
was  not  enough  public  support.” 
It  was  a  tabloid  size  eight-page 
publication,  on  heavy  book 
paper  and  carried  no  advertis¬ 
ing. 

Harrison  returned  to  Okla¬ 
homa  City  on  terminal  leave 
from  the  Army  after  five  years 
of  service.  He  regained  inac¬ 
tive  status  in  November  1945. 
He  rejoined  the  Oklahoman 
and  Times  and  was  granted  a 
leave  of  absence  January  1.  In 
May  he  resigned  and  was  radio 
commentator  for  a  local  station 
several  weeks,  editing  his 
“newspaper  of  the  air”  before 
laimching  the  weekly  review 
publication. 

A  lieutenant  colonel  in  the 
Army,  Harrison  left  his  desk  as 
managing  editor  of  the  Okla¬ 
homan  and  Times  Sept.  16,  1940 
and  spent  five  years  in  the  ser¬ 
vice.  He  served  in  Washington, 
D.  C.,  and  at  a  San  Francisco 
port  of  embarkation. 

W.M.H.,  as  he  signed  his  col¬ 
umn  “Tiny  Times”  in  the  Okla¬ 
homa  City  Times,  came  to  Okla¬ 
homa  City  from  the  Minneapolis 
Tribune  in  1916.  He  served  as 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors  in 
1929  and  1930. 


Chicago  Star 
Enters  Field 
As  New  Weekly 

Chicago— The  Chicago  Star,  a 
16-page  tabloid  wMkly,  pub¬ 
lished  by  the  Peoples  Publish¬ 
ing  Association,  with  strong 
CIO-PAC  backing  and  voicing 
miliUnt  support  of  Negroes  and 
Jews,  made  its  bow  here  last 
we^. 

The  paper  has  been  financed 
by  contributions  from  Chicago 
labor  union  members,  largely 
those  affiliated  with  CIO,  plus 
minority  groups.  Jl>ese  people 
have  purchased  “shares  in  the 
publishing  association. 

Heading  the  paper  as  exMU- 
tive  editor  is  Frank  Marshall 
Davis,  also  connected  with  the 
Associated  Negro  Press.  Wil¬ 
liam  Sennett,  former  auto  wOTk- 
er,  is  general  manager;  Carl 
Hirsch,  managing  editor. 

Hirsch  said  the  weekly  was 
starting  with  an  editorial  staff 
of  four,  all  members  of  the 
American  Newspaper  Guild. 
While  carrying  editorial  car¬ 
toons,  the  Star  has  no  comic 
strips.  However,  a  box  an- 
nouncement  states  the  editorial 
board  “tussled  mightily  over  the 
issue  of  which  strip.  Result: 
stalemate.”  The  Star,  however, 
plans  to  have  comic  strips  and 
asks  its  readers  to  help  make  a 
choice  as  to  the  kind  of  strips 
desired. 

The  weekly  publishes  adver¬ 
tising,  including  an  ad  from  the 
Communist  party  of  Illinois, 
labor  unions,  and  some  small  re¬ 
tailers. 

The  Star  is  starting  with  a 
circulation  of  18,000,  of  which 
9,000  are  mail  subscribers,  with 
a  goal  of  25,000  subscribers 
within  a  year.  The  price  is  five 
cents  a  single  copy;  $2.50  a  year 
m 

Knox  Cup  Awarded 

Manchzster,  N.  H. — A  public¬ 
ity  cup  donated  by  the  widow 
of  Frank  Knox,  owner  of  the 
Union-Leader,  was  awarded  the 
Lebanon  Post,  American  Legion 
auxiliary,  for  submitting  the 
best  articles  to  the  paper’s  wert- 
ly  Legion  column.  Robert  M. 
Blood,  managing  editor,  made 
the  presentation  to  Mrs.  Eva 
Stevens  in  ^half  of  ttie  auxll* 
iary- 


OWEN  UTTMOBE 

ONA  prestnts  Amer¬ 
ica's  foramest  author¬ 
ity  on  tho  Far  East  in 
a  vitai  wookiy  eem- 
montary.  A  qrewing 
iist  of  papers  finds 
Lattimere  a  cempeiiing 
feature. 
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AP  COLOft  COMICS  $ub- 
Kribars  are  mounting  at  the 
rate  of  one  a  week. 

AP  color  comics,  now  used 
from  coast  to  coast  and  in 
Latin  America,  Europe  and 
Australia,  interest  every  mem¬ 
ber  of  the  family.  AP  color 
comics  are  available  in  an 
eight-page  tabloid  ready- 
print*  or  you  may  order  four 
color  mats.  There  are  10  time- 
tested  features  that  are  boost¬ 
ing  circulation  wherever  they 
are  read.  For  information 
address,  AP  Newsfeatures, 
,  New  York. 
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and  Augusta,  DaTiaon*!  enjoyed  a  Tdume 


expansion  calling  for 


Serring  Georgia  with  stores  in  Atlanta,  Macon, 


new  construction.  DaTison’s  is  an  associate  of 
R.  H.  Macy  &  Company  of  New  York. 


'OUR  YARDSTICK  IS  RESULTS- 

THE  JOURNAL  MAGAZINE  MEASURES  UP' 


"Department  stores  htve  a  qssick,  sure  way  of  determining  the  effectiveness 
of  advertising  copy  and  media.  The  hundred-odd  pages  Davison’s  bought  in 
the  Sursday  Magazine  of  The  Atlanta  Journal  in  1945  measured  up  to  all  our 
expectations.  The  best  evidence  of  this  lies  in  the  fact  that  we  have  increased 
our  use  of  space  in  the  Magazine  in  1946.” 

Charles  H.  Jagels,  President 

Davison-Paxon  Company 

The  Sunday  Magazine  of  The  Atlanta  Journal  builds  business  because  it  is 
edited  on  the  principle  that  the  local  angle  and  the  sales  angle  are  the  same. 
Results  placed  The  Journal  Magazine  second  in  linage  among  Sunday  supple¬ 
ments  in  1945.  Plans  promise  even  greater  success  in  the  future.  Now — 
before  the  S.R.O.  sign  goes  up— is  not  a  moment  too  soon  to  make  space 
reservations  for  the  remainder  of  1946. 


Covers  Dixie  Like  the  Dew 
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COPIES  1 


Paper  Controls  releasing  barely  a  quarter  of  pre-war  supplies,  “austerity” 
newspapers  of  four  and  six  pages  are  stiU  the  rule  rather  than  the  exception 
in  Britain,  and  the  percentage  of  advertising  in  them  is  limited.  Soon,  we  hope,  there 
wUI  be  room  for  aU  the  advertisers  who  seek  access  to  the  British  market  through  the 
newspapers  of  the  Kemsley  Group. 


KEMSLEY 


KEMSLEY  HOUSE,  LONDON,  ENGLAND  .  .  235, 


Britain ’s  GreatesVe 
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every  comer  of  the  market— Ihe  wide  influence 
of  important  nationally-distributed  newspapers 
eombined  with  the  strong  local  allegiance  and 
heavy  local  coverage  enjoyed  by  provincial 
newspapers.  And  Britain  knows  that  the 
Kemsley  Newspapers  are  the  champions  of 
liberty  and  free  enterprise. 


Paris  Papers  Doubled 
In  Size  and  Price 


By  Z>enrid  Parlmcm 

PARIS— The  33  daily  news¬ 
papers  of  Paris  have  Just 
doubled  in  size  from  two  to  four 
PVes  after  a  government  ruling 
which  allocated  Increased  stocks 
of  newrorint  to  tiie  journals. 

Xlie  National  Federation  of 
the  French  Press,  which  made 
the  announcement,  apologized  to 
Paris  readers  for  doubUng  the 
price  from  two  to  four  francs, 
but  offered  the  price  increase  as 
an  alternative  to  “the  insidious 
practice  of  private  subsidy." 

“A  lower  price,”  the  publish¬ 
ers’  association  statement 
warned,  “would  imperil  the  eco¬ 
nomic  Independence  of  die  Re¬ 
sistance-bom  press.” 

Paris  newspapers,  with  three 
aaceptions,  have  been  appearing 
since  the  liberation  on  one 
sheet,  with  two  eight-column, 
standard  sized  pages.  Excep¬ 
tions  have  been  the  European 
Edition  of  the  New  York  Herald 
Tribune  and  the  Continental 
Dally  Mail,  both  of  which  have 
been  four-page  papers  regularly 
selling  for  five  francs,  with  fre¬ 
quent  six-page  editions. 

Le  Monde,  an  infiuential  con¬ 
servative  evening  newspaper 
that  used  to  be  the  semi-official 
voice  of  the  De  Gaulle  govern¬ 
ment,  has  been  running  four  and 
eight  tabloid-sized  pages  for 
three  francs  a  copy.  It  will  now 
run  eight  pages  regularly  at  the 
four  franc  rate. 

New  Features  Promoted- 
Excitement  is  of  course  keen 
among  newspaper  publi^ers  in 
the  French  capital,  and  all  of 
them  are  advertising  new  fea¬ 
tures  such  as  serial  stories,  full- 
sized  sports  sections,  women’s 
pages,  entertainment  columns, 
crossword  puzzles  and  even 
comic  strips.  So  far  the  most 
universal  increase  has  been  in 
the  size  of  the  sports  section, 
Witt  many  papers  devoting  a 
full  page  to  athletics. 

Four  pages  don’t  soiuid  like  a 
big  newspaper  in  the  States,  but 
to  Parisian  readers  the  two 
Mtra  pages  mean  the  difference 
between  a  sketchy  bulletin  sheet 
and  a  serious  journal. 

The  Paris  daily  press,  vehe¬ 
ment,  partisan,  colorful,  and 
often  inaccurate,  is  a  phenom¬ 
enon  almost  ’  incomprehensible 
to  Americans.  Paris  members  of 
the  American  colony  complain 
most  frequently  that  news  is  the 
hardest  thing  to  find  in  any  of 
the  dailies  on  sale  here. 

fifany  Frenchmen  agree  with 
the  criticism,  but  most  profess 
an  affection  for  their  own  fiam- 
boyant  journals,  even  though 
you  can  never  find  a  first  name 
in  a  French  paper,  and  the  last 
names  are  almost  always  mis¬ 
spelled. 

Frenchmen,  though,  don’t  care 
too  much  about  all  the  details  of 
the  news,  and  inaccuracy  never 
upsets  them.  They  read  their 
papers  to  see  expressed  tte 
opinions  of  their  favorite — and 
often  erudite — writers,  and  to 


find  their  own  opinions  refiected 
in  tte  columns  of  their  favorite 
sheet.  No  Frenchman  reads 
only  one  paper.  He  reads  two 
or  three  or  even  more  each  day. 
And  he  would  be  astonished  if 
the  lead  stories  didn’t  begin 
with  great  cries  of  alarm,  calls 
to  action,  or  attacks  on  tte  gov¬ 
ernment. 

Right  here  is  where  tte  new 
double  size  is  going  to  find  hard 
going.  Witt  tte  price  of  a  news¬ 
paper  now  representing  the  cost 
of  a  one-pound  loaf  of  bread, 
many  readers  will  have  to  con¬ 
fine  themselves  to  a  single  paper 
each  day.  Ministry  of  Informa¬ 
tion  officials  predict  this  will 
mean  a  sizable  cut  in  the  city’s 
aggregate  daily  circulation  of 
6,520,000. 

In  addition,  readers  who  have 
been  able  to  get  a  quick  scan¬ 
ning  of  tte  news  from  any  pa¬ 
per  will  now  be  more  selective 
in  their  reading  habits  and  will 
look  for  a  paper  with  real  meat 
in  it.  French  editors  and  offi¬ 
cials  of  tte  press  societies  ex¬ 
pect  about  a  dozen  newspapers 
to  fold  shortly  because  of  the 
new  era. 

The  casualties  will  probably 
be  tte  small  journal,  most 
.with  a  sharp  political  axe  to 
grind,  that  have  sold  at  most 
35,000  to  50,000  copies.  These 
papers  have  been  heavily  sub¬ 
sidized,  and  their  angels  will 
probably  not  be  able  to  double 
their  subsidies  to  keep  the 
sheets  on  tte  market. 

The  three  major  political  pa¬ 
pers  are  all  expected  to  stay  in 
business,  and  even  increase 
their  circulations  somewhat. 
These  are  L’Humanite,  the 
Communist  Party  organ  whose 

daily  sales  of  530,000  represent 
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tte  largest  morning  circulation 
in  Paris;  Le  Populaire,  tte  So¬ 
cialist  paper  with  a  circulation 
of  300,000,  and  L’Aube,  organ  of 
tte  Popular  Republican  Move¬ 
ment  (President  George 
Bidault’s  party),  180,000. 

American  correspondents  in 
Paris,  who  find  that  scratching 
around  for  food  takes  a  good 
percentage  of  tteir  time,  have 
formed  tte  American  Press  Club 
of  Paris,  whose  primary  func¬ 
tion  is  feeding. 

President  of  tte  club  is  Vol- 
ney  Hurd  of  Christian  Science 
Monitor,  Joseph  Dynan  of  Asso¬ 
ciated  Press  is  vicechairman, 
and  Elmer  Lower  of  Time  and 
Life  is  treasurer.  Directors  are 
Harold  Callender  of  the  New 
York  Timet.  Sheila  Baker  of 
Newsweek,  and  C.  Haynes 
’Thompson  of  United  Press. 

Located  in  the  Hotel  de  Cas- 
tille,  just  across  tte  Rue  Cam- 
bon  from  tte  Ritz  Hotel,  the 
new  press  club  gives  hungry 
newspapermen  three  meals  a 
day  for  7,000  francs  a  month — 
about  $58. 

About  60  correspondents  are 
members  of  the  club,  halt  on  a 
full  basis  and  tte  rest  as  asso¬ 
ciate  members  who  eat  there  ir¬ 
regularly.  Correspondents  who 
have  forsaken  hotel  rooms  for 
hard  -  to  -  find  apartments  buy 
their  food  at  tte  National  Inter¬ 
est  Commissary,  and  thus  are 
not  dependent  on  French  rations 
or  black  market  restaurants. 
The  former  are  still  on  a  defi¬ 
nitely  substandard  basis,  and 
tte  latter  will  still  set  you  back 
$8  for  anything  resembling  a 
full  meal. 


API  Book  MaUed 

Copies  oi  the  proapeetua  oi 
the  American  Press  Institute 
seminars  to  be  conducted  this 
loll  at  Columbia  University. 
New  York,  were  mailed  lost 
week  to  publishers,  managing 
editors  and  city  editors  oi  daity 
newspapers  in  the  ISJlOO  daily 
and  over  circulation  doss. 
Claude  Jogger.  API  assistant 
director,  has  annotmced. 


Koppo  Tau  Alpha 
Honors  ProL  Borden 

The  1945-46  research  award  of 
tte  Kappa  Tau  Alpha  Society, 
national  journalism  scholarship 
fraternity,  has  been  given  to 
Prof.  Neil  Borden  of  Harvard 
University  for  his  part  in  pro¬ 
ducing  and  publitting  tte  re¬ 
cent  book,  “National  Advertis¬ 
ing  in  Newspapers,”  of  which  he 
is  co-author  along  with  Malcolm 
Taylor  and  Howard  T.  Hovde. 
The  award  has  a  value  of  glOO. 

’The  K.  T.  A.  Committee  on 
Awards  follows;  Dr.  F.  S.  Sie- 
bert,  director  School  of  Journal¬ 
ism,  University  of  Illinois,  chair¬ 
man;  Dr.  Wilbur  Schramm,  di¬ 
rector  School  of  Journalism, 
University  of  Iowa;  Dr.  Marcus 
Wilkerson,  School  of  Journal¬ 
ism,  Louisiana  State  University. 
Chairman  Siebert  reported  that 
Dr.  Borden  was  the  unanimous 
choice  of  the  committee. 
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Here’s  the  ideal  spot  for  your  next  sales  test. 
A  progressive  city,  industrious  people,  alert  re¬ 
tailers  and  prosperous  farmers  ...  all  centrally 
located  in  the  profitable  South  Carolina  market. 
And  consider  this!  THE  COLUMBIA  STATE 
and  THE  RECORD  ofier  you  the  largest  circula¬ 
tion  coverage  of  this  rich  market . . .  and  an  alert 
advertising  staff  geared  to  go  aU-out  to  put  your 
product  over.  Let  us  furnish  you  with  details. 
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If  you,  too,  would  like  to  be  a  charter, 
non-employee  anbacriber  to  Globe,  Jr., 
juat  let  na  know  via  letter  or  penny 
poatcard.  We’ll  gladly  aend  it  to  you 
regularly.  And  we  repeat,  it’a  free! 


Yes,  it’s  a  blessed  event!  Globe,  Jr.,  a  house  organ  without 
the  back  stairs’  gossip  column  and  the  snapshot  of  Gloria  on  the 
trail  of  a  new  b.  f.  at  Lake  Winnipesaukee.  Not  that  life  with  a 
capital  ”L”  doesn’t  go  on  at  the  Globe,  but  we  had  an  idea  our 
house  organ  should  be  different! 

And  it  is!  Each  month  we  comh  the  preceding  month’s  file  of 
Globes  and  pick  the  news  stories,  photographs  and  cartoons  which 
we  believe  most  deserve  to  be  reprinted  in  Globe,  Jr.,  and  thus 
preserved  for  posterity  in  a  form  slightly  more  elegant  and 
lasting  than  32-pound  newsprint. 

Soon  after  Vol.  1,  No.  1  made  its  debut,  we  began  getting  re¬ 
quests  for  copies  from  advertisers  (yes,  advertisers!)  and  other 
good  friends.  But  don’t  get  your  hopes  up!  We  can’t  accept  ad¬ 
vertising  for  Globe,  Jr.  (For  our  other  well  read  publication,  the 
Boston  Globe,  yes!) 


Xlte  Boston  Globe 

MORNING  •  EVENING  •  SUNDAY 
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SYNDICATES 


Riesel  Labor  Column 
Put  on  Syndicate  List 


By  Helen  M.  Staunton 

IN  RECENT  days,  tile  New  York 
Poet  labor  columnist  has  de¬ 
scribed  how  a  small  number  of 
communists  had  captured  the 
United  Furni¬ 
ture  Workers; 
he  has  opposed 
restrictive  labor 
leglslat  ion, 
urged  a  federal 
labor  commis¬ 
sion,  discussed 
Jurisdictional 
stilkes  in  Holly¬ 
wood  and  de¬ 
scribed  the  or- 
g  a  n  i  zation  of 
workers  on  the 
Bieaal  atom  bomb. 

Covering  the 
labor  news  front  in  a  distinctive 
way,  Victor  Riesel  is  being  ad¬ 
ded  to  the  Post  Syndicate’s  list 
of  features — a  move  which  mere¬ 
ly  means  the  Post  will  push  his 
i^e,  since  some  newspapers  are 
already  using  him  by  request. 

Labor  Background 
Five  years  a  labor  columnist 
for  the  Post,  he  was  bom  into 
labor  discusdon,  as  his  father 
was  active  in  the  labor  move¬ 
ment 

For  15  years  he  freelanced, 
and  during  this  period  met 
many  of  the  "coming”  labor 
leaters  who  have  since  arrived, 
including  Clement  Attlee  and 
Leon  Blum.  As  a  specialist  he 
started  many  union  newspapers, 
afterwards  turning  them  over  to 
union  direction. 

Slightly  embarrassed,  "In  this 
field  Tve  a  pretty  damn  wide 
acquaintance,  he  told  E  h  P — 
wide  enough  to  walk  into  an 
inner  union  conference  and  be 
taken  for  granted  or  to  talk 
with  a  top  management  execu¬ 
tive  during  a  crisis  in  negotia¬ 
tions. 

Scored  Some  Beats 
Among  Riesel's  “beats”  this 
year  were  the  exact  time  of  the 
General  Motors  strike,  which  he 
got  from  the  strike  leaders;  the 
time  and  nature  of  its  settle¬ 
ment.  which  modified  the  wage 
structure;  the  organization  of 
atomic  workers,  and  a  21-hour 
beat  on  the  coal  truce. 

“Labor  has  been  done  to  death 
in  discussion  of  labor  plateaus, 
wages,  etc.,”  he  told  E  &  P. 
“What  I  t^  to  do  is  to  get 
the  background  story,  uncover 
the  why  of  any  labor  situation 
and  lo^  for  the  “terrifically 
colorful  stories  that  don’t  hit 
the  news,  at  least  not  until  they 
hit  the  columns.”  On  Saturday 
he  writes  a  gossipy  column 
ranging  from  labor  racketeers 
to  John  L.  Lewis’s  purchase  of 
antiques. 

Riesel  will  write  his  600-word 
syndicated  column  six  times 
weekly. 


SL  Louis  Team  at  Woric 
TWO  longtime  members  of  the 
St.  Louie  (Mo.)  Globe-Demo- 
cmt  staff  have  teamed  up  to 
produce  one  <rf 
the  year’s  new 
“f  u  n  n  i  e  s” — 
“June  Bride” — 
which  began  in 
June  (appropri¬ 
ately  so)  to  be¬ 
come  an  attrac¬ 
tion  on  the  com¬ 
ic  pages  of 
n  e  w  s  p  a  p  ers 
from  coast-to- 
coast,  throu^ 
McNaught  Syn- 
Brewn  DtCAix. 

Mr.  and  filrs. 
Bride,  the  strip’s  characters,  are 
the  profitable  development  of  a 
couple  of  pixies  which  used  to 
sit  on  the  shoulders  of  Victor 
Andrew  Vaccarezza  when  he 
was  supposed  to  be  studying 
geography.  The  pixies  remained 
with  him  all  through  school  and 
in  World  War  I,  when  Vic  got 
into  the  Navy  by  fibbing  about 
his  age. 

At  the  Great  Lakes  Training 
Stotion,  Vic  did  “Salty  Steve” 
for  the  service  paper  of  those 
days,  but  salted  him  away  when 
he  returned  to  an  artist’s  Job 
on  the  St.  Louie  Republic. 

In  1926,  Vic  joined  the  Globe- 
Democrat  and  began  doing  a 
Sunday  cartoon,  "Shanty  Lane.” 
In  the  last  three  years  he  has 
been  chief  artist. 

Into  the  picture  now  comes 

Photo-Engraving 

Snporintondont 

This  master  craftsman  In  all 
branches  of  photo-engraving, 
both  newsp^ier  and  com¬ 
mercial,  la  seeking  a  greater 
opportiinlty  with  some  ex¬ 
panding,  picture-minded 
metropolitan  daily.  The  fu¬ 
ture  trend  Is  to  more  pictures, 
better  reproduction  —  and 
colorl  The  first  logical  step 
la  to  place  a  man,  with  the 
all-important  know  how,  at 
the  controls.  This  man,  now 
securely  employed  as  superin¬ 
tendent  of  a  high  quality 
newspaper-commercial  engrav¬ 
ing  establishment.  Is  available 
to  you.  He  Is  a  university 
graduate  and  commercially 
schooled,  both  as  an  artist  and 
photographer.  Although  still 
a  yoimg  man  in  years,  he  la 
aged  and  bent  with  ezp^ence. 
He  has  owned  and  operated 
two  successful  plants  of  his 
own,  and  managed  many 
others,  newspaper  and  com¬ 
mercial.  The  product  he  sells 
Is  guaranteed  for  life  and  car¬ 
ries  the  usual  quality  price 
tag.  For  further  details,  com¬ 
municate  with: 

BOX  6065, 

EDITOR  <c  PUBLISHER 


Vie  Vac  hears  pleas  from  leading  characters  oi  "June  Bride." 


David  Brown,  who  has  been 
editing  the  Highlights  of  the 
Week’s  News  for  the  last  eight 
years.  He  and  Vaccarezza  (who 
has  shortened  his  name  to  Vic 
Vac  to  keep  his  signature  on  a 
four-column  strip)  cooked  up 
the  June  Bride  idea  and  Brown 
prepares  the  text  for  it 
Brown’s  service  on  the  Globe- 
Democrat,  like  Vic’s,  also  dates 
back  a  score  of  years.  He  re¬ 
cently  won  an  award  for  the 


most  distinguished  journalism 
originating  in  St.  Louis  news¬ 
papers. 

Vic  insists  there  will  be  no 
rowdy  stuff  in  June  Bride  and 
he  intends  to  keep  it  a  comic 
strip,  with  funny  situations. 

“There’ll  be  no  shoe-throwing 
or  rolling  pin-swinging  in  it,” 
says  Vic.  “There’s  never  been 
any  of  that  in  my  family  and  I 
don’t  want  these  little  people  to 
have  any  part  of  it.” 


Smalt  Business  is 

BIG  NEWS 

And  rarely  has  it  been  bigger  than  at  the  present. 
During  this  period  of  uncertainties,  one  newspaper 
column  has  been  outstanding  in  its  service  of  news 
and  advice  for  the  independent  business  man.  That’s 

Small  Business  Today 

By  ELMER  ROESSNER 

a  complete,  daily  business  news  column  for 
businesa  on  the  operating  level. 

Don't  take  our  word  for  it.  We’U  be  glad  to  send 
you  the  name  of  the  nearest  'payer  printing  this 
column.  Ask  that  paper  how  it  puUsI 

McCLURE 


NEWSPAPER  SYNDICATE 


75  WEST  ST. 


NEW  YORK  6,  N.  Y. 


■  DITOR  R  PUBLISHIR  for  July  13,  1946 


The  case  of  the  MISSING  OUTLCTS 


A  GROCERY  manufacturer  in  a  major  dty  was 
doing  a  fair  Job.  But  the  manufacturer 
wasn’t  satisfied.  His  sales  force  was  large  enough 
and  his  sales  volume  was  good,  but  it  wasn’t  up 
to  the  market  potential. 

The  manufacturer  discussed  the 
problem  with  a  Hearst  Advertis¬ 
ing  Service  man.  Together  they 
selected  a  typical  sales  division 
and  prepared  a  complete  analysis 
covering  every  food  outlet. 

The  analysis  revealed  two  condi¬ 
tions.  First,  the  manufacturer’s 
distribution  was  extremely  spotty. 

Second,  in  those  stores  which 
stacked  ihf  n  anufacturer’s  prod¬ 


ucts  the  sales  per  outlet  were  low. 

With  this  clear  picture  at  hand  the  manufac¬ 
turer  took  steps  to  improve  the  situation  — 
applying  his  sales  force  for  better  coverage  and 
better  servicing  of  every  potential 
outlet— getting  greater  results 
from  the  same  man  power. 

This  is  the  kind  of  cooperation 
that’s  coming  more  to  the  fore  as 
more  businessmen  realize  the 
value  of  knowing  sales  territory 
in  the  informed,  intimate  way 
that  a  newspaperman  knows  it. 

If  you  have  a  problem  why  not 
see  what  H-A-S  can  do  to  help 
you? 


CALL  THE  H-A-S  MAN 


Jtut  ms  m  msts 
smyimt,  imitr- 
tstsd  in  ymr  msfkst 
infyrmmthn  «•  (nmm 
ysir  syptsfpndmaK  '* 


Hearst  Advertising  Service 

HERBERT  W.  BEYEA,  G«ii«rol  Monaqtr 

959— 8th  Ave.,  New  York  19,  N.  Y.— Ofioee  in  prinoipel  oitiee 

Reprnsnntiug: 

New  York  Jovmel-Ainerioea  •  PitUburfh  Sun-Telefreph  e  Chioefo  Hereld-Amerieeii 
Baltimore  Newt-Post-Amerieen  •  Boston  Reoord-Amerioan-AdTertiser  •  Detroit  Timet  *  Albany  'H met* Union 
San  Franoisbo  Examiner  •  Lot  Andelei  Examiner  •  Seattle  Pott-Intellidenoer 


Envelopes  in  crocodile  or  calf, 
monogranuned  outside,  charged  with  credit 

inside _ represent  the  luxury  trade  of 

Blum’s,  one  of  Philadelphia’s  smartest 
specialty  shops  .  .  .  largest  specialty 
advertiser  . . .  near  largest  in  volume. 

Lush,  Lavish,  Limited  in  selling  space 
but  liberal  in  advertising  space  . . . 

Blum’s  shows  high  stopping  power  in 
surveys  ...  is  a  big  attraction  to  other 
advertisers  who  often  request  position  on 
same  page  because  it  helps!  The  bulk  of 
Blum’s  linage  runs,  naturally,  in  The 
Inquirer  . . .  which  last  year  had  more  lines 
than  all  other  papers  combined  . .  .  well 
over  300,000! 


Wallets  worn  but  willing  come  to 
Abram’s — once  "World’s  Largest 
Cancellation  Business’’  in  shoes  at  55th  and 
Haverford,  West  Philadelphia .. .  branches 
in  Germantown  and  Darby.  Still  carrying  a 
sizable  shoe  stock  (40,000  pairs)  .  . .  but 
selling  straight  lines  since  war  cancelled 
cancellations  .  . .  Abram’s  small  main  store 
front  belies  the  terrific  turnover,  catches 
customers  from  all  sections  of  city  and 
suburbs.  Formerly  a  light  linage  user  in  the 
evening  . . .  Abram’s  is  now  seven-times-a- 
week  in  The  Inquirer  exclusively  . .  . 
features  large  institutional  copy  . .  .  finds 
The  Inquirer  sales  shoe  fits! 


Loclxthooks  ...to  jit  every  price! 

Shabby  or  shining,  clasped  with  platinum  or  plastics . . .  pocketbooks  present 
a  fascinating  study  to  the  merchant  who  meets  his  customers  face  to  face . . .  Persuading 
customers  to  open  pocketbooks,  charge  or  credit  accounts — is  an  even  more  fascinating  study 
...  In  Philadelphia,  of  recent  years.  The  Inquirer  is  very  persuasive! 

Because  this  newspaper  as  a  medium  is  class-less,  non-cliqued . . .  reaches 
pocketbooks  in  every  price  range,  persuades  buyers  in  all  income  brackets,  produces  business 
for  every  type  of  advertiser . . .  high  fashion  or  low  price,  shopping  centered  or  suburban] 
large  or  little . . .  there’s  more  meaning  in  Media  Records — if  you  know  what  the  accounts  mean! 
Local  experience  best  interprets  linage  figures ! ...  In  summary,  the  significance  to  the  national  . 
advertiser  is  that  you  can’t  go  wrong  in  The  Inquirer . . .  which  reaches  most  of 
the  best  prospects  as  well  as  best  people  in  this  major  market ! 

NATIONAL  ADVERTISING  REPRESENTATIVES: 
Osborn,  Scolaro,  Meeker  &  Co.,  New  York,  Detroit,  Chicago,  Philadelphia 

Keene  FitzpaUick,  San  Francuco 


Pocketbooks  open  easily  on  Market  Street, 
"mass”  buying  thoroughfare  of  Philadelphia  . . . 
and  many  are  opened  in  Blauner’s — large, 
moderate-priced  specialty  shop  that  depends  on 
volume  rather  than  broad  margin  for  its 
prosperity.  Smart,  epic  and  span,  spacious  ... 
Blauner’s  caters  to  kids  as  well  as  grownups ...  is 
"The  Fashion  Store  in  Philadelphia”  for  flocks 
of  families.  Once  dependent  on  evening 
circulation,  Blauner’s  in  the  last  five  years  has 
found  more  business  in  Inquirer  agates,  steadily 

increased  its  equity _ found  its  linage  shift 

slowed  only  by  the  nuisance  necessity  of  *> 
space  rationing. 
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Mrs.  Smith’s  Editorials 
Enrich  Meriden  Record 


Mn.  Smith 


By  John  L  Tahan 

MERIDEN,  Conn. — ^In  an  ivory 

tower  which  was  formerly  a 
maid’s  room,  a  Connecticut 
woman  Journal¬ 
ist  today  carries  ; 
on  her  duties  as  J 
associate  editor 
•f  the  Meriden  { 

Record. 

Mrs.  Blanche  ' 

Hixson  Smith, 
wife  of  the  Rec¬ 
ord’s  publisher,  i 
Wayne  Smith, 
was  recently  ' 
elected  to  mem¬ 
bership  in  the 
American  So¬ 
ciety  of  News¬ 
paper  Editors,  which  numbers 
very  few  women  among  its 
ranks.  She  was  nominated  for 
the  honor  by  C.  C.  Hemenway, 
editor  of  the  Hartford  Timet 
who  called  her  "one  of  the  finest 
women  editors  in  the  country.” 

The  converted  study  in  her 
home  looks  like  most  newspaper 
offices — with  its  clutter  of  l^ks, 
papers,  clippings,  galley  proofs. 
Here  Mrs.  Smith  writes  two  or 
three  editorials,  including  the 
lead  editorial,  for  the  paper 
each  day.  A  dally  resume  of 
the  wire  and  local  news  is  tele¬ 
phoned  to  her,  on  which  she 
bases  much  of  her  editorial  writ¬ 
ing.  When  her  copy  is  finished, 
it  is  usually  picked  ih>  by  a  copy 
boy  and  brought  to  the  news¬ 
paper  office. 

14J)00  Circulation 

Since  husband  and  wife  as¬ 
sumed  the  Joint  responsibilities 
of  publisher  and  associate  editor 
respectively,  the  Record’s  cir¬ 
culation  has  risen  to  a  level  of 
14,000,  which  is  outstanding  in 
a  city  of  less  than  40,000  inhabi¬ 
tants.  The  paper  draws  its  sub¬ 
scribers  from  a  radius  of  12 
square  miles.  Meriden,  which  is 
located  approximately  half-way 
between  Hartford  and  New 
Haven,  is  noted  for  its  silver 
industry — ^two  of  the  largest  sil¬ 
ver  manufacturing  companies  in 
the  world  are  located  here. 

The  Meriden  Record  is  a  16- 
page  morning  newspaper  with 


an  editorial  staff  of  eight.  It 
was  formerly  published  by 
Wayne  Smith’s  father.  Ten 
years  ago,  at  his  father’s  death, 
Wayne  Smith  took  over  as  gen¬ 
eral  manager  and  in  1942  he  be¬ 
came  publisher. 

Much  of  the  credit  for  the 
paper’s  success  is  attributed  by 
Mr.  Smith  to  his  wife. 

“She  fills  with  equal  skill  the 
posts  of  editorial  writer,  book 
reviewer  and  theater  critic,  and 
without  her,  the  paper  would 
have  to  search  a  long  time  to 
find  three  good  replacements,” 
Mr.  Smith  declares. 

When  she  was  an  under¬ 
graduate  at  Smith  College, 
Blanche  Hixson,  a  history-gov¬ 
ernment  major,  consider^  en¬ 
tering  the  law  as  a  career.  But 
she  married  V^yne  Smith  in¬ 
stead  and  busied  herself  in 
bringing  up  three  sons,  manag¬ 
ing  her  own  home  and  becoming 
an  active  clubwoman.  Ten 
years  ago  her  husband  prevailed 
upon  her  to  write  book  reviews 
for  the  paper. 

From  the  outset,  her  abilities 
were  evident,  and  within  a  short 
time  numerous  civic  and  fra¬ 
ternal  organizations  in  Meriden 
and  neighboring  communities, 
impressed  with  her  critical 
acumen,  sought  her  as  a  guest 
meaker  on  current  events. 
Even  today,  with  her  many 
other  duties,  she  finds  time  to 
read  and  review  an  average  of 
six  books  a  week.  After  the 
books,  Mrs.  Smlffi  took  on  thea¬ 
ter  r^ewing. 

When,  three  years  ago,  the 
chief  editorial  writer  became 
ill,  Bbs.  Smith  agreed  to  plnch- 
hit  for  him.  Since  that  time, 
she  has  done  a  full-time  Job  of 
editorial  writing. 

According  to  Mrs.  Smith,  "A 
properly  presented  editorial 
should  contain  vital  information 
for  the  public,  since  so  many 
people  simply  do  not  have  the 
time  to  take  in  all  the  impor¬ 
tant  existing  Issues  of  the  day." 

Her  editorials  cover  a  wide 
range  of  subjects  and  are  enter¬ 
tainingly  and  clearly  written. 


Excellenl  OpporhinHy  for  Young  Man 

erecting  newspaper  presses  and  stereotype  equipment 
in  foreign  countries  for  large  U.  S.  manufacturer. 
Please  write,  giving  your  press  room  and  stereotype 
experience  to  Box  5001,  Editor  ft  Publisher. 


Mrs.  Smith’s  editorials  have 
been  widely  quoted  in  papers 
throughout  Connecticut  and 
New  England,  and  have  received 
high  praise  from  Meriden  civic 
leaders  and  industrialists.  Says 
one  executive  of  the  silver  in¬ 
dustry,  “Mrs.  Smith’s  editorials 
are  an  outstanding  contribution 
to  editorial  opinion  and  they 
rank  with  many  I  have  read  in 
metropolitan  Journals." 

Mrs.  Smith  is  one  of  the  three 
executors  of  the  Janet  White 
Fund,  a  voluntarily  raised  sub¬ 
scription  of  more  than  215,000 
which  the  people  of  Meriden 
and  surrounding  towns  have 
contributed,  with  the  promo¬ 
tional  aid  of  the  Record,  to  aid 
the  little  Meriden  girl,  six-year- 
old  Janet  White  who  last  Christ¬ 
mas  was  left  orphaned  and 
homeless  when  fire  killed  her 
entire  family. 

The  youngest  Smith  son, 
Wayne,  Jr.,  who  is  now  a  stu¬ 
dent  at  Dartmouth  College,  is 
expected  to  Join  the  reportorial 
staff  of  the  Record  after  his 
graduation,  thus  adding  the 
third  generation  and  the  fourth 
member  of  the  Smith  family  to 
the  paper’s  staff. 

■ 

F.  E.  Andrews  Retires 

Milwaukee,  Wis. — Frank  E. 
Andrews,  dean  of  Northwestern 
Wisconsin  newspaper  editors, 
and  publisher  of  the  Bloomer 
Advocate,  is  retiring  due  to  ill 
health.  He  has  sold  his  paper 
to  William  Ender,  Durand  war 
veteran  and  a  son  of  August 
Ender,  publisher  of  the  Durand 
Courier-Wedge. 


Patriotic  Note 

Los  Angeles,  Calif. — Each  of 
3,060  hospitalised  servicemen 
and  women  in  Southern  Cali- 
iomia  military  and  veteraiu’ 
institutions  received  a  $10  bill 
in  the  luly  4  disbursement  bom 
Iho  Los  Angeles  Examiner 
War  Wounded  Fund.  This 
brings  distributions  bom  the 
fund,  since  its  inception  on 
Chrisbnas,  1943,  to  $373,900. 
Funds  are  raised  by  Exam¬ 
iner-sponsored  activities. 


Memorial  Library 
Planned  for  Hahne 

Chicago — ^Plans  for  one  of  the 
nation’s  finest  reference  librar¬ 
ies  on  rheumatic  fever  and  al¬ 
lied  diseases  are  under  way  at 
La  Rabida  Sanitarium  as  a  me¬ 
morial  to  Raymond  Hahne,  late 
production  manager  of  the  Chi¬ 
cago  Timet. 

The  memorial,  selected  as  a 
practical  means  of  Indicating 
the  high  esteem  in  which  Mr. 
Hahne  was  held,  has  been  en¬ 
dowed  by  Times  employes  who 
have  donated  more  than  $1,300. 

The  library  is  being  installed 
at  La  Rabida  in  conjunction 
with  a  similar  project — construc¬ 
tion  of  a  chemistry  laboratory 
in  memory  of  the  late  S.  E. 
Thomason,  Times  publisher. 
Clem  Pregler,  Times  mainte¬ 
nance  chief,  is  supervising  both 
projects. 


FOU  N  D  E  D  IN  1894 


This  newspaper,  through  its  past  perform¬ 
ance  records  and  official  result  charts, 
chronicles  a  statistical  history  of  every  horse 
running  on  the  North  American  continent. 

Daily  Racing  Form  atalistics  officially  used  and  recognized  by: 
NATIONAL  ASSOCIATION  OF  STATE  RACING  COMMISSIONERS 
INCORPORATED  CANADIAN  RACING  ASSOCIATIONS 
THE  MEXICAN  JOCKEY  CLUB 
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IT’S  A  BILIION  DOILAR 
FOOD  MARKH 

—but  where  is  your 

advertising  coverage? 


H. 


Lere’s.Oie  way  Safeway  Stores  cover  the  wonderful 
Billion  Dollar  hombtown  Food  Market  (outside  the  6 
largest  cities)  in  the  11  Western  States; — 

Of  1,297  Safeway  Stores  in  this  area,  68%  are  in  the 
Hometown  Market. 

And  —  of  241  newspapers  used  by  Safeway,  224  are 
Hometown  newspapers  —  it  pays  Safeway— it  will  pay 
you.  Compare  your  advertising  allocation  with  this 
rich  sales  potential. 

Hometown  Daily  Newspaper  Publishers,  625  Market 
Street,  San  Francisco  5,  California. 


PHOMOnON 

Teen>Age  Promotion 
Pays  Off  In  Miami 


By  T.  S.  Irvin 

A  NOSE  for  news  is  as  impor¬ 
tant  to  an  alert  newspaper 
promotion  department  as  to  the 
city  room.  In  Florida  recently 
there  was  an  outbreak  of  polio. 
The  Miami  Herald  women's  de¬ 
partment  got  busy  immediately. 
Working  with  the  Dade  County 
Girl  Scouts  it  promoted  a  “Fun 
at  Home”  program.  The  idea 
was  to  keep  kids  happily  busy 
at  home  and  out  of  mother’s 
hair  while  mother  kept  the  kids 
indoors  and  away  from  school 
and  out  of  crowds. 

During  the  two  weeks  the 
prograa  was  promoted,  kids  7 
to  14  were  tend  how  to  build 
tramp  stoves,  cook  outdoor 
meals,  build  bubecue  pits,  make 
their  own  games  and  punch-and- 
judy  shows.  The  Girl  Scouts 
found  that  the  program  stimu¬ 
lated  interest  in  their  organiza¬ 
tion,  and  the  national  council 
has  recommended  the  program 
to  other  units. 

The  Herald  found  that  the 
program  pulled  mail  response 
from  puents  and  from  the  kids, 
too.  TOe  kids  wanted  more  in¬ 
formation.  The  parents  wanted 
to  expi^  gratitude. 

"It  drew  mail,”  Les  Barnhill 
tells  us,  “from  as  far  away  as 
Indianapolis.  One  grandfather 
clipped  the  material  and  air¬ 
mailed  it  to  his  granddaughter 
in  Virginia.  When  the  program 
was  over,  readers  asked  for  com¬ 
plete  sets  of  clips.” 

Two  thoughts  in  connection 
with  this;  (1)  here  is  a  promo¬ 
tion  out  of  the  news,  close  to 
the  news,  that  makes  news;  (2) 
here  is  evidence  that  teen-age 

gromotions  pay  off  in  reader 
iterest. 

Something  to  Sneeze  About 
NEA  SE31VICE  has  been  doing 
a  nice  job  recently  of  putting 
out  folders  about  the  front  page 
play  some  of  its  exclusive  news 
features  get.  One  of  the  best  of 
these  is  a  current  folder  report¬ 
ing  reaction  to  S.  Burton 
Heath's  story  about  Anthallan, 
a  new  hay  fever  relief.  It  was 
quick.  It  was  good.  Readers 
over  the  coimtry  responded 
with  telegrams,  letters,  tele¬ 
phone  calls — and  visits  to  their 
drug  storer 

In  the  Bag 

MTD  speaking  of  pictures — the 
Chicago  Timet  deserves  a 
medal  or  someffiing  for  the 
dmatie  cover  picture  on  its 
third  pantry  poll.  You’ve  seen 
it,  of  course — a  youhg  mother 
b^ing  a  pie  and  exchanging 
"facw’  with  her  kid  in  toe  high 
chair.  It’s  chock  full  of  human 
interest,  action,  movement. 

Right  into  toe  fresh  meat 
shortage  comes  a  Neio  York 
Times  market  research  study  on 
poric  luncheon  meat,  another  ex- 
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cellent  job.  And  once  again  the 
Oakland  (Calif.)  Tribune  tosses 
on  our  desk  its  year  book — a 
splendidly  done  slick  magazine 
that  tells  all  about  the  paper 
and  its  market. 

From  toe  Chicago  Daily  News 
comes  a  quick  self-mailer  re¬ 
porting  a  survey  on  mechanical 
refrigerators.  From  the  Rock 
Island  Argus  and  Moline  Daily 
Dispatch  comes  a  market  data 
folder  on  toe  tri-cities’  market 
as  “toe  farm  machinery  capital.” 
From  toe  Los  Angeles  Herald- 
Express  comes  two  excellent 
market  data  folders,  one  on  au¬ 
tomotive  statistics  and  one  on 
the  distilled  spirits  market  in 
southern  California.  Both  are 
simple  and  good. 

And  from  the  Pittsburgh  Post- 
Gazette  comes  a  neat  little  book¬ 
let  giving  “toe  inside  story”  of 
the  paper — an  excellent  souve¬ 
nir  for  visitors  to  carry  away 
with  them. 

Questions  and  Answers 

AN  interesting  and  unusual 

twist  is  given  a  market  folder 
by  toe  San  Francisco  Call- 
Bulletin  which  uses  a  question 
and  answer  method  to  get  its 
story  over.  This  makes  for 
crispness  in  toe  writing — and  a 
welcome  speed  hi  the  reading. 
The  story  is  multigraphed  one 
side  on  single  sheets  and 
fastened  into  a  slick  cover  which 
grabs  off  quick  interest  by 
clever  use  of  a  baby  picture. 

■ 

Parma  News. Sold 

The  Parma  (Mich.)  Newt,  of 
which  Ctoage  S.'  C^bom  IH  has 
been  pubutoer  toe  last  few 
years,  has  Been  sold  to  Lee 
Chamberlain,  of  the  Albion 
(Mich.)  Evening  Recorder.  Os- 
bom  is  a  son  of  George  Osborn, 
editor  of  toe  Sauit  fte.  Marie 
(Mich.)  Evening  Newt.  Chase 
Osbom  HI,  who  recently  re¬ 
turned  from  Navy  service,  will 
enter  University  of  Michigan. 


LEADERSHIP 
IN  THE  NATION'S 
No.  1  MARm 

During  the  first  five  months 
of  1946,  The  Sun’s  Total  Ad¬ 
vertising  volume  sras  340,000 
lines  greater  than  that  of  any 
other  New  York  evening 
newspaper.  The  Sun  is  in 
its  22nd  consecutive  year  of 
advertising  leadership  in  the 
New  York  evening  field. 

NEW  YORK 


Art  Reconverted  ' 

TO  help  out  a  small  promotion 
budget.  General  Manager  W. 
H.  Watt  of  toe  Philadelphia 
Suburban  Newspapers  has  hit 
upon  an  idea  of  borrowing  spe¬ 
cial  artwork  from  national  ad¬ 
vertisers.  He  keeps  an  eye 
peeled  for  suitable  art  in  trade 
paper  ads,  such  as  the  Calvert 
heading,  “A  Good  Name.”  The 
cut  is  then  borrowed  and  used 
to  dress  up  copy  for  the  news¬ 
papers. 

Sports  Afield 

NATIONAL  sports  coverage  is 
currently  a  feature  of  toe  Mil¬ 
waukee  (Wis.)  Journal.  Local 
staff  writers  are  sent  to  major 
events.  In  toe  last  several 
months,  a  baseball  writer  cov¬ 
ered  toe  home  team’s  training 
in  Mineral  Wells,  Tex.;  toe  auto¬ 
mobile  racing  editor  covered  the 
Memorial  Day  race  at  Indianapo¬ 
lis;  toe  sports  editor  reported  on 
toe  Kentucky  Derby.  Additional 
exclusive  coverage  was  arranged 
for  the  Louis-Conn  fight,  the 
U.  S.  Open  golf  tournament,  and 
toe  Davis  Cup  tennis  matches. 

Safety  Booklet 

THOUSANDS  of  copies  of  toe 
Newark  (N.  J.)  Evening  News 
safety  booklet.  “It's  Your  Life,” 
are  being  distributed  through 
many  agencies  as  a  projection 
of  the  safety  campaign  begun 
last  April.  The  idea  for  the 
booklet  was  conceived  in  the 
editorial  department  and  it  was 
worked  out  by  James  R.  Ryall, 
now  a  member  of  the  sports 
staff.  First  printing  was  75.000 
copies;  a  second  order  of  50,000 
is  being  run  off.  ANPA  and 
ICMA  are  helping  to  circulate  it 

Inmiiring  Editor 
THE  “Inquiring  Editor,”  a  quiz 
program  sponsored  by  toe  Salt 
Lake  (Utah)  Telegram  and 
KDYL,  has  visited  20  high 
schools  and  8  service  clubs. 
H.  F.  Kretchman,  Telegram  edi¬ 
tor,  quizzes  contestants  on  cur¬ 
rent  news,  including  comic  strip 
developments.  Prizes  include 
Victory  stamps,  a  picture  of  the 
group  broadcast  and  certificates 
of  participation. 


THE  NEW  BEDFORD 
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offers  National  Advertisers 
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which  is  a  regular  feature  of  the 
Sunday  Standard-Times 
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Ads  in  Dedlies 
Triple  Soles  of 
Orange  Juice 

Consistent  advertising  in  local 
newspapers  brought  a  239%  in¬ 
crease  in  toe  sales  of  Matchless 
brand  canned  orange  juice  in 
New  England,  it  is  reported  in 
an  “Advertising  Facts”  folder 
just  released  by  the  Bureau  of 
Advertising,  American  News¬ 
paper  Publishers  Association. 

By  the  same  method.  Match¬ 
less  tomato  juice  sales  were  in¬ 
creased  153%,  it  was  stated. 
Both  products  are  packed  and 
distributed  by  Webster-Thomas 
Co.,  Boston. 

The  advertising  credited  with 
these  gains  consisted  of  200- 
line  insertions  run  once  or  twice 
a  week  in  19  New  England 
papers,  from  late  1944  through 
1945.  Ads  were  in  cartoon  panel 
style  on  the  general  theme, 
“Truth  Is  Stranger  Than  Fic¬ 
tion.” 

The  campaign,  prepared  by 
Chambers  &  WHswell,  Inc.,  Bos¬ 
ton,  was  successful  from  toe 
start,  the  folder  states,  and  for  a 
short  time  early  in  toe  cam¬ 
paign  a  switch  to  coffee  and  tea 
was  necessary  to  keep  from  run¬ 
ning  short  of  toe  juices. 

During  the  same  period,  the 
company’s  grapefruit  juice,  in 
short  supply  and  therefore  not 
advertls^,  dropped  44%  in 
sales. 
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In  Philadelphia,  Too 


It  Takes  the  Right  Combination 
to  Keep  m 


On  the  evidence  of  their  uproarious  stage  antics. 
Ole  Olsen  and  Chic  Johnson  are  harum-scarum, 
hamstorming  show  people  of  a  dye  as  deep  and  loud 
as  the  costumes  they  wear. 

But  offstage,  they  are  eminently  successful  busi¬ 
ness  men  . . .  “solid  citizens”  who  regard  themselves 
as  merchandisers  of  entertainment 

What’s  more,  the  Messrs.  Olsen  and  Johnson 
will  be  the  first  to  tell  you  that  the  fame  and  fortune 
they  have  achieved  are  attributable  to  thirty-one 
years  of  working  together  as  a  combination. 


In  merchandising,  as  on  the  stage,  the  “right 
combination”  pays  off  every  time.  Take  Philadel¬ 
phia,  for  instance. 

Either  of  the  Quaker  City’s  two  conservative 
dailies  will  give  you  access  to  the  conservative  seg¬ 
ment  of  America’s  3rd  Market  Only  The  Record 
reaches  the  liberal  segment  of  the  3,874,000  popula¬ 
tion  of  this  $5  billion  trading  center. 

Hence,  the  right  combination  to  sell  Philadd- 
phia,  as  advertisers  well  know,  is  “The  Record  — 
and  One  Other.” 
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iN  cws  pervices  have  a  tremendous  responsibaky  t^y.  The 
wammg  for  truth  and  the  hope  for  peace  in  this  atomic  age  throng  mutual 
un^^ding  among  aU  the  peoples  of  the  world  consOtute  a  supreme  challenge 

International  News  Service,  dedicated  to  the  truth,  the  whole  tr^  md 
nothing  but  the  truth,  is  accepting  that  challenge  by  se^  newspapen  Arough- 
out  the  world  with  the  greatest  array  of  journalistic  talent  ever  assembled. 

The  sun  never  sets  on  the  INS  byline-because  th«  ^line  is  rec«^ 
i  throughout  the  modem  world  today  as  representative  of  the  finest  prmaples  and 
'  staunch  traditkms  of  American  journalism. 

On  gimt,  throbbing  presses  in  the  major  capitals  around  the  gjobe;  « 
smaller  ones  in  the  more  remote  provincial  areas,  INS  **?****“ 
clock  bring  truth,  written  by  the  world’s  greatest  reportm-unrelen^  m  t^ 
devotion  to  accuracy,  impartiality,  and  the  kind  of  American  enteipnse  that  (figs 

out  the  F/4CTS  no  matter  how  elusive  they  may  be. 

That’s  one  of  the  reasons  why  INS  is  the  fastest  growing  news  service,  not 

only  in  the  United  Sutes  but  throughout  the  wodd. 


Reproduced  on  this  page  are  some  of  ^  nan^  SSoSf 

list  of  foreign  dients,  clients  who  proudly  displfl^  the  INS  byime  as  asj^^^ 

intelligent,  bafimeed,  and  enterprising  news  oivir^ 
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ABMY  PUBUC  RELATIONS 

B.  If.  MeKeltvay,  Attoeiate  Editor,  the 
WaskingtoH  (D.  C.)  Star,  is  0UMt  editor  on 
thU  page  /or  thie  iuvc. 

THE  Army’s  high  command  has  come  out 

of  this  war  with  a  new  conception  of 
the  value  of  public  relations. 

Public  relations,  for  the  purposes  of  this 
discussion,  is  the  knowledge  of  how  to 
make  the  best  use  of  the  various  media  of 
communications — the  press,  radio  and 
screen — to  give  the  people  of  the  United 
States  the  facts  about  the  Army. 

The  new  appreciation  of  the  value  of  this 
knowledge  is  reflected  in  the  Army’s  cur¬ 
rent  emphasis  on  public  relations  as  an  im¬ 
portant  element  in  the  education  of  its 
officers  who  are  to  be  trained  for  future 
command. 

I  was  fortunate  recently  in  having  the 
opportunity  to  discuss  with  three  of  the 
general  officers,  directly  concerned  with 
shaping  War  Department  and  Army  policy 
in  this  field,  some  of  their  ideas  on  the 
subject.  They  were:  Lt.  Gen.  J.  Lawton 
("Lightning  Joe”)  Collins,  now  War  De¬ 
partment  Chief  of  Public  Information,  who 
commanded  the  2Sth  Infantry  Division  in 
its  victory  on-  Guadalcanal  and  who  later 
led  the  VH  Corps  from  Utah  Beach  across 
the  Rhine;  Haj.  Gen.  Alexander  D.  Surles, 
director  of  War  Department  public  rela¬ 
tions  during  the  war  and  now  on  a  staff 
assignment  at  the  War  Department,  and  his 
successor,  Uaj.  Gen.  Floyd  L.  Parks,  who 
marched  into  Berlin  at  the  head  of  a  com¬ 
posite  force,  which  included  the  2nd  Arm¬ 
ored  Division  and  later  the  82nd  Airborne 
Division,  after  a  brilliant  record  in  combat. 

The  caliber  of  the  officers  selected  by 
General  Eisenhower  to  develop  the  Army’s 
new  policy  on  public  relations  is  in  itself 
an  indication  of  the  importance  it  has  as¬ 
sumed.  A  talk  with  these  officers  is  addi¬ 
tional  evidence  of  the  same  thing. 

GOING  back  for  a  none-too-thorough  re¬ 
view  of  War  Department  public  rela¬ 
tions,  there  are  still  many  newspaper  cor¬ 
respondents  in  Washington  today  who  re¬ 
member  the  smart  young  major  who  was 
first  formally  assigned  to  take  some  of  the 
reporters  off  the  neck  of  the  Secretary  of 
War,  the  late  Newton  D.  Baker,  who  was 
busy  in  1916  in  getting  ready  for  what 
looked  like  war.  Kaj.  Douglas  klacArthur 
made  an  excellent  public  relations  officer. 
He  bad  an  instinctive  feel  for  news,  he 
knew  the  Army  and  the  War  Department. 
The  reporters  of  that  day  found  him  a 
helpful  and  efficient  officer.  In  Tokyo  last 
March  he  reminisced  about  some  of  the 
newspapermen  he  met  on  that  assignment 
and  as  one  who  knew  and  knows  many  of 
them  now,  I  can  testify  to  the  accuracy  of 
his  impressions  regarding  their  merits  and 
foibles. 

Major  MacArthur  went  on  to  other 
things,  in  the  First  World  War  and  after¬ 
wards.  But  as  Chief  of  Staff,  in  1939,  he 
felt  the  need  for  a  stronger  public  relations 
force  and  he  grabbed  another  young  major 
on  duty  at  the  War  CoUege,  Alec  Surles, 
'gave  him  a  major  and  a  captain  as  assist- 


EDITCTORIAL 


The  merciful  man  doelh  good  to  hia  own 
soul:  but  he  that  is  cruel  tronbleth  his  own 
flesh. — Proverbs,  11;  17. 


ants  and  the  three  of  them  took  over  the 
dual  job  of  getting  before  the  newspaper¬ 
men  some  of  the  War  Department’s  anxiety 
over  the  shape  of  things  to  come  in  Europe 
and  of  helping  the  newspapermen  to  pry 
stories  out  of  the  War  Department. 

Surles  served  a  trick  at  this  job  and 
went  back  to  his  beloved  armored  forces  at 
Knox.  He  brought  some  tanks  and  troops 
to  Washington  in  1941  for  the  third  Roose¬ 
velt  inaugural  parade  and  while  he  was 
here  he  was  asked  by  the  War  Department 
to  draft  a  paper  plan  for  setting  up  a  man- 
size  bureau  of  public  relations. 

•  •  • 

SOME  of  General  Surles’  theories  regard¬ 
ing  the  qualifications  of  the  officer  to 
head  this  bureau  are  interesting.  He 
should  be,  first  of  all,  a  professional  soldier 
who  knew  the  military  business,  who 
knew  the  general  staff  and  War  Depart¬ 
ment  organization,  and  who  knew  some¬ 
thing  about  what  makes  printable  news 
and  what  makes  news,  for  security  reasons, 
unprintable.  And  he  must  have  rank — 
rank  enough  to  go  into  a  general  staff 
officer’s  office  and,  if  necessary,  pound  the 
desk.  And  he  must  have  that  “savvy,” 
so  often  conspicuous  by  its  absence,  which 
enabled  him  to  know  the  difference  be¬ 
tween  telling  a  reporter  “You  can’t  print 
that”  and  telling  him,  “Sure,  here  are  all 
the  facts,  but  if  you  print  this  one,  it  is 
going  to  tell  the  enemy  more  than  he 
ought  to  know.” 

As  might  have  been  expected  in  the 
case  of  a  man  who  drew  the  plan.  General 
Surles  was  later  called  on  to  leave  Knox, 
where  he  wanted  most  to  be  at  that  time, 
and  come  to  Washington  to  take  over  the 
Bureau  of  Public  Relations. 

(Seneral  Surles  didn’t  think  he  would 
last  long.  (As  a  matter  of  fact  he  came 
through  with  laurels  and  the  affectionate 
respect  of  the  newpapermen  with  whom 
he  had  to  deal.)  He  had  no  censorship 
law  with  teeffi  in  it,  like  the  British  had, 
to  back  him  up  if  he  said  a  story  was  too 
dangerous  to  print.  He  had  to  direct  pub- 
tic  relations  for  an  Army  that  was  swal¬ 
lowing  raw  material,  in  inexperienced 
officers  and  untrained  men,  faster  than  it 
could  be  digested.  He  was  skeptical  of 
voluntary  censorship  and  was  surprised 
that  it  worked.  He  gives  credit  to  the 
newspaper  and  radio  people  for  helping  to 
make  it  work  but  he  gives  most  of  the 
credit  to  Byron  Price,  “the  easiest  man  in 
Washington  to  work  with.”  In  die  next 


war  voluntary  censorship  will  doubtless  be 
tried  again.  But  if  it  works,  General 
Surles  believes,  it  will  be  because  the  right 
man  is  found  to  run  it  ’The  wrong  man, 
as  every  newspaperman  knows,  would 
make  a  mess  of  it. 

Our  senior  Army  officers  had  been 
trained  in  command  and  most  of  them 
*  acquitted  themselves  well.  But  they  had 
never  been  taught  anything  about  public 
K  relations.  In  this  country  too  many  com- 

'  manding  officers  assigned  too  many  men 

to  public  relations  who  had  no  idea  of 
'wn  what  it  was  all  about.  General  Surles  had 
wn  a  good  many  headaches  over  what  got  into 
print.  He  probably. had  more  headaches 
^  over  the  poor  judgment  shown  by  PRO’S, 
the  aided  and  abetted  if  not  directed  by  their 
er-  commanding  officers,  in  trying  to  stop  pub- 
ety  lication  of  stories  wholly  unrelated  to 
)pe  security  and  wholly  unobjectionable  from 
)ry  policy  standpoints  except  to  the  officer 
who  was  trying  to  cover  up. 
ind  lu  the  overseas  theaters,  where  public 
I  at  relations  was  a  function  of  command — thus 
ops  taking  it  out  of  the  hands  of  the  War  De- 
ise-  partment — there  were  some  combat  com¬ 

mas  manders  who  were  too  preoccupied  with 
ent  fighting  Germans  or  Japs  to  fool  with  pub- 
an-  lie  relations.  When  the  going  was  good 
public  relations  caused  them  no  concern. 
When  the  going  got  rough,  they  made  a 
mess  of  their  public  relations  because  they 
jQ  tried  to  blame  poor  publicity  on  War  Cor¬ 
ing  respondents — a  pretty  wise  and  able  group 

Her 

fho  The  Army,  in  fact,  had  never  bothered 
irt-  to  train  its  officers  in  the  business  of  pub- 
ne-  licity — good  or  bad.  ’The  PRO,  unless  as- 
>ws  signed  to  a  very  wise  commander,  was  apt 
ms,  to  be  kicked  around  as  a  fifth  wheel.  The 

Ic _  PRO’S  were  frequently  under  the  general 

taff  wing  of  G-2,  and  the  G-2  boys  had  been 

the  taught  to  believe  in  secrecy.  When  the 

ry,”  PRO’S  got  kicked  around,  some  of  the  war 
,ich  correspondents  whom  they  were  shepherd- 
be-  ing  got  kicked  around  too.  More  than  one 
:int  commander  got  a  black  eye  in  the  States 
all  simply  because  he  never  was  taught  the 
t  is  difference  between  what  the  press  had  a 
he  right  to  print  and  what  the  press  was  will¬ 
ing,  for  security  reasons,  to  pass  up. 

the  •  .  • 

>ral  THIS  probably  was  our  best  reported  war, 
lox,  in  spite  of  all  the  difficulties.  But  the 
me.  Army’s  high  command  was  profoundly  im- 
the  pressed  with  mistakes  which  it  plans  to 
avoid  in  future. 

luld  General  Collins  believes  that  training  in 
ime  public  relations  must  be  a  part  of  the  edu- 

late  cation  of  future  officers  who  are  to  exer- 

lom  else  command.  It  is  not  his  idea  to  train 

ihip  public  relations  officers,  but  to  train  sol- 
>ad,  diers  to  have  an  intelligent  appreciation 
too  of  the  part  that  public  relations  plays  in 
lub-  successful  command  and  to  understand  the 
val-  functions  of  the  PRO.  The  cardinal  con- 
iced  slderation  is  that  the  Army  in  our  country 

n  it  depends  for  its  welfare  on  public  support. 

.  of  To  obtain  that  support,  the  public  must  un- 
Ised  derstand  the  Army.  It  is  the  public’s  right 
the  to  know  all  the  facts.  But  let  General 
I  to  Collins  himself  outline  the  views  on  this 
the  matter  which,  at  General  Elsenhower’s  dl- 
1  in  rection,  he  is  expounding  now  to  all  our 
text  army  commanders:  ( Cont.  on  pope  46 ) 
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PERSONAL 

MENTION _ 

AMON  G.  CABTBR,  publisher. 

Fort  Worth  (Tex.)  Star-Tele¬ 
gram,  has  been  named  a  mem¬ 
ber  of  the  board  of  directors  of 
the  proposed  Fort  Clark  Mili¬ 
tary  Institute  to  be  established 
at  Brackettville,  Tex. 

Jesse  Jones,  publisher,  Hous¬ 
ton  (Tex.)  Chronicle,  recently 
observed  the  20th  anniversary  of 
his  purchase  of  the  paper. 

Chahles  E.  BaoucHTON,  editor 
and  publisher,  Sheboygan 
( W  i  s  .  )  Press, 
was  unanimous¬ 
ly  elected  Grand 
Exalted  Ruler 
of  the  Elks  this 
week  in  New 
York  at  the  first 
full  convention 
of  the  Order 
since  Pearl  Har¬ 
bor. 

Geohce  Cot- 
TiNCHAM,  editor, 
Houston  ( Tex. ) 

Broughton  Chronicle, 
George  Car¬ 
mack,  editor,  Houston  Press,  and 
Lloyd  Gregory,  managing  edi¬ 
tor,  Houston  Post,  are  members 
of  a  citizens’  committee  spon¬ 
soring  a  survey  of  local  commu¬ 
nity  ^est  activities. 

Hulbert  Taft,  Sr.,  publisher, 
Cincinnati  (O.)  Times-Stor,  is 
chairman,  Cincinnati  Summer 
Opera  Association. 

Carl  D.  Groat,  editor,  Cincin¬ 
nati  Post,  recently  spoke  before 
the  local  Credit  Club  lunch¬ 
eon  on  "My  Experiences  in 
Europe.” 

Spencer  Murphy,  editor,  Salis- 
burp  (N.  C.)  Post,  has  been 
elected  president.  North  Caro¬ 
lina  Symirtiony  Society. 

A.  L.  MnxER,  pUbli^er,  Battle 
Creek  ( Mich. )  Enquirer-News, 
recently  announced  that  his  son, 
Robert  Miller,  assistant  pub¬ 
lisher,  has  been  elected  chair¬ 
man,  Calhoun  County  Health 
Board. 

Andrew  Jackson  McWain,  86, 
editor  and  co-owner,  Batavia 
(N.  Y.)  Dailp  News,  recently 
completed  75  years  in  journal¬ 
ism. 

U.  S.  Senator  Arthur  Capper, 
publisher,  Topeka  (Kas.)  Capi¬ 
tal  and  State  Journal,  wiU  cele¬ 
brate  his  81st  birthday  July  14 
with  a  picnic  at  his  home  in 
Topeka. 

Francis  S.  Murphy,  publisher, 
Hartford  (Conn.)  Times,  recent¬ 
ly  enitertained  Brig.  Gen.  Lewis 
B.  Hershey,  national  director  of 
Selective  Service. 

Victor  I.  Minahan,  piiblisher. 
Green  Bap  (Wis.)  Press-Gazette, 
and  Appleton  ( Wis. )  Post- 
Crescent,  recently  announced 
that  his  son,  Victor  I.  Minahan, 
Jr.,  had  joined  the  Boise  (Ida.) 
Statesman. 


In  The  Business  Office 

John  H.  Hicks,  Jr.,  former 
national  advertising  manager, 
Houston  (Tex.)  Post,  has  been 
named  vicepresident  in  charge 
of  advertising  and  sales,  Wrath- 


MUITARY  CROSS 

Viscount  Alexander  of  Tunis, 
Govemor-General  oi  Canada,  in¬ 
vests  CapL  Donald  Ivon  Grant, 
right  with  the  Military  Cross. 
Grant  recently  returned  from 
military  service  to  the  photo¬ 
graphic  department  oi  the  Wind¬ 
sor  (Ont.)  Star. 

er  Productions.  Inc.,  a  new  mo¬ 
tion  picture  firm  in  Dallas. 

Richard  G.  Lundgren,  has  re¬ 
turned  to  the  advertising  de¬ 
partment,  Rockford  (Ill.)  Morn¬ 
ing  Star  and  Register-Republic, 
as  head  of  “plant-city”  depart¬ 
ment,  after  receiving  a  military 
discharge. 

William  J.  Kemble,  advertis¬ 
ing  director,  Locfcport  (N.  Y.) 
Union-Sun  and  Journal,  and 
president.  Associated  Dailies  of 
New  York  State,  was  host  to  the 
society  at  a  goU  party  which 
was  part  of  the  Association’s 
summer  meeting. 

Bernard  Stewart  and  Ken¬ 
neth  Klinge  have  joined  the  cir¬ 
culation  departmeHt,  Portland 
(Ore.)  Journal.  Klinge  replaces 
Art  Feeney,  resigned  because 
of  Illness.  Eugene  (Leity) 
WooTTEN  has  rejoined  the  cir¬ 
culation  department  after  mili¬ 
tary  discharge. 

Don  Breede,  display  advertis¬ 
ing  salesman,  Portland  (Ore.) 
Journal,  and  Mrs.  Breede  an¬ 
nounced  the  birth  of  their  first 
child,  a  daughter. 

Charles  Follansbee  has  re¬ 
joined  the  circulation  depart¬ 
ment,  Portland  (Ore.)  Journal, 
after  military  discharge. 

William  H.  Botspord,  at  one 
time  with  the  national  advertis¬ 
ing  department,  Detroit  (Mich.) 
News,  has  joined  the  Chicago 
sales  staff.  Triangle  Publications, 
Inc. 


In  the  Editorial  Prwrw 

JAKE  WADE,  sports  'editor, 

Charlotte  (N.  C.)  Observer, 
has  resigned  to  become  affiliated 
with  resort  interests  at  Wrights- 
ville  Beach,  N.  C.  He  will  be 
succeeded  by  William  Garrison, 
former  assistant  sports  editor. 
Sam  Miller,  sportswriter,  has 
been  named  assistant  sports 
editor. 

Laurence  Leonard,  sports- 
writer,  Richmond  (Va.)  Timei- 
Dispatch,  has  resigned  to  be¬ 
come  public  relations  director, 
William  and  Mary  College,  Wil¬ 
liamsburg,  Va. 

M.  W.  Armistead,  III,  on  leave 
from  the  editorial  staff,  Roanoke 
(Va.)  Times,  will  .succeed  V.  C 
(Pat)  Jones,  one-time  member 
of  the  editorial  staff,  Richmond 
Times  -  Dispatch,  as  executive 
secretary  to  Governor  William 
M.  Tuck. 

Edwin  Lanham  of  the  city 
room.  New  York  Herald  Tribune, 
is  the  author  of  a  new  serial  in 
Collier’s,  entitled,  "Slug  It  Slay.” 

William  Bentley,  formerly 
with  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News,  has  joined  the  copy 
desk.  New  York  Herald  Tribune. 

J.  H.  Lunney,  editor.  Trail 
(B.  C.)  Daily  Times,  has  been 
named  city  editor,  Regina 
(Sask.)  Leader-Post. 

Charles  O.  Hearon,  associate 
editor,  Spartanburg  (S.  C.)  Her¬ 
ald,  has  been  named  vicechair¬ 
man  in  charge  of  the  Committee 
on  Public  Information,  South 
Carolina  State  Highway  Safety 
Conference.  James  W.  Crocker 
former  reporter.  Herald,  has 
been  named  secretary  to  Rep. 
Joseph  R.  Bryson,  South  Caro¬ 
lina. 

James  H.  Couey,  Jr.,  staff 
writer,  Birmingham  (Ala.) 
News,  is  the  author  of  a  story 
to  appear  in  an  early  issue  of 
Esquire,  entitled,  "Skeleton  In 
Armor.” 

Robert  F.  Maloney,  onetime 
writer,  Spartanburg  (S.  C.) 

Herald-Journal,  will  take  a  civil¬ 
ian  personnel  job  with  the  War 
Department. 

John  D.  Zug,  onetime  member 
of  the  news  staff,  Des  Moines 
(la.)  Register,  has  been  named 
executive  secretary,  Iowa  Daily 
Press  Association,  succeeding 
(Continued  on  page  44) 


Your  Readers  Are  Asking 

•■WHAT'S  NEW 
FOR  THE  HOME" 

by  Frances  Troy  SeksetA 

Everybody’s  excited  about  new  things 
for  the  home.  Dreams  and  savings  have 
whetted  Interest  and  folks  wan',  to  SEE 
and  READ  about  the  new  marvels. 
Here's  a  onee-a-week,  illustrated  fea¬ 
ture  to  really  delight  your  readers. 

Per  Rreels  end  terms,  wire  the 

REGISTER  and  TRIBUNE 
SYNDICATE 

Das  Moiaas,  lawa 


WE  OFFER  YOU.  A 
TRULY  GREAT  NEW 
WEEKLY  PANa  f 


by  Erwbi  L  H«ts 


We  believe  thet  this 
is  e  qraat  comic!  Every 
panel  is  e  gem  of  realis¬ 
tic  workmanship— every 
panel  is  e  collector's 
item  from  our  memory 
album  —  enchanting  to 
those  too  young  to  re¬ 
member.  Erwin  L  Hess 
has  spent  years  sketch¬ 
ing  the  charm  of  the 
pest  end  knows  *how 
year  graEdmether't 
kitckcE  might  have 
looked.  It's  e  panorama- 
panel  you  spend  long 
minutes  chuckling  over 
—one  your  readers  will 
clip  and  sov*.  Would 
you  like  samples? 


wun  OR  WKI 


■  DITOR  k  PUBLISHIR  far  Jely  13.  1«4« 


Ucity  itafl,  Republic  Produc-  Arizona  Republic-Gazette,  have 
PERSONALS  uoni,  Inc.  resigned  to  become  associated  NorWeaiail  VlSltS 

^  ^  .  ,o  EucaNE  F.  Ww.i.TAMg  news  with  the  Phoeni*  Arizona  Times.  ri  •  j  ; 

continued  from  page  43  Jackson  (Mich.)  Citizen  Hcmbt  Shapiro,  chief,  Mos-  iIIGHOS  111  POltlOnCl 

„ _ „ _ _  .  ,,,  Patriot,  has  resigned  and  will  cow  bureau.  United  Press,  has  Portlamd,  Ore. — J.  W.  Side. 

Paul  Busoargbi,  will  b<^  succeeded  by  A.  C.  Bakir,  returned  to  the  United  States.  publisher  and  a  director  of  the 
publisher,  Charles  aty  V.  h.  R.  Grobr,  former  reporter.  Serpens  Tidende,  a  dally  news- 

..  J.  Gregory  has  been  named  city  Houston  (Tex.)  Post,  has  been  paper  In  Bergen.  Norwmy,  made 

N.  S.  Norle,  onetime  news  edl-  editor.  anoointed  Houston  renresenta-  Portland  his  only  West  C(»st 

tor,  Atlanta  <^.)  Constitution,  qj  jiijchell,  onetime  mem-  tlve  of  Rep.  Albert  Thomas.  stop  in  the  UnUrf  State^uri^ 

department.  ahdy  Ahderson,  sporta  editor,  uS^Stotes 

^  Houston  (Tex.)  Press,  has  re-  .„Hectme  to  t^Uni^  States 

bile,  Ala.  Herald,  and  now  director  of  turned  from  a  tour  of  veterans*  t  aS 

educaUon  and  research.  Bfichl-  hospitals,  which  was  sponsored  Sf_^*Citv^a^  snend  ?  few 
city  ^tor,  Sprfnp/teW  (Mass.)  g,n  State  Liquor  Control  Com-  by^rlpps-Howaid  Newspapers,  ^ity  a  few 

Republiom,  has  written  a  his-  mission,  has  been  granted  a  u  m.iring  personal  appear-  weeks  visittog  iMtem  wars 
tory  of  the  CiOM  Service  Cor-  Kiholarship  to  attend  the  alj^ol  ,ncef  In  th?atS-s  which  are  f^<^!d?“‘He  h^togl  p?^? 
poraUon  during  the  war  years,  study  school,  Yale  University.  showing  a  movie  short  in  which 
J***»a  H.  Wright,  foitner  man-  Hudson  Phillips,  financial  he  Is  featured.  ™Ahout  25*vears  aao  Mr.  Eide 

agingeditor, Btoominpton  (Ind.)  writer.  Associated  Press,  has  Betty  Burns,  radio  editor,  worked  in  the  business  office  of 
Star-Cow^,  M  been  nan^  joined  H.  A.  Bruno  and  Associ-  Chicago  Sun,  has  resigned  to  go  the  old  Portland  News  and  he 
nem  editor  Fremont  (Neb.)  gtes,  public  relations  counsel  to  Honolulu  and  will  be  sue-  called  at  the  Journal  to  renew 
Guide  and  THbune,  succeeding  of  New  York.  ceeded  by  Ulmer  Turner,  for-  acquaintance  with  his  former 

^  Peggy  Gorr  has  joined  the  mer  radio  editor,  Chicago  Her-  boss,  (iordon  P.  Law,  now  as- 

rSn**/?*f£*“*^'“**^*’°* society  staff,  Columbus  (O.)  ald-American.  sistant  business  manager  of  the 

OMy  oaz^.  Citizen.  Ross  M.  Dick  has  been  ap-  Journal,  and  City  Editor  Arthur 

Hugh  ji.  Foga^,  edmrial  ji_  0_  Carver.  Jr.,  former  pub-  pointed  business  news  editor,  L.  Crookham. 
w^r,  (An^  (Ne^)  Woi^-  jj^  relations  director.  North  Milwaukee  Journal,  succeeding  _  ,  " 

Hcraid,  has  ^n  immed  city  edi-  Carolina  State  Highway  Com-  Ralph  Werner,  on  leave  of  ab-  the  news  staff,  Topeka  ( Mn. ) 
tor,  succe^ing  Reid  Zimmct-  S„ion.  has  join^  the  news  sence.  Capital,  after  mUitary  discharge. 

tItCil’i  ”**"  n»n'ed  edi-  department,  radio  station,  WSJS,  Robert  Phipps,  police  report-  Elsie  Briggs  Kelly,  former 

tow  assistant.  Piedmont  Publishing  Co.,  Win-  er,  Omaha  (Neb.)  World-Her-  reporter.  Christian  Science  Mon- 

Jos  Knepler,  former  city  edi-  ston-Salem,  N.  C.  old,  has  succeeded  John  Bent-  itor.  and  the  Boston  bureau, 

tor,  San  Oiego  (Ctalif.)  Daily  Emhjo  Escalante,  former  ley  as  sports  columnist.  Bent-  United  Press,  has  left  the  news- 
Joumal,  has  joined  the  pub-  Yoik  correspondent  for  ley  has  joined  the  University  of  paper  profession  to  return  to 

LaUn  American  newspapers  and  Nebraska  athletic  department  as  nursing  in  Boston. 

EDITOR  &  PDBLISIIER  then  chief  of  the  Mexico  City  assistant  to  the  director.  Gene  Harris  Samonisky,  onetime 

inii  bureau.  Reuters,  has  received  Telpner  has  been  transferred  city  editor,  Wilmington  (Del.) 

- ^  *  bis  military  discharge.  from  the  Council  Bluffs  beat  to  journal  -  Every  Evening,  has 


EDITOR  &  PUBLISHER 

Bvtry  smtg  1SS4 


Witk  vUck  kM  kMB  wrfcd:  The  Joar*  JOB  ROGERS^  formerljr  of  Inter*  police  run.  Hamld  Andi»-  joined  the  Institute  P^lic 

■aliw.  cMsblitaed  March  24, 18S4;  Em-  naUonal  News  Service,  has  s®".  formerly  of  the  Lincoln  Relations.  Inc.,  New  York  City. 

joined  the  Julius  G.  Berens  Or-  **“  Mn^  the  Gordon  Hnx,  former  reporter, 

cMibcrV  iwi:  AdmtiJ^  FSbnuir  ganization.  public  relations  World-Herald  as  a  r^orter.  Holyoke  (Mass.)  Tronscript- 


«FWa.  nUWgUWIK, 

7,  IMS.  nila  Quoted  ud  Ri 
rilBli  MpyrUSlul  IMS. 


ScTcatearth  Floor,  TioMo  Tmr 


ganization,  public  relations  World-Herald  as  a  r^orter.  Holyoke  (Mass.)  Tronscript- 

counsel.  Now  York,  as  senior  Capt.  Thomas  J.  Bevlin,  for-  Telegram,  has  been  placed  on 
account  executive.  mer  reporter,  Los  Angeles  Ex-  inactive  service  in  the  officers’ 

BIary  Cummings,  society  edi-  aminer,  will  rejoin  the  staff  after  poserve.  United  States  Coast 
tor,  Newburyport  (Mass.)  Daily  military  discharge.  Guard. 

News,  has  resigned  and  will  be  L.  James  Lyle,  former  report-  Margaret  Peavy,  a  member 
succeeded  by  Edith  Boyle,  re-  er,  on  the  old  San  Diego  (Calif.)  of  |be  news  staff,  Atlanta  (Ga. ) 


4M  St  a  Bioodwor.  bhw  York  IS,  N.  Y.  porter,  Amesbury  ( Mass. )  Daily  Sun,  has  joined  the  San  Diego  Journal,  has  been  named  society 

rRom  Hews.  bureau.  United  Press,  after  mlli-  columnUt,  succeeding  Mary 

BRrooi  9-tosi,  JOlS,  3054.  3055  t  S0S«  t-ich  White  forelen  corre-  tory  discharge.  Harris  Rowsey,  who  has  bMn 

spondent,  Chicago  Doily  News,  Km  McNeill  has  rejoined  the  named  society  editor. 


wT?iL”'  toe  finest  speaker  at  a  Charlotte.  N.  C.  bureau,  Asso-  Louis  F.  Thomann,  formerly 

Bonn,  .twociotr  Eii$tr;  imm  J.  luncheon,  Chicago  Council  of  elated  Press,  after  military  dis-  with  the  Wall  Street  Journal  in 


BBm  Mosa,  jgIs,  wm.  joss  a  sos« 

A  mwgritfit  worn  mrew  or  wmwtPAPKBt 
Byw  U.  Baowii,  Bdiior;  jMaoum  H. 


MmcRAX,  Sdiior;  6iTn  Fsstn.',  Foreign  Relations. 

Wnxuu  Kssb,  Rilbr  M.  Stavitior,  ..ai. 

Ptatuns;  Jacx  FMcs,  T.  s.  Iatin  w!  Raymond  Knotts,  chief  edl 
Lmoonoo  LAuna,  FkAHs  E.  F^ni^  torial  writer,  Chicago  Herald- 
MAR.  C<^kriimUna  Editors;  Jarit  Haj-  American,  has  finish^  his  third 


charge.  Southern  California,  has  been 

Robert  E.  Fisher  has  rejoined  (Continued  on  page  46) 


American,  nas  anisuao  uia  uittu  i 

mystery  novel,  "Meeting  By  TkJU 


J*"  Moonlight."  which  wlU  be  pub- 

«toed  Sy  DouWeday  and  Co.,  as 
Ksursr.  MiArketing  And  RtstArck  Mcn^  a  Crime  Club  bOOK. 


»»»A  mno  ilASWArcm  jnAn‘ 

Aggr;  Gsom  H.  St«AT«,  CiremlAtion 


William  C.  Herbert,  formerly 
with  the  Columbia.  S.  C.  bureau. 


iFR4*wpWR47prc7BRnirjAuiirjr 

Botvol  1277  Nalitmal  Prrts  Bldg.,  Tele. 
plioBe  Mrtropoliun  0823-0824. 


Associated  Press,  and  a  member 
of  the  news  staff,  Sportanburg 
(S.  C.)  Herald- Journal,  has 


Heap*  I.  Bam.  SIO  London  C«arAii.  joined  the  W.  R.  C.  Smith  pub- 
'  o^  deeidt^  BmOding.  Kt  Narik  lications,  Atlanta,  Ga.,  after  mil- 
•rkjpia  ^9t,,  Td..  State  4SMs  Gborob  itarv  diRcharse 
.  BtAirmBOMe  BdHpr:  Harry  K.  ais^rge. 


CAN’T  MISS 

.  .  .  when  your  feahire  writers 
are  known  to  be  the  best  in 
their  field  .  .  .  such  as  SPORTS 
WRITERS: 


o.'SrJXKTiiTSS:  ARCH  WARD-TH.  Wake  of  The  News 

rmBUg.  iMamdUarknsu.Pkiu.  ette,  and  Louise  Lux,  foimer  ...  ..  ...  p»  _  • 

JIMMY  POWERS— The  Powerhouse 


A  - ID _  turned  from  China  where  they 

M^BmLS^  working  with  the  Red 

iiRRM,  Sauer  1»3;  SpicU  Cgrmtm  Cross. 

Br»«»  St..  Harry  Halx  has  left  the  re- 

^■R^-TSS^TsiTWr.;  > 

ClegJefr.  Tdeplwoe.  fatme  2858S.  Enquirer. 


Helen  Deizel  has  been  named 


Rash  these  by-lines  on  your  Sports  Page 
and  watch  readers  take  notice  ...  for  here's 
coverage  of  the  entire  sports  field  by  men 
qualified  to  cover  iti 


Durcar  a.  Scott,  Jfglr  BuBding,  San  club  editor,  Cincinnati  Timet- 

iJ2im*S'^o‘“1s“r^pS  ORDER  PROOFS  — ASK  FOR  PRICE 

tssa  iSktSrvSr  SSSS^w  from  an  operation.  Aar  Muth 
t—ptl  rgRit.  WekttfR  FUec.  W.  C.  ».  has  been  named  a  reporter  for 
BesRCRimoif  «AYBi«  By  man  yyRbi^  fa  Kentucky  pafe,  Timef*5tar. 


•4vrm»:  IMted  Suitei  wnd  Idasd  Poa- 
AAAdAhA  $4  rtr  VMTt  $dM; 

$S.  iRrtiirft  Yrry  Baek  — ktr. 


Barbara  Robinson  and  Tom 
Rippey  of  the  news  staff.  Phoenix 


Chicago  Tribune-  New  York  News 
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Idaho  Publisher 
Covers  Police 
To  Write  'Buzz' 

By  Carl  Haydan 

Pocatello,  Ida.  —  G.  Nicholas 
Ifft,  publisher  of  the  Pocatello 
Tribune,  an  old  time  Repub¬ 
lican  daily  newspaper,  is  his  own 
police  reporter. 

That  has  more  significance 
when  it  is  realized  that  Poca¬ 
tello  has  a  population  of  28,000, 
and  that  The  lYibune  has  a  pro¬ 
portionally  large  editorial  staff. 

Why  does  “Nick"  tramp  to 
the  police  station  and  the  Ban¬ 
nock  county  court  house,  both 
of  which  are  on  the  far  side  of 
the  city,  every  morning  when  a 
more  nimble  part-timer  from 
University  of  Idaho  South 
school  of  journalism  would  be 
anxious  to  do  it?  Because  it's 
his  pleasure.  He  prefers  to 
leave  many  of  the  problems  of 
publishing  to  his  associate,  Wil¬ 
liam  S.  Cady,  general  manager. 

There  is  another  reason.  He 
is  "close  to  the  boys"  who  make 
copy  for  his  column,  “Buzz  of 
the  Burg,”  which  is  as  closely 
followed  by  readers  as  a  Beagle 
hound  follows  a  Cottontail. 

The  column  was  originated  by 
a  come-today  gone-tomorrow  re¬ 
porter  with  more  than  just  a 
stroke  of  genius- near  turn  of  the 
century.  Years  after  the  origina¬ 
tor's  departure,  Mr.  Ifft,  who  has 
studied  In  Germany  and  who 
has  visited  Japan,  revived  the 
column  and  it  has  since  appear¬ 
ed  daily.  For  a  long  time  &e 
column  ran  wild,  oftlmes  low¬ 
ing  up  on  the  classified  page. 
Its  length  would  vary  from  thiM 
paragraphs  to  several  columns. 
In  recent  years  Buzz  of  the 
Burg  has  occupied  a  given  posi¬ 
tion  on  the  editorial  page. 

Alongside  is  another  popular 
column,  "The  Consul,"  written 
by  Mr.  Ifft’s  father,  George 
Nicholas  Ifft,  co-founder  of  the 
Tribune  and  former  consul  to 
Belgium.  The  latter  gleans 
items  from  weekly  newspapers 
in  the  trade  territory,  recon¬ 
structs  them,  and  adds  a  wit^ 
comment. 

Nick  Ifft  now  occupies  a  desk 
in  the  inner  sanctum,  but  the 
double  doors  are  always  wide 
open,  actually  not  figuratively. 
According  to  talk  among  the 
older  employes,  he  moved  his 
desk  from  the  front  office  to 
avoid  having  to  answer  the 
same  question  over  and  over. 

He  had  a  habit  of  tossing  his 
cigar  butts  into  the  waste  paper 
basket  beside  his  chair.  Every 
so  often  the  paper  would  light 
and  the  basket  would  be  a  ball 
of  fire. 

One  day  Mr.  Ifft  hesitated 
while  typing  to  ask  of  E.  F. 
(Ernie)  Stites,  editor,  “Where’s 
the  fire?”  The  siren  was  coming 
very  close. 

“In  your  waste  paper  basket, 
Nick,"  replied  Ernie  as  the  fire¬ 
men  burst  in. 

Thereafter,  the  publisher-po¬ 
lice  reporter-columnist,  who  is 
an  ever  wanted  toastmaster, 
punched  the  fire  from  his  cigar 
butts  by  jabbing  them  against 
the  drawer-side  of  his  oak  desk. 


Swift  &  Co.  Picked 

As  A  Test  Market 

To  introduce  Meats  For 
Babies  and  Juniors  . . . 

Worcester,  the  big,  compact,  responsive  Central  New  England 
market,  with  an  average  family  buying  income  of  $4594,  was  the 
first  city  in  the  East  —  one  of  the  test  markets  of  the  nation  —  picked 
for  public  introduction  of  Swift's  Meat  for  Babies  and  Juniors.  As  a 
test  market,  Worcester  has  a  city  population  of  200,000  and  300,000 
more  within  its  trading  area  —  or  half  a  million  proven  customers 
ready  and  able  to  buy. 

Since  the  first  announcement  in  the  Telegram-Gazette,  there  has 
been  a  brisk  and  steady  call  for  Swift's  Meat  for  Babies  and  Juniors. 
With  a  daily  circulation  in  excess  of  135,000  and  a  Sunday  circula¬ 
tion  in  excess  of  95,000,  you,  too,  will  find  the  Telegram-Gazette  the 
ideal  sales  builder  in  this  great  Central  New  England  Market. 
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Lloyd  Succeeds 
Bunnelle  os  AP 
London  Chief 

Appointment  of  John  Lloyd, 
veteran  of  many  years  in  the 
foreign  service,  as  chief  of  the 


London  bureau  of  the  Associated 
Press,  has  been  announced  by 
Executive  Director  Kent  Cooper. 
Lloyd  sailed  Tuesday  on  the 
Queen  Mary.  He  succeeds  Rob¬ 
ert  Bunnelle,  who  will  return 
to  undertake  an  assignment  in 
the  domestic  service  after  serv¬ 
ing  as  AFs  London  chief  for 
six  years. 

Lloyd  has  devoted  his  21  years 
in  AP  service  to  foreign  duty. 
He  was  chief  of  the  Paris  bureau 
when  World  War  II  broke  out 
and  also  has  been  in  charge  of 
oflSces  in  Moscow,  Madrid,  and 
Mexico  City. 

Recentiy  he  effected  coordina¬ 
tion  of  the  overseas  news  opera¬ 
tions  in  New  York,  after  serving 
for  two  years  as  President  of  La 
Prenza  Asociada,  AP’s  Latin- 
American  branch.  He  was  born 
in  Dayton,  Ohio,  in  1900  and 
joined  AP  ranks  in  1925. 

Bunnelle  achieved  distinction 
as  wartime  chief  of  London  op¬ 
erations.  He  was  there  in  1940 
when  the  AP  building  was 
bombed  by  the  Germans  and 
gutted  by  fire.  He  was  appoint¬ 
ed  chief  of  bureau  in  November. 
1941.  and  thereafter  directed 
war  coverage,  ciimaxed  by  the 
"D-Day”  invasion  of  the  conti¬ 
nent  in  June.  1944. 

Bunnelle  served  two  terms  as 
president  of  the  Association  of 
American  Correspondents,  and 
was  the  only  American  news¬ 
man  to  remain  in  London 
throughout  the  six  years  of  Eu¬ 
ropean  war.  He  was  bom  in 
1903  at  ITrbana,  Ohio,  and  en¬ 
tered  AP  service  in  1931. 

WooU  Buys  Weekly 

Douglas  G.  Woolf,  formerly 
editor-in-chief  of  Textile  World, 
New  Yoric,  has  purchased  the 
Lamando  Park  Herald  of  Pasa¬ 
dena,  Calif.,  a  weekly  which  has 
served  its  area  for  over  30  years. 
Mr.  Woolf  has  assumed  the  du¬ 
ties  of  editor  and  publisher, 
a 

Sesqui  Edition 

ComnEAUT,  O. — A  Sesquicen- 
tennial  edition,  marking  the 
190th  anniversary  of  the  land¬ 
ing  of  Moses  Cleaveland  at  the 
mouth  of  Conneaut  Creek,  was 
published  July  2  by  the  Con- 
aeaut  Netnt-Herald.  It  included 
a  44-page  supplement. 


Editoiiod 
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“The  responsibility  of  the 
Army  is  to  make  sure  that  die 
public  has  real  information  on 
which  to  base  sound  evaluation 
of  its  army.  The  Army  has 
nothing  to  hide,  and  nothing  to 
fear,  if  it  recognizes  the  public 
as  a  partner,  as  well  as  a  boss; 
if  it  ignores  the  captious  critic 
and  assumes  that  public  confi¬ 
dence  is  there  for  the  making. 
But  it  cannot  e^tpect  that  con¬ 
fidence  uniess  it  is  deserved. 
The  individual  soldier — commis¬ 
sioned  and  enlisted — is  responsi¬ 
ble  for  seeing  that  it  is  deserved. 
It  is  the  responsibility  of  the 
commander  to  see  to  it  that  his 
officers  and  men  conduct  them¬ 
selves  in  a  manner  that  will  win 
the  public  esteem,  and  that  the 
military  establishment  has  the 
high  professionai  standards  ex¬ 
pected  of  it  by  the  public.  It  is 
the  job  of  the  public  reiations 
officer  to  assist  the  commander 
in  cementing  this  partner^ip 
with  the  public  by  providing  ac¬ 
curate,  full  and  unbiased  in¬ 
formation,  and  by  interpreting 
the  profession  of  arms  to  a  Na¬ 
tion  which  is  eager  to  be  proud 
of  its  Army.” 

THE  Army  has  recently  estab¬ 
lished  an  Army  Information 
School,  at  Carlisle  Barracks, 
Pennsylvania.  Its  function  is  to 
provide  training  in  information; 
information  to  the  pubiic  and 
information  to  the  troops.  It 
trains  public  relations  officers 
and  information-education  offi¬ 
cers  to  serve  on  the  staffs  of 
commanders,  senior  staff  officers 
and  certain  groups.  Ex-war  cor¬ 
respondents,  ex-PRO’s  and  news¬ 
papermen  are  being  invited 
there  as  lecturers.  Later  on,  it 
is  planned  to  establish  compar¬ 
able  schools  for  National  Guard 
and  Reserve  Officers. 

Preparations  are  being  made 
now  for  a  special  course  in  pub¬ 
lic  relations  at  the  Command 
and  General  Staff  School  at  Ft. 
Leavenworth  and  at  all  the 
other  service  schools.  Such  a 
course  in  the  military  academy 
curriculum  at  West  Point  is  un¬ 
der  discussion. 

Changes  are  planned  in  tables 
of  organization  to  give  regular 
staff  status  to  public  relations 
officers  down  to  division  staff 
level  and  to  specify  what  they 
are  to  have  in  the  way  of  equip¬ 
ment.  etc.,  to  help  war  corre¬ 
spondents. 

IN  THE  next  war,  war  corre- 

pondents  are  going  to  have  to 
show  that  they  are  working  re¬ 
porters  before  being  accredited 
abroad.  There  is  a  well  founded 
opinion  in  some  circles  that  too 
many  correspondents  sat  out  the 
war  in  the  ^ribe  Hotel  in  Paris 
and  too  many  unqualified  people 
were  able  to  get  overseas  dis¬ 
guised  as  war  correspondents. 
As  for  the  boys  who  really  did 
the  job,  the  Army  has  nothing 
but  praise. 

In  the  next  war  there  prob¬ 
ably  will  be  no  repetition  of  the 
sorrows  brought  on  theater  and 
other  commanders  by  service 
newspapers  which,  when  the 


fighting  was  over,  forgot  ttieir 
role  as  morale  builders  and  pur¬ 
veyors  of  information  and  de¬ 
cided  to  nm  campaigns  against 
the  United  States  Aimy  and  its 
officer  personnel.  Editorship  of 
such  newspapers  will  be  en¬ 
trusted  only  to  those  who  under¬ 
stand  their  mission.  (I’ll  never 
forget  the  PRO  in  Tokyo  who 
told  me,  wiping  the  tears  out  of 
his  eyes,  that  it  was  “impossible” 
for  him  to  get  a  story  printed  in 
the  Stars  A  Stripes  that  was  in 
the  slightest  degree  favorable  to 
officers. ) 

To  a  newspaperman  it  is  re¬ 
freshing  to  hear  General  Collins 
and  General  Parks  talk  about 
their  job  as  they  see  it  now. 
They  are  thoroughly  convinced, 
with  General  Eisenhower,  that 
the  Army  has  a  genuine  obliga¬ 
tion,  to  the  public,  in  making 
the  facts  about  the  Army  avail¬ 
able;  that  it  is  wrong  to  try  to 
cover  up  facts  on  grounds  of 
high-level  policy  and  that  if  the 
facts  do  not  stand  the  light  of 
publicity  it  is  wrong  to  try  to 
turn  the  light  off,  for  the  fault 
does  not  lie  in  the  publicity. 

If  the  coming  generation  of 
Army  officers  is  indoctrinated  in 
that  philosophy,  the  Army  is  go¬ 
ing  to  be  better  understood,  bet¬ 
ter  liked,  will  win  more  friends 
and  will  infiuence  more  mem¬ 
bers  of  the  Congressional  appro¬ 
priations  committees. 


Newsmen  to  Assist 
Philatelic  Centenary 

Philatelic  journalists  whose 
columns  are  published  in  about 
100  newspapers  have  accepted 
positions  on  the  public  relations 
committee  of  the  Centenary  In¬ 
ternational  Philatelic  Exhibition, 
to  be  staged  in  New  York  next 
May  as  part  of  the  nationwide 
celebration  of  the  100th  anni¬ 
versary  of  the  first  United  States 
postage  stamps. 

The  committee  will  be  headed 
by  Ernest  A.  Kehr,  of  the  New 
York  Herald  Tribune.  Others 
who  will  write  and  edit  the 
copy  that  will  be  distributed  to 
the  press  generally  are:  Frank¬ 
lin  R.  Bruns,  Jr.,  New  York  Sun; 
James  B.  ^ti^er.  New  York 
Journal  -  Americon;  Kent  B. 
Stiles,  Weto  York  Times;  Edith 
M.  Fisher,  Bergen  (N.  J.)  Eve¬ 
ning  Record;  J.  W.  Fawcett, 
Washington  (D.  C.)  Star; 

Charles  Hahn,  Chicago  Sun; 
Don  Grieve,  Cleveland  (O.) 
Plain  Dealer;  Cecil  Betron,  De- 
triof  (Mich.)  Newt;  John  S. 
Sparks,  Fort  Worth  (Tex.)  Star- 
Telegram;  George  Scott,  Associ¬ 
ated  Press,  and  Robert  Byrnes, 
Hartford  (Conn.)  Courant. 


Papers  Consolidated 

Wheeling,  W.  Va. — ^The  News- 
Register  Publishing  Co.  has  an¬ 
nounced  the  consoUdation  of  the 
Sfoundsville  (W.  Va.)  Journal 
with  the  Wheeling  News-Regis¬ 
ter.  Subscribers  of  the  Journal 
will  receive  the  News-Register 
and  a  four-page  Moundsville 
local  supplement  at  the  same 
subscription  rates.  The  paper 
continues  to  be  issued  at  the 
Moundsville  plant. 


Women  Prefer 
Newspaper  Ads 
For  Food  Data 

Three  out  of  four  housewives 
prefer  to  get  grocery  informa¬ 
tion  from  newspaper  advertise¬ 
ments,  results  of  a  recent  survey 
by  toe  Home  Makers  Guild  of 
America  show. 

Here  is  toe  order  in  which 
housewives  express  their  media 
preference:  newspaper,  76.2%; 
handbills,  15%;  radio,  8.7%. 

Results  of  toe  survey  were  an¬ 
nounced  by  Owens-Illinois  Glass 
Co.,  for  which  toe  study  was 
made. 

The  majority  of  housewives, 
51.1%,  say  they  depend  on  ad¬ 
vertising  for  shopping  ideas 
while  31.6%  refer  to  advertise¬ 
ments  only  for  price  informa¬ 
tion. 

Housewives  expressed  their 
preference  for  shopping  infor¬ 
mation  days  as  follows:  Mon¬ 
day,  11.4%:  Tuesday,  5.1%; 
Wednesday,  11.1%;  Thursday, 
40.6%:  Friday,  24.3%;  Saturday, 
5.1%;  and  Sunday,  2.4%. 

PERSONALS 
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named  western  editor.  Printers’ 
Ink. 

DoaoTHY  Beale  succeeds  Edna 
Pierce  as  a  reporter,  Norfolk 
(Va.)  Ledger  Dispatch.  Miss 
Pierce  has  resigned  after  mar¬ 
riage. 

Beverly  Ewald,  military  edi¬ 
tor,  Cincinnati  Post,  has  resigned 
to  marry. 

Wdding  Bells 

Virginia  Lee  Knight  of  the 
editorial  staff,  Tacoma  (Wash.) 
News  Tribune,  and  Lt.  Cmdr. 
Tyler  Raymond  Matthew,  June 
29,  in  Tacoma. 

Louis  WrrzMAN,  reporter,  Tuc¬ 
son  Arizona  Daily  Star,  and 
Alva  Gene  Stewart,  former  re¬ 
porter,  Phoenix  Arizona  Re¬ 
public,  July  8,  at  Prescott,  Ariz. 

Kearney  Ecerton,  sports- 
writer,  Arizona  Republic,  and 
Viola  Rogers,  formerly  of  toe 
library  staffs.  Republic  and 
Phoenix  (Ariz.)  Gazette,  re¬ 
cently  at  Phoenix. 

Anne  Appleton,  copy  reader. 
Mobile  ( Ala. )  Register,  and  Ens. 
Robert  L.  Cramer,  recently  in 
Jacksonville,  Fla. 

Durbin  Harper  Wells,  report¬ 
er,  Springfield  (Mass.)  Daily 
Newt,  and  Jane  E.  Austin, 
Maplewood,  N.  Y.,  in  New  York 
CiW  recently. 

Richard  Delehanty,  merchan¬ 
dising  department,  Boston  Globe, 
and  Lillian  A.  O'Conner,  July 
4,  in  South  Boston. 

Alice  Stevens,  circulation  of¬ 
fice,  Portland  (Ore.)  Journal 
and  Claude  B.  Hayes,  recently. 

Anita  Ruby,  Harrisburg  (Pa.) 
Patriot,  and  Robert  J.  Gray,  on 
June  22. 

Angela  Wall,  reporter,  Hart¬ 
ford  (Conn.)  Timet,  and  Joseph 
Kenny,  recently. 
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m  fot  the  Hell  Bax 


Misconceptions  about  Health,  Hygiene,  and  Food  that  are  Deader  than  Yesterday's  Type. 


“Falling  From  Height  Causes  Blackout** 
Wrong.  Wartime  medical  investigation  shows 
that  a  man  falling  from  any  altitude  with  his 
parachute  pack  unopened  never  attains  a  veloc¬ 
ity  greater  than  118  miles  an  hour  and  does  not 
lose  consciousness. 


“Dangerous  To  Leave  Food  In  Open  Cans** 
Not  so.  The  can  is  as  sterile  and  safe  as  any  ot- 
dinary  container.  Says  the  Department  of  Agri¬ 
culture,  “Whether  in  the  original  can  or  in 
another  container,  the  principal  precautions  for 
keeping  food  are — keep  it  cool  and  keep  it 
covered.** 


“A  Receding  Chin  Shows  Weak  Character** 
This  false  notion  probably  arose  by  contrast 
with  the  pugnacious,  battling  character  usually 
associated  with  the  protruding  jaw.  Clinical  evi¬ 
dence  tends  to  disprove  that  either  receding  or 
protruding  jaws  have  any  significance  in  denot¬ 
ing  a  person’s  character. 


“Cimned  Foods  Lose  Vitamins** 

On  the  contrary,  the  canning  process  preserves 
vitamins  and  minerals  to  a  greater  degree  than 
is  ordinarily  the  case  with  home-cooking  methods, 
because  the  food  is  cooked  while  sealed  tight 
inside  the  can. 


EVERY  NEWSPAPER . . .  has  a  vital  interest  in  correcting  popular  misconceptions  regard¬ 
ing  health,  hygiene,  and  food.  We  publish  this  page  in  the  hope  of  scotching  a  few  false  notions 
that  have  persisted  in  regard  to  food  in  cans.  We  believe  this  is  in  the  public  interest  as  well  as  in 
our  own  interest  as  the  country’s  largest  single  maker  of  cans  for  food  and  other  products. 

AMERICAN  CAN  COMPANY 

New  York  •  Chicago  •  San  Francisco 

NO  OTHER  CONTAINER  PROTECTS  LIKE  THE  CAN 
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CIRCULAnON 


Schwartz  Shows  Why 
MaU  Should  Go  Up 

By  George  A.  Brandenburg 


THAT  mail  subscription  rates 

should  be  on  a  par  with  car¬ 
rier  prices  is  argued  by  E.  P. 
Schwartz,  Dcs  Moines  Repister 
A  Tribune  subscription  man¬ 
ager. 

He  offers  figures  from  the 
Register  ft  Tribune  operation 
and  concludes: 

Need  $9  to  $12  Bole 

"Based  on  our  experience,  we 
need  a  mail  rate  of  $9  to  $10  a 
year  to  have  as  much  net  rev¬ 
enue  as  we  get  from  a  carrier 
price  of  20  cents  a  week — and 
we  need  $10  to  $12  per  year  to 
net  as  much  as  we  get  from  a 
carrier  price  of  25  cents  a  week. 

“If  your  mail  subscription 
price,  therefore,  is  over  $1  or  $2 
a  year  less  than  carrier  retail 
prices  in  outside  towns,  you 
need  to  ask  yourself  if  you  are 
getting  adequate  mail  rates.” 

Schwartz  presented  his  case 
for  higher  mail  rates  in  a  paper 
recently  prepared  for  the  ICMA 
convention,  stating  in  part: 

More  Costly 

‘To  deliver  mail  subscriptions 
to  subscribers  costs  a  minimum 
of  $1110  per  hundred  pounds. 
Carrier  papers  can  be  delivered 
by  baggage,  express,  or  bus,  at 
rates  ranging  from  50c  per  hun¬ 
dred  to  $1.00  per  hundred. 

‘To  get  pai>ers  delivered  to 
mail  subscribers  on  time  most 
newspai>ers  have  to  pay  postage 
and  also  truck  their  newspapers 
in  addition — thus  acquiring  an 
additional  transportation  cost. 

“Many  newspapers  still  take 
mail  subscriptions  in  towns 
where  they  have  carrier  service. 
As  a  result  they  are  undersell¬ 
ing  their  local  carriers  and  hvirt- 
ing  their  carrier  distribution  to 
that  extent. 

Fonneis  Able  to  Pay 

“In  our  state — and  probably 
nowadays  in  most  states — farm¬ 
ers  who  take  newspapers  by 
mail  are  as  well  off  financially 
as  people  living  in  small  towns. 

“All  circulation  men  will  agree 
that  it  costs  more  to  handle  in¬ 
dividual  mall  subscriptions  in 
your  ofllce,  for  clerical  help  and 
expiration  notices,  as  well  as  in 
the  mailing  room,  than  it  costs 
to  handle  circulation  in  bulk 
through  carriers. 

“On  our  papers  we  attempt 
to  keep  records  of  our  revenue 
divided  between  our  morning, 
evening,  and  Sunday  papers. 
We  similarly  divide  our  ex¬ 
penses  between  our  three  news¬ 
papers.  And  we  also  divide 
them  between  divisions — ^such  as 
city  circulation  —  large  agency 
towns  —  small  independent  car¬ 
rier  towns — and  mail  circula¬ 
tion. 

“The  figures  show  the  net  rev¬ 
enue  per  annual  subscription 
after  paying  all  circulation  ex¬ 
penses — after  paying  all  mail 
room  expenses — after  paying  all 


postage  and  transportation  ex¬ 
penses,  and  after  paying  for 
white  paper  and  ink.. 

“The  retail  prices  of  our 
newspapers  during  1945  by  car¬ 
rier  were  23c  per  week— 6  issues 
— for  our  morning  paper  by  car¬ 
rier,  and  20c  per  week  for  the 
evening  paper.  That’s  equiva¬ 
lent  to  $11.W  per  year  morning, 
and  $10.40  per  year  evening. 

“Our  daily-only  mail  rates — 6 
issues — were  $8.00  per  year  in 
Iowa,  for  either  paper.  I  be¬ 
lieve  these  rates  are  among  the 
highest  in  our  section  of  the 
country.  You  see,  we  haven't 
yet  reached  the  point  where  our 
mail  rates  are  on  a  par  with 
carrier  prices — but  we  are  head¬ 
ing  that  way,  if  we  can  ever 
catch  up. 

“In  April  this  year  we  raised 
our  morning  carrier  price  to  25c 
a  week,  or  $13.00  a  year.  That 
was  a  raise  of  2c  a  week — and 
to  help  catch  up,  we  raised  our 
morning  mail  rate  3c  a  week,  or 
$1.50  per  year,  to  $9.50, 

“These  figures  show  conclu¬ 
sively,  in  my  opinion,  that  mail 
rates  are  not  high  enough  in 
comparison  to  carrier  prices 
when  you  see  the  net  amount 
per  annual  subscription. 


Large  agency  town 

carriers  . 

Small  town  carriers . . 
Mail  subscriptions . . . 


Morning  Evening 

$2.50  $  .71 

3.02  1.34 

1.15  .28 


“You  can  see  from  the  above 
that  the  net  per  year  on  mail 
subscriptions  on  the  morning 
paper  is  roughly  from  $1.00  to 
$2.00  per  year  less  than  by  car¬ 
rier,  and  on  the  evening  paper 
from  40c  to  $1.00  less.” 


ICMA  vs.  Boy  Delinquency 
JOSEPH  BAUER.  Buffalo 

(N.  Y.)  Courier-Express,  re¬ 
cently  proposed  that  ICMA  offer 
its  services  in  sponsoring  a  na¬ 
tionwide  program  to  help  elimi¬ 
nate  juvenile  delinquency.  The 
association  oflScers  are  now  con¬ 
sidering  ways  and  means  in 
which  ICMA  can  be  of  help. 

Bauer  based  his  proposal  on  a 
program  now  under  way  in  Buf¬ 
falo,  under  sponsorship  of  the 
Courier-Express  and  other  civic 
groups,  including  the  Amateur 
Athletic  Union  which  is  foster¬ 
ing  the  AAU  Junior  Physical 
Fitness  Tests  as  a  summer  pro¬ 
gram. 

‘“This  program  now  is  in  full 
operation  in  all  the  Buffalo  play¬ 
grounds  and  will  continue 
throughout  the  summer  months,” 
he  said.  “The  tests  to  date  have 
attracted  thousands  of  boys  and 
girls  from  6  to  15  years  of  age. 

“A  plan  similar  to  the  cur¬ 
rent  Buffalo  program  could  be 
adopted  by  ICMA  newspapers. 
All  we  have  to  do  is  tie  on  to 
it;  in  each  American  city  the 
program  should  be  sponsored  by 


‘First*  in  Thrift  Club 

WasUagton— The  Lakeland 
(Fla.)  Ledger  is  the  first  news¬ 
paper  to  report  100%  enroll¬ 
ment  oi  its  carrier  boys  in  the 
Treasury  Thrift  Club,  accord¬ 
ing  to  Jacob  Mogolsver,  chief 
of  Special  Promotions.  Treas¬ 
ury  Department 

On  receipt  oi  a  list  of  the 
32  names  from  Circulation 
Manager  W.  J.  Abram,  How¬ 
ard  W.  StodghilL  chairman. 
National  Newspaperboy  Com¬ 
mittee  wrote  each  boy  a  per¬ 
sonal  letter  oi  congratulation. 


the  municipal  government,  AAU 
and  your  newspapers. 

"The  ICMA  should  not  adopt 
such  a  program  as  I  am  sug¬ 
gesting  to  operate  the  vast 
American  carrier  organization 
in  the  light  of  juvenile  delin¬ 
quency,”  caution^  Bauer,  “but 
rather,  we  should  consider  our 
boys  as  goodwill  ambassadors 
to  apply  the  plan  as  a  possible 
move  to  curb  delinquency.” 


Ad  Cost  Ratio 
In  Retail  Stays 
At  Record  Low 

In  1945,  for  the  second  suc¬ 
cessive  year,  newspaper  adver¬ 
tising  costs  of  department  and 
specialty  stores  have  amounted 
to  1.9%  of  total  store  expenses, 
according  to  the  annual  report 
of  the  Controllers  Congress,  Na¬ 
tional  Retail  Dry  Goods  Associa¬ 
tion,  just  released. 

The  figure,  announced  as  the 
lowest  ever  recorded  in  the 
studies,  covers  the  cost  of  space 
in  all  newspapers  and  shopping 
papers,  as  well  as  cuts,  mat  serv¬ 
ice,  drawings,  etc.,  less  allow¬ 
ances  received  from  vendors. 

The  report  also  shows  a  sales 
increase  of  11%  over  1944,  and 
a  5%  increase  in  transactions. 
Largest  gains  were  made  by 
housewares,  34%;  furniture  and 
bedding,  23%;  and  men’s  cloth¬ 
ing,  22%. 

Women's  and  misses'  dress  de¬ 
partments  had  the  highest  per¬ 
centage  of  sales  to  total  store  vol¬ 
ume  at  5.1%. 

m 

Aids  Local  Baseball 


Spartanburg  Picnic 

CLIMAXING  a  “Commendable 

Service  Contest,”  75  Spartan¬ 
burg  (S.  C.)  Herald- Journal  car¬ 
riers  were  guests  ot  the  newspa¬ 
pers  at  a  picnic.  Prizes  awarded 
by  Publisher  William  A.  Townes 
included  tw»  bicycles,  six  one- 
year  YMCA  memberships  or  the 
equivalent  in  cash,  and  cash 
gifts  to  42  runners-up.  Business 
Manager  Edgar  A.  Gwynne  was 
in  charge. 

Adds  News  Service 

Dallas,  Tex. — The  Times-Her- 
ald  is  now  using  the  New  York 
Times  news  service.  This  is  in 
addition  to  the  AP,  U.P.  and 
INS. 


ARE  YOU 
INTERESTED 
in 

SELLING  RETAIL 
ADVERTISING 

oa  a  New  York  City 
Newspaper 

We  offer  experienced  sales¬ 
man  or  saleswoman  great 
opportunity  for  advance¬ 
ment.  Will  be  given  excel¬ 
lent  list  of  diversified  run¬ 
ning  accounts;  good  salary, 
ideal  working  conditions. 
Write  experience,  age,  sai- 
ary  requirement  to  start. 
All  replies  strictly  confiden¬ 
tial.  Our  staff  knows  of 
this  advertisement.  Box 
5025,  Editor  ft  Publisher. 


Harhisbubc,  Pa. — Cooperating 
with  a  campaign  to  increase  in¬ 
terest  in  local  baseball,  the  Pa¬ 
triot  and  the  Evening  News  on 
July  3  distributed  free  grand¬ 
stand  tickets  to  employes  for  an 
Inter-Siate  League  game  at  Is¬ 
land  Park  here. 


74  4/10  par  coat  of  RecHord't 
familiat  own  thair  own  homa>  .  .  . 
thay'ra  a  homo-loving,  intatligantly 
prograuiva  bunch  of  folb  who  hava 
what  it  talas  in  anginaaring  and 
machanical  ability  to  mala  Roclford 
ona  of  tha  laading  maehina  tool 
cantors  of  tha  world. 


the  3op  in  .3iiie 


ROCKFORD 
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and  dcC8lnl!MPraw*pfcture  pogea.'  W^' 
its  Easter  color  page,  the  Tribune  demon¬ 
strated  that  it  not  only  can  print  four 
color  pictures  on  high-speed  news  presses 
but  also  that  it  can  obtain  and  process 
color  photos  in  time  to  print  them  along 
with  news  stories  of  the  events  fbcio- 
graphed.” 

{FrintmjBquIpmmitBiiiimir)  May  1M6 


If  interested  in  Color  Printing  for  news¬ 
papers  let  us  have  jrour  requirements  and 
we  will  show  you  how  it  can  be  accom¬ 
plished  most  economically  with  a  GOSS 
Press,  either  a  Headliner  or  Unitube. 


HAS  THIS  BEEH  SAID 


21  CTTCQC.  OMtoV.IHIIIolotov 
LC I  I  CIlOa  one  to  Janies  F.  Byrnes 

•  T%t$e  Utters  wtr*  mailed  fivt  thjft  befcre  piMlcatkm  tQ  the  Kusskm  end  tht  State  Department. 


Dear  Mr,  Molotov: 

We  think  you  will 
agree  that  the  U.N.  is 
not  working  well,  from 
your  point  of  view  or 
ours. 

We  do  not  believe 
those  who  say  that 
you  never  expected  it 
to  work.  Certainly  you 
never  intended  this 
growing  isolation  and  hostility  for  Russia. 
You  expected  the  U.N.  to  work;  for  what 
you  brought  to  San  Francisco  was  the  fruit 
of  your  own  experience. 

You  asked  for  complete  unity  among  the 
Big  Five,  and  for  trust,  confidence,  and  dis¬ 
cipline  from  smaller  nations. 

You  asked  for  these  things  becanse,  in 
your  experience,  they  do  work.  Obviooaly, 
this  b  how  the  Conunnnist  Party  b  run, 
thb  b  how  Rassb  as  a  nation  b  mn. 

Both  of  them  are  run  like  an  intensely  loyal 
family.  Discussion  may  wax  hot  among  the 
members,  but  once  a  decision  is  taken, 
whether  by  conviction,  compromise,  or  one 
strong  will,  not  a  w  ord  of  dissension  is  ever 
breathed  to  the  outside  world. 

it  is  an  old,  time-tried  system,  unsur¬ 
passed  (when  it  works)  for  quick,  decisive 
action.  It  is  the  perfect  system  for  the  execu¬ 
tive  branch  cf  govertunent.  Our  own  Cabi¬ 
net,  the  British  Cabinet,  all  able  executive 
bodies,  have  these  same  ideals  of  unity. 

If  the  Security  Council  were  an  executive 
only,  if  it  were  controlled  by  a  real  and 
representative  legislature,  a  body  of  real 
law,  and  real  courts,  we  people  of  the  west¬ 
ern  democracies  would  have  little  doubt 
about  a  rule  of  loyal  agreement. 

But  the  Security  Council  b  not  just  an 
executive.  It  b  a  litUe  of  everything — or  if 
one  of  the  Big  Five  prefers,  it  b  nothing* 
There  is  no  legislature  to  make  laws  for  the 
Security  Council  to  carry  out,  no  body  to 
hold  it  responsible  for  action.  The  General 
Assembly  has  practically  no  power,  and  with 
ib  myth  cf  equal  sovereignty,  few  would 
wish  it  to  have  any.  I.1  a  major  dispute,  the 
World  Court  will  be  used  only  when  the 
ecurity  Council  wants  it  used. 


In  short,  the  Security  Council,  with  all 
its  weakness,  is  supreme. 

“Thw,”  you  reply.  “But  we  Russians  are 
not  afraid  of  nmuiiinoos,  centralized,  su¬ 
preme  control.  If  it  works  for  us,  why  will 
it  not  work  for  the  world?” 

Here  is  why:  Your  system  works  when  peo¬ 
ple  are  essentially  united  already;  when  their 
differences  are  trifling  compared  to  their 
common  interests;  and  when  there  is  force 
enough  at  hand  to  compel  unity,  if  necessary. 

None  of  these  conditions  are  present  as 
yet  in  the  United  Nations,  nor  are  likely  ta 
be  for  a  long  time  to  come. 


Are  we  saying,  then,  that  you  and  we  can 
never  get  along  in  world  affairs? 

No.  Because  we  believe  that  you,  too, 
want  the  security  of  world  government.  And 
you  have  always  shown  that  you  are  not 
afraid  to  change  your  minds. 

We  believe  that  you,  and  all  of  us,  are 
coming  to  that  point  now.  We  are  all  seeing 
now  that  the  Security  Council  is  not  a  trust¬ 
ing,  loyal  family,  but  a  meeting  of  mutually 
suspicious  tribal  chiefs.  Too  different  to  be 
unanimous;  too  powerful  to  be  coerced. 
When  you  reach  thb  point,  we  ask  you  to 
consider  another  method,  also  old  and 
time-tried,  of  getting  agreement. 

By  this  method,  we  drop  the  idea  of  harmony. 
We  admit  that  the  leaders  of  mankind  will 
take  sides  about  almost  every  subject  on 
earth.  And,  instead  of  trying  to  get  agree¬ 
ment  on  everything,  we  get  agreement  on  Just 
one  thing:  how  to  disagree  and  still  go  on 
from  there. 

The  way  to  do  this  that  suits  most  peo¬ 
ple's  sense  of  justice  best  is  to  take  sides  and 
count,  and  then  follow  the  action  preferred 
by  the  larger  number. 

“Yes,”  you  say  impatiently,  “we  know 
about  majority  rule.  And  in  a  world  where 
Communist  states  are  in  the  minority,  we 
do  not  dare  to  submit  ourselves  to  ib.  You 
capitalist  countries  would  unite  against 
os ...  try  to  destroy  ns .. .” 

And  we  say  that  in  a  World  Legislature, 
with  individuals  voting  their  convictioru, 
the  result  you  fear  is  unlikely. 


For  instance:  on  your  proposal  to  add  full 
emptoyment  to  the  R^b  of  Man,  would 
British  Tories  and  British  Labor  have 
stood  together  against  you,  if  they  had 
been  abb  to  divide  in  a  World  Lcgbb- 
ture?  Would  American  conservatives  and 
New  Dealers? 

On  the  principle  of  independetKe  for  colo¬ 
nial  peoples,  would  you  have  stood  almost 
alone  id  a  World  Legislature?  Certainly  not; 
you  would  have  had  hosts  of  supporters. 

Remember,  too,  that  a  federal  govern¬ 
ment  is  limited.  No  one  could  interfere  in 
your  internal  economie  affairs,  just  as  you 
could  not  interfere  in  ours. 


You  have  a  one-party  system  throughout. 
Some  countries  have  many  parties.  We  have 
a  two-party  system  in  about  three-fourths  of 
our  states,  and  a  virtual  one-party  system  in 
the  other  fourth,  the  South. 

We  make  a  point  of  protecting  our  peo¬ 
ple  from  arbitrary  governmental  action;  you 
make  a  point  of  protecting  yours  from  race 
prejudice  and  discrimination. 

We  have  greater  freedom  of  speech,  press, 
and  assembly  than  you  have;  we  glory  in 
it,  though  many  of  you  think  we  have  too 
much.  Your  government  gives  greater 
guarantees  of  economic  security  than  ours 
does;  you  glory  in  it,  though  many  of  us 
think  that  no  government  ought  to  be  so 
all-powerful  in  the  lives  of  the  peopb. 

But  are  these  not  things  that  men  have  dif¬ 
fered  on  for  centuries  in  every  govertunent? 
Can  we  not  differ  on  them  and  still  have  a 
world  government? 

Granted  all  these  differences  and  many 
more,  we  will  never  resolve  them  with  veto 
powers. 

And  there  is  nothing  we  could  conceivably 
do  to  each  other  in  a  common  legblative 
body  that  could  equal  the  harm  we  would 
certainly  do  to  each  other  in  a  modem  war. 


The  only  thing  that  will  protect  you  and  us 
from  disaster  now  is  world  control  of  atomic 
eiKigy  and  all  other  mass  weapons,  together 
with  world  kgbbthm  on  territory,  trade,  and 
human  righb  that  will  satisfy  most  men's 
sense  of  justice  and  need  for  progress. 

One  of  two  things  is  going  to  happen. 

Either  we  will  go  on  as  we  are  and  de¬ 
stroy  each  other.  Or  men  who  know  what 
time  it  is  on  the  clock  of  science  will  set  up 
an  acceptable  world  authority  that  can  act. 

We  beg  you  and  the  other  leaders  of  your 
nation  to  take  your  place  among  those  men. 


so 
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TO  THE  RUSSIANS? 


Why  is  it,  statesmen  of  the  United  States,  that  you  are  willing  to  tiy  almost  any 
method  for  settling  world  disputes  except  our  own . . .  any  method  except  the  successful 
one  used  in  every  community  of  the  U.  S.,  from  Congress  and  great  melting-pot  cities 
down  to  the  smallest  crossroads  village? 


Dear  Mr.  Byrnes: 

We  believe  that  you 
have  tried  long  enough 
and  hard  enough  to 
get  agreement  on  all 
the  thousand  and  one 
things  that  divide  us 
and  the  Russians. 

We  suggest  that 
you  now  try  to  get 
agreement  on  just  one 
thing:  to  use  the  U.N.  Charter  review  pro¬ 
cedure  in  September  to  set  up  a  majority- 
rule  World  Legislature  (with  representation 
based  on  the  facts  of  population  and  produc¬ 
tive  capacity)  to  vote  on  world  problems, 
make  world  laws,  and  see  that  they  are 
carried  out. 

We  do  not  address  the  foreign  ministers 
of  Britain,  France,  or  China,  nor  our  neigh¬ 
bor  of  Canada,  because  they,  like  the  leaders 
of  many  smaller  nations,  Imve  already  indi¬ 
cated  that  they  favor  this  method. 

It  is  the  United  States  and  Russia  who 
are  the  holdouts  against  the  world's  desire 
for  the  protection  of  real  world  government. 
Atomic  commissions  alone  will  never  give 
that  protecthm.  For  they  do  not  touch  the 
causes  ttf  war.  Wars  can  start,  as  they  al¬ 
ways  have,  without  atomic  weapons.  Once 
started,  what  chance  is  there  that  atomic 
weapons  would  not  be  used? 

We  realize,  Mr.  Byrnes,  that  you  have  had 
no  clear  mandate  on  world  government 
from  the  American  people.  But  there  has 
been  no  chance  for  a  mandate  in  more  than 
a  year.  And  that  year  has  brought  forth  the 
atom  bomb,  the  weakness  of  the  U.N.,  this 
growing  conflict  with  Russia. 

In  such  an  emergency,  it  is  the  duty  of  a 
leader  to  lead. 

We  believe  that  if  yon  or  President 
Truman  were  to  offer  the  world— tomor¬ 


row— America’s  own  familiar  method  of 
maiority  rule  plus  minority  protection,  the 
American  people  would  rise  with  a  roar  of 
cheers  to  support  yon. 

We  realize,  too,  that  you  may  have  felt  that 
you  could  not  offer  such  a  solution  because 
you  were  sure  Mr.  Molotov  would  never 
agree.  But  we  do  not  think  that  relieves  you, 
or  the  United  States,  of  responsibility  for 
the  onrushing  catastrophe. 

We  urge  you  now  to  do  what  you  know 
to  be  right  for  the  world.  Let  Mr.  Molotov 
then  speak  for  himself. 

Is  it  naive  to  ask  the  Russians  to  join  us  in 
majority  rule?  Not  so  naive  as  wc  were 
when  we  attempted  unanimity  rule. 

And  vre  do  not  think  the  Russians 
would  stay  out.  Communists  do  not  cus¬ 


tomarily  stay  out  of  majorlty-iuie  kgb- 
btures,  in  France,  Italy,  Britain,  or  here 
...  even  though  they  are  very  much  hi  the 
mhunity. 

Who  can  tell  what  the  Russians  will  do  if 
this  proposition  is  actually  offered?  Cannot 
the  State  Department  of  the  greatest  repre¬ 
sentative  government  on  earth  put  the  case 
to  the  Russians  as  well  as  or  better  than  we 
have  done  here? 

We  implore  yon  and  the  Presideat  and  the 
Senate  to  try ...  in  this  clevcmh  honr.  Put  the 
case  to  the  Russians— and  God  give  yon  elo¬ 
quence  and  strength!  Show  the  nathms  the 
way  to  organize  the  world  for  safety  and 
justice  and  action— NOWI 

This  advertisement  appeared  in  JuB  page  space 
in  the  New  York  Times,  June  26.  Mats  are  avail¬ 
able  and  permission  Is  given  to  reprint. 
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strictions  is  a  formal  request  to 
Kenneth  Romney,  Ser*eant-at- 
Arms  of  the  House  of  Represen¬ 
tatives,  for  Issuance  of  Capitol 
caixls  entitling  news  cameramen 
to  work  in  that  buikling  without 
molestation  from  building 
guards.  That  request  resulted 
from  the  temporary  arrest  of  a 
photographer  who  ignored  a 
guard’s  order  not  to  take  shots 
on  the  Capitol  grounds. 

What  Next  PfaU? 

PHU,  HARRINGTON,  Wiscon¬ 
sin  State  Journal  photogra¬ 
pher,  is  treading  carefully  these 
days. 

Because  he  believes  lightning 
strikes  three  times  in  one  spot, 
he  is  wary  now  inasmuch: 

First:  After  snapping  a  pic¬ 
ture  of  a  retired  banker,  he  was 
told:  "I  certainly  hope,  ha,  ha, 
I  don’t  break  your  camera.” 
That  old  one  .  .  . 

Three  short  steps  later,  Phil  s 
camera  slipped  out  of  his  fingers 
and  was  smashed  to  bits  on  a 
concrete  entry  to  the  home. 

Second:  Shortly  after  the  start 
of  the  Bikini  Atoll  atom  bomb 
test— Just  when  things  were 
starting  to  pop— his  radio  “ex¬ 
ploded”  and  fiames  shot  out 
from  all  sides  of  the  set  .  .  . 

Quite  weary  of  it  all,  Phil  said 
— “That  damn  radioactivity  did 
that.” 

But — there  was  one  ray  of 
light: 

When  Miss  Portage  (Wis.) 
was  selected,  Phil  was  one  of 
the  beau^  judges.  And  he  said 
that  was  “Nice  work,  and  I  got 
it!” 


20%  Increase  V 
In  Picture  Price  I 
Put  in  Effect 

By  Jack  Price 

Ihe  cost  of  newspictures  has  „  ...  -  .  . 

always  been  a  problem  both  for  Hony  Ledeehandlor  of  Acme 
the  publications  which  buy  them  New^icturos  wMi  the  alectrieol- 
and  the  syn^cates  which  pro-  ly-opsralod  camera  he  used  to 
duce  them.  When  George  Grant-  sheet  S-pictare  seqneiiee  ea  the 
ham  Bain  started  his  newspic-  atomic  firebolL 

ture  service,  which  incidentally 


^t  was  In  1901.  The  prices  zations.  Paul  Dorsey,  former  tr^tment  for  a  lacerate  arm 

have  varied  since  then  but  news  cameraman,  now  chief  ankle,  was 

never  were  actually  fixed.  Be-  idiotographer  of  the  Ford  Motor  i?  ^ther  s  home  in 

fore  the  era  of  large  picture  Co.,  News  Bureau,  says  there  is  H^tlngton  Part,  Culf. 
syndicates  there  utore  many  quite  a  difference  in  the  nature  ,  It  wasn  t  his  first  brush  wm 
nnall  agencies  competing  for  at  operations  whether  the  work  death  and  it  wasn  t  m  Hist 
this  business  but  all  working  on  is  lor  publicity  or  not  lucky  escwe.  Dicing  the  1932 

the  basis  of  a  minimum  charge,  Paul  classifies  the  work  into  Southern  California  earthquake 
which  for  many  years  averaged  two  categories,  pictorials  of  in-  be  had  his  camera  in  hMd  vmen 
|3  a  print  teresting  plant  activities  and  huge  pillus  at  a  schMl 

The  problem  of  establishing  a  ”«ws  events  for  company  uses  bulling  tegan  to  torolc-  “is 
fixed  cost  baaed  upon  prmrat-  “Hi  for  local  and  national  dls-  shot  caught  the 

day  prices  is  one  whlrt  hu  trlbutions.  The  staff  makes  a  pillars,  widely ,  running  people 
caused  tite  major  pictiire  syndi-  careful  study  of  roto  pages  and  whole  ar^atic  scene 

cates  much  concern.  Several  magazines.  The  staff  of  Dor-  When  tte  war  broke  out  Wil- 

weeks  ago  Acme  Newspictiires  sey’a  department  consists  of  six  ton  Joined  the  marines  as  a  pho- 
initiated  a  20%  increase  and  on  former  newspaper  cameramen.  tographer,  saw  service  on  Iwo 
July  15,  International  News  ^*5“ 

Photos  will  make  a  comparable  por  His  Grandduldren  when  he  braved  a  h^l  of  Jap 

raise.  Not  only  have  the  costs  w  t  >.  .ii  s“*per  fire  ai^  grenades  to  res- 

of  production  been  increased  ACMEB  Harry  Lederhandler  cue  a  wounded  marine, 
but  tte  so-called  unknown  fac-  caught  a  seqitonce  of  ei^t  .  •  -n 

tors  have  become  difficult  to  es-  Pictures  of  tte  atomic  flrebaU—  Big  Day  m  Westerville 
timate.  before  the  characteristic  smoke  a.  MONROE  CXJURTRIGHT, 

The  practice  of  serving  maga-  even  ^gan  to  form  over  „jjo  recently  became  publlsh- 

ztom  md  ^r  p^i^Ui^m  Biklnl^ut  these  amazing  nega-  er  of  the  Westerville  (O.)  Pob- 
be  MtototoSl  on  a^^bSls  sequestered  by  opinion  after  serving  in  the 

bit^thMSt^  sitriSJ  cluSie  Army  Air  Forces  put  out  an 

depending  upon  the  number  of  Publication.  extra  June  28  with  the  news  of 

prints  submitted  each  day  or  Flying  in  a  B-29  over  the  the  birth  of  a  daughter  to  Mrs. 

week  and  the  type  of  photo-  perimeter  of  Bikini  lagoon  as  Courtright  The  whole  front 
graphs  requested.  The  service  PCbi  photographer,  Lederhan-  page  was  devoted  to  the  event, 
chanea  will  be  based  on  the  <Ucr  made  what  are  believed  to  even  a  picture  of  Kristy  Lee 
number  of  prints  accepted  for  be  the  first  pictures  in  existence  Courtright,  age  five  minutes, 
publication.  bf  the  actual  explosion  of  an 

The  commercial  departments  atomic  immb.  The  pictures  Petitions  to  Courts 
of  both  Acme  and  INP  will  also  taken  in  New  Mexico  and  over  >jm.  '(g),ite  House  News  Photog- 
increase  their  rates.  Pfaotogra-  Jypan  were  shot  offer  the  ex-  raphers  Association  has  passed 
phers  working  in  those  depart-  .  .  .  .  resolutions  requesting  the  Su- 

menU  are  now  engaged  on  a  N^-Acme  veteran  used  preme  Court  and  the  D«)art- 

fulltime  basia  and  the  practice  a  ^Irchlld  K-25  aerial  camera  pf  Justice  to  open  federal 

of  operating  on  special  assign-  wth  de^icalUr-oitorated  shut-  courtrooms  to  news  cameramen 
ment  basis  is  no  longer  used.  ter.  As  toe  B-^  pirted  up  the  ^^o  are  now  prevented  from 
Since  the  Associated  Press  signal  that  the  bomb  was  about  trting  pictures  In  the  Supreme 
works  under  different  arrange-  to  be  dropped,  he  donned  heavy  court  by  order  of  the  Justices, 
ments  with  its  members,  it  does  blart  glasses  and  focused  his  Ip  Ojc  ip^er  courts  under  a 
not  operate  under  the  conditions  lens  on  the  USS  Nevada.  pj  procedure  drafted  by  the 

employed  by  the  other  two  ma-  When  the  first  glow  appeared  Denartment  of  Justice. 

Jor  sntdicates.  However,  the  through  Lederhandler’s  glasses,  aimed  at  removal  of  re¬ 


in 

V  ttieir  oiit 
ijjastisiwg'ife^is  maitif  panel’.’' 

A^ng  l^lwoinen't  apparel 
4^aretvS^.A5&  of  t^e  adver- 
:  lit^  ijr^ge'  appeared  in 
fthli  fdyorllfe  woman’s  poper. 

You  can  trust  the  preference 
of  tKese  on-the-sCene  adver¬ 
tisers  to'  know  thot  in  Buffalo 


Induelrial  Fhotoga 
WE  HAVE  observed  the  ten¬ 
dency  of  photographers  leav¬ 
ing  news  work  to  engage  in  pho- 


Linage  Correction 

Denver.  CeL  linage  figures 
in  the  Media  Records  report 
published  in  E&P  (June  29,  pg. 
82)  were  transpoeed  by  a 
typisL  The  correct  data  is: 
Denver  Post  (e)  880J31  lines 
lor  May.  1946;  and  Rocky 
Mountain  News  (s)  120,500. 
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If  McEnight  s 
There,  You  Con 
Expect  Big  Story 

Raleigh,  N.  C. — ^Associated 
Press  stories  out  of  Rome  these 
days  carry  a  byline  long  fa¬ 
miliar  to  readers  of  North  Caro¬ 
lina  newspapers — that  of  John 
P.  McKniipit,  former  state  news 
editor  of  the  Chartotte  (N.  C.) 
News. 

And  they  Illustrate  once  more 
McKnight’s  propensity  for  being 
where  the  news  is  happening. 

Italy  has  been  mouse-quiet 
for  many  months.  Then,  shortly 
after  the  Shelby  man  arrived  on 
the  scene,  the  Italian 


all  which  has  made  top  head¬ 
lines  around  the  world. 

A  Habit  of  His 

It  has  always  been  so. 

In  1931,  McKnlght  left  the 
Charlotte  AP  ofBce  and  headed 
for  Cuba.  There  followed  in 
rapid  succession  the  Santa  Clara 
tidal  wave,  the  Cuban  revolu¬ 
tion  which  ousted  Madiado,  and 
the  hurricane  of  1933. 

He  returned  to  the  States  for 
a  trick  on  the  New  York  copy 
desk,  and  then  went  to  Miami 
as  chief  of  bureau  Just  in  time 
to  catch  the  disastrous  1939  hiu- 
ricane. 

Subsequently  he  was  trans¬ 
ferred  to  Mexico  City  as  chief  of 
bureau,  and  earthquakes,  revo¬ 
lutions,  expropriation  of  Ameri¬ 
can  oil  properties,  and  other  big 
stories  dogged  his  path. 

He  was  on  the  high  seas  when 
Munich  stunned  the  world,  was 
quickly  shifted  from  Paris  to 
Lisbon  where  he  took  charge  of 
AP  news  out  of  Spain  and 
Portugal.  He  covered  the  Span¬ 
ish  Civil  War,  followed  Franco’s 
army  in  the  field  and  was  among 
the  first  correspondents  to  enter 
Madrid  after  that  city  fell. 

News  Began  Popping 

Later  he  was  assigned  to  Rio 
where  he  reported  the  Pan- 
American  conference.  Then  he 
went  to  Puerto  Rico,  and  news 
again  bMan  popping.  Frendi 
Admiral  Georges  Robert  obliged 
by  holdiBg  up  in  Martinque  and 
the  Nazis  obliged  by  sending 
their  subs  to  Caribbean  waters 
to  shell  oil  refineries  and  sink 
hundreds  of  Allied  vessels. 

McKnlght  was  commissioned 
into  the  Army  in  November, 
1942,  served  until  August,  1949, 
on  that  island.  Slated  for  a  war 
correspondent's  assignment  in 
the  Pacific  he  landed  in  Miami — 
the  very  day  Japan  quit  the 
war.  So  his  assignment  was 
changed  to  Rome. 

Only  a  few  weeks  ago,  in  a 
letter  to  bis  brother,  Pete  Mc- 
IWght,  news  editor  of  the  Qiar- 
lotte  (N.  C.)  News,  the  AP  cor¬ 
respondent  was  bemoaning  the 
lack  of  interest  U.  S.  papers 
were  showing  in  Italian  affairs. 

But  it’s  all  changed  now.  Be¬ 
ginning  with  the  recent  Con¬ 
sistory  at  the  Vatican,  where 
multt- lingual  McKnlght  found 
himself  taUcing  in  EngUsh,  Span¬ 
ish,  Portuguese,  French,  and 
Italian  all  at  once,  die  Italian 
news  has  been  popping. 


BETTER  pictures  •••shoot  urith 


Repaaterl  This  picture  flashed  with 
a  &E  Midget  woo  first  prize  ia  the 
portrait  class,  Ohio  Associased  Press 
Contest,  for  Bill  Diehl  of  the  Newark, 
Ohio,  AdfC4Ut.  This  is  his  seventh 
top  prize  in  statewide  compedtion 
—  all  shou  made  with  G-E  No.  9. 
Another  indication  that  more  and 
more  press  photographers  are  using 
G-E  Midgets  for  all  their  shots. 
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Illinois  Daily  Gives  15 
Ex-GIs  Job  Training 


WATSEKA.  lU.— In  this  UtUe 

town  of  4,100  people,  the  pub¬ 
lisher  of  the  Iroquois  County 
Doily  Times  is  demonstrating 
the  value  of  On-the-Job  Train¬ 
ing  of  returned  veterans  by  em- 
ployiny  IS  ex-GIs  under  the  pro¬ 
gram  provided  in  the  GI  BUI  of 
Rights. 

J.  Earle  Mavity.  Times  pub¬ 
lisher,  is  not  only  sold  on  the 
program  from  the  standpoint  of 
giving  deserving  former  GIs  the 
right  kind  of  job  training,  but 
he  is  enthusiastic  in  the  over-aU 
results  for  his  six-day  tabloid 
paper. 

Hoa  Smart  StaS 

"I  have  the  smartest  newspa¬ 
per  organization  I  have  ever 
had  in  my  2S  years  of  newspa¬ 
per  experience,”  he  said,  "from 
the  standpoint  of  aggressiveness 
and  abili^.” 

Mavity  has  ex-GIs  enroUed  in 
the  following  classifications: 

1,  business  manager;  2,  man¬ 
aging  editor;  1,  advertising  man¬ 
ager;  2,  advertising  selling;  3, 
circulaUon  (general);  1,  press¬ 
man;  1,  mechanical  deparment 
foreman;  3,  composing  room. 

Taking  up  the  history  of  bis 
own  operations  under  this  plan, 
Mavi^  outlined  the  Watseka 
program  as  follows: 

"we  consulted  Dean  Fred  Sie- 
bert  of  the  School  of  Journalism 
at  the  University  of  IlUnois  and 
E^n  Kenneth  Olson  of  the 
HedUl  School  of  Journalism  at 
Northarestern,  and  it  was  upon 
their  recommendations  that  our 
full  four-year  courses  are  built 
Both  deans  agreed  toat  every¬ 
one  In  a  newmper  office  should 
take  typography,  so  we  have  the 
combing  group  in  one  class 
now  using  text  books  Uiat  are 
used  either  at  Northwestern  or 
Illinois. 

"The  publisher  of  the  paper 
taught  the  salesmanship  class 
originally,  and  one  of  our  print- 
teis  tau^t  the  typography  class. 
Now,  however,  we  have  an  in¬ 
structor  from  our  high  school 
faculty,  who  had  many  years 
experience  at  the  Bloomington 
Pantograph,  doing  the  instruct¬ 
ing  in  the  new  setup  and  he  will 
continue  his  teaching  after  the 
typography  course  is  completed 
by  instnirting  those  who  are 
under  our  printers  course. 

Beoaons  for  I  Courses 

“It  might  be  well  here  to  in¬ 
vestigate  our  reasoning  in  set¬ 
ting  up  so  many  courses.  There 
should  be  little  question  in  any¬ 
one’s  mind  about  the  course  of 
training  for  newspaper  advertis¬ 
ing  soUcitation.  We  reason  tlut 
if  we  could  train  an  inexperi¬ 
enced  young  man  for  a  job  of 
advertising  solicitor  then  cer¬ 
tainly  we  could  justify  a  train¬ 
ing  program  for  an  experienced 
solicitor  to  qualify  hun  for  a 
position  of  advertising  manager. 
By  the  same  process  of  reason¬ 
ing  We  felt  we  were  justified  in 
training  our  advertising  man¬ 
ager  for  a  general  and  business 
manager  course.  We  feel  that 
while  a  man  may  be  experi- 
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enced  on  the  particular  job  that 
he  is  doing  he  has  the  same 
right  for  further  advancement 
that  the  beginner  in  a  depart¬ 
ment  would  have,  consequently 
we  set  up  our  courses  accord¬ 
ingly. 

“I  have  been  asked  on  numer¬ 
ous  occasions  if  there  wasn’t 
considerable  extra  work  and  re¬ 
sponsibility  on  the  employer  in 
such  a  program.  Certainly  there 
is,  but  from  my  point  of  view  I 
consider  it  very  much  worth 
while.  If,  prior  to  the  war,  I 
had  been  able  to  get  IS  of  my 
personnel  to  be  willing  to  spend 
three  hours  a  week  for  four 
years'  training  to  improve  them¬ 
selves  in  the  business,  I  would 
have  been  willing  to  have  spent 
considerable  time  and  money  in 
such  a  program. 

"Now  the  government  comes 
along  and  says,  ‘We  will  help 
you  wltii  such  a  program,’  so 
that  fny  cost  in  actual  dollars 
and  cents  has  been  reduced  to  a 
very  small  amount  and  certainly 
the  personal  effort  is  no  greater, 
if  as  great,  as  it  would  have 
been  without  the  GI  setup.  An¬ 
other  thing  about  the  program, 
the  Veterans’  Administration  re¬ 
quires  a  report  on  attendance 
tetti  at  the  training  session  and 
on  the  job.  They  allow  only  30 
days’  absence  during  the  year 
without  a  deduction  from  sub¬ 
sistence  pay  and  they  require 
that  any  school  sessions  missed 
be  made  up  so  that  the  total  of 
144  hours  are  actually  com¬ 
pleted.” 

a 

New  Orleans  States 
Saves  Playgrounds 

New  Oeleans  —  Cooperating 
with  the  city  playground  com¬ 
mission  and  the  school  board, 
the  New  Orleans  States  is  in  the 
middle  of  a  campaign  to  raise 
16,618  to  keep  22  school  play¬ 
grounds  open  for  New  Orleans’ 
youngsters. 

The  newspaper  began  the 
drive  after  lack  of  funds  ne¬ 
cessitated  keeping  the  play¬ 
grounds  closed.  Neither  the  city 
nor  the  school  board  could  pay 
the  necessary  supervisory  per¬ 
sonnel.  Begun  only  two  weeks 
before  the  time  set  for  opening 
the  playgrounds,  the  drive  diu:- 
Ing  that  time  resulted  in  the 
coUection  of  $3,968,  and  the 
school  nounds  were  opened 
last  week. 

During  the  campaign,  the 
States  is  using  a  dally  page  one 
story,  editor!^,  the  statements 
of  civic  leaders  and  time  on  its 
daily  radio  program  to  describe 
the  need  and  urge  contribu¬ 
tions. 


Observes  Centennial 

The  Newton  (la.)  Daily  News 
recently  published  a  64-page  cen¬ 
tennial  edition  in  observance  of 
the  100th  anniversary  of  Jasper 
County,  la.  L.  O.  Brewer,  News 
publiAer,  president  of  the 
county  historical  society,  was 
general  chairman. 


Cowden  and  Noll 

Cowden  Succeeds  Noll 
As  Jackson  Manager 

Jackson,  Mich.  —  Joseph  E. 
Noll,  manager  of  the  Jackson 
Citizen  Patriot  since  1934  and  in 
the  daily’s  employ  SI  years,  an¬ 
nounces  his  retirement  from  ac¬ 
tive  business,  effective  July  31. 
George  M.  Cowden,  circulation 
manager,  will  succeed  him. 

Noll’s  long  newspaper  career 
started  at  the  age  of  16  in  the 
role  of  office  boy.  He  said  he 
will  continue  to  reside  in  Jack- 
son,  but  expects  to  travel  exten¬ 
sively. 

Cowden,  now  president  of  the 
Central  States  Circulation  Man¬ 
agers  association,  started  with 
the  Citizen  Patriot  as  a  mail- 
room  worker  in  1919.  He 
served  overseas  with  the  Army 
in  World  War  I. 


Chicago  Times 
Completes  Year 
Oi  Pantry  Poll 

The  Chicago  Times  has  com¬ 
pleted  the  first  year  of  its  Pan¬ 
try  Poll  with  the  issuance  this 
week  of  Study  No.  3,  based  on 
Inventories  made  during  April. 

Homes  in  the  survey  are  the 
same  as  those  included  in  the 
two  previous  studies,  with  the 
exception  of  an  uncontrollable 
10%  turnover.  The  selection 
parallels  the  Times  home  de¬ 
livery  circulation  and  the  city’s 
population,  with  consideration 
given  to  families’  economic 
status,  ethnic  composition,  and 
location. 

No  attempt  has  been  made  to 
compare  the  latest  findings  with 
those  of  last  August  and  De¬ 
cember.  I^an  Charles  L.  Allen 
of  the  MediU  School  of  Journal¬ 
ism,  Northwestern  University, 
who  conducts  the  poll  for  the 
newspaper,  states  in  the  fore¬ 
word: 

“We  do  not  yet  have  one  com¬ 
plete  cycle.  .  .  .  Not  until  the 
Pantry  Poll  of  August,  1946,  is 
completed  will  we  have  the  fig¬ 
ures  which  ought  to  be  com¬ 
pared  with  August,  1945.  Then 
it  will  be  possible  to  compare 
not  only  the  two  inventories 
done  in  the  summer  months,  but 
also  to  chart  the  position  of  any 
brand  of  merchandise  over  a 
full  year’s  time.” 

More  than  100  types  of  foods, 
soaps  and  other  grocery  prod¬ 
ucts  are  included  in  the  present 
survey. 


BiSIABCH  BEGUN  A  QUARTER-CENTURY  AGO 


In  1921  the  Bur^ss  Laboncortcs  began  laboratory  research  on  the' 
manufoauring  of  siereocyping  mats.  The  6rsi  dry  mats  had  been 
manufactured  in  the  United  Sutes  only  a  few  years  earlier— in  1917. 
So  that  Burgess  had  rw  precedents  to  follow,  in  attacking  the  prob* 
lem  of  producing  a  superior  mat. 

This  proved,  actually,  an  aid  in  achieving  success,  for  no 
**ii«caa'i*be*done’*  inhibitioos  hampered  them.  They  started  with 
completely  open  minds  — and  ample  financial  backing  for  wide 
research  and  experimenting. 

Today,  despite  the  long-establithed  superiority  of  Burgeu 
Chrome  Mats,  the  research,  the  experimenting,  still  cootinue.  To 
make  Burgess  Mau  even  better,  it  tbe  aim! 
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In  BLACK  and  WHITE, 

HUBER  RESOURCE-fulnass 
STANDS  OUTI 

Huber  contributes  to  the  “readability”  of  your  favorite  magazine  by  producing  not  only 
the  printing  inks  for  which  this  company  is  internationally  famous,  but  also  the  prime 
white  ingredient  for  the  coating  of  fine  paper  stock.  This  substance— Kaolin  clay— provides 
the  lustrous  whiteness  that  characterizes  every  well-printed  page. 

Huber  Kaolin  deposits  in  South  Carolina  and  Georgia,  among  the  largest  in  the  worid, 
deliver  thousands  of  tons  of  refined  clay  each  month  to  the  paper  making  and  rubber 
industries. 

The  resource-fulness  of  the  company’s  operations,  however,  has  extended  its  service 
into  many  industrial  fields.  Huber  carbon  black  which  makes  jet  black  printing  ink,  is 
also  the  essential  wear-resisting  element  of  tire  treads  and  rubber  goods.  Other  Huber 
products  include  natural  gas,  petroleum  and  rubber  chemicals. 

Ibp-notch  quality  is  achieved  because  Huber  controls  most  of  its 
natural  resources  and  every  step  of  production  from  the  ground  up! 

J.  M.  Huber,  Inc.:  New  York;  Chicago;  St.  Louis;  Boston; 

Huber,  Ga.;  Graniteville  and  Langley,  S.  C.;  Borger,  Texas 

PRINTING  INKS,  PETROLEUM,  NATURAL  GAS  AND  GA80LINB, 

CARBON  BLACKS,  KAOLIN  CLAYS,  RUBBER  CHEMICALS 
PUBLISHER  fM>  Jaly  13,  1«4«  VP  I  '  !  ' 


RADIO 


lyn  Eagle,  Bronx  Home  Newt, 
Long  leland  Daily  Prett  and 
Newark  (N.  J.)  Star-Ledger. 


NBC  Stresses  News, 
Broadcast  Standards 


NATIONAL  BroadcattUng  Co.  Badio,  loe.,  to  the  Crosley  Corp.  with  the  FOC.  Under  the  terms 
made  two  personnel  moves  After  several  hearings,  the  Com-  set  forth,  ttie  Courier-Post  Co.  of 
this  week  which  are  regarded  as  mission  is  not  yet  satisfied  with  Camden,  of  which  Stem  owns 
slylncant  in  pointing  a  trend  to  the  transaction  and  the  princi-  two-thirds,  will  borrow  $3,900,- 

po^es  in  radio  padbllc  service,  pals  have  been  called  upon  to  000  from  Ae  Jefferson  Siairfard  Charles  Schornack  oi  Columbus 
NBC  gave  news  “top  revise  the  latest  offer,  which  in-  Life  Insurance  Co.  of  Greens-  DUpoteh  staff  receives  rsDorts 
l*;'^„d‘»*ua  wUh  the  election  eluded  a  $^,000  equipnient  boro,  N  C.,  and  then  finance  the  course  over  pack  IdU^. 

of  WUliam  r.  Brooks,  director  of  credit  to  Hears*  as  part  of  the  Record  in  .  the  purchase  of 
news  and  international  rdations,  sale  price.  This  replaced  the  WCAU,  whhdi  has  liqiM  assets 

as  a  vicepresident  original  item  of  $400,000  in  time  of  approximately  $3,290,000.  Of  Tribune'B  Grofic 

Next,  Prasident  NUes  Tram-  for  Daily  Mirror  newscasts  over  the  borrowed  sum.  the  Record  „  j 

ineU  announced  that  Brig.  Gen.  a  period  of  10  years.  Total  price  wiU  use  $2,800,000  to  retire  a  Secfaon  tO  B«  Tobloid 

Km  R.  Oyke,  until  recently  menUimed  in  the  transaction  is  note  held  by  the  Societo  for  Sav-  cmcAoo _ Advertlsem  tn  the 

^ef  of.  civil  Information  and  W.IOO.OM.  'ae  Commissioners  Ings  of  Cleveland.  O.  The  appli-  coi^^  crafic  section  of  the  Chi- 
admUon  on  General  Mac-  have  raised  the  question  of  what  oaUon  states  the  Record  and  „  KTin- 

Art^e  rwwdd  return  to  happens  to  the  Hearst  equip-  Courier-Post  companies  wlH  fXrmSd&at  m^t  W  a  new 
in  Ssptember  in  the  new  ment  credit  if  Crosley  fails  to  have  combined  cash  assets  of 

^eSesA^^^^  ^•*“***^  equipment.  deal.  ^,j,  the  standard  size. 

Monagaiicd  Poati  G<df  Match  ATux  Radio  d5f^‘"n  1^ 

doM  during  the  war.  But  his  York  Post  station.  tHE  Columbus  (O.)  Dispatch  The  new  tabloid  section  will 

eievBtlon  to  high  oIBm  »>-««  em-  ^_twp  new  execu-  put  Aoitwave  frequency  mod-  be  printed  by  the  same  roto¬ 
phasized  NBCa  recognition  of  Louis  E.  Jackobson,  for-  ulatlon  radio  to  good  use  July  gravure  method  utilized  by  the 

the  prominent  role  wm^  news  radio  g,  6  and  7,  in  covering  the  $10,-  present  Color  Grafic  section, 

now  plays  in  prognamnlmr  mief  rt  J.  Wal-  H^^ram^ra  000  Columbus  Invitation  GoU  Advertising  will  be  available  in 

A  seasoned  newsman,  with'  ex-  L*  ^  Tuompson  Tournament.  monotone  and  in  four  colors, 

perience  In  Sedalla.  Mo.,  the  JT' ^“<*^**“1*®  J®**!?*’  In  the  new  tabloid  size,  eleven 
Of*  Star,  and  the  Asso-  loaned  to  the  by  the  color  pages  wtU  be  avaiUble  to 

???“  *“  »11  *»»rte  of  the  Army  RecruHing  Station  and  the  advertisers  in  a  24-page  section 

world.  Brooks  has  directed  the  5^.  Signal  Corns,  were  mattered  at  and  19  color  pages  in  a  32-page 

news  division  of  the  nehamrk  toimeriy  chief  strategic  smints  on  the  course  at  m>tinn  rninr  win  iu>  ovaiiahis 
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4Ao^St/Uttf . . . 

LISTEN  TO  THIS!" 


“The  things  I  find  m3r8df  baying!... 

“Enough  paper  clips  in  a  year  to  fill  a 
freight  car. . .  telephone  poles  by  the  hun¬ 
dreds  of  thousands . . .  tons  and  tons  and  tons 
of  paper  for  your  telephone  directories. . . 

“You  see,  I’m  the  ‘shopper’  for  the 
country’s  Bell  Telephone  companies.  I’m 
a  careful  buyer  .  .  .  study  markets  all  over 
the  world... I  get  the  best  and  know  how 
to  save  by  buying  in  large  quantities  from 
all  sections  of  the  country. 

“That’s  one  reason  why  our  nation’s  tele¬ 
phone  service  is  the  world’s  most  economi¬ 
cal ...  as  well  as  the  world’s  best. 

“I’m  the  manufacturer  for  the  Bell  Sys¬ 
tem,  too.  I  distribute  the  telei^one  appara¬ 
tus  I  make,  and  all  manner  of  supplies  that 
I  buy,  to  the  telephone  companies.  To  top 
it  off.  I  instali  central  office  equipment. 

“Remember  my  name. . . 

'Tt’s  Western  Electric.*’ 


MANUFACTUtER...  FURCNASSR- 

of  4jt000  VOtitliM  of  of  lo^pllot  of 

lotoplioiioopoorotui.  ^  oil  MnA  for  lolt* 
pNono  cooiponloi. 


DISTRIRUTOR...  INSTAUIR...  FOR  THE  IBU 


SYSTEM 


opporofoi  ood 


offico  oqvipioofii 


Western  Etectnc 


editor  a  ROitlSORR  far  My  tSk  HM 


Greater  Omaha 
Market  Survey 
Is  Ready  Again 

Hie  Omaha  World-HenM  has 
issued  its  1946  Consumer  Anoiy* 
sis  of  the  Greater  Omaha  mar¬ 
ket,  the  second  annual  edition 
of  the  study. 

Patterned  closely  after  the 
Milwaukee  Journal  consumer 
study,  carried  out  annuaily  for 
almost  a  quarter-century,  the 
World-Herald  imalysls  contains 
168  paces.  It  is  about  20% 
larger  than  last  year’s  stu^, 
covers  71  additional  subjects  and 
contains  a  distribution  check  on 
most  of  the  items  surveyed. 
Also  added  this  year  are  two 
colored  bar-graphs  showing 
place  of  purchase  of  drugs  and 
cosmetics. 

Families  surveyed  by  ques¬ 
tionnaire,  selected  at  random 
from  city  directories,  repre¬ 
sented  3%  of  the  82,826  in  die 
market,  which  includes  Omaha 
and  Council  Bluffs,  Iowa.  About 
40%  of  the  questionnaires  were 
returned  in  person  to  the  World- 
Herald  office,  where  they  were 
checked  by  specially  -  trained 
employes  of  the  newspaper. 

Comparisons  with  the  1945  fig¬ 
ures  indicate  decreases  in  the 
two  top  brackets  of  four  income 
groups  into  which  the  families 
have  been  divided.  The  survey 
report  interprets  this  variation 
■s  a  “down  trend  through  the 
change  from  wartime  to  peace¬ 
time  living  conditions.” 

About  100  grocery  a^  30  drug 
products  are  presented  in  the 
tabulations,  with  grocery  buying 
habits  getting  considerable  at¬ 
tention. 

Saturday  remains  the  favorite 
shopping  day  for  food,  particu¬ 
larly  among  the  lower-income 
families.  In  the  highest  income 
bracket,  Friday  had  the  edge. 

Neighboihood  independent 
stores,  still  well  in  the  lead  as 
favorite  shopping  places,  lost 
some  ground  since  last  year.  In 
7945,  42.9%  said  they  patronized 
such  stores,  in  1946,  35.1%. 
Chain  stores  were  ranked  thus: 
United  Food  Stores,  16.8%; 
Hinky- Dinky,  14.2%;  Safeway, 
Inc.,  13.8%. 

Almost  three-fourths  of  the 
respondents  prefer  cash  and 
•carry  service;  60%  said  they 
-were  influenced  by  location; 
-48.7%  consider  quality  of  mer- 
•cbandlse  most  important. 

Other  findings  include: 

Home  -  ownership,  67.4%;  cig¬ 
arette  popularity  up  7%  among 
men,  2%  among  women;  men 
•prefer  Camels,  women  Lucky 
Strikes;  use  of  alcoholic  bever¬ 
ages  up  3%. 

Comparison  with  the  MUwau- 
kee  Journal's  latest  study  shows 
similarities  in  buying  habits  be¬ 
tween  the  two  markets,  particu¬ 
larly  among  brands  having  na- 
'tionsl  distribution.  Boby  ccrool 
=is  bought  by  12.4%  of  the  fam¬ 
ines  in  Omaha,  14%  in  Milwau- 
■kee;  in  Omaha,  67.1%  of  the 
men  smoke  cigarettes,  in  Mil- 
-waukee  673%;  953%  of  Omaha 
women  buy  foundation  gar¬ 
ments,  95.2%  of  MilwaulcM 
women. 


Classified  Power 

Pendleton.  Ore.  —  A  S-Une 
classified  ad  in  the  East  Ore¬ 
gonian  sold  ior  H.  C.  Wood. 
Portland  realtor,  a  $180300 
wheat  ranch  located  in  Mor¬ 
row  county.  The  ad  stated  the 
price  and  that  he  “couldn’t  be 
bothered  unless  the  buyer  had 
$100300  to  lay  on  the  line.” 
Purchaser  oi  the  3300-acre 
property  was  Crum  Brothers, 
oi  Mikkalo.  Ore. 

Sears,  Roebuck 
Finds  Ads  Moke 
Saturday  Sales 

With  a  siwcial  advertising  and 
merchandising  plan,  the  Sears, 
Roebuck  store  in  New  Orleans 
decided  to  combat  the  local  feel¬ 
ing  that  Saturday  is  a  poor  sell¬ 
ing  day. 

First  it  was  decided  to  offer 
timely  merchandise  selected 
from  every  department  in  the 
store  and  secondly,  to  devote  a 
full  page  every  Friday  in  the 
New  Orleans  Item  to  the  idea. 

As  the  system  works  the  arti¬ 
cles  are  selected  each  week  from 
stock  by  Sears’  four  merchan¬ 
dising  men,  and  then  checked 
again  to  assure  that  each  has 
maximum  consumer  appeal. 
Two  or  more  of  the  outstanding 
items  are  singled  out  for 
feature  spots  in  the  advertise¬ 
ment 

To  establish  the  Saturday 
shopping  idea  in  the  minds  of 
customers,  the  ad  carries  the 
same  general  layout  and  stand¬ 
ard  heading  from  Friday  to  Fri¬ 
day.  It  reads:  “Another  week¬ 
end  with  27  more  outstandingly 
good  reasons  why  you  and  your 
entire  family  should  plan  to 
SHOP  SEARS,  ROEBUCK  AND 
CO.  FOR  SATURDAY  SAV¬ 
INGS.  Many  other  special  val¬ 
ues  await  your  selection  on 
every  one  of  our  big  floors 
and  in  every  department  'at 
Sears.” 

The  first  of  the  series  ap¬ 
peared  in  the  Item  on  March  22, 
and  a  full  page  ad  has  been 
scheduled  for  every  Friday 
since.  For  the  four  weeks  fol¬ 
lowing  March  23  the  business 
done  on  Saturday  amoimted  to 
18  per  cent  more  than  the  in¬ 
crease  shown  for  the  full  24 
days  during  the  period. 

■ 

Finns  Behind  Brands 
Urged  to  Tell  Story 

St.  Louis — Advertisers  should 
tell  the  public  more  about  the 
companies  behind  branded  prod¬ 
ucts  with  which  it  is  familiar, 
A.  O.  Buckingham,  chairman  of 
the  Brand  Names  Research 
Foundation,  told  the  St.  Louis 
Advertising  Club  here  this 
week. 

Recognition  should  also  be 
given  to  the  workers  in  com¬ 
pany  advertising,  he  said,  and 
"interpretive  advertising”  should 
explain  new  products  in  terms 
of  more  Jobs  and  better  ones. 


Continuity  Puts 
Heinz  Soles 
At  Record  High 

Continuity  of  newspaper  ad¬ 
vertising  a^  frequency  of  In¬ 
sertion  are  credited  by  H.  J. 
Heinz  Co.,  with  sanding  its  sales 
of  vinegar  last  year  to  an  aU- 
time  high  in  the  company’s  76- 
year  history.  The  story  is  told 
in  a  booklet  published  this  week 
by  the  Bureau  of  Advertising, 
American  Newspaper  Publishers 
Association. 

Heinz’s  vinegar  campaign  ap¬ 
peared  in  near^  600  daily  news¬ 
papers.  Adve^sements  meas¬ 
uring  150  lines  were  run  twice 
a  week  for  13  weeks.  News¬ 
paper  advertising  accounted  for 
75  per  cent  of  &e  expenditure, 
billboards  and  magazines  for  the 
remainder. 

Taking  advantage  of  the  flex¬ 
ibility  of  the  newspaper  me¬ 
dium,  the  advertising  was  timed 
to  break  when  the  first  green 
salads  of  the  year  appeared  in 
the  Southwest  in  early  May. 
From  there  the  schedule  moved 
with  the  warming  weather 
across  the  continent. 

Marchandising  Basults 

Results  were  felt  even  before 
the  advertising  appeared.  Heinz 
salesmen,  merchandising  the 
campaign  to  the  grocery  trade 
all  over  the  country,  came  back 
with  orders  for  86  per  cent  more 
salad  vinegar  and  55  per  cent 
more  pickling  vinegar  than  ever 
before  in  Heinz  history. 

A  check  at  the  end  of  the  13- 
week  period — and  while  house¬ 
wives  were  still  buying  vinegar 
— showed  that  consumers  had 
bought  35  per  cent  more  Heinz 
salad  vinegar  and  32  per  cent 
more  pickling  vinegar  than  ever 
before. 

“We  are  convinced,”  the  book¬ 
let  quotes  Franklin  Bell,  Heinz 
advertising  director,  “that  the 
13-week  continuity  program  was 
a  most  important  factor  in  the 
sale  of  Heinz  vinegar  last  sum¬ 
mer. 

“The  flexibility  of  newspaper 
advertising  enables  aggressive 
promotion  of  many  products, 
such  as  vinegar,  which  hereto¬ 
fore  received  little  advertising 
support. 

“Without  this  flexibility,  ad¬ 
vertising  campaigns  prepared  on 
a  scale  to  support  special  na¬ 
tion-wide  sales  drives  cannot 
give  proper  emphasis  to  regional 
food  preferences  in  different 
parts  of  the  country,  to  climatic 
differences  in  various  sections, 
to  best  markets  and  to  many 
other  factors  widely  affecting 
the  food  business.” 

■ 

2  New  Ad  Groups 

Two  new  veterans’  organiza¬ 
tions  in  the  advertising  field 
have  been  formed  in  New  York 
City.  They  are  the  Advertising 
Chapter  of  the  American  Vet¬ 
erans’  Committee,  Mike  Gold- 
gar,  president  of  Mike  Goldgar 
Co.,  temporary  chairman,  and 
the  Association  of  Veterans  In 
Advertising  (AVA),  John  W. 
Hamilton,  Jr.,  BuHness  Week 
magazine,  president. 


Carrier  Pigeons 
Used  for  Survey 

Boston — ^New  England  is  fac¬ 
ing  a  bright  future  and  90%  of 
its  industrialists  expect  the  re¬ 
gion  to  hit  its  full  stride  this 
year — that  good  news  came  by 
carrier  pigeon  to  a  Boston  ad¬ 
vertising  firm. 

George  Wiswell  of  Chambers 
and  Wiswell  decided  to  make  a 
survey  of  manufacturers.  Some 
of  his  friends  are  pigeon  fanciers 
and  that  gave  him  an  idea. 

Pigeons  were  delivered  by 
Western  Union  messengers  to 
100  manufacturers  throughout 
New  England.  In  a  tube  on  each 
pigeon’s  leg  was  a  questionnaire. 
All  but  four  of  the  100  manufac¬ 
turers  filled  out  the  question¬ 
naire  and  released  the  pigeons, 
which  returned  forthwith  to 
their  cotes  in  Boston  suburbs. 

Billy  Rose  Syndicates 
His  'Advertorials'  Free 

Billy  Rose  has  decided  to  syn¬ 
dicate,  free  of  charge,  his  daily 
“advertorials,”  essays  on  simdry 
subjects  which  have  been  run¬ 
ning  in  paid  space  in  New  York 
for  several  months. 

In  a  preliminary  mailing  this 
week,  several  hundred  news¬ 
papers  were  notified  by  the 
Broadway  bowman  that  the 
columns,  which  he  writes  five 
days  a  week  (E  &  P,  June  15,  p. 
12),  are  theirs  to  use  editorially. 
Rose  retaining  the  copyright 

PM  in  New  York  has  been 
running  the  feature  under  Rose’s 
byline  for  the  past  week,  the 
day  before  it  appears  as  adver¬ 
tising. 

The  ads,  which  formerly  ran 
in  all  the  New  York  metropol¬ 
itan  newspapers,  appear  now 
only  in  the  Dailg  Newe.  The 
columns  now  run  to  200  lines, 
and  in  the  larger  space.  Rose 
said,  the  weekly  budget  of 
$1,500  does  not  permit  the  use 
of  more  papers, 

■ 

Agency  Trains  3  Vets 

San  Fbancisco— Selected  from 
nearly  100  candidates,  three  vet¬ 
erans  are  at  work  under  the 
Veterans’  On-the-Job  training 
program  inaugurated  at  local 
offices  of  J.  Walter  Thompson 
Co,  Six-month  periods  will  be 
spent  in  each  of  four  depart¬ 
ments:  research,  media,  mechan¬ 
ical  and  traffic. 


Australia 

•  only  |eum«l  gMitf  tiM 
tmn  of  advortliort.  odV^i- 
lug,  ptibllilitng,  prlntfiig  sad 
eommorelol  bro«deoiHM  to 
Auifralto  «i*d  Now  Zooiood. 

If  you  oro  planning  salaa  cam* 
paigot  or  ora  Infaraafad  In 
♦fiaaa  farrttoriaa  road 

NEWSPAPER  NEWS 
Sydaay,  Aastrallo 
hiMhlwd  MwitUy,  SubwHaHoa  lata  flJi 
par  ytar  peat  Area 

0.  W.  WARNiCKi,  AMSUCAM  101. 
(M  Wad  112  St.  Na»  York  SAIL  Y. 
TalapiMiM  MO.  2-7MI 
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Passenqer  Senfice 

DesiqnedtaMect 


■  ;  'i-1  "51 


H»n  it  a  new  passenger  train  service  ideal  far  industrkd  executivet  making 
business  trips  between  the  East  and  West  Coasts.  This  ne-extra~fare  service 
is  10  to  J8  hours  faster  than  previous  service  between  Chkago-Si.  Louis  and 
the  West  Coast  terminals. 


Between 

NEW  YORK-WASHINGTON,  D.C 
omf  LOS  ANGELES-SAN  FRANCISCO 


Between 

ST.  LOUIS-KANSAS  OTY-DENVER 
ofltf  PAOFIC  COAST 


hem  New  Yetk  .  ,  .  through  sleeping-cars 
depart  on  the  New  York  Central  and  the 
Pennsylvania  railroads.  On  arrival  at  Chi¬ 
cago  they  are  carried  through  to  Los  Angeles 
on  the  Transcon;  to  San  Francisco  on  the 
Overland. 

hem  WesUegtee,  D.  C  .  .  .  through  sleep¬ 
ing-cars  departing  on  the  Pennsylvania  are 
carried  through  from  Chicago  to  Los  Angeles 
on  the  Transcon — to  San  Francisco  on  the 
Pacific.  Departing  on  the  Baltimore  and 
Ohio,  sleeping-cars  are  carried  through  to 
San  Francisco  on  the  Pacific. 

Similar  service  available  eastbonnd  from 
Los  Angeles  and  San  Francisco.  No  change 
of  cars  enroute  in  either  direction. 


Departing  from  St.  Louis  on  the  new 
Streamliner  "CITY  OF  ST.  LOUIS’*^ 
through  sleeping-cars  are  routed  to  Port- 
land-San  Francisco  and  Los  Angeles  (via 
Kansas  City-Denver)  with  no  change  of 
cars  enroute.  Similar  service  is  available 
eastbound  from  the  West  Coast. 


For  complete  information  regarding  sched¬ 
ules,  accommodations  and  other  passenger 
service  to  or  from  the  Union  Pa«^c  West, 
inquire  at  your  local  ticket  office. 


TO  VACATIONISTS  ...  Unioa  Pacific  aerves 
more  weatem  accnic  tcgiona  than  any  other 
railroad.  Theae  include  California,  Pacific 
Northweat,  Colorado,  Ycliomtone  and  the 
National  Parka  of  Southern  Utah-Ariaona. 
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Rome  Doily  American 
Scores  Quick  Success 


ROBIE  — >  Now  in  its  fourth 

month  of  publication,  the 
Rome  Daily  American  already 
has  become  an  e«iential  to  Eng* 
liabteadlng  residents  of  Italy, 
and  it’s  on  the  local  scene  to 
stay. 

That’s  the  view  of  William  B. 
DeHeu,  managing  editor,  and 
Jack  L.  Begon,  business  man¬ 
ager  of  Rome’s  on^  English- 
language  daily  and  sole  non¬ 
military  English-language  news¬ 
paper  in  all  of  Italy.  D^eu, 
B^on  and  Louis  Cortese,  all 
foimer  staff  members  of  Stars 
e  Stripes,  Mediterranean,  took 
Army  discharges  in  Italy  to 
found  the  paper. 

With  sumension  of  Stars  & 
Stripes  Mediterranean,  on  June 
2  and  removal  of  Union  Jack, 
British  Army  publication,  to 
Venice  at  the  same  time,  the 
Daily  American  has  become  the 
chief  news  source  for  both  the 
Anglo-American  diplomatic  col¬ 
ony  and  American  troops  in  the 
Mediterranean  "nieatre. 

2  Beadacs  Per  Copy 

Circulation  has  jumped  from 
the  10,000  daily  of  its  first  2Vi- 
months  of  operation  to  36,000,  of 
whidi  some  20,000  copies  are 
distributed  to  troops  through 
Army  channels.  Readership  is 
far  in  excess  of  sales.  Ihtch 
copy,  if  is  estimated,  has  at  least 
two  readers.  With  approxi¬ 
mately  50,000  troops  in  Italy, 
total  readership  is  fixed  con¬ 
servatively  at  75.000. 

Aware  that  military  sales  will 
end  with  the  withdrawal  of  oc¬ 
cupation  forces.  Daily  American 
executives  nevertheless  antici¬ 
pate  only  a  temporary  drop  in 
circulation.  The  tourist  influx 
which  will  follow  return  of  nor¬ 
malcy  to  Italy,  they  hold,  will 
easily  counter-balance  military 
circulation  losses. 

It  is.  in  fact,  on  the  future 
that  the  paper  has  its  sights 
trained.  Resumption  of  normal 
trade  relations  between  Italy 
and  the  U.  S.  will  bring  a  sub¬ 
stantial  volume  of  American  ad¬ 
vertising  to  the  Daily  American, 
Begon  feels. 

Army  Buns  Ads 

Meanwhile,  the  past  month 
has  brought  the  Daily  American 
a  sizable  increase  in  the  vol¬ 
ume  of  local  advertising  and  the 
U.  S.  Army  has  contracted  for 
288  inches  of  recruiting  copy 
monthly. 

On  the  editorial  end,  the  or¬ 
iginal  staff  of  four  Americans 
has  been  augmented  in  Rome  by 
four  more  American  and  five 
Italian  staffers,  and  a  New  York 
bureau  headed  by  Seymour  S. 
Kline,  formerly  of  PM  and  Stars 
A  Stripes  Mediterranean,  has 
been  established. 

The  paper  has  been  jumped 
from  four  to  eight  pages  dally. 
Copy  U  obtained  from  AP.  UP., 
INS.  Oveiaeas  News  Agency, 
local  reporters  and  the  New 
York  bureau.  Army  public  re- 
latioas  also  provides  news  of 
troop  activities. 

■0 


Features  received  from  New 
York  via  a  TWA  pouch  service 
include  the  columns  of  Drew 
Pearson,  Dorotl^  Thompson, 
Raymond  Moley,  Fiorello  H.  La- 
Guardia  and  LMnard  Lyons  and 
these  strips  for  a  dai^  comic 
p^e — ^LiT  Abner,  Blondie,  Dick 
Tracy  and  Terry  and  the 
Pirates. 

An  eight-page  Sunday  photo 
supplement  is  scheduled  for  the 
near  future. 

No  Local  Editorials 

No  editorials  are  written  lo¬ 
cally,  in  line  with  a  “hands  off" 
policy  concerning  Italian  poli¬ 
tics.  However,  editorials  from 
leading  American  newspapers 
are  reprinted  to  keep  readers 
informed  on  current  American 
trends. 

A  good  deal  of  American  busi¬ 
ness  news  is  used  to  meet  de¬ 
mands  of  Italian  business  and 
professional  people. 

Stars  It  Stripes’  popular  “Mail 
Call”  feature  has  been  continued 
in  the  guise  of  a  “Letters  to  the 
Editor”  section.  This  column 
already  has  been  the  locale  of  a 
number  of  hot  controversies.  A 
suggestion  by  an  American  that 
the  Colosseum  be  razed  to  make 
way  for  a  children’s  playground 
brought  scores  of  indignant  re¬ 
plies.  Picked  up  by  the  Italian 
press  and  radio,  the  topic  be¬ 
came  so  heated  that  DeMeza  fi¬ 
nally  explained  in  a  broadcast 
that  the  paper  was  not  sponsor¬ 
ing  the  idea  but  merely  had 
printed,  as  a  free  newspaper,  the 
suggestion  of  a  reader. 

Printing  is  done  by  Italians 
who  follow  copy  with  no  knowl¬ 
edge  of  Engli^,  so  copyreading 
must  be  letter-perfect.  Obtain¬ 
ing  replacement  parts  for  anti¬ 
quated  printing  machinery  is  a 
constant  problem  but  possession 
of  a  fairly  good  press  has  eased 
that  part  of  the  technical  bur¬ 
den.  Supplies  of  American  ink 
are  expected  soon,  and  better 
reproduction  will  be  possible 
with  its  arrival. 

Begon  encountered  a  unique 
situation  concerning  Italian  ad¬ 
vertising.  Under  the  Fascist  re¬ 
gime,  the  government  forced 
businessmen  to  support  favored 
publications  by  ordering  them 
to  insert  advertising.  In  free 
Italy  some  resentment  against 
the  advertising  business  conse¬ 
quently  lingered. 

Too.  the  Italians  traditionally 
have  placed  their  ads  through 
“Case  di  Publicita.”  or  publish¬ 
ers’  representatives,  who  hold 
exclusive  contracts  with  their 
clients.  Clients  have  advertised 
only  through  a  single  agency 
and  have  used  space  only  in 
newspapers  with  which  their 
agency  has  dealt. 

Begon  refused  to  go  along 
with  the  prevailing  system,  and 
Insisted  on  using  his  own  so¬ 
licitors.  Initial  opposition  was 
met,  but  an  increasing  number 
of  Italian  firms  have  requested 
space  “in  the  American  way.” 

The  Daily  American’s  circula¬ 
tion  dapartment,  toa  has  been 


Al  Harvard,  Uit  to  right:  Chestar  SorganL  State  DeportmenL-  Louis 
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operating  along  American  lines. 
I^oring  local  circulation  agen¬ 
cies,  whose  returns  traditionally 
are  extremely  high,  Cortese,  cir¬ 
culation  manager,  hired  bicy¬ 
clists  and  motor  cyclists  to  dis¬ 
tribute  the  paper  in  the  manner 
of  route  men  in  the  U.  S.  A  car- 
rieirboy  system  now  is  being 
arranged  for  Rome-proper. 

Italian  papers  send  sidtscrib- 
ers  their  copies  through  the 
mails.  The  Daily  American  is 
training  boys  for  the  job. 

A  number  of  promotional 
projects  have  been  undertaken 
and  others  are  planned.  The 
Daily  American  already  is  pro- 
vidi^  Army  radio  stations  with 
material  for  their  newscasts. 
’The  paper  handled  publicity  for 
an  Amwlcan  swing  concert  held 
in  Rome’s  Adriano  Theatre  on 
June  12.  It  plans  to  establish 
a  lending  library  of  American 
bo<As  for  Italian  readers. 

In  less  than  four  months  the 
foundation  for  a  successful  en¬ 
terprise  has  been  laid. 


Sports  Writers  Elect 

Huntington,  W.  Va.  —  The 
West  Virginia  Sports  Writers 
Association,  at  its  annual  con¬ 
vention  here,  elected  George 
Springer,  sports  editor  of  the 
Becklev  Poet-Herald,  as  presi¬ 
dent.  He  succeeds  Fred  Burns, 
sports  editor  of  the  Huntington 
Herald  Dispatch.  At  the  busi¬ 
ness  meeting,  A.  L.  Hardman, 
Charleston  Gazette,  was  elected 
vicepresident  and  Charles  Hyl¬ 
ton,  Logan  Banner,  secretary- 
treasurer.  The  Association  is 
publishing  its  first  annual,  a  re¬ 
view  of  the  athletic  season  in 
West  Virginia  in  pictures,  stor¬ 
ies  and  records. 


Swiss  Amazed 
At  Sensational 
News  Treatment 

Boston  —  “Sensational”  treat¬ 
ment  which  metropolitan  papers 
gave  the  recent  break  in  the 
Degnan  kidnapping  case,  came 
as  a  surprise  to  a  group  of  visit¬ 
ing  Swiss  newspapermen,  who 
have  concluded  a  six-weeks' 
tour  of  the  United  States. 

Their  last  official  “visit”  was 
made  at  Harvard  College.  They 
came  to  this  country  under  the 
auspices  of  the  State  Depart¬ 
ment. 

Swiss  'Party  Papers’ 

A  few  Swiss  papers  are  “a 
little  sensational,”  Jean  Seitz,  of 
the  Gazette  de  Lausanne,  Berne, 
admitted,  but  on  the  whole  he 
said  they  tried  to  follow  the 
standards  of  the  best  English 
papers. 

Some  Swiss  papers,  Seitz 
stated,  are  “party”  papers  but 
the  most  popular  are  independ¬ 
ent. 

“How  many  magazines  there 
are!”  was  the  comment  of  Ni- 
tor-Politician  Eugen  Dietschi  of 
the  National  Zeitung,  Basle. 

He  was  amazed  at  ffie  number 
and  variety  of  American  period¬ 
icals. 

Carl  Doka  of  the  Zurich  Neue 
Zurische  Nachrichtung,  was 
amazed  at  the  size  of  the  United 
States.  "It’s  not  a  country — 
it’s  a  continent,”  he  com¬ 
mented. 

Also  in  the  party  was  Hugo 
Kramer,  representing  the  Swiss- 
German  Socialist  press  of  Ge¬ 
neva. 
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A  Home.-.A  Car... Bills  Paid 


Money  in  the  Bank! 


That’s  security.  It’s  what  every  man  works  for  and  every  woman  dreams  of  winning. 
It’s  just  about  the  best  thing  in  life. 

But  if  a  man  wants  security,  the  first  thing  he  needs  is  a  steady  job. 

People  will  tell  you  that  when  you  work  at  Republic  Steel  your  chances  of  steady 
work  at  good  pay  are  better  than  almost  anywhere  else. 

The  world  can’t  get  along  without  steel  and  things  made  from  steel.  Republic 
supplies  an  important  share  of  this  needed  steel,  and  is  constandy  working  to 
increase  sales  and  win  new  markets. 

’That  helps  to  make  your  job  with  Republic  a  better,  surer,  safer  one.  It  gives  you 
a  chance  to  earn  and  learn,  to  have  money  for  today,  to  1^  up  money  for  the  future. 
There  are  many  reasons  why  a  job  with  Republic  is  a  good  job  to  have.  One  is 
a  better  chance  for  security, . .  now  and  later  on. 


REPUBLIC  STEEL  CORPORATION 
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McClure  Sees 
Value  of  Printed 
Word  Enhanced 

By  CampbaU  Wolaaa 
SANTA  MONICA,  Calif.  — War 

asain  has  proven  the  true 
merit  of  the  newspaper,  declares 
S.  G.  McClure, 
publisher,  Santa 
Monica  Outlook, 
a  newspaper¬ 
man  for  50 
years.  Mr.  Mc¬ 
Clure  ascribes 
present  high 
valuation  ot 
n  e  w  s  p  aper 
properties  to 
the  reallxatlan 
of  the  value  of 
printed  adver¬ 
tising.  McCInre 

Remarking 

that  he  does  not  pretend  to  he  a 
prophet,  Mr.  McClure  described 
the  conditions  whidi  placed  the 
press  dominant  among  factors 
for  success  in  the  great  eam- 
paigns  ot  World  War  I  and  de¬ 
clared: 

*7Tow9apers  again  showed 
their  true  value  as  selling  or¬ 
gans  during  the  World  War  n, 
and  have  attained  recognition 
whidi  will  cause  them  to  retain 
present  values. 

*Tor  one  thing,  the  public  has 
seen  again  the  value  of  the 
printed  word.  I  doubt  if  news¬ 
paper  advertising  will  ever  fall 
to  old  levels.  Our  leaders  again 
have  been  shown  what  the  news¬ 
paper  can  do.” 

Ad  Volume  Will  Grew 

Perhaps  some  fraction  of  to¬ 
day’s  advertising  has  at  times 
been  carried  for  tax  bargain 
purposes,  but  basically  newspa¬ 
per  advertising  is  placed  because 
of  a  fuller  awareness  of  its 
value  udien  carried  in  newspa¬ 
pers,  he  observed. 

‘Today,  despite  radio  and  all 
other  forma  of  competition, 
newspapers  are  carrying  more 
advertising  than  ever  before.  I 
believe  this  condition  will  con¬ 
tinue,  and  that  advertising  vol¬ 
ume  in  newspapers  will  con¬ 
tinue  to  be  large.” 

Mr.  McClure’s  first  tenet  is  to 
print  all  available  local  news. 
His  second  is  strong,  vigorous 
editorial  stands  on  all  questions. 
This  is  reflected  on  the  Out¬ 
look’s  continual  expression  of 
views  on  such  controversial 
home  issues  as  beach  pollution, 
beach  control,  and  civic  govern¬ 
ment. 

”As  a  result,  different  people 
tell  me  regularly  that  while  they 
saw  longer  stories  in  other  pa¬ 
pers,  they  saw  it  first  in  the 
Outlook,  and  were  able  to  get 
all  the  facts  at  a  glance.” 

B(r.  McClure’s  son,  Robert, 
who  is  now  Outlook  editor  and 
vicepresident,  first  persuaded 
hkn  to  come  to  California  from 
Ohio.  At  Youngstown  he  had 
printed  a  Republican,  dry  news¬ 
paper  for  a  city  basically  Repub- 
licim  and  dry.  Under  McClure 
leadership  the  paper  increased 
its  business  volume  11  times  in 
16  years. 

Another  vital  factor  in  growth 
at  Youngstown,  Glendale,  Santa 


Tzibute  to  Pyle 

W.  Stuoit  Symington,  as¬ 
sistant  Secretary  of  Wen  for 
Air.  paid  a  visit  to  the  grove 
of  Ernie  Pyle  on  le  Shima  luly 
S  and  paid  tribute  to  the  famed 
war  correspondent. 

’Today,”  he  said,  ”we  salute 
the  memory  of  a  man  who 
probably  reported  more  ac¬ 
curately  than  any  other  cor¬ 
respondent  the  daily  liie  of 
the  GL  as  he  bent  stolidly  to 
his  task  of  bringing  victory 
home  to  his  people.” 

Monica  and  elsewhere  was  the 
use  of  employes  who  know  the 
area,  the  city  and  who  are  a 
part  of  It 

“My  definition  of  increases  in 
advertising  ratesT  Oh,  ^ot  that 
from  an  old  friend,  E.  HT  Baker 
of  the  Cleveland  Plain  Dealer, 
who  said: 

“If  an  advertiser  does  not 
fight  a  rate  increase,  then  you 
are  not  riiarging  what  the  traf¬ 
fic  will  bear.’” 

Today,  much  of  the  paper’s 
dvle  activities  are  carried  on  by 
his  son-in-law,  J.  A.  Funk,  and 
by  the  managing  editor,  Carl  F. 
White.  Mr.  McOure  himself  re¬ 
tains  such  associations  as  direc¬ 
torships  in  tile  All-Year  Club 
and  in  the  Los  Angeles  Metro¬ 
politan  Water  Board,  which  pro¬ 
vides  water  from  the  Colorado 
River. 

Outlook  growth  is  exemplified 
by  18  to  19  columns  of  classified 
ddly. 

A  graduate  of  Wlooster  Col¬ 
lege,  McClure  was  first  in  news¬ 
paper  work  as  editorial  writer 
of  the  Cleveland  Leader.  Later 
he  became  state  correspondent. 
In  1896  he  became  publimer  and 
general  manager  of  the  Colum¬ 
bus  (O.)  State  Journal,  going  to 
the  Youngstown  (O.)  Telegram 
as  owner  and  publisher  in  1906. 
He  remained  there  16  years. 

Mr.  McClure  was  publisher  of 
the  Glendale  (Cal.)  Evening 
News  from  1926  to  1928,  then 
became  president  of  Southern 
California  Associated  Newspa¬ 
pers.  Since  1932  he  has  been 
president  and  publisher  of  the 
Outlook. 

His  son,  Robert,  is  author  of 
“The  Dominant  Blood,”  “Harry 
Pickering,"  “Ladv  in  Marble,” 
“A  Fdble  for  Wives,”  “Some 
Found  Adventure.” 

50  YecHS  Old 

WmcHESTxn.  Va.  —  The  Win¬ 
chester  Evening  Star  has  passed 
the  half-century  mark  ot  its 
existence.  ’The  newspaper,  edi¬ 
ted  by  Harry  Flood  Byrd,  Jr., 
son  ot  Virginia’s  senior  U.S. 
Senator,  was  founded  July  4, 
1896. 

a 

Meyer  Back  with  VPA 

Ed  Meyer,  secretary-manager 
of  the  Virginia  Press  Associa¬ 
tion  at  the  time  he  entered  the 
Navy  two  years  ago,  has  re¬ 
sumed  his  former  point  with  the 
association,  replacing  Howard 
W.  Palmer,  who  was  named  to 
fill  the  position  during  Meyer’s 
absence. 


South  American 
Newsmen  Eager 
For  U.  S.  Contact 

By  Mary  Hirschfeld 

Cleveland  Plain  Dealer 

Our  newspaper  colleagues 
south  of  the  Mo  Grandd  are 
eager  to  know  us,  eager  to  be 
friends,  eager  to  establish  per¬ 
sonal  contacts  with  journalistic 
circles  in  the  United  Statim.  I 
found  them  alert,  courteous,  pa¬ 
tient  and  sharply  interested  in 
politics,  both  national  and  inter¬ 
national. 

1  met  many  of  them  as  I  trav¬ 
eled  through  South  America  re¬ 
cently  on  a  two-month  trip  for 
the  Plain  Dealer. 

All  of  our  colleagues,  from 
blond,  curly-headed  Rosemary 
H.  Moeller,  who  after  four  years 
with  the  Buenos  Aires  Standard 
as  a  general  reporter,  has  just 
gone  over  to  the  Buenos  Aires 
Herald,  to  elegant  Jaime  Qui- 
jano  Caballero,  foreign  news 
columnist  for  Bogota’s  El  Tiem- 
po,  are  craftsmen  who  take  un-' 
usual  pride  in  their  profession. 

For  some  men  in  Latin  Amer¬ 
ica,  editorship  is  a  heartbreak¬ 
ing  responsibility. 

Problems  ol  Editors 

I  cannot  get  out  of  my  mind, 
the  expression  in  the  gray-blue 
eyes  of  Arturo  Schaerer,  editor 
of  La  Tribuna,  the  biggest  paper 
in  Paraguay.  As  far  as  political 
articles  go,  if  be  praises  the 
Morinigo  regime  he  can  print 
them,  anytiiing  else  is  no  dice. 
La  Tribuna  is  Morinigo  opposi¬ 
tion,  but  if  it  wants  to  stay  in 
business,  it  can  publish  no  mtl- 
cism  of  the  president  or  his  gov¬ 
ernment.  I  could  see  the  trag¬ 
edy  as  I  sat  with  Schaerer  in 
his  office  in  Asuncion.  An  edi¬ 
tor  who  has  built  up  a  paper 
like  he  has  hates  to  see  it  closed 
up,  but  the  price  he  pays  to 
stay  open  shows  in  his  face. 

Tears  formed  in  the  eyes  of 
Dr.  Novarro  Lahlte,  one  of  the 
editors  of  La  Prensa  when  I 
asked  him  how  it  could  be  that 
the  Argentine  government  had 
manag^  to  put  editorial 
shackles  on  that  paper,  one  of 
the  magnificent  pillars  in  the 
edifice  of  international  journal¬ 
ism. 

He  couldn’t  speak  for  a  min¬ 
ute  or  two;  he  only  shook  bis 
head.  That  quiet  office,  that 
editor  choked  with  emotion, 
brought  home  to  me  more  than 
all  the  speeches  I’ve  heard  and 
all  the  words  I’ve  read,  the 
meaning  and  the  importance  of 
those  four  words  “freedom  of 
the  press.” 

Women  in  our  field  are  still 
unusual  in  South  America,  but 
Carmen  Valdes,  editor  of  the 
slick  magazine  Saber  Viver,  pub¬ 
lished  in  Buenos  Aires,  would 
make  her  mark  anywhere.  The 
title  means  “How  to  Live”  and 
the  magazine  is  a  combination 
of  several  of  our  best  home, 
fashion  and  travel  magazines 
but  on  the  “arty”  side. 

Carmen  knows  everybody  in 
the  writing,  art,  advertising  and 
fashion  circles  of  Buenos  Aires. 
When  I  expressed  a  desire  to 
pay  my  respects  to  busy  Eduardo 


Newsprint  for  India 

Quebec  —  Several  thousand 
tons  oi  Canadian  newsprint 
are  now  on  the  way  to  India 
aboard  the  Australian  liner 
City  oi  Agra.  Its  purchase 
was  arranged  by  Indian  mis¬ 
sions  which  recently  visited 
Canada,  Other  shipments  to 
go  out  to  India  this  month  will 
be .  thousands  oi  tons  aboard 
the  Canadian  ireighter  Toma- 
gimi  Park,  and  the  City  oi 
Ehlos. _ 

Mallea,  literary  editor  of  La 
Nacion  and  one  of  Argentina’s 
outstanding  modem  authors,  she 
bad  him  at  her  office  in  a  couple 
of  hours.  The  two  are  old 
frlendsl 

In  Lima,  Peru,  as  a  visiting 
writer,  I  was  interviewed  by 
Julio  Bianchl  and  Gonzalo  Car¬ 
bajal  Abril.  Their  questions 
showed  a  good  knowledge  of  the 
United  States  although  neither 
of  them  has  ever  been  here. 

The  reporters  who  came  to 
see  me  while  I  was  in  Santiago, 
Caiile,  asked  more  personal  ques¬ 
tions  than  others  1  encountered. 
For  Vca  and  Las  Ultimaa  Hoti- 
ciaa  I  had  to  give  answers  to 
such  inquiries  as  “do  American 
newspapermen  make  good  hus¬ 
bands?”  and  “What  do  you 
think  of  love?” 

Large  Ad  Agency 

One  of  the  most  interesting  of 
the  fraternity  is  Luis  Zalamea, 
a  Dartmouth  graduate,  who 
worked  for  awhile  for  tiie 
United  Press  in  New  York  (his 
brotiier  is  with  the  U.P.)  re¬ 
turned  to  his  home  in  Bogota 
four  years  ago,  and  now  has  the 
second  fiu’gest  advertising 
agency  in  Colombia.  He  keeps 
a  big  staff  busy,  and  they  turn 
out  some  of  the  smartest  ads  in 
the  local  papers.  His  outfit 
“Ultra”  is  growing  constantly, 
but  all  that  success  doesn’t  keep 
Luis  from  being  homesick  for 
his  newspaper  days  in  the 
States. 

In  Bogota,  I  also  got  to  know 
Alejandro  Vallejo,  who  is  with 
El  Tiempo  and  was  its  New 
York  correspondent  for  a  time. 
He  is  quite  a  student  of  history 
and  his  special  field  is  the  life 
and  times  of  Simon  Bolivar. 

Jorge  Velez  Garcia  from  El 
Siglo  reminded  me  of  some  of 
our  own  reporters.  If  he  spoke 
English  he  could  fit  in  on  one  of 
the  papers  in  this  country. 

Frank  Castro,  one  of  the 
Brazilian  associates  of  Diehl 
Chandler,  has  been  with  the  AP 
for  17  years.  He  knows  more 
about  inter  -  American  politics 
than  many  a  foreign  minister. 
He  has  covered  all  the  big 
inter-American  conferences  in 
the  past  decade. 

S.  Roger  Wolin,  an  oldtime 
newspaperman  has  built  up  an 
amazing  organization  south  of 
the  border.  He  is  head  of  tiie 
Latln-American  public  relations 
division  of  Pan  American  World 
Airways,  and  has  some  50  men, 
almost  all  of  them  ex-newsmen, 
stationed  in  the  Latln-American 
capitals,  handling  publicity. 
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facsimile 


which  if  will  put  on  tho  air^this  first  postwar  Finch  Tolofda< 
focsimilo  broodcasting  installation  soon  will  bo  roody 


for  dolivory  to  those  FM  stations  with  early  orders.* 


StnraisiNCLT  low  priced,  iu  moderate  initial  co«t  and 
maintenance  budget  are  due  partly  to  Finch  expe- 
rience  and  know-how,  and  partly  to  the  fact  that,  in 
many  details,  it  is  closely  related  to  the  Finch  fai^y 
of  proved  facsimile  communication  equipment ^whicn 
Weans  that  the  cost  of  its  careful  development  was 
held  doHii  and  the  savings  passed  on  to  the  purchaser. 

Provided  with  two  transmitting  scanners  to  facilitate 
continuous  flow  of  program  material  to  the  radio  trans¬ 
mitter,  the  installation  includes  a  monitor  control  desk 
for  convenient,  comfortable,  and  accurate  control  by 
the  operator. 

Only  finch  Talafnx  brings  yon  Ibssn  MhrantngM: 

1.  Simple,  reliable,  time-saving,  push-button  operated, 
automatic,  copy  loading  and  unloading.* 

3.  Automatic  scanner-carriage  return  at  the  end  of 
each  page. 

3.  Separate  monitor  recorder  built  into  each  scanner 
for  convenient,  easy  adjustment  and  observation. 


4.  An  additional  monitor  recorder  conveniently  placed 
on  the  control  desk  for  recording  the  complete  pro¬ 
gram  under  the  watchful  eye  of  the  operator,  and  to 
provide  a  complete,  accurate  file  copy  of  the  program 
transmitted. 

5*  Convenient  centraliaed  control  of  scanner  operation 
comfortably  handled  by  a  seated  operator. 

4*  A  license  anthoriaing  use  of  the  applicable  Finch 
patents  for  facsimile  broadcasting,  and  a  guarantee 
protecting  you  against  necessary  iniringement  of  lao* 
simile  patents  are  embodied  in  our  salm  contract. 

After  FCC  facsimile  standards  have  been  established^ 
units  purchased  now  will  be  modified,  if  necessary,  at 
moderate  cost.  n  it  it 

*Finth  Telefax  special  receivers  are  now  available  in  limited 
quantities  to  purchasers  of  Finch  broadcasdng  equipment;  Ffaick 
Telefax  home  receivers,  lor  use  with  FBI  radio  sets,  will  be  avail¬ 
able  to  the  public  in  a  few  months. 
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FINCH  nUCOMMUNICATIONS,  INC 

to  CAH  40fh  STtiir,  NIW  YORK  16,  NSW  YORK 

Alee  aMoefectvrors  of  Hmtk  tOCKfr  Aoleooos  foe  FM  flofioos. 


Bradt  Feels 
Right  at  Home 
In  Retail  Field 


Jlmnna  Advertiaing  Folk 

ROBOT  T.  COLWELL  kn 
joined  the  newly  formed  S^- 
ven,  SUuBer  fc  Bayles.  New 


By  Belly  Feeiel 

G.  L.  (Roy)  Bradt,  newly  ap¬ 
pointed  flekl  aervice  represen¬ 
tative  of  the  Retail  Division  of 
the  Bureau  of  Advertising, 
AI^A,  who  will  work  out  of 
the  Division’s  new  San  Fran¬ 
cisco  office,  has  had  "many 
years”  experience  in  the  retail 
advertising  field. 

Now  in  New  York  City  lor  six 
weeks’  indoctrination  u^er  Re¬ 
tail  Division  Director  Jiriin 
Giesen,  the  tall  westerner  told 
Editor  ft  Publisher:  “Fve  been 
with  newqiapers  all  my  life." 

“Well.”  he  modified,  "ever 
since  I  started  to  work.” 

His  record  bears  him  out.  His 
first  jobs  were  with  newspapers 
in  Colorado.  Bloving  to  Califor¬ 
nia,  he  became  advertising  man¬ 
ager  of  the  Bfodesto  News  ( now 
the  Bee)  and  of  the  Ventura 
Free  Press  (now  the  Star-Free 
Press).  For  the  next  eight  years 
he  operated  his  own  retail  ad¬ 
vertising  agency,  and  then  for 
15  and  one-half  years  was  asso¬ 
ciated  with  the  Phoenix  (Ariz.) 
Gazette. 

“I  went  to  the  Gazette  to  do 
retail  service  work  —  mapping 
out  campaigns,  making  layouts, 
etc.,  for  a  good  many  retailers,” 
Hr.  Bradt  explained.  "Then  the 
promotion  department  devel¬ 
oped  and  I  took  over  that  work. 

I  also  acted  as  manager  of  the 
Gazette  syndicate  for  a  while.” 

For  the  past  two  years  BIr. 
Bradt  has  been  promotion  man¬ 
ager.  Pacific  Coast  Division  of 
the  Bureau  of  Advertising.  His 
chief  concern  there  was  with  na¬ 
tional  advertising. 

Ihe  switch  from  "nationH”  to 
"local,”  to  his  way  of  thinking, 
won’t  be  hard.  "I’ll  still  be  sell¬ 
ing  newspapers  and  their  impor¬ 
tance  as  an  advertising  medfnm. 
There’ll  just  be  a  change  in  the 
people  I  talk  to,”  he  commented. 

Bradt  will  be  in  New  York 
for  about  three  more  we^s 
learning  the  operations  of  the 
Retail  Division.  Some  of  his 
time  is  to  be  spent  in  the  field, 
visiting  newspapers  in  the  east 
which  are  utilizing  Division  pre¬ 
pared  materials.  On  schedule 
are  trips  to  New  England,  up¬ 
state  New  York,  New  Jersey 
and  Pennsylvania. 

On  his  return  to  the  coast 
Bradt  will  work  with  the  coast 
papers  and  papers  in  Arizona, 
New  Bfexico,  Utah,  Maha,  Mon¬ 
tana  and  Nevada  oa  the  use  of 
Retail  Division  materials  and  on 
all  Division  projects  including 
the  sales  training  program,  Bie 
chain  store  plan  and  the  schools 
and  colleges  work. 

Bradt.  whose  "Roy”  is  in  the 
nature  of  a  nickname,  is  con¬ 
stantly  being  mistakenly  iden¬ 
tified  with  Roy  A.  Bradt,  vice- 
president,  advertising  manager 
and  premium  buyer  of  the  BJay- 
tag  Co.,  Newton,  la.,  or  con¬ 
nected  with  some  of  his  activi¬ 
ties.  as  in  an  earlier  EftP  story. 

“Despite  the  name  similarity 
we  are  not  related.”  Bradt 
states. 


Cohan* 


Cow*U 


York,  as  partner  and  head  of 
the  agency’s  copy  and  creative 
work.  With  his  addition,  the 
firm  name  has  been  changed  to 
Sullivan,  Stauffer,  Colwell  & 
Bayles,  Inc.  BIr.  Colwell  was 
formerly  vicepresident  and  di¬ 
rector  of  J.  Walter  Thompson, 
Inc.,  New  York,  and  chairman 
of  the  Plan  Board. 

John  P.  Cohane,  also  with  the 
new  agency,  has  been  elected 
a  vicepreskient.  director  and 
secretary. 


Heads  N.  Y.  Office 
RICHARD  T.  NEY  has  been 
appointed  manager  of  the 
New  York  office  of  Glasser- 
Galley  ft  Co. 

Formerly  with 
J.  Walter 
’Thompson  for 
three  years,  BIr. 

Ney  was  ac¬ 
count  executive 
on  the  Reynolds 
Bfetals  Co.  ac¬ 
count  on  both 
the  consumer 
and  industrial 
advertising,  and 
on  tee  Univer¬ 
sal  Pictures  and  I|.- 

New  York  Sub- 
ways  advertising  company  ac¬ 
count.  Before  joining  Thomp¬ 
son  Co..  Mr.  Ney  was  associated 
with  N.  W.  Ayer  ft  Son.  Inc. 

Three  Promotions 

DAVID  BASCOM  and  Bernaud 

ScHNiTZER  have  been  appoint¬ 
ed  associates  in  tee  firm  of  Gar¬ 
field  ft  Guild.  San  Francisco. 
Bfr.  Bascom  is  copy  chief,  and 
Mr.  Schnitzer,  account  execu¬ 
tive.  Charles  WIalden  has  been 
naairri  general  manager  of  tee 
i^eDcy  in  addition  to  his  duties 
as  account  executive. 

In  New  Spots 

E.  B.  CALDWELL  has  been  ap¬ 
pointed  merchandising  direc¬ 
tor  for  tee  western  offices  of 
Batten.  Barton,  Durstine  ft  Os¬ 
born.  Inc.  He  will  make  his 
headquarters  in  tee  Minneapolis 
office  and,  in  addition  to  this 
office,  will  serve  clients  of  the 
Chicago.  San  Francisco  and  Los 
Angeles  offices.  During  the  war 
he  served  in  the  San  Francisco 
ordnance  district,  and  prior  to 
teat  was  manager  of  the  trade 
extension  division  of  tee  Atner- 
Icon  Weekly. 

William  H.  Conine  has  been 
named  a  vicepresident  of  Mc- 
Cann-Eriekson.  New  York.  He 


has  been  with  tee  agency  since 
1B34,  and  since  1939  has  been 
aemunt  exacattve  em  tha  Na- 
ttooal  Biwiiit  C«^  account. 

Stehien  E.  Fttzgeralo,  for¬ 
merly  wUb  brl  Newsom  ft  Co., 
has  joined  the  New  York  office 
of  N.  W.  Ayer  ft  See.  Jme..  in  an 
executive  capacity  in  connec¬ 
tion  with  public  relations  work 
for  tee  Army  account. 

Altbed  R.  Beckman,  formerly 
sales  service  manager,  American 
Broadcasting  Co.,  joins  Buch¬ 
anan  ft  Co.,  New  York,  as  busi¬ 
ness  manager  and  network  time 
buyer  of  the  radio  department. 

Claude  Hurd,  formerly  with 
J.  Walter  Thompson,  has  joined 
Doherty,  Clifford  ft  Shenfield, 
New  York,  as  an  art  director. 

John  Malone,  Jb.,  formerly 
with  Geyer,  Cornell  ft  Newell, 
New  York,  has  joined  the  Los 
Angeles  office  of  Brisacher,  Van 
Norden  ft  Staff,  as  account  ex¬ 
ecutive. 

William  L.  Sanborn  has  been 
elected  vicepresident  and  treas¬ 
urer  of  the  Anfenger  Advertis¬ 
ing,  St.  Louis. 

Edwin  A.  Roberts,  formerly 
art  director.  Peck  Advertising. 
New  York,  has  been  named  vice- 
president  and  art  director  of 
Sweetser,  Byrne  ft  Harrington, 
New  York. 

John  Leopold,  for  the  past  15 
years  with  Compton  Advertis¬ 
ing,  New  York,  has  been  ap¬ 
pointed  vicepresident  and  direc¬ 
tor  of  copy  of  Federal  Advertis¬ 
ing,  New  "Ifork. 

Bock  from  Service 
JOSEPH  R.  DALY,  recently  re¬ 
leased  from  tee  Navy  as  a 
lieutenant  commander,  has 
joined  the  staff  of  John  A. 
Claims.  New  York,  as  an  assis¬ 
tant  account  executive. 

Herman  N.  Farrand  has  joined 
the  stoff  of  Bass.  Luckoff  ft  Way- 
burn.  Detroit,  as  account  exec¬ 
utive,  alter  three  years  in  the 
Army. 

Bradford  Cochran,  recently 
released  from  the  Army  as  a 
captain  after  lour  years  of  serv¬ 
ice,  has  joined  Cowan  ft  Dan¬ 
gler,  Inc.,  New  York. 

Louis  S.  Roberts  joins  Lessid 
Advertising,  New  York,  as  an 
account  executive,  alter  four 
years  in  tee  Army. 


Agency  Notes 

ASSOCIATED  ADVKITISING 

AGENCY  has  established  of¬ 
fices  in  the  Dixie  Terminal 
Building,  Cincinnati.  Principals 
are:  president.  Sam  BIai^olm 
Levy;  vicepresident,  E.  L.  BIeh- 
mert;  secretary-treasurer,  1.  C. 
Levy.  Sam  Levy,  with  Keelow 
ft  Stiles  Co.,  Cincinnati,  as  vice- 
president  and  director  for  al¬ 
most  15  years,  was  formerly  a 
New  York  account  executive, 
and  Mehmert  was  vicepresident 
and  advertising  manager,  respec¬ 
tively,  of  Sperti,  Inc.  Alfreda  S. 
TiLLiNGHAST  has  been  named 
copy  chief. 

BozELL  ft  Jacobs,  Omaha  ad¬ 
vertising  agency,  has  opened  a 
branch  office  in  Los  Angeles, 
with  Joe  Jacobs,  former  out¬ 
door  advertising  firm  represen¬ 
tative,  in  charge. 

Formation  of  Manning  ft  Rus¬ 


sell,  San  Fi’ancisco.  is  announced 
by  Arthur  L.  BIannmg  and 
ROTCE  Russell.  Manning  has 
been  with  tee  Son  FroncUco 
CaU-BuUetin  for  16  yeazy  and 
Russell  U  recently  returned  from 
Navy  duty. 

Harrington  ft  Buckley,  adver¬ 
tising,  formed  recently  by  Eu¬ 
gene  I.  Harrincton  and  BIark 
Buckley,  has  opened  offiros  at 
2412  Russ  Building,  San  Fran¬ 
cisco,  and  Hollywood  Plaza  Ho¬ 
tel.  Hollywood.  Principals  were 
with  Foote,  Cone  ft  Belding. 

Company  Changes 
R  M  BUDD  has  been  appointed 
advertising  manager  of 
bell  Soup  Co.,  Camden,  N.  J. 
He  has  been 
with  tee  com¬ 
pany  since  1924. 

In  1929  he  was 
named  assistant 
advert!  sing 
manager,  a  posi¬ 
tion  he  has  sineje 
filled  except  for 
periods  when  he 
handled  special 
assignments  for 
the  company. 

Frances  Hills 
has  been  ap-  Budd 
pointed  pub- 
licity  director  of  Shulton,  Inc., 
New  York.  The  daughter  of  tee 
late  Laurence  Hills,  editor  of  the 
European  edition  of  *ke  New 
York  Herold  Trtbune  until  his 
death  in  1941.  Miss  HUls  has 
been  a  freelance  magazine 
writer.  Prior  to  joining  Shul¬ 
ton  she  wrote  copy  for 
Lelong.  She  replaces  Ruth  Ann 
BoLWAY,  resigned. 

Seymour  Fogelson,  director 
of  advertising  and  public  rela¬ 
tions  of  Sa<*s  Quality  StorM, 
New  York  City,  has  been  named 
a  vicepresident. 

Howard  A.  Trumbull,  sales 
promotion  manager  of  the  Glass 
Container  Division  of  Owens- 
Illinois  Glass  Co.,  has  resigned, 
effective  Aug.  1,  to  form  a  new 
consumer  research  organization. 
National  Family  Opinion,  locat¬ 
ed  in  Toledo,  O. 

Personals 

JOHN  KUNEAU  of  J.  Walter 

Thompson’s  Detroit  office,  has 
received  a  War  Department  Ci¬ 
tation  for  his  Military  Inte^ 
gence  service  during  1943,  1944 
and  1945  “for  services  over  and 
beyond  tee  caU  of  duty  in  a  po¬ 
sition  oi  trust  and  responsi¬ 
bility.” 


Qub  Items 

’THE  ADCRAFT  CLUB  OF  DE¬ 
TROIT  has  named  the  follow- 
'ing  new  officers:  Elliott  H. 
Shumaker,  president;  Fred  J. 
Black  and  John  D.  Burke,  vice- 
presidents;  Robert  A.  McInnis, 
secretary  of  the  board;  C.  Le  Roy 
Austin,  treasurer;  and  Harold 
M.  Hastings,  secretary-manager. 

Milwaukee  Advertising  Club 
has  elected:  Joseph  A.  Degl- 
MAN,  The  Boston  Store,  presi¬ 
dent;  Frederick  Schneller,  Cra- 
mer-Krasselt  Co.,  vicepresiden^ 
Burton  Hotvedt,  BlackhawK 
Mfg.  Co.,  secretary,  and  Richaiw 
Jordan,  Milwaukee  Better  Busi¬ 
ness  Bureau,  treasurer. 
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He  makes  5400  horses 

OPERATING  a  5400  horsepower  diesel  locomo¬ 
tive  is  a  highly  skilled  job,  and  a  mighty  impor¬ 
tant  one  to  you.  It  is  Erie’s  modern  and  efficient 
locomotives  under  smooth  handling  which  speed 
your  products  to  their  destination. 

When  the  route  of  your  shipment  is  through  the 
Erie  Area,  specify  "via  Erie". 


work  as  a  smooth  teom! 

Skilled  manpower,  modem  equipment,  and  exten¬ 
sive  facilities  in  all  departments  all  along  the  line, 
assure  Erie  shippers  the  safe,  dependable  trans¬ 
portation  their  products  deserve. 

Erie  Railroad 

SERVING  THE  HEART  OF  INDUSTRIAL  AMERICA 


i 
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Ads  Educate 

Philadelphians 

InPhone^onge 

PuLAmraxA— Value  oi  the 
Mwveper  as  an  educational 
niedliim  has  been  demonstrate 
bj  the  Bell  l^elephone  Ca  of 
Pennsylvania  in  a  changeover  of 
tile  dialing  system  allMting 
500,000  tdaphones.  The  change 
becisiiie  eSictivr  5. 

Because  they  were  “running 
out  of  numbers,”  Bell  officials 
had  to  change  everybody’s  num¬ 
ber.  The  plan  now  in  effect  is 
that  employed  in  New  York 
City:  two  letters  and  five  num¬ 
bers  instead  of  the  old  three- 
letter  four-number  system.  For 
azample.  Editor  5  Pubushir's 
new  number  here  is  RI-6-4582 
instead  of  IUT-4582. 

To  educate  the  public,  news¬ 
papers  became  the  No.  1  medium 
in  instructing  telephone-users 
how  to  <H>erate  instniments  un¬ 
der  the  new  plan.  Harold  S. 
Le  Due,  general  advertising 
manager  of  the  Bell  Company, 
said  the  utility  concern  spent 
approximately  $100,000  in  news¬ 
paper  advertising  alone,  with 
linage  running  to  40,000  or  so— 
all  within  the  past  year,  the 
bulk  of  it  in  the  two  or  three 
months  preceding  the  change¬ 
over. 

“Our  volume  of  newspaper  ad¬ 
vertising  today  is  running  twice 
as  high  as  at  any  other  time  in 
the  histoiy  of  the  Bell  Telephone 
Co.  of  Pennsylvania,”  said  Mr. 
Le  Due.  “This  is  due  not  merely 
to  a  change  in  dialing  system, 
but  to  generally  extended  usage 
of  our  communication  &cilities. 
People  are  using  the  telephone 
today  as  never  before  in  U.  S. 
history. 

“The  newspapers  provided  in¬ 
valuable  aid,  through  the  number 
and  variety  of  news  articles  they 
provided,  also  editorials.  A  fur¬ 
ther  sendee  was  to  cooperate 
with  advertisers  in  luving  them 
play  special  boxes  in  their  lay¬ 
outs  containing  new  numbers 
and  how  to  secure  them. 

“All  media  that  have  cooper¬ 
ated  in  this  prolonged  course  of 
instruction  deserve  our  special 
thanks.  It  was  a  well  integrated 
campaign  throughout,  and  I  am 
sure  that,  without  the  newspa¬ 
pers,  we  would  have  had  a  hard 
time  putting  over  this  new  dial- 
Ing^system  to  the  general  public.” 

Bow  well  the  educational 
campaign  paid  off  was  demon¬ 
strated  shortly  after  the  new 
dialing  system  was  put  into  ef¬ 
fect  the  morning  of  July  5.  It 
had  been  anticipated  there 
would  be  40  to  60%  of  errors 
in  dialing.  However,  in  the  first 
two  hours,  only  20%  of  callers 
made  errors.  This  dropped  off 
an  hour  later  to  11%  and  at 
completion  of  the  first  24-hour 
period  it  was  down  to  7%. 
a 

Ins.  Ad  Convention 

The  13th  annual  convention  of 
the  Life  Insurance  Advertisers 
Association  atill  be  held  in  Chi¬ 
cago  at  the  Edgewater  Beach 
Hotd,  Oct  24-26,  with  Alan  M. 
Kennedy,  Northwestern  Nation¬ 
al  Life,  as  chairman. 


Hibbing  Tiibune 
Boasts  'New'  Piess 

HiBBtNG,  Bfinn.— The  60th  an¬ 
niversary  of  this  Iron  Ore  Cap¬ 
ital  was  celebrated  recently  with 
a  Victory  Jubilee  Edition  of  the 
Hibbing  Doily  Tribune.  It  con¬ 
tained  a  48-page  special  history 
section  in  addition  to  a  regular 
12-page  Saturday  evening  paper. 

In  a  front  page  Ivline  story. 
Business  Manager  nul  Hitch¬ 
cock  told  of  the  long  and  suc¬ 
cessful  effort  to  obtain  a  new 
press  for  tiie  Tribune.  Recently, 
he  stated,  a  used  Goss  press, 
built  in  192S  but  in  excellent 
condition,  had  been*  acquired. 
(He  didn’t  tell  where).  Also,  he 
reported,  the  ’Tribune  plant  is 
being  modernized. 

Texas  Ad  Men 
Told  Newsprint 
Dearth  WiU  Lost 

Dallas,  Tex.  —  A  continuing 
newsprint  shortage,  paralleling 
a  business  boom,  was  the  out¬ 
look  presented  by  speakers  at  a 
two^lay  convention  of  the  Texas 
I{ewq>aper  Advertising  Mana¬ 
gers’  Association  here  and  in 
Fort  Worth. 

Sam  R  Bloom,  Dallas  Times 
Herald  advertising  director  and 
association  president,  said  on  the 
basis  of  an  extensive  personal 
tour  of  Canada  he  saw  "little  or 
no  possibility  that  the  capacity 
of  Canadian  mills  will  be  in¬ 
creased.” 

“Although  the  situation  will 
improve  gradually,  I  cannot  see 
a  supply  of  newsprint  which  will 
meet  the  demand  before  some 
time  in  1947  or  later,”  Bloom 
said. 

Prof.  Arthur  A.  Smith.  South¬ 
ern  Methodist  University  eco¬ 
nomies  department  head,  fore¬ 
cast  a  “continuous  upswing  of 
business  and  production.”  Pro¬ 
duction  peak  will  come  in  about 
18  months,  he  said,  and  price 
peaks  in  eight  or  nine  months. 

Training  of  veterans  in  news¬ 
paper  advertising  departments 
under  the  01  bill  was  a  major 
topic  of  discussion.  One  of  nine 
Times  Herald  trainees — largest 
program  in  the  state — ^was  intro¬ 
duced  to  the  group.  ’The  conven¬ 
tion  unanimously  endorsed  a 
resolution  favoring  legislation  to 
permit  a  fund  for  industrial  and 
travel  advertising  for  Texas. 

Representatives  of  18  Texas 
newspapers  attended.  An  inno¬ 
vation  was  a  Joint  luncheon  of 
advertising  managers  with  pub- 
Ushers'  representatives  and 
agency  executives  from  Dallas 
and  Fort  Worth. 

a 

34,753  Pay  for  Show 

BufTALO,  N.  Y.— For  the  sixth 
consecutive  year,  the  Buffalo 
Evening  Newt  padied  tile  Civic 
Stadium  for  its  Smokes-for-Sol- 
diers  Fund  Show  with  84,753 
paying  to  see  a  three-hour  en- 
te^inment.  More  than  $300,000 
has  been  raised  and  spent  in 
distributing  eigarets,  cigars, 
pipes  and  tobacco  to  Western 
New  York  servicemen. 


Court  Upholds 
New  Hampshire 
Ad  Rote  Low 

Concord,  N.  B1 — ^The  State 
Supreme  Court  has  handed 
down  a  decision  holding  con¬ 
stitutional  a  1945  statute  regulat¬ 
ing  political  advertising  rates. 
Chief  Justice  Marble  wrote  a 
dissenting  opinion  in  which  Jus¬ 
tice  Francis  W.  Johnston  con- 
cunred. 

The  action  was  brought  by  the 
Chronicle  and  Gazette  Publish¬ 
ing  Co.  of  Portsmouth,  publish¬ 
ers  of  the  Portsmouth  Herald, 
which  contended  that  the  stat¬ 
ute  limiting  political  advertising 
rates  was  unconstitutional. 

Fteedom  Issue  Barred 

The  majority  ruling  declared 
that  the  plaintiff’s  right  of  free¬ 
dom  of  contract  was  not  invaded 
contrary  to  the  constitution.  It 
also  said  “it  cannot  be  success¬ 
fully  argued  that  the  freedom 
of  the  press  is  abridged.” 

Marble  contended  the  legis¬ 
lature’s  power  to  fix  rates  is  re¬ 
stricted  to  business  clothed  with 
a  public  interest  or  to  commer¬ 
cial  interests  involving  public 
health,  safety,  morals  or  general 
WGlf&rc. 

The  chief  justice  held  the 
statute  “must  be  held  invalid 
because  of  its  arbitrary  fea¬ 
tures.” 

The  newspaper  announced  it 
would  appeal  the  case  to  higher 
courts. 


Peachy  Publicity 

Spartanburg.  S.  C.— The 
South  Carolina  Poach  Grow¬ 
ers  AssoeiatieiL  confronted 
with  the  task  ei  morkoting  a 
IISJIOOJIOO  fruit  crop  contoctod 
Spartanburg  (S.  C.)  Horedd- 
loumal  Publishar  Wtilliam  A. 
Townes  for  help  in  staging  a 
publicitT  promotien. 

The  newspapers  helped  or¬ 
ganise  a  Spartanburg -to - 
Washington  airborne  ship¬ 
ment  ei  25  bushels  oi  peaches 
as  gilts  to  President  Truman 
and  other  Government  offi¬ 
cials,  then  sent  Reporter  Glen 
W.  Noves  and  Photogremher 
Randolph  Bradford  along  to 
write  copy  and  make  pictures. 

A  radio  program  and  reanu 
of  Page  1  copy  and  pictures 
in  a  long  string  of  dailies. 

The  promotion  was  followed 
up  by  a  48>page  “South  Caro¬ 
lina  Piedmont  Peach  Edition" 
oi  the  Sunday  Herald-joumal. 

Guild  Honors  C£. 

Honoring  the  memory  of  the 
late  Arthur  Hunt,  city  editor  of 
the  San  Diego  (Calif.)  Tribune- 
Sun  for  15  years,  the  San  Diego 
Newspaper  Guild  has  donated 
$200  to  the  County  Hospital  for 
an  orthopedic  bed. 


ADVERTISIHG  SALESMAN 

If  you  are  a  well-experienced  advertising 
salesman  with  clean  habits,  capable  of  writing 
good  retail  display  copy  and  also  preparing 
layouts,  and  wish  to  make  a  connection  with 
one  of  the  largest  papers  in  the  South,  it  will 
be  worth  your  time  to  answer  this  ad. 

In  so  doing,  give  past  experience  and  quali¬ 
fications,  mention  your  present  income,  and 
send  along  a  sample  of  your  copy  and  layout 
work. 

This  job  offers  an  unusual  opportunity  to 
the  right  man. 

All  answers  will  be  held  in  strict  confidence. 

Write  to  Box  5078,  Editor  &  Publisher. 


■  DITOR  A  PUBLISHIR  for  July  13,  1944 


Ihey  split  the  atom 

but  they  couldn’t  divide  the  lunch  check 


When  a  group  of  distinguished  scien¬ 
tists  Itmched  together  recently,  all 
went  well  until  these  men,  who  could 
take  the  atom  apart,  tried  to  split  the 
check  properly  among  themselves.  T bey 
Jailed— even  as  you  and  I— until  the 
welter  came  to  their  rescue.  He  was  the 
only  man  among  them  with  the  prac¬ 
tical  "know-how"  in  check  splitting. 
•  «  « 

SCIENCE  has  always  looked  to  In< 
dustry  to  supply  the  bridge  from 
theory  to  the  practical. 

The  war  demonstrated  that  there 
is  no  longer  any  reason  why  great 
scientific  discoveries  should  remain 
for  long  in  the  theoretical  stage; 


‘^GENERAL  TIRE  &  RUBBER  COMPANY 
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Mexico  (3)  •  CMM  •  Vcnowolg  •  Portvsol 
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Amateur  Provides 
Photographic  ‘Beat’ 


THE  Nets  York  Daily  Mirror 

claimed  two  beats  this  wesk. 
one  as  the  result  of  friendsiite 
of  a  Mirror  reader,  one  Ihrou^ 
alertness  of  City  Editor  Selic 
Adler. 

Ihe  first  was  a  picture  of 
Charles  Vogel  as  he  was  about 
to  leap  from  the  parapcg  oo  the 
8Sth  floor  of  the  Empire  State 
building. 

The  photo  was  taken  from  the 
86th  floor  obaervathm  tower  by 
J.  Royce  EUlingtoa,  an  amateur 
photograirfier. 

According  to  Hinson  Stiles, 
managing  editor  of  the  Mirror, 
Ellingtoo  didn't  know  he  had  a 
good  picture  until  a  day  later 
when  he  reoeived  his  negative 
and  a  small  print  from  the  de¬ 
veloping  service  of  a  comer 
drugstore. 

“Ellington  was  a  Mirror 
reader  and  knew  we  encour¬ 
aged  amateurs  to  sidMnit  pic¬ 
tures,”  Stiles  explaioed,  “so  he 
called  our  office.” 

“I  don't  know  whether  the 

ficture  is  any  good  or  not,  but 
though  you  might  want  to  see 
it,”  Ellington  was  reported  to 
have  said  over  the  'phone. 

John  Reidy,  night  picture  edi¬ 
tor,  sent  Barney  Cooms,  a  pho¬ 
tographer,  to  Ellington’s  hotel 
room.  He  returned  with  the 
negative  and  two  blow-ups  were 
made.  One  went  to  Reidy  and 
the  other  to  Stiles  who  was  hav¬ 
ing  dinner  at  home. 

“Mr.  Reidy  and  I  agreed  that 
the  picture  was  sensational,”  Mr. 
Stiles  related,  “so  we  used  it  on 
the  front  page  of  our  three- 
star  and  four-star  editions  that 
day  and  in  our  earlier  editions 
the  following  day.  It  was  an 
outstanding  example  of  how  our 
policy  on  amateur  photograph¬ 
ers  pidd  off.” 

The  Bfirror's  other  feat  had 
all  the  elements  of  movie  drama 
Adler  is  credited  with  Hie  idea 
of  persuading  William  (Red) 
Thompson,  a  Pittsburgh  press¬ 
man,  to  come  to  New  York  to 
meet  Norah  Carpenter  and  three 
of  the  quadruplets  bom  to  the 
couple  in  England.  The  mother 
and  children  were  scheduled  to 
arrive  la  Hie  United  States  by 
plane  this  week. 

Thompson  was  taken  to  a  home 
in  Elmhurst,  a  few  miles  from 
the  airport,  while  Jack  Warner, 
his  cousin,  and  Attorney  Sam 
R.  Keller  were  escorted  by  a 
parade  of  three  Hllrror  automo¬ 
biles  and  one  taxicab  to  the 
landing  field. 

There,  Mias  Carpenter  and 
her  children  were  whisked 
away  from  reporters  represent¬ 
ing  other  newspapers  and  tte 
Mirror  entourage  stole  into  the 
night. 

When  Miss  Carpenter  and  Mr. 
Thompson  were  reunited  in 
Elmhurst,  only  Iffirrar  report¬ 
ers  and  photographers  were 
present.  'Ihey  traveled  with 
the  couple  on  their  flight  to 
Pittsburgh  for  the  marriage 
which  tok  place  privately  in 
what  other  newspapers  de¬ 


scribed  as  a  "hotel  room  with 
two  bur^  guards  at  the  door.” 

According  to  Mannie  Elkins, 
picture  editor,  the  hotel  room 
was  rented  by  a  Mirror  reporter. 
And  the  “two  burly  guards”? 
Well,  several  Mirror  reporters 
are  big  men. 

A  letter  from  Richard  Sarao, 
photographic  chief  of  Hearst 
newspapers,  to  William  Ran¬ 
dolph  Hearst  and  to  publishers 
and  editors,  re-empha^ed  how 
amateur  photo^pners  can  help 
newspapers  in  photograiHiic 
coverage  of  spot  news  events. 

Describing  Ellington's  picture 
as  “one  of  the  b^t  spot  news 
iffiotographs  made  by  an  ama¬ 
teur  that  has  ever  appeared  in 
a  newqwper,”  Mr.  Samo's  letter 
went  on  to  say  that  there  are  ap¬ 
proximately  15,(X)0  former  GI 
phottH^phers  in  the  United 
States,  and  that  according  to 
sales  records  of  manufacturers, 
every  third  person  in  America 
has  a  camera. 

“Sudi  coverage  carries  the 
possibility  for  action  pictures 
beyond  Hie  scope  of  our  own 
staff  photographers,  the  letter 
continued.  “T&s  would  indicate 
that  there  is  little  chance  of  any 
important  event  being  unphoto- 
graphed  regardless  of  where  or 
when  it  might  occur. 

“It  should  be  emphasized  to 
these  amateurs  that  much  of  the 
value  of  spot  news  shots  de¬ 
pends  on  the  speed  with  which 
they  submit  them  to  the  news¬ 
papers.” 

s 

Daily's  Picture 
Solves  Case 

WiNOsoR.  Ont. — Publication  by 
the  Windsor  Star  of  a  photo  ot 
a  butcher  knife  used  in  a  stab¬ 
bing  here  was  credited  by  city 
police  with  providing  the 
“break”  which  cracked  an  11- 
monHis  old  murder  mystery  and 
brou^t  an  arrest. 

Persistent  efforts  of  a  police 
reporter  in  getting  the  picture 
for  his  paper  led  to  recognition 
of  the  butcher  knife  by  a  prin¬ 
cipal.  One  rivet  was  missing 
from  the  knife  handle.  When 
the  knife  was  missed  from  the 
household  the  woman  thought 
nothing  of  it.  but  when  it  was 
pictur^  in  the  Star  as  the 
weapon  used  in  a  new  stabbing 
outbreak  the  police  were  in¬ 
formed. 

At  the  time  of  the  “slasher” 
murders  last  year,  the  Star  of¬ 
fered  a  reward  of  $1,000  for  in¬ 
formation  leading  to  the  arrest 
and  ccmviction  of  the  murderer. 
The  paper  announced  thgt  the 
reward  still  stands. 

■ 

New  Roto  Section 

Houston,  Tex. — The  Houston 
Chronicle  inaugurated  a  tabloid 
rotogravure  magazine  section 
July  7  as  an  addition  to  its  Sun¬ 
day  edition.  The  new  magazine 
is  24  pages  in  size  and  stresses 
local  features,  fashions,  home 
decoration  and  home  economics. 


New  York  Ad  Club 
In  Interim  Quarters 

The  Advertising  Club  of  New 
York  officially  moved  into  its 
temporary  quarters  at  30  East 
37th  St.  July  9.  Closed  since 
June  13,  when  fire  gutted  the 
building  at  23  Park  Ave.  full 
club  service  again  is  available 
to  members  and  the  lull  pro¬ 
gram  of  activities  is  under  way. 

During  the  four-hour  “open 
house,”  which  included  cock¬ 
tails,  the  members  looked  over 
the  flve-story  brownstone  built 
as  his  home  by  the  late  banker, 
Charles  Lanier,  in  1869.  It  has 
been  occupied  by  the  Harvard 
Law  Club,  the  Dartmouth  Club 
and,  most  recently,  a  wartime 
club  of  the  UniM  Seaman's 
Service. 

Anderson  Named  Head 
Of  Canadian  Agencies 

MoNTaBAi.  —  At  the  annual 
meeting  in  Toronto,  the  Cana¬ 
dian  Association  of  Advertising 
Agenices  elected  as  president 
T.  L.  Anderson,  vicepresident 
and  managing  director.  Cock- 
field,  Brown  b  Ca,  Ltd.;  for  vice- 
president,  Hector  Fontaine,  pres¬ 
ident  of  Canadian  Advertising 
Agency,  Ltd.,  and  as  secretary- 
treasurer,  Harry  M.  Tedman, 
vicepresident  and  managing  di¬ 
rector,  J.  J.  Gibbons,  Ltd. 

Directors  elected  were:  R.  H. 
Vickers,  president,  Vickers  & 
Benson,  Ltd.;  Russell  C.  Ronalds, 
president,  Ronalds  Advertising 
Agency,  Ltd.;  J.  A.  MacLaren, 
president,  MacLaren  Advertis¬ 
ing  Co.,  Ltd.;  T.  E.  Walsh,  chair¬ 
man  of  the  board,  Walsh  Adver¬ 
tising  Co.,  Ltd.;  Morgan  East¬ 
man,  vicepresident,  McConnell, 
Eastman  &  Co.,  Ltd.;  Adrian 
Head,  vicepresident  and  manag¬ 
ing  director,  J.  Walter  Thompson 
&  Co.,  Ltd.,  and  Howard  F. 
Baker,  vicepresident.  Baker  Ad¬ 
vertising  Agency,  Ltd. 

a 

New  Ad  Agency 

The  North  Carolina  Secretary 
of  State  has  issued  a  charter  ot 
incorporation  to:  Perry’s 
Agency,  Inc.,  of  Raleigh,  N.  C., 
to  operate  an  advertising 
agency;  authorized  capital  stock, 
$100,000;  subscribed  stock,  $300 
by  Wilfred  J.  Perry,  Regis  R. 
Perry  and  Grace  B.  Horton. 

■ 

Traffic  Campaign 

Madison,  Wis. — Starting  July 
1,  in  an  effort  to  stop  the  rising 
number  of  traffic  casualties,  the 
Wisconsin  State  Journal,  Madi¬ 
son,  printed  Hie  names  of  all  vio¬ 
lators  on  the  front  page  of  every 
ediUon.  Every  name  on  the 
police  blotter  of  the  city  who 
was  charged  with  a  traffic  regu- 
laUon  vlolaUon  was  listed, 
a 

Invites  Rent  Complaints 

The  Richmond  (Ind.)  Palla¬ 
dium-Item  this  week  invited 
readers  to  file  complaints  of  any 
“unreasonable”  rent  increases, 
following  removal  ot  rent  con¬ 
trol.  TTie  Rent  Editor,  the 
paper  said,  would  check  the  in¬ 
formation  for  accuracy,  then  ask 
the  landlord  for  a  statement. 


.  J  ,  Dr.  L  D.  H.  Weld  Dies; 
™  wiUD  Research  Director 
Quarters  Ur.  LouU  D.  H.  WteW,  64,  dlrec- 

ff  Club  of  New  tor  of  research  of  McCann-Erick- 
nov^  into  iS  son,  Inc  ^w  York  advertising 
ers  at  30  East  agency,  died  July  7  at  Glouces- 
Closed  since  ter,  M^.  m  i  j 

Ire  gutted  Hie  „  ^  the  deaUi  of  Dr.  Wdd,  Mc- 
^ark  Ave  full  Cann-Erickson  and  the  advertls- 
in  is  available  ing  industry  has  lost  one  of  its 
the  full  pro-  soundest  analysts,  and  one  of  its 
!  is  under  way.  straightest  thinkers.  Born  at 
lur-hour  “o^n  Hyde  Park,  N.  Y.,  in  1882,  Dr. 
included  cock-  Weld  was  trained  as  an  econ- 
rs  looked  over  omist  (he  received  his  PH.D.  at 
ownstone  built  Columbia)  and  taught  economics 
he  late  banker,  and  marketing  in  the  University 
in  1869.  It  has  of  Washington,  University  of 
y  the  Harvard  Minnesota,  University  of  Penn- 
lartmouth  Club  sylvanla  and  Yale  University, 
tly,  a  warHme  He  became  interested  in  market 
lited  Seaman's  dlstribuHon  and  in  1916  pub¬ 
lished  “The  Marketing  of  Farm 
— —  Products,”  which  bwame  a 
Hood  book  on  this  sub- 

1  Aaondos  Hi  1916,  Dr.  Weld  was  engaged 
th?  annual  Hy  Swift  fc  Company  to  develop 
nto  the^S-  a  commercial  research  depart- 
of  AdveiSSiB  ““t-  He  headed  this  depart- 

:  vlceSresident  SS£2“® 

Urector,  Cock-  McCann-Erickson. 

Fontt^e,  pres-  Naval  Ordnance  Award 
Bestowed  on  Inte^ 

M.  Tedman,  The  Naval  Ordnance  Develop- 
1  managing  <iii  ment  Award  was  presented  to 
lions  Ltd.  Intertype  Corporation  “in  ap- 
sd  were:  R.  H.  preciation  of  disUnguished  serv- 
nt,  Vickers  &  ice  to  naval  ordnance  develop- 
sell  C.  Ronalds  ment”  at  luncheon  ceremonies 
is  Advertising  in  Brooklyn  recently. 

A.  MacLaren,  This  award,  granted  by  Rear 
sren  Advertis-  Admiral  G.  F.  Hussey,  chief  of 
i.  Walsh,  chair-  the  Bureau  of  Ordnance,  is  the 
1,' Walsh  Adver-  highest  honor  that  the  Ordnance 

Morgan  East-  Department  awards  for  indus- 
nt,  McConnell,  trial  development.  President 
Ltd.;  Adrian  Neal  Dow  Becker  of  Intertype 
snt  and  manag-  received  the  award  for  the  cor- 
alter  Thompson  poration,  granted  for  work  in 
id  Howard  F.  research  and  development  and 
ent.  Baker  Ad-  tacHcal  testing  of  secret  appara- 
,  Ltd.  tus  of  high  importance  to  the 

Navy. 

Individuals  receiving  special 
incy  certificates  of  award  were  A.  T. 

olina  Secretary  Mann,  Jr.,  vicepresident  and 
Dd  a  charter  of  offlcer*i^^^harge  of  the  project; 

H.  R.  Freund,  chief  engineer; 
Raleigh,  N.  C.,  Mount,  inventor;  D.  L. 

n  adverting  A^erson  and  G.  W.  Allan,  as- 
d  capital  mocK  sistant  chief  engineers;  Louis 
jed  suKk,  $300  Biesterfeld,  experimental  en- 
R^ls  R.  gineer;  and  S.  J.  Medlqr,  pro- 

B.  Horton.  duction  engineer. 

■ 

xdgn  Libel  Suits  Settled 

—Starting  July  Sheboygan,  Wis,  —  Two  $50,- 
stop  the  rising  000  libel  suits  brought  against 
casualties,  the  the  Sheboygan  Press  by  Otto  F. 
Journal,  Madi-  Marquardt,  former  constable 
lames  of  all  vio-  in  the  Town  of  Sheboygan,  and 
it  page  of  every  Lester  Grube,  justice  ot  the 
name  on  the  peace,  were  settled  in  the  state 
'  the  city  who  circuit  court.  Justice  Grube  re- 
1  a  traffic  regu-  ceived  $4,000  and  Blarquardt  got 
was  listed.  $1,000. 

■ 

Complaints  Directs  Vets'  Course 

:  (Ind.)  Palla-  Miss  Katherine  Hillgrove  has 
week  invited  been  named  execuHve  director 
nplaints  of  any  of  Veterans  Guidance  in  Adver- 
rent  increases.  Using  and  Selling,  Inc.,  succeed- 
il  of  rent  con-  ing  Mrs.  Ruth  C.  Perry,  re- 
it  Editor,  the  signed.  Courses  will  be  resumed 
d  check  the  in-  JiHy  1  at  30  E.  37th  Street,  tem- 
uracy,  then  ask  porary  home  of  the  Advertising 
a  statement.  Club  of  New  York. 

IVITOR  *  PUILISHIR  for  Jely  11,  1944 


Copy  Is  Her  Knack, 
And  Gimbels  HAS  Her 


By  Betty  Feezel 

"THE  MOST  heinous  sin  in  ad- 

vertlsinK,  is  dullness,”  Ber¬ 
nice  Fitz-Gibbon,  lively  director 
of  advertising  at’  Gimbels,  New 
York  City  department  store, 
told  Editor  &  Publisher  this 
week — ^with  emphasis. 

"At  Gimbels  we  want  the  ad¬ 
vertisements  to  read  the  way 
people  talk,"  she  continued. 
"The  copy  doesn't  need  to  be 
fancy  or  wordy.  It  must  tell  all 
the  facts  about  the  article,  sim¬ 
ply  but  with  sparkle.” 

And  that  formula  for  copy  Is 
followed  at  Gimbels  whether  the 
subject  is  adjustable  canvas 
beach  chairs  or  diamond  jewel¬ 
ry,  whether  the  price  tag  is  $5.98 
or  up  in  the  thousands. 

Copy  Most  Important 

Take  this  sample; 

For  "all  steel  cable  spring  sun 
cots — $3.98”,  a  short  paragraph 
in  a  recent  ad  says: 

When  a  trainload  of  unexpected 
fnieBtA  pop  into  your  place  in  the  Poco- 
nos.  trundle  out  these  cots.  Put  them 
on  the  lawn  for  sun  bathing-.  These 
cots  are  all  steel — li^t,  but  stroiir 
enoiirh  for  a  200  pounder.  They  stand 
OH  inches  from  the  floor.  Write  or 
phone, 

“Tm  a  writer,  not  an  artist.” 
Miss  FitzrGibbon  declared  with 
a  smile,  “so  naturally  to  me  copy 
is  the  most  important  part  of  an 
advertisement.  'What  Gimbels 
does  is  to  write  the  copy  story 
first,  make  the  layout  to  take 
care  of  the  copy,  and  then  think 
about  illustrations.  Most  stores, 
you  know,  work  the  other  wav 
round.  They  block  out  the  ad 
and  leave  just  a  little  comer  for 
the  copy.” 

Miss  Fitz-Gibbon  has  been  di¬ 
rector  of  advertising  at  Gimbels 
for  the  past  six  years.  She  went 
to  Gimbels  from  Wanamakers. 
where  she  was  also  director  of 
advertising.  Prior  to  that  she 
was  with  Macy’s  for  12  years,  six 
as  head  of  home  furnishings 
copy,  six  as  head  of  fashion 
copy. 

“I’m  an  old  English  teacher,” 
she  announced.  “I  taught  in  a 
one-room  country  school  house 
in  Wisconsin  and  later  in  high 
schools  through  the  middle  west.” 

Back  in  the  early  twenties  she 
entered  the  retail  training 
course  at  Marshall  Field's  Chi¬ 
cago,  eventually  coming  on  to 
New  York. 

“Actually  I  started  out  as  a  re¬ 
porter — out  in  Rockford,  Ill.,” 
she  confided.  “But  I  soon  saw 
that  all  the  money  was  in  the 
advertising  side,  not  the  edi¬ 
torial  side,  and  so  I  switched.” 

To  write  copy  Glmbel  “style” 
the  chief  thing  is  spontaneity, 
she  pointed  out.  It  takes  some¬ 
one  who  really  likes  to  write. 

'When  it  comes  to  picking  a 
copy  writer.  Miss  Fltz-Gib^n 
has  definite  preferences. 

“I  like  to  hire  writers  who’ve 
never  been  in  advertising  be¬ 
fore,”  she  stressed.  “So  that 
they  have  a  fresh  outlook.  I 
don’t  care  how  old  they  are. 
Often  we  take  persons  without 


any  experience  right  out  of  col¬ 
lege.  before  they  can  get  into 
any  cliches  or  writing  ruts. 

“I  like  to  get  people  with  at 
least  six  years  of  Latin  behind 
them  but  NO  marketing  or  busi¬ 
ness  administration  or  adver¬ 
tising  courses.  I  want,  however, 
a  person  who  has  done  plenty  of 
writing  and  who  enjoys  it. 

“The  hard-hitting  type  person 
is  out.  too.” 

Gimbels  “sees  plenty”  of  what 
the  aonlicant  can  do  before  the 
job  is  his.  Regular  “test”  assign¬ 
ment  from  Miss  Fitz-Gibbon  Is 
to  go  into  any  store,  select  about 
12  items,  ask  questions  to  find 
out  all  about  the  items  and  then 
write  up  the  copy  and  submit 
it  in  the  form  of  a  scrapbook. 

“No  I  don’t  think  it  makes 
anv  difference  as  to  whether  the 
conv  writers  are  men  or 
women.”  she  added.  “We’ve 
had  quite  a  few  men  on  the 
staff.  Right  now  we  lust  have 
three,  and  one.  bv  the  way, 
writes  women’s  fashions.” 

Copywriters  at  Gimbels  start 
as  “leg  bovs  and  leg  girls.”  They 
work  under  one  specific  copy 
writer,  helping  in  any  way  that 
thev  ran.  for  about  six  months. 
Then  they’re  given  some  writing 
to  do. 

Two  conv  themes  which  Gim¬ 
bels  has  been  hitting  in  nearly 
all  of  lt«  ads  recently  are  “Gim¬ 
bels  HAS  .  .  and  “Good  Old 
Gimbels.” 

Idea  irom  Maer'a 

The  “Gimbels  HAS  .  .  .”  busi¬ 
ness  got  started,  according  to 
Miss  Fitz-Gibbon,  months  ago 
lust  as  scarce  items  began  drib¬ 
bling  back.  She  explained  it  was 
inspired  by  an  ad  of  Macy-s 
(close  Glmbel  neighbor) 
headlined,  “When  will  Macy’s 
have  .  .  .  ?  ”  followed  by  a  list 
of  hard-to-get  products.  Two 
days  later  Gimbels  came  out 
with  an  ad  captioned  “Gimbels 
HAS  .  .  .  (here  naming  several 
precious  items).” 

The  “<3ood  Old  Gimbels” 
nomer  was  instigated  when  the 
store  marked  its  104th  anniver¬ 
sary  last  January. 

’ne  major  part  of  Gimbels 
advertising  budget  goes  into 
newspapers.  Gimbels  does  “prac¬ 
tically  nothing”  in  radio  or  direct 
mail. 

Gimbels  now  uses  color  ad¬ 
vertising  in  ttie  New  York  City 
Sunday  tabloids  and  has  been 
doing  so  for  a  number  of  years. 

“Tm  definitely  interested  in 
color  when  it  can  be  used  gen¬ 
erally,”  she  added. 

As  for  what  the  newspaper 
can  do  to  help  department  store 
advertisers.  Miss  Fitz-Gibbon 
commented,  “A  lot  of  things,  as 
I  told  the  Newspaper  Adver¬ 
tising  Ehcecutlves  Association  at 
the  convention  here  recently. 

“For  one  thing,  all  resme* 
tlons  and  rules  made  by  the 
newspaper  during  the  war 
should  be  dropped  quickly  and 
we  should  return  to  the  pre¬ 
war  basis.  I  refer  to  the  rules 
and  regulations  governing  the 


Truman  Okays  'Costs 

Washington  —  President  Tin¬ 
man  ffiis  week  signed  an  ap¬ 
propriation  bill  oUoting  129,- 
284,778  for  the  State  Deport¬ 
ment's  controversial  btema- 
tional  Information  Service  and 
cuhnral  relatioiu  program  for 
the  fiscol  year  begirmiiig  Inly 
1.  The  measnrs  now  permits 
continuation  and  expansion  of 
the  government’s  newscasts 
abroad.  Servicing  such  broad¬ 
casts  are  International  News 
Service,  Reuters,  government 
monitors  of  foreign  broadcasts 
and  a  small  staff  in  Washing¬ 
ton. 

making  of  cuts  —  which  were 
inaugurated  to  save  zinc. 

“And  what’s  wrong  with  news¬ 
paper  presentations?  Every¬ 
thing.  Perhaps  I  wouldn’t  say 
that  if  the  presentations  were 
analvses  and  studies  of  retailing 
problems — but  they  are  always 
prepared  as  a  puff  for  Ae  news¬ 
paper  who  presents  them. 

“Another  matter.  I  don’t  be¬ 
lieve  newspapers  hire  the  right 
kind  of  people,  especially  the 
solicitors  calling  on  the  ac¬ 
counts.  In  ffie  first  place,  news¬ 
paper  advertising  departments 
have  too  many  people.  When 
one  man  has  only  a  handful  of 
accounts,  he  b^mes  a  nui¬ 
sance  .  .  . 

“'What  kind  of  job  would  I 
like  from  the  salesman  handling 
the  Glmbel  account?  This  kind: 
He’d  appear  seldom — once  or 
twice  a  month.  He’d  get  us  good 
position,  keep  our  pages  free  of 
all  other  advertising — especiaRy 
the  messy  national  ads;  he’d  col¬ 
lect  data  and  do  research  that 
would  help  Gimbels,  he’d  find  a 
layout  men  for  me  when  I 
ni^ed  one,  in  fact  he’d  help 
staff  the  office,  if  necessary;  he’d 
convince  his  boss  how  short¬ 
sighted  it  would  be  to  charge 
Gimbels  national  rate  on  truck 
or'  motorcycle  ads;  he’d  pry 
money  out  of  manufacturers  for 
Gimbels,  for  promotion  of  their 
goods  at  Gimbels  even  if  it  cut 
into  the  paper’s  national  linage; 
he’d  bring  in  provocative  sales 
and  copy  ideas;  he’d  write  ads — 
he’d  encourage  us  to  keep  on 
with  a  good  advertising  slogan 
or  idea  when  it  begins  to  pall 
on  us.  .  .  .” 


25.000  at  Civic  Show 

Harrisburg,  Pa. — A  Fourth  of 
July  celebration  sponsor>.d  joint¬ 
ly  by  the  City  Park  Deparhnent 
and  the  Patriot  and  Evening 
News  was  attended  by  25,000 
persons.  Charles  H.  MorrlMn. 
general  manager  of  the  news¬ 
papers,  presented  the  awards  for 
children’s  contests  and  adult 
tournaments.  A  fireworks  dis¬ 
play  also  was  sponsored  by  the 
newspapers. 

a 

Binghams  Hove  Child 

A  daughter  was  bom  to  Mr. 
and  Mrs.  Barry  Bin^am  on 
July  7.  Mr.  Bingham  is  presi¬ 
dent  of  the  Z,otiisoilIc  (Ky.) 
Courier-Journal  and  Louisville 
Times,  and  editor  of  the  former. 


Burecni  Issues 
Outline  Course 
For  Soles  Staffs 

A  comprdienslve  outline  of 
training  programs  for  newspaper 
advertising  salesmen  is  being 
distributed  to  mendiers  of  the 
Bureau  of  Advertising.  ANPA. 
bv  its  Retail  Division.  Earlv  re- 
nlies  to  the  mailing,  entitled 
“Policies.  History  and  Systems 
of  Our  Newspaper — ^An  Outline 
of  a  Personal  Improvement  Plan 
for  Newqtaper  Personnel,”  in¬ 
dicate  that  it  will  be  quidily 
adapted  by  many  newspapers, 
the  Division  reports. 

In  a  letter  accompanying  the 
outline.  Director  John  Giesen 
exolatoed  that  this  was  the  first 
step  in  Project  No.  3  of  the  Re¬ 
tail  Division,  and  was  designed 
to  serve  as  a  base  for  retail  staff 
trainiRg  in  retailing,  advertising, 
and  salesmanship. 

“That  base,”  Mr.  Giesen  de¬ 
clared.  “must  be  a  thorough  un¬ 
derstanding  of  the  newspaper 
for  which  the  employe  works. 
Consequently,  this  first  step  is 
a  suggested  outline  for  a  scries 
of  meetings  that  deal  with  the 
History,  Policies  and  Organiza¬ 
tion  of  your  newspaper.  Obvi¬ 
ously  an  employe  can  do  a  bet¬ 
ter  job  when  completely  in¬ 
form^  on  the  signiflcance  of 
events  over  the  years  that  have 
built  your  newspaper;  shaped 
today’s  program;  bem  responsi¬ 
ble  for  operating  procedure.” 

Nine  Moia  Tepks 

Composed  ot  nine  units,  the 
outUne  includes  suggested  topics 
under  the  main  headings  at: 
Policies;  News  Department;  Dis¬ 
tribution  of  the  Newspaper; 
Newspaper  Production;  The 
Bu^ess  Office;  The  Advertisiiig 
Function;  Classlfled  Advertising 
Department;  General  Advertis¬ 
ing  Depfutmoit;  Retail  Adver- 
tidng  ttepartment;  and  Sum¬ 
marization. 

These  topical  divisioiis  are 
supplement^  by  a  detailed  ap- 
poidix  in  which  are  include 
suggested  illustrative  materials 
and  instructions  on  directing 
staff  meetings.  For  each  unit  of 
subject  matter,  it  is  advised  that 
the  newspaper’s  editorial  and 
business  executives  lead  the  dis¬ 
cussions  of  their  own  fields,  the 
aim  being  to  give  the  advertising 
salesmen  as  thorough  a  knowr 
edge  as  is  possible  of  the  prod¬ 
uct  they  are  expected  to  sell. 

The  introduction  states; 

“Newspaper  advertising  is 
not  a  product  or  item  that  the 
advertiser  resells  to  the  con¬ 
sumer.  Therefore,  the  salesmen 
of  advertising  must  be  informed 
as  to  its  construction,  its  origin 
and  all  of  its  component  parts. 

“  ‘Policies,  History  and  Sys¬ 
tems  of  Our  Newspaper’  are  fac¬ 
tors  which  give  a  newspaper 
character  and  establish  its 
business  principles.  A  thorough 
understanding  of  these  factors 
makes  for  loyal  employes,  giv¬ 
ing  them  background  material 
(rf  a  public  relations  nature.” 

The  guide,  the  Division  states, 
wUl  followed  shortly  by  a  re¬ 
lease  on  the  subject  ot  retailing 
and  later  by  specialised  pro¬ 
grams  on  salesmanship  and  on 
advertising  ItseU. 
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Heart  in  HawaiL 
But  Her  Beat 
Is  Washington 

By  RaUn  M.  Sionaloa 

(Me.  t4  •  StriM  »  Wamm  WmUdc- 
tOB  OonMpoodanU) 

The  Hoaolitlit  Star-BuUetin’t 
Croat  hu  Just  been  ad* 
ndtted  as  the  first  and  only  ac- 
tlve  woman 
member  of  the 
famed  442nd 
Veterans  Club— 
and  tte  war  cor- 
reqwndent  job 
that  earned  her 
the  honor  some¬ 
how  fits  her  bet¬ 
ter  than  her 
present  assign¬ 
ment  as  a  Wsih- 
faigton  eorre- 
qmndent 

You  can  pic-  Oosl 
ture  her  eating, 
talking  and  pUying  cards  with 
the  Japanese-Amerlcan  soldiers 
In  Italy  and  Germany,  as  she 
did.  Or  you  can  visualize  her 
riding  with  Hank  Griffin  into 
Berlin  during  the  July  3  inva¬ 
sion  of  that  city  by  correspond¬ 
ents. 

Or  you  can  imagine  her  with 
leis  over  her  arm  going  down 
to  meet  the  mainland  boats  that 
touched  weekly  at  Honolulu 
with  celebrities  from  the  I^t 
and  West 

But  deqiite  her  three  war¬ 
time  years  on  Capitol  Hill  for 
the  Associated  Pitas  and  her  six 
months  since  covering  Hawaiian 
angles  for  the  Star-Bulletin,  her 
heart  belongs  in  Hawaii. 

*Te<9le  know  bow  to  live 
there,"  she  declared  enthusias- 
tieally.  "That's  my  home  now." 

She  isn’t  at  home  with  Ste 
social  method  of  covering  news 
in  the  national  capital,  but  pre¬ 
fers  to  get  her  news  across  office 
desks,  at  hearings  and  at  press 
conferences,  and  her  desk  is 
usually  deep  In  official  r^mrts 
she  has  read  and  plans  to  for¬ 
ward  to  her  paper. 

Lyn  is  only  an  adopted  Ha¬ 
waiian.  Bom  in  New  England, 
she  started  reporting  for  the 
now  defunct  Providence  Star- 
Yribnne  during  her  spare  time 
and  vacations  at  Brown  Uni¬ 
versity. 

"It  was  much  more  valuable 
training  than  I  could  have  got¬ 
ten  in  class,"  she  diuckled,  "b^ 
cause  I  got  my  knuckles  rapped.” 

After  graduation  in  1038  die 
found  city  rooms  cool  to  women, 
and,  "determined  not  to  take  a 
Job  in  society  or  woman's  page 
stuff,"  accepted  an  invitation 
from  her  aunt  in  Hawaii  and 
eras  on  her  aray  in  less  than  a 
wedc.  There  she  worked  for  the 
Star-Bulletin  and  the  Adver¬ 
tiser,  doing  ship  news,  tracking 
down  visiting  celebrities,  writ¬ 
ing  a  column  and  covei^  the 
government 

"I  think  I  sras  the  first  to  take 
a  sarong  off  Dorothy  Lamour 
and  put  her  in  a  hula  skirt”  she 
reoaUad. 

"In  normal  times,"  she  do- 
dared,  "yon  get  a  cross  ssctlon 
of  an  intenatioiial  currents  in 
Bawoil  through  people  edio  are 


Press  Preferred 

Detroit— M.  M.  Boborts.  mcm- 
ogor  oi  advoctiaiBg  and  mei- 
chondising  for  the  Hudson 
Motor  Car  Co.  announced 
this  week  that  a  recent  survey 
oi  3JI00  dealers  and  distribu¬ 
tors  showed  an  "overwhelm¬ 
ing  preference  for  newspaper 
odvertisinig  over  all  other 
media." 

Roberts  said  the  notional 
survey  was  conducted  as  part 
oi  the  company's  new  coop- 
erotive  advertising  program. 

going  through  there.”  Calling 
attention  to  the  “terrific  hulla¬ 
baloo”  in  the  press  last  year 
over  the  story  that  the  Germans 
had  actually  tried  to  invade  Eng¬ 
land  with  small  boats,  she  re¬ 
marked,  “In  1941 1  got  that  story 
from  an  American  banker  who 
had  been  stationed  in  Paris  and 
told  of  seeing  Germans  in  hos¬ 
pitals  in  and  around  Paris  badly 
burned.” 

In  Washington  Lyn  Crost  has 
broken  some  important  stories 
but  "the  thing  I’m  proudest  of,” 
she  said,  “is  that  Mae  Craig  was 
the  first  woman  elected  to  the 
standing  committee  of  the  Con¬ 
gressional  Press  Galleries.  You 
see,”  she  explained,  "I  was 
Mae’s  campaign  manager.” 
a 

3.000  Draw  Faces 
For  Lena  the  Hyena 

Omaha,  Nebr. — ^When  A1  Capp 
left  “Lil  Abner”  readers  out  on 
a  limb  by  refusing  to  draw  the 
face  of  Lena  the  Hyena,  the 
Omaha  World-Herald  decided  it 
wouldn’t. 

Readers  wrote  in  by  the  hun¬ 
dreds  demanding  that  Lena’s 
face  be  printed.  Since  Capp 
wouldn’t  do  the  Job,  the  only 
thing  left  was  a  contest  for  read¬ 
ers.  The  paper  was  caught  off 
guard  by  the  avalanche.  More 
than  3,000  entries  were  received 
in  the  15-day  contest  for  a  mod¬ 
est  $5  prize. 

Winner  was  a  20-year-old  stu¬ 
dent  for  the  prie^ood.  The 
paper  also  awarded  honorable 
mention  awards  of  $1  each  to  10 
others. 

■ 

Staff  CoUects  Clothes. 
Story  Saves  Food 

PxTKRBOROUGH,  Ont  —  Com¬ 
munity  service  by  the  Peter¬ 
borough  Examiner  recently  in¬ 
cluded  collection  of  a  large 
quantity  of  clothing  for  Euro¬ 
peans  and  curtailment  of  food 
waste. 

In  the  first  instance,  members 
of  the  newspaper  staff  pitched, 
in  with  service  organizations  in 
ringing  doorbells  and  adcing  for 
used  garments.  In  the  second, 
the  Examiner  ran  stories  and 
pictures  at  the  city  Incinerator 
showing  the  wastage  of  food.  An 
official  comment^  two  days 
later:  "A  cat  couldn’t  live  on 
the  bread  and  meat  we  have 
been  seeing  since  the  stories 
appeared.” 


Airplane  Crash 
Pictures  Sent 
From  Mountain 

Boston,  Mass.  —  First  photo¬ 
graphs  of  the  worst  ai^lane 
disaster  in  New  England’s  his¬ 
tory — 25  persons  killed  when  a 
converted  Army  bomber  crashed 
on  Mount  Tom — were  provided 
through  the  medium  of  an  As¬ 
sociated  Press  portable  Wire- 
photo  transmitter. 

Hastily  packing  the  trans¬ 
mitter  in  an  automobile  at  2:30 
ajn.  Wednesday,  after  the  first 
flash  of  the  crash  was  received, 
AP  men  made  the  llOrmile  trip 
in  record  fashion.  The  photo 
crew  consisted  of  Abe  Fox,  Don 
Guy  and  Joe  Kennedy. 

Reaching  Holyoke  they  set  up 
the  transmitter  in  the  office  of 
the  Holyoke  Transcript.  The 
flrst  photos  to  be  had  were  those 
obtained  by  Ernie  HUl  of  the 
Boston  Traveler.  Several  of  his 
night  shots  of  the  mountain 
tragedy  were  dispatched  at 
7:40  a.m. 

Because  there  was  something 
wrong  with  the  wire  circuit  to 
Boston  the  photos  were  trans¬ 
mitted  to  Boston  via  New  York 
and  by  so  doing  they  got  on  the 
nationwide  Wirephoto  network. 

AP’s  own  photos  taken  by  the 
staff  men  were  started  at  8:34 
a.m.  Reaching  Moimt  Tom,  Fox 
was  one  of  the  flrst  to  make  his 
way  up  the  rocky  roadbed  of 
what  was  an  abandoned  cable 
railway  that  went  to  the  summit. 

Staff  photographers  from  the 
Boston  papers  made  the  long 
Journey  to  Holyoke  also  and 
they  included;  William  Tam- 
berg.  Globe;  Edwin  Stephen  and 
Harold  Williams,  American,  and 
International  News  Photos  as 
well  as  Hill  of  the  Traveler. 

Reporters  from  Boston  who 
had  byline  stories  in  their 
papers  in  the  afternoon  were: 
Harry  Friedenberg,  Traveler; 
Robert  Allen,  Globe;  Robert 
Hodash  and  Donald  McPhail, 
American,  and  for  the  services; 
John  M.  Gfordon,  United  Press, 
and  Frank  J.  Stout,  AP. 
m 

Tribune  Editorial 
Shows  Press  Power 

CmcACO — ^In  an  editorial  com¬ 
menting  on  the  power  of  the 
press,  ffie  Chicago  Tribune  this 
week  cited  effo^  of  the  Asso¬ 
ciated  Press  and  Reuters  to  de¬ 
termine  whether  or  not  the  king 
of  Siam  was  a  suicide  or  an  as¬ 
sassination  victim. 

“In  consequence  of  all  this 
pressure,”  said  the  Tribune,  "a 
medical  commission  was  ap¬ 
point^  and  its  members  for  the 
most  part  are  convinced  fliat  the 
king  was  assassinated.  The  next 
questions,  of  course,  are  who 
killed  him  and  why.  It  is  to  be 
'  expected  that  the  censorship 
will  seek  again  to  conceal  the 
facts  but  to  do  so  will  be  much 
difficult  now  that  the  suicide 
theory  has  been  proved  false. 

"Here  is  another  evidence  of 
the  power  of  the  press.  It  is  the 
only  effective  check  upon  the 
rumless  men  who  seek  to  rule 
by  force.  It  is  a  bright  light  in 
an  otherwise  gloomy  world.” 


Vacation  Advertising 
Hits  New  High 

continued  from  page  11 

Regular  air  lines  are  not  geared 
up  to  vacation  advertismg,  as 
such,  yet,  but  aerial  "package 
tours”  are  also  predicted. 

Charter  air  unes  advertised 
for  the  first  time  this  year,  and 
copy  from  them  in  the  future 
may  be  greater.  Railroads  and 
bus  lines  are  expected  to  in¬ 
crease  their  copy  to  compete 
with  airlines. 

Olficial  state  and  national  ap¬ 
propriations  tor  vacation  adver¬ 
tising  have  not  had  their  full 
effect  yet.  While  the  Eastern 
states  were  well  represented 
this  year,  mi^  western  states 
restricted  their  plans  until  1947 
because  of  inadequate  facilities. 

Canadian  advertising  in  New 
York  newspapers  was  believed 
to  be  about  equal  to  what  it  was 
before  the  war. 

"Canada  decided  to  eliminate 
all  magazine  advertising  when 
it  was  obvious  our  tourist  ac¬ 
commodations  would  be  taxed 
to  capacity,”  Leo  Dolan,  director 
of  publicity,  told  E  &  P.  “Later 
we  decided  to  utilize  the  travel 
sections  of  newspapers  to  cau¬ 
tion  prospective  visitors  the 
necessity  of  getting  reservations 
before  leaving.” 

Advertising  from  independent 
resorts  in  Mexico,  Central  and 
South  America  was  always 
sparse,  because  most  tourists 
were  scheduled  for  individual 
hotels  by  travel  agencies.  How¬ 
ever,  some  advertising  men  be¬ 
lieve  that  air  travel  will  actuate 
much  independent  resort  adver¬ 
tising  in  these  countries  as  well 
as  the  establishment  of  adver¬ 
tising  appropriations  by  the  gov¬ 
ernments. 

Advertising  from  continental 
resorts  was  non-existent  this 
year,  but  it  is  expected  to  be 
revived  and  most  newspapers 
have  made  plans  to  solicit  It. 

Travel  agencies  were  not  rep¬ 
resented  by  as  much  linage  this 
year  as  before  the  war,  and  they 
offer  possibilities  in  the  future 
when  they  “reconvert.” 

Faced  with  this  list  of  vaca¬ 
tion  advertising  potential,  as  yet 
relatively  imtouched,  it  is  not 
surprising  that  New  York  adver¬ 
tising  men  are  looking  forward 
to  great  days  ahead. 

They  might  do  well,  however, 
to  hei^  the  sage  admonition  of 
Mr.  Cate,  who  said,  ”Wb  must 
realize  that  this  year  and  next 
year  and  perhaps  the  year  after 
are  no  criteria  for  the  years  to 
come.  Now  we  have  a  five-year 
demand  that  can  satisfy  itself  on 
five  years’  savings.  We  won’t 
know  Just  what  the  normal  post¬ 
war  travel  urge  will  be  until  the 
warttoe  demand  and  savings 
are  spent.” 

Joins  ANAN 

Polly  Smith,  formerly  with 
Parade  Publication,  Metro¬ 
politan  Group  and  Paul  Block 
&  Associates,  has  Joined  the 
American  Newspaper  Adver¬ 
tising  Network,  Inc.,  as  ad¬ 
ministrative  assistant  to  Daniel 
E.  Moran,  director  of  publisher 
relations. 
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So  we're  giving  him  this.  Just  to  rc-  thriving  summer  theaters  and  interesting 
mind  him  and  you  that  the  most  pros-  small  town  fairs — ^her  snow-covered  slu 
perous  American  industry  today  is  the  slopes  in  the  winter, 
booming  recreational  industry. 

,  „  .  .  .  £  i  .L-  Yes,  recreation  is  a  major  industry  in 

More  dollars  are  being  spent  for  fun  ^  ^ew  England,  and-more  import^t- 

year  than  m  any  year  m  the  nation  s  his-  ^  all-y^r-round  one.  Why  not  up 

some  of  this  important  recreational 
And  an  estimated  11%  of  those  dollars  wealth  via  the  3,607^91  coverage  her 
are  spent  right  here  in  New  England—  fine  newspapers  give  you  of  her  2^01,- 
at  her  beaches  and  mountain  resorts,  her  421  occupied  dwellings? 


MAINE-tengor  Dally  Nawt  (M).  NEW  HAMPSHIEB  Concord  MonHor-fatHot  (E),  Kaaaa  Saatlaal  (E),  Maadiatfar  Uatoa  LaaJar  (MM). 
VEEMONT-larra  Tlmat  (E).  lannlnetQii  lannar  (B).  Barilimtoa  Fraa  Pratt  (M).  MASSACHUSSTTS-Atliel  Dally  Nawt  (i),  Bavarfy  Hmm 
(B),  BMloa  Globa  (HEE),  Botfon  Globa  ($)i  Boitoa  Pail  (M).  Boifea  PaM  ($),  Boitoa  Baeerd  E  Amaricaa  (MB)«  Boitoa  Saaday  Advariliar 
($),  Brockton  EntorprIto-TImat  (E),  Capa  Cod  StandardwTImaii  Hyanalt  (B).  Nil  Rtvar  Harald  Na«n  (B),  ntebbarg  SaaHaal  (B),  Naaar- 
hlll  Gaxatta  (E),  Lawronca  Eagla^Trlbuna  (MEE).  Now  Bedford  Sunday  Standand-TImat  (S),  Now  Bedford  Stan^rd  Tfmae  (B),  Narib  Adame 
Tranterfpf  (fi),  Pffttfleld  Berkthtra  Eagla  (E),  Taunton  GaaaHa  (B),  WaHbam  Nawt  Trilwno  (B).  Worcatlar  Talagram  and  GraalaB  GamNa 
(MEE),  Woreofter  Sunday  Talagram  (S).  RHODE  ISLAND-^awlaekat  Timai  (i)«  Watt  Warwick  Pawtwat  Vallay  Dally  Tlmai  (B). 
Woontocket  Call  (E).  CONNECTICUT--Brld9aport  Pact  (S).  Bridgaport  Pail-Talagram  (MEE),  Danbury  Nawi>Tlmaa  (B),  Hartford  Caamal 
(M),  Hartford  Couraat  (S),  Hartford  TImae  (B),  Marldaa  Joaraal  (B),  MarMea  Racord  (M),  New  Britain  Harold  (B)i  Now  Haaaa 
Ragtfter  (EES).  Now  London  Day  (B)«  Norwalk  Hour  (E).  Norwicb  BuHaNa  and  Record  (MEB),  Waterbary  RepabWcaa  E  Aaiertraa  (MEN. 
Watarbury  Republican  E  American  (BES). 


Vogue  Medium  Condensed 

And  now  comes  another  member  of  the  popular 
Intertype  Vogue  Family.  This  time  it  is  the  Vogue 
Medium  Condensed,  a  weight  between  the  bold 
and  extra  bold. 

With  the  addition  of  Medium  Condensed,  the 
Vogue  family  now  has  thirteen  different  series— 
probably  a  fuller  range  than  any  other  type  face 
designed  in  recent  years. 

Like  other  Vogue  Condensed  faces,  this  new  series 
is  equally  appropriate  for  headletter  or  advertis¬ 
ing  display  where  a  sturdy,  virile  condensed  letter 
is  required. 

For  showings  of  sizes  from  18  point  to  36  point 
write  Intertype  Corporation,  360  Furman  Street, 
Brooklyn  2,  N.  Y. 
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THE  FOURTH  ESTATE 

SUITE  1700  TIMES  TOWER  •  1475  OROAOWAY,  NEW  YORK  10.  N.  Y. 


Bulll-in  (arbofl  Dioxide  Sysleim 
Duard  New  York  News  PlanI  From  FNe 


THE  BROOKLYN  plant  of  the  tilatina  ducts  which  insure  cons- 
Nets  York  Daily  Neics,  where  (ortable  working  conditions  for 
iterwspaper,  rotogravure  and  pressroom  workers  during  peak 
comic  presses  produce  almost  operations.  The  presses  wmch 
16,000,000  copies  every  week,  has  produce  the  Brooklyn  edition 
a  fire  protection  system  which  of  the  News  have  a  maximtun 
protects  the  production  opera*  moductlon  rate  of  nearly  TOO,* 
tions  of  the  newspaper  and  its  000  40*page  tabloid  newspapers 
employes  from  the  time  the  huge  an  hour. 

rolls  of  newsprint  are  received  With  powerful  electrical  mo- 
in  the  plant  until  the  finished  tors  which  drive  these  presses 
newspaper  leaves  the  delivery  producing  2,300  hp  and  with 
platform.  paper  moving  at  lightning  sim^. 

The  Dally  News  has  a  planned  neat,  paper  dust  ood  a  Am  ink 
program  ot  fire  control;  proper  mist  tend  to  develi^*.  To  pro¬ 
ventilation,  good  housekeeping,  vide  the  best  possible  wmking 
built-in  carbon  dioxide  fire  ex-  conditions,  the  huge  exhaust 
tingulshing  systems,  portable  ducts  pull  air  from  the  room  and 


and  fire  training  f or  "mnployas.  building.  """"  *  **** 

Wherever  a  fire  haxard  «uts.  There  is  a  tendency  for  a  film 
an  antidote  has  been  provided,  of  ink-idl  and  fine  dust  to  col- 
PertaMe  Hre  Tracks  ventUaUon 

To  guard  the  oompUeatad  daSlirw 
electrical  control  system  which  **  f*“ 

regulates  the  «eed  of  Use  ^ 
pNHat  and  -which  constantly 
Monitors  the  printing  opni- 

mMUl^  oaa£iict£l^^^  gulshlng  qrstem  which  is  oper- 

the  air  untU  the  fire  is  smofh-  'Si  t 

a  pressure  of  880  pounds  per  gg  Ijj 

5llSir‘“'5;h»"jSSsS^y‘^  whh*ls'SSf^ed%ttciSbSi 


Oss  ef  the  bsHeriet  ef  eyBaden  pretsetisf  the  Nevs  bsMag.  Bfht  of 
these  cylieden  hwakh  cerhea  dbsMe  tc  the  vest  «eatEa^  dost  sad  seleSat 
reesas.  AddItleasI  eyitadsn  eta  prevldsd  os  s  lasases  sappiy. 

FoMRrfiiMMidM 

ly  closes  all  windows,  stops  ven-  *  VlWWl  ■■llv 
tUation  exhaust  fans,  ami  floods  mm  ^  ..  . 

MeAod  tiplilied 

Here  again,  as  soon  as  the  fire  ^ 

is  smotnoed,  the  equipment  can  Ac  Orcyen  BubMsber  reports 


•;jru^?e  seal.  appUcaUon  of  MOnlSOI  SlW  Ftfll 

the  carbon  dioxide  extinguish-  _  ^  ^  rotoip^  printing  *7^' sewed.  I  used  a  littio  oOee 

ing  method  is  used  in  the  ven-  2f°^“  **“•  ^  ®>a  are  Use  Ymwp'c  Wmrif  AIumS  stapler  and  pot  a  row  of  staples 

diiaolTed  in  flammable  tolvanl  HU  IvOT  9  ffWH  MMIM  along  each  alda  coa  acMa 

protec-  The  MUwaukee  Saw  Trimmer  •?<*  «>4i„^>‘a“  we  had  nm 
tlon  is  afforded  ^  ^e  num-  Co.,  is  etianglng  its  n.m.  to  the  9«.000  shoots  through  the 

bew  of  conveniently  located  Morrlsim  Co.,  and  will  move  *  axamlnsd  it  and  found 

•  one-story  factory  build-  “o  «*  »aar.” 
w  ‘•‘•‘“t-  Ing.  according  to  an  aimounce- 

‘T*#?**'  °^e  F.  Morrison. 

^®^**iP**  ***■  prefldent  and  owner. 

^^Sfc****  founded  25  year* 

25  UO  a*  the  CSieriiipe  a  Greenfleld 


SoafkTH 

The  Seethtrs  Nswipsper  Ms- 
chsnlcsl  Ceitfsrmce  for  nswi- 
pspsrt  ef  Teist,  OUahems,  Art- 
amat  aad  that  pertfen  ef  Leu- 
blana  watt  ef  the  MbtWppI  will 
late  place  In  Ferf  Werih,  Aug.  If 
end  20,  with  C.  C.  Withburn  ef 
the  Belvetten  (Ten.)  Newt-Trib¬ 
une  ct'eheinnen  and  R.  J.  Craw- 
ferd  ef  Ihe  Shrevepert  (La.)  Timet 
et  vlcechelrman.  Ne  metHngt 
have  been  eenduetad  tinea  Feb¬ 
ruary,  If4l. 


MobKpkomt  Dm 

•eih  lha  DutraH  (hfiah.)  News 
ead  Datreit  TIataa  ha  aateag 
lha  firtt  catlemari  tarvicad  whaa 
Ihe  MIehigee  M  Telepheue  pula 
lha  aaw  "mnhBphauat*  iaio  aw 
la  Augaal  or  Saplauibai. 
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Safeguard  your  investment  by  making  certam  the  press  you  buy  embodies  thor- 
oui^y  modem,  tested  and  proven  ideas,  design,  oonstraction  and  materials. 
The  New  Scott  Press,  thoroughly  tested  and  proven  by  actual  continued  use, 
incorporates  these  modem  ideas,' design,  constmcdon  and  materials: 

Built  for  the  narrower  web  widths,  with  the  largest  practical 
roller  bearings,  it  is  most  rigid,  uniform  in  impression  and 
inldng  at  all  speeds. 

Modem  trae-running  hard  high-grade  alloy  steel  gears  are 
many  times  stronger  than  their  maximum  load,  and  run 
extremely  quiet. 

Modem  high  speed  shafts  in  predsicm  ball  bearings  and  mod¬ 
em  sealed  oil  enclosures  insure  ample  power  and  durability.  ' 

Ink  feed  and  vibrati<m  drive  directly  from  main  shaft  eliminat¬ 
ing  pulsations  from  printing  cylinder  drive. 

Clean  design  and  modem  ideas  save  valuable  pressroom  space, 
combined  with  complete  accessibility  and  convenience. 

Scott  3-to-2  ratio  Folders  with  simplified  modem  main  drives 
give  unmatched  performance  on  all  kinds  and  sizes  of  products. 

.Maximum  speed  and  net  production  assured  with  safety  and 
efficiency. 

Designed  for  black  and  color  printing. 

Let  us  tell  you  all  about  the  New  Scott  Press. 
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IMs  Hane  Useful 

The  air-minded  Bo4m  (Ida.) 
Idelto  gteteiwea  hai  Juit  pur- 
ehaaed  its  eecond  ai^lane,  a 
eonverted  Army  Vultee  BTISB. 

Deetgnated  Ii(rly  Bird  No.  3,  it 
wplerie  larly  Urd  No.  1,  a 
Beeinc  FT17  puichaaed  by  the 
■ewapaper  about  a  year  a(o  and 
paad  extensively  in  conjunction 
with  gatherin/  aviation  news 
and  tor  other  purposes  until 
recent^. 

Later  this  year.  Early  Bird 
Na  S  will  replace  No.  2 — as 
sooo  as  delivery  can  be  made  on 
a  new  four^assenger  Bellanca 
Cruisair.  i 

In  Early  Bird  Na  1.  Uie  avia¬ 
tion  editor  has  made  numerous 
flights  to  most  at  the  airports  of 
Idaho  and  seneral  in  nearby 
Oregon  and  Nevada  in  bdiaU 
the  aviation  page. 

In  addition,  it  has  proved 
"worth  its  salt,”  the  managing 
editors  agree,  in  assisting  in 
news  and  picture  co-’erage  on 
emergency  and  special  assign- 

When  liberated  Wake  Island 
civilian  worker  prisoners  be¬ 
gan  returning  to  the  United 
States,  the  Statesonan  plane  was 
used  to  "ferry”  Reporter  Ernie 
Hood  to  San  Francisco,  making 
it  possible  tor  the  Statesman 
Newspapers  to  carry  greater  de¬ 
tails  of  the  men’s  return  than 
srere  used  in  any  other  nesvs- 
paper. 

'  Another  California  nesrs  ven¬ 
ture  saw  Early  Bird  No.  1  fly 
Sports  Editor  Russ  Ward  to  the 
scene  of  the  University  of  Call- 
fomia-University  of  Idaho  Pa¬ 
cific  Coast  badretball  playoffs. 

On  anotoer  California  sports 
assignment,  this  one  tor  the  af¬ 
filiated  Twin  Foils  Telegram, 
the  plane  made  possible  on-the- 
q>ot  coverage  of  spring  training 
news  of  the  Tsrln  Falls  Cow¬ 
boys  of  the  Pioneer  League. 

Early  last  fall  vdien  a  major 
murder  story  broke  at  -neariiy 
Cascade,  Idaho,  at  a  tlm  when 
all  wire  and  telephone  communi¬ 
cations  to  the  mountain  com¬ 
munity  were  disrupted  by  a 
Storm,  a  quiA  trip  to  the  scene 
and  bade  was  made  in  the  plane. 
Nkedless  to  say,  the  story  was  in 
by  deadllna 

The  plane  also  figured  in  the 
search  for  missing  aircraft  on 
several  occasions.  The  pilot  was 
the  first  to  spot  the  wreckage  in 
one  aerial  search. 

Pilot  and  Statesman  aviation 
editor  is  Dave  Johnson,  B-29 
pilot  daring  the  war  and  veteran 
newspaper  man.  Original  pilot 
was  Chd  Moulton,  who  is  now 
director  of  aeronautics  of  Idaho. 

Help  Appreciated 

A  War  Department  certificate 
of  appreciation  has  been  pre¬ 
sents  to  Ernst  Mahler,  Neenah, 
Wis.,  executive  vicepresident  of 
the  Kindierly-Clark  Corn.,  for 
his  volunteer  services  with  the 
Army  Service  Forces  in  the  de¬ 
velopment  of  the  pretermination 
planning  program  in  connection 
with  '  ' 


Prgywd  by  Mm  T.  AiwaM,  IlgchBBlcBl  Sayt., 
Nmv  liwMwiek  (N.  J.)  Homm  N«wt 
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Clean  n>acebands. 

Clean  plunger  with  wire  brush, 
clean  pot  ww  and  clean  intake 
holes  In  pot  well. 

Skim  dross  off  metaL 

Clean  front  of  molds,  vise 
Jaws  and  first  elevator  Jaws  with 
clean  dry  cloth. 

Clean  top  of  vise  Justification 
block— do  not  allow  any  graph¬ 
ite  from  bands  to  deposit  on  this 
block. 

Brush  all  metal  chips  from 
machine. 

Clean. 

Examine  gas  burners — if  not 
blue  flame,  either  adjust  or  re¬ 
move  and  clean. 

Pick  up  all  mats  from  floor 
and  back  trays,  clean  and 
straighten  and  return  to  proper 


Justification  lever  bearings. 
First-elevator  lever  and  ejec¬ 
tor  lever  shaft  bearings. 
Driving  shaft 
Driving  pulley. 

Mold  uide  cam  lever  rollers. 
Spaceband  transfer  lever  shaft 
rear  bearings. 

Delivery  lever  shaft  rear  bear- 


magazine 
Wipe  ( 


’ipe  off  face  of  distributor 
shifter  buffer. 

If  outside  galley,  polish  de¬ 
livery  chute  with  graphite  and 
stick  of  wood. 

Brush  off  machines,  especially 
I>arts  near  the  belts. 

Once  0  Week 

Put  small,  amount  of  oil  on 
wipers  on  pot  and  pump  cams. 

Clean  out  mouthpiece  vents. 

Clean  assembler  front  between 
partitions  and  under  delivery 
belt  with  gasoline. 

Make  sure  that  all  rollers  are 
tvurning. 

Oil  delivery  slide  releasing 
pawl — ^with  toothpick  or  wire  at 
point  where  it  locks  short  finger. 

Oiling 

Ports  to  be  lubricated  toith  oil: 

Vise  closing  screw  and  bush¬ 
ing. 

Mold  turning  bevel  pinion 
shaft 

Mold  turning  shaft  bearings. 

Justification  lever  roller. 

Vise  dosing  and  justffleation 
lever  roller. 

Pot  pump  lever  shaft  bearing. 

Pot  piunp  lever  roller. 

Pot  lever  roller. 

Mold  slide  cam  lever  shaft 
bearing. 

Pump  stop  lever  bearings  and 
rod  bearings. 

Mold  sl^  bearing.* 

('Hold  slide  beonng.— There 
is  o  cun  abovi  the  mold  slide  to 
the  right  of  the  metal  pot.  While 
it  is  oil  right  to  apply  small 
quantities  of  oil  to  the  cup,  it  is 
letter  to  ignore  the  cup  entirely 
and  once  a  week  rub  a  thin  film 
of  oil  on  the  mold  elide  bearings 
with  the  fingers  when  the  slide 
is  pulled  out.  This  manner  of 
lubrication  will  prevent  excess 
oil  from  the  cup  flowing  into 
the  ejector  parts  and  Jouling  the 
matrices.) 

Distributor  shifter  lever  shaft 
bearings. 

First-elevator  auxiliary  lever 
roller. 

Ejector  lever  pawL 

Ejector  lever  link  wing  pin. 

Smnd-elevator  lever  roller. 

Second-elevator  lever  shait 
bearings. 

Main  cam  shaft 

Justification  iever  shaft  bear- 


levator  transfer  lever  shaft 
rear  bearing. 

Intermediate  shaft 

Keyboard  rubber  roll  shafts 
(one  drop  In  each  bearing). 

The  pi  stacker  pulleys. 

Asse^ler  drive  idle  pulleya 

Assembling  elevator  lever 
bearings. 

Assembling  elevator  gate 
roller. 

Assembler  shaft  and  idle 
pulley. 

Matrix  delivery  belt  idle 
pulley. 

Spaceband  transfer  lever  shaft 
front  bearing. 

Spaceband  transfer  lever  tum- 
buckle  wing  pins. 

Delivery  lever  shaft  front 
bearing. 

Elevator  transfer  lever  shaft 
front  bearing. 

First-elevator  slide  and  gibs. 

First-elevator  lever  link  wing 
pins. 

Slug  lever  connecting  rod. 

Mehd  pot  leg  bushinga 

Universal  ejector  shifts  lever 
bearings. 

Vise  automatic  stop  mold  disk 
dog. 

Mold  disk  guide. 

Mold  slide. 

Justification  rod  bearings  in 
vise. 

Mold  disk  locking  stud  blocks. 

Mold  ditk  stud. 

Magazine  frame  wing  pins 
(Equlinnent  B). 

Magazine  cradle  frame  shaft 
(lower)  shoes  (Equipment  C 
and  D  only). 

Magazine  frame  bearings. 

The  motor  armature  shaft. 

Distributor  box  matrix  lift 
lever  bearings. 

Distributor  box  matrix  lift 
lever  cam  roller. 

Distributor  conveyer  screws. 

Distributor  clutch  lever. 

Distributor  clutch  shaft. 

Distributor  clutch. 

Once  a  Week 

Check  transfer  of  mats  from 
first  to  second  elevator  on  Quad- 
der  machines — ^remove  all  quad- 
der  parts  from  machine — clean 
with  gasoline — ^polish  with  gra¬ 
phite. 

Oil  the  machine  (except  dis¬ 
tributor  and  motor) — see  oiling 
chart. 

Oil  Inside  delivery  air  cushion 
cylinders. 

Oil  assembler  gate  roll  and 
pin. 

Clean  and  polish  assembled 
slide — remove  any  burrs. 

Turn  grease  cup  on  driving 
gear  one-qiutrter  turn — ^be  sure 
that  cup  .  has  grease  in  it 

I!  electric  pot — clean  contact 
-'Oints  in  control  panel  and  also 
contact  points  of  thermostat — 
"S'  fine  sandpaper. 

Clean  assembler  entrance  cov- 

IDITOfl  fl 


— 4iid  Nw  DwaMImw 

Rw  ala*  veer  eld  dr*«ai  of  Wit 
llaai  SckeeHlMtt,  Claciaaati  (0.| 
Pott  praMreem  ferMnaa,  kat  eeoM 
tni*. 

Sine*  1737,  whaa  ka-baW  a 
iS-foet  yacht,  th*  Halan-Jey  of 
Nawpert,  Bill  has  baaa  plaaaiag 
>e  tai*  a  leag  v*|rag*.  New,  ha 
and  (h*  Minus  and  daaghtar, 
Halan  Joy,  14,  wHh  Mr,  aad  Mrs, 
Ralph  Jordan,  am  on  a  thraa- 
nionth,  5,000Hplto  cnils*,  Thoyll 
sail  th*  Minisippi,  cron  the  Gaff 
and  up  th*  East  Coast  through 
th*  canals  aeron  Naw  York  to  the 
Groat  Lakas,  than  down  to  th* 
Mississippi  and  Ohio. 


era  on  the  Inside  with  gasoline. 

Clean  distributor  box  and 
screws  with  gasoline — ^to  remove 
all  oU. 

Clean  driving  pulley — inside 
where  clutch  grips — with  gaso¬ 
line  and  wipe  dry. 

Adjust  knife  wiper  flag. 

Clean  delivery  slide  channel, 
elevator  transfer  slide  channel 
and  distributor  shifter  slide 
channel  thoroughly,  apply  small 
amount  of  graphite  to  each. 

Scrape  away  any  metal  on 
under  side  of  pot  crucible  throat. 

Examine  machine  for  loose 
screws,  bolts  and  nuts,  chedc 
over  adjustment  immediately 
when  any  are  found  loose. 

Clean  out  back  of  mold  diA— 
remove  any  waste  metal — check 
over  scrapers  —  tighten  back 
knife  screws  —  make  sure  no 
metal  clings  to  back  of  molds. 

Lubricate  back  mold  wiper 
with  castor  oil — only  enough  for 
felt  to  absorb. 

Every  Two  Weeks 

Apply  one  drop  of  oil  to  each 
bearing  of  distributor  screws. 

Oil  motor — fill  oil  wells  if  re¬ 
quired — be  sure  that  oil  rings 
are  revolving. 

,  Oi}  knife  block  main  screw. 

Once  a  Month 

Check  star  wheels  and  assem¬ 
bling  elevator  buffers — replace 
if  worn  enough. 

Remove,  take  apart,  clean  and 
oil  assemblers. 

Every  Six  Months 

Clean  keyboard  cams  and  oil 
with  clock  oil. 

Clean  magazines  and  mats. 


Ludlow 

composition  is 
truly  profitable 
composition. 

• 

LUDLOW  TYPOGRAPH  CO. 

2032  Clybouin  Ave  Chicago  14 
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The  Type  Metal  QUIZ 


Eledtkal  bgraver.  Ready  In  Fall, 
Prodwes  Halilones^Fron  Telephoto 


iMdcr  Homofd 

R«prMwitaMvM  •(  <(m 
Mtieiwi  TypofrapUe*!  Uaio* 
placW  a  wraaih  aa  Nw  praya  h 
RivanMa  Cawataty  at  AtkayRU, 
N.  al  Jaaiat  0.  Fataiat,  aka 
uatil  tka  tiaia  af  kk  Oaaik  aariy 
tkk  yaar,  was  aa  aparater  aa  tfca 
Ckarlatta  (N.  C.)  Obaarrar. 

Aaiaap  tka  praap  at  tka  prava 
wa«  Larry  Taylar  af  ladiaaapalk, 
iataraatiaaal  vicapraaidaat  af  ITU. 


A  DRUM  MODEL  electrical  en-  about  tlx  minutes.  It  might  All 
graver  for  reception  of  pic-  the  -needs  ot  a  small  newspaper, 
tures  as  engravings  41rect  from  The  first  of  these  machines  will 
telephoto  networks  has  been  an-  produce  only  halftones,  but  no 
nounced  to  NEA  Service  and  line  work  except  that  arith  an 
Acme  Newspictures  clients  by  overall  benday  screen. 

TTma-ili  mat*  VT  Wmifemia  MMhAMl  it  wniildl  hdk  ImnAr- 


Herbert  W.  Walker,  general  “Believing  it  would  be  impoi^ 
manager.  The  engraver  prob-  tant  to  tie  m  electric  engraving 
ably  will  be  available  for  directly  with  telephoto.  Acme 
demonstration  during  the  winter  engineers  before  the  arar  were 
and  in  production  by  late  spring  trying  to  perfect  an  Inventor’s 
of  1947,  Watter  said.  idea  that  engravings  could  be  CkarieHt  lecsL 

made  on  material  araapped 


T  *"®**"*'*  *  **1"»!***_,^  around  the  drum  of  a  recei^g  IkuMAag  IMbkI 

J A  ipl*.  Just  as  a  negaUve  or  post-  PflKe  RUpeft  PHil 

A  successfm  manuzamrer  of  I^otographic  paper  U  now  _  .  - 

pr^ion  equipment  Md  owner  wn^ped  around  the,  drums  of  FfllMfiM  OullilieR 
of  im^rtant  patents,  arith  whom  ^cme  Telnhoto  Trans-ceivers.  t*|»W***VH  VMIHHUM 
our  laboratory  has  bera  co-  “Before  the  arar,  some  large.  H.  O.  Perry,  president  and 
operati^y  now  nopea  to  have  a  cumberaome  models  of  an  elec-  manage  director.  Prince  R«- 
pre-produe^n  model  of  a  prac-  engraver,  designed  to  pro-  pertTS^C.)  Dailyiveiotshaapur- 
duce  aMt  plate  engraving,  were  cha^  the  three-story  Brooks- 
pleted  by  fall  It  will  oe  y^ail-  produced.  The  new  mae^e  bank  building  In  Prince  Rupert. 

will  be  a  drum  oK^el,  which  The  building  will  be  used  as 
Ii^ications  m  ^e  first  mMel  hmve  favored  from  ^  start  headquarters  for  the  Daily  News 
wiU  j^rmit  bom  low  opmtion  of  our  experimental  work,  and  plant,  according  to  G.  A.  Hunter, 
and  the  reception  of  pictura  as  iiaye  passed  along  our  ideas  secretary-treasurer  and  manag- 
engravm  d^ect^  from  Acme  as  to  why  and  how  the  machine  Ing  edite. 

TelgIRhoto  networks.  should  ba  made  adaptable  for  This  is  the  second  stage  in 

CHnerally,  the  n^  equip-  both  telephoto  receptions  and  the  postwar  expansion  program 
ment  sboiud  be  considers  as  local  engraving  work.  of  the  Daily  News,  according  to 

supplementary  to  chemical  en-  **it  ia  not  now.  possible  to  Mr.  Perry,  who  until  recently 
gra^^  process.  It  will  make  estimate  the  selUng  or  rentel  was  Minister  of  education  in 
possible  a  much  faster  operation  price,  mr  to  say  whetiier  it  will  the  British  Columbia  govem- 
a  three-column  engraving  be  sold  or'  rented,  but  the  cost  ment,  and  who  U  also  publisher 
probably  can  be  produced  in  wjll  be  reasonable.”  of  the  Prince  Georoe  Citizen  at 


Bradley  Gives  Up  Devises  No-Jump 
PosHion  wHh  Hoe  Front  Page 


Clifton  N.  Bradley  has  re-  To  serve  reader  convenience, 
signed  as  vicechairman  of  the  the  Christian  Science  Monitor 
Board  of  Directors  and  chair-  has  stopped  using  front  page 
man  of  the  Administrative  Com-  “Jixnps.”  It  is  now  completing 
mlttee  of  R.  Hoe  &  Co.,  Inc.,  but  on  its  front  page  a  selected  num- 
remains  as  a  director,  Joseph  L.  ber  of  dispatches,  each  of  major 
Auer,  president  of  the  company,  significance  and  each  one  given' 
announced  this  week.  BIr.  Auer  typograi^ical-emphasis. 
has  been  appointed  to  succeed  The  Monitor’s  new  front  page 
Mr.  Bradley  as  chairman  of  the  makeup  is  designed  to  challenge 
Administrative  Committee.  the  reader  and  his  interest,  and 

Bradley’s  eight-year  associa-  give  him  the  big  stories  of  the 
tion  with  Hoe  saw  the  famous  day  in  one  place  and  in  one 
printing  press  firm  rise  from  the  piece. 

brink  of  bankruptcy  to  financial  “The  new  makeup  puts  de- 
stabillty  as  evidenced  by  this  sired  typographical  emphasis  on 
excerpt  from  the  president’s  an-  our  own  special  stories,”  ex- 
nual  report,  April  8,  1946:  plained  Erwin  D.  Canham,  edi- 

“We  have  a  backlog  of  $20,-  tor. 

000,000  of  press  orders  which  Typographically,  the  Monitor’s 
assures  us  full-time  operations  new  front  page  makeup  strives 
for  the  next  two  years.  In  addi-  to  get  this  result  by  presenting 
tlon  to  the  orders  booked,  we  single  stories  or  groups  of  re- 
are  now  negotiating  for  an  aMi-  lated  stories  in  blocks.  Column 
tiongl  $5,000,000  of  business.  rules  within  tte  blocks  are  left 
IVhen  Mr.  Bradley,  a  stock-  out.  Boxes  are  used.  A  bold 
broker,  first  came  to  the  com-  box  headlined  “Inside  Reading” 
pany,  he  was  greeted  with  this  turns  the  reader  to  inq>ortent 
statement  from  the  annual  re-  stories  on  the  inside  pages, 
port  for  the  fiscal  year  19S8:  The  new  makeup  has  the  ef- 

“This  year  was  one  of  the  feet  ot  accenting  every  other 
worst  in  the  printing  company,  news  page  in  the  paper.  No 
The  net  consolidated  loss  of  the  longer  full  of  “Continued-from- 
company  was  $689,971.  There  page-one’s,”  pages  two,  three, 
was  a  decrease  ot  74%  in  press  and  so  on,  get  their  own  major 
sales  and  35%  in  saw  sales.  Un-  stories  with  special  play  line 
filled  orders  as  ot  Sept  30,  1938,  heads,  and  are  built  as  units  of 
were  only  $560,000.”  reader  interest 

Mr.  Bradley  has  now  asked  to  in  referring  to  stories  put  on 
be  relieved  of  the  heavy  re-  the  front  page  as  “select^  out- 
sponsiblUties  of  his  executive  standing  dis^tches,”  Mr.  Can- 
piosts  to  return  to  his  investment  ham  points  out  that  no  arbitrary 
securities  firm  of  Carret  Gam-  word  length  has  been  set  for 
mons  k  Co.,  New  York.  .  them. 

lOITOR  A  PUILISHIfi  fM>  Jaly  13.  1944 


QUESTION: 

How  can  you  claim  "lower  yearly 
I  I  metal  costf'7 


ANSWER: 

That's  easy — whan  you  have  lass 
dross-loss,  lower  fuel  bills,  taw 
production  stops  (and  that's  im¬ 
portant  today)— ^u  save  money, 
impariars  Phis  Plan,  individualaad 
to  your  specific  naods,  gives  you 
that  saving  by  maintaining  an  ac¬ 
curate  coiitrol  of  your  metal  at  all 
times. 
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CM.  nines  Ainex 
NettComplellM 


hdiaiiaJMIliM 
Diesel  Genento 


mth  rwaod^UiH  of  tho  iJ^o 
Stroet  buUdi^  Morinf  caai|)l«- 
tton,  many  CMoaffO  TilHM  d«- 
partmonla  lehodnled  to  roooive 
additional  (paca  undar  tha  a^ 
panaloa  plan  tava  alraady  mov^ 
Into  th«r  now  quartan  in  tha 
annant,  ytljalninq  the  Timoa 
building. 

Among  tha  flnt  to  move  ware 
editorial  library,  oceupgring  the 
fourA  floor  of  the  annex;  ouai* 
nett  ofllee,  which  iharaa  third 
floor  space  wlfli  flte  ofllee  of 
Frank  Cunningham,  composing 
room  foreman;  and  credit  de* 
parbnent.  now  on  the  second 
floor  along  with  offleas  of  the 
company  doctor  and  nurae. 

The  nmea  Syndicate  has 
moved  to  new  oflices  on  the 
third  floor  of  the  annex  in  the 
same  bnr  as  the  new  photo 
studio,  nature  artists  will  move 
to  thcdr  new  fourth  floor  annex 
studio  as  soon  as  it  is  completed. 

Reconstruction  is  under  way 
in  the  enlarged  photo  dark* 

tmm,  minnW  •troooKopK  iigiin.  H  coiicMiN  in  ■  ■»«  wm>m  rooms.  expanded  to  tnclude spsce 

n.;^  ItT.^  ^ormply  ocpvMtv  the  library 

quate  light  and  power  during  operation  required  more  ma-  ||m|iniiaw  |e  ElAflkfl  ’hM^r 

Mahoney  is  Elected  £  thS^SniS^ 

**9******  to  of_eons^uon  develop.  p  U.„.  r - 1 - 1  fnnnn  ro^  vrtilch  U  undergoing  ^ 

**11^  ®y  hdW  CnQiaiM  IlffOiP  arrangement  of  marines  to 

iS*^the^^w™m^1  Nearly  100  memben  of  the  make  room  for  two  aMiUonal 
leirhich'ii  oTrESTy.  NewJ^d  Dally  Newswper 

sasoline  on-  KiT  28.  when  it  still  seemed  C**®^?^?**  XJmcuUves  ™  monotypes 

Association  elected  Joseph  J.  , 

Mahoney  of  the  Holvokc  (Maas.)  Other  contemplated  construc- 
Tronsc^t.  president  to  succeed  tlon  indices  exp^on  M  pro- 
Ralph  Johnson  of  the  Brock-  motion  into  a  portion  of  the  area 
ton  (Mass.)  Inferprise  and  previously  occupied  by  the  syn- 
dieates  enlargement  oi  engrav- 
victor  J.  Bressett.  mechanical  **^“**i,.*^&“  .5* 
superintendent  of  the  Keene  toraerly  utUteod  by  toe  photo 
Xoeninp  Sentinel  was  elected  studio.  Sf*..***.®  remodd^  of 
vicepreddent.  and  Edwin  A.  the  publisher’s  seventh -floor 
Hutt.  Sentinel  comnosltor.  was  »“!»«  the  general  manager. 


This  is  the  story,  of  how  one 
aaaall  daily  newspaper  one  of 
asany  thraatanad  onto  a  shn^ 
doam  baeauae  of  too  coal  and 
rail  strikas  during  May  pro- 
pared  to  kaap  its  yrssaas  rolling. 

The  answer  to  too  power  shut¬ 
down  seemed  afatmla.  Just 
acata  your  own  elisetrleity!  But 
toe  leco  against  possible  power 
tollnra  divulged  ntany  glant- 
atsad  problems  in  suppv,  hana- 
portanon.  and  inetauafioo. 

Da^te  thasa  many  obstacles, 
too  J^nwmd  (Ind.)  Pelladiain- 
Item,  which  started  on  May  S 
without  any  of  the  naceesary 
oanippmant  or  supplies,  complet- 
od  too  purdbase  and  installation, 
and  operated  its  own  power 
plant  rr  days  later.  Just  one  dar 
attar  toe  criaia  was  over. 

A  lOO-kUosratt,  dleml-pow- 
erad  ganerator  unit  of  toe  type 
uae^^  ^  Army  and  Navy, 


Marty  Sclimidliefsr  (em^  of  Asms  Nampichirat.  Tlia  umara,  aqelppad 
wHh  atrobaacopic  lialita,  la  ceacaalad  la  a  inevia  iuka  bos  wbieb  prejach 
aabnatad  carteona. 


operate  Bm  idant  under  norm^  yfi 
desnanda.  tridi 

tw>«* 

17i  hp.  dleael 

started  by  a  ai _ _ ^  „ 

giae.  Oil  coasinnpUon  is  esti-  nooible  to 
mated  at  about  ei^t  gallons  an  gSgT 
hour.  Tile  anglns  is  eoolad  by  After  som 
a  latst  radiator  and  toe  water  ang  ehangai 
capmfi  ta  n  gsJtaos.  madebntt 

The  unit  prodaeaa  toe  same  ing  the  peal 
current  specwcationa  as  toe  lo- 
cal  light  ptaat  It  Is  230/110  ”  aTuo  p 
volt  machine  wlto  three-phase  nUr  source 
wiring  and  a  fourth  neutral  Municipal 


ganerator  named  treasurer.  The  Metropolitan  Group  is 

int.  Ughts  Directors  are  Edward  J.  Cun-  planning  a  meeting  of  the  me- 
Qiachlnery  nlngham  of  toe  Taunton  (Mass.)  chanicaf  representatives  of  its 
m  A  but-  Ouette,  and  Henry  G.  Jones  of  aflUlated  papers  in  Pittsburgh 
the  press  Portland  (Me.)  Herald-Ex-  on  Aug.  8,  toe  day  after  toe 
roiling  off  press.  ANPA  Mechanical  Conference 

at  toe  William  Penn  Hotel.  This 

50  Color-Convertible  dmlgned  to  be  at  partlc^ur  In- 

^  Presses  on  Hoe  Line  with  toe  color  comics  operations. 

ice  New  streamline  color-convert- 

to  conven-  newapM>er  printing  presses 
[land  Con-  were  described  and  inspected  in 
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Press  Wireless 
Files  Plea  for 
Ofiicdal  Service 

Application  for  continuation 
of  its  radio  services  to  govern¬ 
ments  beyond  the  Aug.  I  dead¬ 
line  recently  set  by  the  Federal 
Communications  Commission  has 
been  made  by  Press  Wireless, 
Inc. 

In  a  statement  accompanying 
its  application.  Press  Wireless 
takes  the  position  that  contlnua- 
tion  of  its  ffOV«kmm«inf  MisvlMAm 


still  constitute  a  substantial  vol¬ 
ume  of  the  company’s  radio¬ 
photo  service.  Tills  foreign 
government  radiophoto  service 
will  be  taken  away  from  the 
company  if  the  Government 
authorization  is  not  continued. 

“It  was  over  the  Russian  cir¬ 
cuit  that  the  convany  developed 
the  high-quality  transmission  of 
radiophotos  by  frequency  shift 
with  its  resultant  substantial 
saving  in  frequency  band  width 
utilization.  No  other  carrier  has 
used  this  method  of  transmitting 
radiophotos.  Without  authoriza-  i 
tion  to  handle  Government  ra- 

slinnIiAfn*  a  ^avalnnmant 


Service  Center  Closes; 
Begun  by  Jackson 

PoanLAMD,  Ore.  —  Midnight. 
June  30,  saw  the  closing  of  the 
^rge  A.  White  Service  Men’s 
Center,  after  lour  years  and 
monthj  of  continuouc  serv* 
ice  to  miUtuy  personnel. 

The  center  was  started  in  one 
basement  room  in  the  Portland 
Hotel’  Nov.  1,  1941,  and  moved 
to  Its  Anal  home  April  28,  1942. 
There  the  cooks’  and  bakers’ 


sdiool  was  started  In  May,  fur¬ 
nishing  personnel  for  most  of 
the  Merchant  Marine  ships  leay* 
Ingthls  port  during  the  war. 

The  center  waa  &  drat  to  be 
established  in  this  country 
was  the  brainchild  of  Mn.  C.  S. 
Jackson,  widow  of  the  founder 
of  the  Journal,  and  vicepresi- 
dent  of  the  Journal  Publishing 
Co.,  of  which  her  son,  P.  L.  Jack- 
son,  is  president  Volunteers 
have  contributed  2,939,800  hours 
to  making  service  personnel 
happy. 


ments.  Particular  reference  is  future  developments  of  that 
made  to  the  Importance  of  Press  nature  will  be  hampered.” 
Wireless’  radiophoto  service  for  Press  Wireless  this  week  also 
governments  and  the  company  died  a  formal  application  for 
also  takes  issue  with  the  Com-  authority  to  provhle  a  domestic 
mission’s  statement  that  “the  radio  program  transmission  serv- 
govmment  departments  prl-  ice.  Recent  tests  conducted  at 
marily  concerned  have  affiima-  United  Nations  sessions  proved 
tlvely  Indicated  that  they  have  the  practicability  of  the  plan, 
no  interest  in  a  continuation  of  according  to  Press  Wireless. 
*o^ernn>ent  service  by  the  ap-  It  is  proposed  to  set  up  a  sys- 
pllcant.  ’  tern  of  relaying  by  radio,  In- 

Imporlance  oi  Service  stead  of  land  wire,  any  program 

Gn  Mav  10  ths  desired  by  a  particular  station. 

ion  accompanying  its  MnwlS-  ®  program 

Uon  order  CMtiln  PrS  Wht  Washl^ton  to  any 

less  services  for  gwe^eST  the  country  whereby 

Press  Wireless’  statikient^Mm-  * 

ponying  its  appUcatlon  for  con-  constituents, 

touatlon  of  its  government  serv-  r\i  i-  j  -u 
ices  says,  in  part:  Discharged  Guildsmon 

30  Weeks'  Salary 

common  carrier  in  the  interna-  tong-fought  battle  be- 

tlonal  communications  deld  to  tween  the  American  Newspaper 
be  authorized  to  handle  Govern-  Guild  and  the  Union  City  (N.  J. » 
ment  messages.  The  facilities  of  Hudson  Dispatch  came  to  a  Anal 
all  carriers  should  be  available  ®t'®Pter  this  week  with  a  com- 
for  Government  trafflc  not  only  P*touce  settlement 
during  emergency  periods,  but  .  “  *  proceeding  before  a  Na- 
at  all  other  times.  Tliis  is  Im-  tional  Labor  Relations  Board.  ^ 
portant  from  the  standpoint  of  representative  in  New  York  ■ 
national  defense  and  from  the  ^ity.  Elisha  Hanson,  counsel  for  ^ 
standpoint  of  providing  a  rapid  ^e  newspaper,  and  Charles  C.  i 
snd  eidclent  service  to  the  Gov-  Crissey,  ANG  representative, 
enunent  worked  out  a  back  payment  of  | 

“If  the  Government  authoriza-  weeks’  salary  at  Ms  a  week  i 
Uon  is  not  renewed,  there  will  ^r  James  Allen,  copy  desk  man,  | 
be  one  less  channel  of  commiml-  whose  reinstatement  had  been  I 
caUon  available  to  the  Govern-  ordered  by  NLRB.  I 

ment  in  the  event  of  strikes  or  „Allen,  now  employed  on  the  I 
other  emergencies  closing  what-  Hron*  Home  News,  declined  re-  I 
ever  other  channels  may  be  Uistatement  The  back  pay.  It  I 
available.  Moreover,  all  common  explained  by  Hanson,  cov-  I 
carriers  should  be  allowed  the  ?’"®‘*  ^®  period  from  the  time  I 
privilege  or  right  to  participate  ^*en  was  discharged  until  the  ii| 
In  handling  trafflc  of  the  Gov-  he  would  have  been  re-  | 

ernment  under  which  such  car-  Ptoced  by  a  serviceman. 
riers  operate.  The  Guild  recently  lost  an  ap-  | 

“Discussion  in  the  Commls-  P®**  to  the  NLRB  for  review  of  | 
Sion’s  memorandum  opinion  is  teat  part  of  the  ruling  which 
Juujted  to  the  matter  of  handling  toe  publisher  was  not  re-  i 
U.  S.  Government  trafflc  as  dls-  lulred  to  bargain  with  the  Hud-  i| 
tingulahed  from  foreign  govern-  dispatch  unit  of  the  guild,  I 
ment  trafflc.  A  substantial  part  ®toce  It  represented  a  minority,  g 
of  applicant’s  Government  bust-  ■ 

h«s  not  ^n  considered  by  the  Of  Indiana  Editor  1 

Mmmission  and  while  U.  S.  Alexahdria,  Ind.  —  Funeral  8 
®*"*  “'fvlces  were  conducted  July  9  1 
t  toelr  attitude  to-  for  Robert  M.  YelvingtonTTO. 
th®  continuation  of  this  editor  of  the  Alexandria  Daily 
owTin  Ik  "’O'*®  to  Times-Tribune,  who  died  sud- 

erntiinta  to  Indianapolis.  Mr. 

s®"*®®-  Yelvlngton  had  been  a  newspa- 
ion  perman  for  96  years,  and  was  £ 

^ndlS  T*/  c“  ®»^tophotos  with  the  Times-Tribune  for  29  F 
agenciM  a  .  n  Government  years.  The  newspaper  turned 
rij?nnK^»  •‘owever,  the  rules  In  his  long-established 

Slent?  Si?..  ®olumn.  “Comment,"  a^  ' 

Russian  local  merchants  closed  their 
vernment,  constituted  and  businesses  during  the  funeral. 
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A  newspaper  d 
interests  of  its  < 
thrive  on  toe  n 
PRESS-CHRON 
Mssee,  is  suA 
confidence  of  u 

this  reprint  from  - - 

27,  1946). 
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ing  its  unending  ,^11  al- 

^r,"for 

Where  There  Is  Confidence- 
There  b  ACTION! 

ness  the  outstanding  re*ulte 
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Teletypesettere 
Speed  Compoeition 

continued  from  page  10 


units  is  to  have  a  reserve  so  that 
if  there  is  any  oiechanlcal  fail¬ 
ure,  it  will  not  interfere  with 
production.  The  operating  units 
are  tended  by  the  machinist  who 
is  on  duty,  or  by  the  makeup 
man.  We  have  no  operator  as 
such  on  the  typecasting  unit" 

Belongs  to  Tsiatypo  Circuit 
Alexander  H.  Washburn,  edi¬ 
tor  and  publisher  of  the  Hope 
(Ark.)  Star,  is  an  enthusiastic 
spokesman  for  the  Teletypeset- 
tn  in  the  non-metropolitan  daily 
AekL  His  paper  is  a  member  of 
the  Southwest  Arkansas  Tele¬ 
typesetter  Circuit  which  com¬ 
pleted  its  fourth  year  of  opera¬ 
tion  last  month. 

It  was  established  to  furnish 
an  eight-hour  daily  wire  report 
to  five  papers — ^Hope  Star,  Mag¬ 
nolia  Banner-News  and  Camden 
Hem,  receiving  perforated  tape 
to  run  their  Linotypes  automat¬ 
ically;  while  El  Dorado  Evening 
Times  and  Texarkana  Evening 
Newt  receive  printed  copy  which 
is  set  manually. 

Mr.  Washburn’s  experience, 
therefore,  is  entirely  with  auto¬ 
matic  Tdetypesetting,  where  a 
reperforator  feeds  tape  into  the 
machine  and  the  telegraph  desk 
is  “blind”  as  to  wlut  is  happen¬ 
ing  on  the  wire  until  the  com¬ 
posing  room  delivers  proofs,  in¬ 
volving  20,000  to  24,000  words 
of  telegraph  copy  di^. 

Equipment  Fool-Prool 
After  four  years’  experience, 
Washburn  told  EftP  that  he  is 
convinced  of  several  things, 
namely: 

“1.  That  the  equipment  is  fool¬ 
proof.  I  lost  all  my  shop  ma¬ 
chine  men  to  the  armed  forces, 
including  those  who  got  q>eciai 
Instruction  at  the  time  we 
started  the  automatic  operation. 
Yet  we  got  through  the  emer¬ 
gency  —  operating  one  three- 
months  stretch  without  a  Jour¬ 
neyman  operator  at  alL  I  do  not 
recommend  such  an  experience 
to  any  publisher;  but  that  it  did 
actually  happen  Is  proof  posi¬ 
tive  of  the  success  of  Teletype¬ 
setter  equipment  And  toe  pro¬ 
duction  of  a  daily  six-  or  eight- 
page  newspaper  (setting  7-pt 
solid)  with  about  30  galleys  of 
reading  matter  daily  is  a  pretty 
fair  t^ 

“2.  That  it  is  toe  fastest  means 
of  type  composition  ever  de¬ 
vised.  Using  one  automatic 
Linotype  we  heralded  toe  Nor¬ 
mandy  invasion  with  an  extra 
carrying  8,000  words  of  tele¬ 
graph  mattn,  composed  between 
3:30  am.  and  6  a.m.  When 
Churchill  and  Roosevelt  met  at 
toe  first  of  their  Big  Three  con¬ 
ferences  we  carried  six  galleys 
of  t3rpe — and  this  unprecedented 
volume  ( for  toe  small  city 
press)  was  continued  without 
fail  all  through  toe  war. 

“3.  That  it  is  toe  cheapest 
form  of  composition.  A  conven¬ 
tional  leased  wire  would  cost  in 
toe  neighborhood  of  $300  a 
month — and  even  if  a  small-city 
newspaper  could  afford  toe  fran¬ 
chise  toll  it  probably  couldn’t 
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afford  the  operator-cost  neces¬ 
sary  to  turn  all  that  wordage 
Into  t^.  Our  mutual  wire,  plus 
franchise  charge  by  toe  news 
association,  costs  toe  Star  about 
$123  a  month— and  that  delivers 
the  report  to  us  in  a  form  that 
doesn’t  require  any  manual  set¬ 
ting  on  the  Linotype.  .  .  .  Ex¬ 
cluding  our  mutual  wire  setup, 
Teletypesetter  is  stiU  the  cheap¬ 
est  form  of  composition,  i.e., 
where  tape  is  punched  in  toe 
front  office  and  carried  back  to 
typerctting  machines  in  toe 
same  buUdlng.  The  typesetting 
machine  nm  automatically  will 
double  toe  speed  of  toe  fastest 
numual  operator.  There  is  a  fur¬ 
ther  advantage  for  speed  in  toe 
fact  that  toe  typesetting  impulse 
in  toe  Teletypesetter  system  is 
delivered  to  a  conventional  type¬ 
writer  keyboard  —  on  toe  Per¬ 
forator. 

'Time'  Copy  Trouble 
"I  will  enlarge  on  that  last 
point  1  have  been  25  years  in 
toe  business,  17V$  as  publisher, 
and  every  publitoer  and  shop¬ 
man  knows  that  there  is  a  vast 
difference  between  the  rate  of 
type  prdouction  on  spot  news 
and  toe  production  of  feature 
or  ‘time’  copy.  There  is  some¬ 
thing  about  reluctant  human 
nature  that  makes  it  a  very 
tedious  business  to  get  up  a  re¬ 
serve  of  type  for  some  unnamed 
date.  The  average  manually- 
(^erated  small-city  shop  never 
has  enough  straight-matter  type. 
But  a  Teletypesetter  shop  has  no 
difficulty  keeping  six  to  eight 
galleys  ahead  of  current  de¬ 
mand.  The  reason  is  that  with 
Teletypesetter  typists  are  spool¬ 
ing  up  tape  entirely  apart  from 
toe  mechanical  operation  of 
tumii^  that  tape  into  type  .  .  . 
toe  content  of  that  tape,  or  toe  , 
matter  of  when  it  is  to  be  used, 
do  not  enter  into  toe  psychology 
of  the  thing. 

“For  instance,  our  telegraph 
headlines  are  written  on  a  dupli¬ 
cate  set  of  galley  proofs.  What 
happens,  then,  when  minor  Lino¬ 
type  trouble  puts  toe  telegr^th 
^itor  half  an  hour  or  an  hour 
behind  toe  wire  pews?  Well, 
toe  telegraph  editor  Just  sweats. 

I  have  60  sweated  personally 
many  times  during  toe  war.  But 
it  Is  relatively  easy  to  ‘*ip 
tape’  on  toe  typesetting  machine, 
when  behind  the  wire— eampling 
first  paragraphs  until  you  are 
brought  up  to  date.  The  trouble 
here  is  a  natural  one  In  a  shop 
trying  to  get  along  on  but  one 
automatic  Linotype.  Hence  my 
order  IS  months  ago  for  equip¬ 
ment  for  a  second  automatic 
typesetting  machine. 

Solves  Short-Lino  Problem 
“The  shopman  will  ask.  What 
happens  when  an  automatic 
typmtting  machine  encounters 
a  tight  or  loose  line?  A  tight 
line  means  damaged  matrices. 
A  loose  line  means  failure  to 
cast,  and  a  line  missing  from 
toe  proof.  Well,  somewhere 
along  toe  road  of  experience 
there  have  been  developed  auto¬ 
matic  stops  to  take  care  of  both 
tight  and  loose  lines.  We  have 
had  substantially  little  matrix 
damage  toe  last  three  years. 
The  short-line  stop  is  equally 
effective  .  .  .  but  here  we  run 
into  an  interesting  problem; 


What  is  a  short  line?  Tlie  same 
line-length  broken  into  six 
words,  with  five  space  bands, 
will  cast,  while  if  there  are  only 
three  words,  and  two  space 
bands,  it  will  not  cast.  You  have 
to  strike  an  average.  Our  ad¬ 
justments  are  set  to  stop  a  line 
which,  with  three  space  bands, 
will  not  cast.  If  a  line  comes 
along  with  this  same  length  and 
only  two  space  bands  it  will  fail 
to  cast. 

“But  here  our  mechanical 
superintendent,  George  W.  Hos- 
mer,  thought  of  something.  To 
back  up  the  short-line  stop  he 
devised  an  electric  door-bell, 
wiring  it  to  toe  Linotype  so  that 
if  toe  machine  fails  to  cast  a 
line  toe  bell  rings.” 

Reese  T.  Amis,  editor  of  the 
Huntsville  (Ala.)  Times,  reports 
that  during  toe  war  years,  two 
Teletypesetters  “saved  us.”  Be¬ 
cause  of  manpower  shortage, 
toe  Times  employs  three  girls 
to  operate  toe  three  perforators, 
which  keep  two  Teletypesetters 
going  “lickety-spllt”  from  early 
morning  until  well  past  3  p.m., 
he  stated. 

‘"The  union  angle  does  not 
interfere  in  our  case,”  Amis 
added.  “We  have  an  open  shop. 
One  of  toe  perforator  girls  is  a 
sister  of  one  of  toe  Linotype 
operators.  I  cite  this  to  show 
there  is  no  conflict  over  use  of 
toe  ’Teletypesetters. 

Faster  Composition 
“The  greater  part  of  our 
straight  matter  is  set  on  toe  per¬ 
forators  and  toe  Teletypesetters. 
The  machine  men,  of  course, 
have  to  set  heads,  tabular  mat¬ 
ter,  make  corrections  and,  of 
course,  give  much  time  to  ad 
composition. 

“We  keep  no  cost  sheet  on  the 
difference  between  machine  and 
teletype  operations.  As  a  gen¬ 
eral  matter,  I  am  sure  that  It  is 
less  expensive  to  set  straight 
matter  on  toe  Teletypesetters 
than  on  toe  machines  by  hand. 
But  toe  greatest  economy  I 
would  say  is  in  faster  com^si- 
tion,  plus  proofs  that  require  lit- 
tie  correction.” 

Verne  E.  Joy,  editor  and  pub¬ 
lisher  of  toe  Centralia  ( Ill. ) 
Sentinel,  has  used  Teletypeset¬ 
ters  for  12  years.  “We  Just  could 
not  turn  out  the  quantity  of 
news  type  needed  to  help  meet 
metropolitan  competition  with¬ 
out  toe  free  flexibility  and  lower 
cost  of  such  operations,”  he  said. 

Tlie  Sentinel  recruits  its  per¬ 
forators  from  toe  fastest  and 
most  accurate  students  in  toe 
local  high  school  typing  d^art- 
ment.  Within  four  months  they 
can  set  400  lines  per  hour,  Joy 
stated. 

Punchers  in  News  DepL 
"We  operate  two  punchers 
and  three  setting  units,”  he  said, 
“keeping  them  only  about  two- 
thirds  busy.  We  set  about  38  to 
40  columns  of  news  type  a  day. 
The  girls  double  in  toe  proof 
room,  and  this  allows  them  a 
spell  after  about  three  or  four 
hours  of  steady  typing.  We  think 
they  appreciate  this  and  it  gives 
them  an  opportunity  to  read 
their  own  type. 

“The  punchers  are  in  toe 
news  room,  and  it  is  a  news 
function.  We  maintain  news 
copy  is  news  copy  whether  type- 
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ON  FISHING  TRIP 

Thomas  W.  Dswart.  left,  prssidsnt 
and  publisher  of  the  New  York 
Sun,  and  Edwin  S.  Friendly,  vice- 
president  and  general  manager, 
ore  pictured  while  on  a  salmon 
fishing  trip  to  Newfoundland, 
where  they  inspected  Bewater’s 
paper  milL 


written,  hand  written,  or 
punched.  The  punchers  are 
properly  on  toe  editorial  pay¬ 
roll,  and  not  on  toe  composing 
room  payroll.” 

Another  publisher,  who  does 
not  care  to  reveal  his  name  or 
that  of  his  newspaper,  explains 
bis  operation  as  follows: 

“We  have  three  Linotype  ma¬ 
chines  equipped  with  Teletype 
setter  units  and  have  a  fourth 
coming  in  this  summer.  We 
have  four  perforating  machines 
and  are  planning  toe  purchase 
of  another. 

“We  use  girl  operators  for  the 
perforating  equipment.  We  try 
to  get  expert  typists  and  find 
that  in  several  months  they 
make  accurate  and  speedy  Tele¬ 
typesetter  operators.  After  a 
west’s  trial,  if  they  have  been 
accurate  on  a  typewriter,  they 
can  produce  a  column  of  type 
an  hour,  and  from  this  begin¬ 
ning  they  can  get  up  to  three 
columns  an  hour  without  much 
trouble. 

“One  man  cares  for  and 
watches  toe  Teletype-equipped 
Linotyi>es. 

‘"The  arrangement  has  been  a 
godsend,  e^tecieHy  during  toe 
war  and  toe  present  period 
when  oTOrators  are  so  scarce. 
The  marines  are  easily  one  and 
a  half  times  as  fast  as  a  fast 
operator,  and  fast  operators  are 
especially  scarce. 

“Our  personnel  seem  very 
happy  with  the  machines.  We 
have  three  additional  machines 
which  are  operated  manually. 
’They  Include  two  large  Inter¬ 
types  and  a  model  8  three  maga- 
line  Linotype.  From  these  we 
get  our  display  material,  some 
news  <^y,  and  odd  measure 
lines.  We  find  we  are  keeping 
them  very  busy.” 
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George  Emerson  Joins 
Ayer  Office  in  Detroit  Math< 

Philaoelpiiia — N.  W.  Ayer  ft  ment 
Son,  Inc.,  has  announced  the  with 
appointment  of  George  T.  Emer-  locAl 
son  to  its  staff  Foods 

in  Detroit.  - — it  is  ^ 

Emerson  has  tional 

been  closely  as-  duct 

sociated  with  f  W  ■  the  N 

Dodge  and  mark 


h  Rinehart 
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Brothers  advertising  organlza- 

lion  in  London  and  subsequently  daUles  outside  of  ^li- 

a  director  and  account  executive  some  dUb^t  mail  is 

with  Dorland  InternatlonaL  ^  ^  “«<••  •  •  •  The  Amducan 
Stephen  E.  FiUgerald,  for-  Djstitot*  or  LAUinmiuN^  na- 
merly  with  Earl  Newsom  ft  Co.,  ‘‘omJ  ^™de  aMoclation  of  the 
has  joined  the  New  York  office  l«u^ 
of  Ayer  in  an  executive  capacity  J?  J°l***> 

in  connection  with  public  rela-  poln^  ^nahue  ft  Ctc,  New 
tions  work  for  the  Army.  He  York,  as  its  agency.  Plans  call 
entered  the  public  relations  held  resumpUon  of  prewar  wk 
after  having  worked  on  the  ‘.2 

BolMmore  Sun,  and  was  with  the  «™1 

Office  of  War  Information  after  “Latuxiry  Tested  and  Approv*^ 
which  he  went  to  ^11  Aircraft  program. 

Corp.  as  director  of  public  rela-  _  «  .  • 

tions  and  advertising  until  after  Agency  Appointmenta 
the  end  of  the  war.  BENTON  ft  BOWLES,  New 

York,  has  been  appointed  by 
r'r.ni.xj.L.LL.j  X  G-  Kruxoeh  Bhxwing  Co.,  New- 

C^nupcngns  &  Accounts  ark,  n.  j.,  effective  sept  i. 


By  RUSStlL  LANDSJROM 

UERE  is  a  mml  tot  ettij  editor’s  ibelf  and  cvaiy 
dty  desk— the  complete  news  reemd  oi  I9<£ 
Now  you  csia  ouiddy  find  out:  What  happed  sod 
when;  bow  it  bappoied,  and  who  was  invohod^  in 
histoty’s  most  eventful  year.  This  first  vohime  of  dw 
NEWS  ANNUAL  begins  a  great  new  series  present- 
ing  tbe  most  comprehensive  coverage  of  escb  y^s 
noteworthy  news  items,  along  with  that  ymt’s  strik¬ 
ing  news  and  feature  photographs. 

The  scope  of  Volume  1  ranges  from  the  final 
dranuu  of  tbe  war  to  tbe  beginnings  of  reconstnic- 
tion  and  retribution;  from  diidonaacy  to  sttfiacs,  and 
from  achievements  in  the  arts  and  sciences  to  boatan 
intetcsc  stories.  Included  are  higUigbts  and  sM^ 
lights  about  tfotts,  hubioos,  odmties  and 
tnfies. 

Volume  1  represents  tbe  work  of  AP  reporters  and 
photographers  around  tbe  globe;  articles  writtan  in 
chancellories  and  dugouts,  pictutes  taken  &em  fotb 
boles  and  from  decks  of  sbipa  in  combat.  It  was  com 
densed  and  written  by  Russell  Landstrom,  noMd 
Associated  Press  corre^ondent,  bom  literally  mik 
lioas  of  words— tbe  work  of  bondreds  of  reporssis 
and  editors  at  borne  and  abroad.  Here,  too,  are  some 
of  the  outstanding  dispatches  by  AP  writers  such  as 
Hal  Boyle,  Daniel  DeLuce,  J.  Wes  Gallagbcr  and 
Don  Vmtehead. 

SnOM.  KATUUS  INCtUDtt 


the  corporation.  Individual  Na-  ^emical. 

tional  Dairy  Compimies  are  glv-  To  Peck  Advertising,  New 
ing  support  to  the  program  York,  the  account  of  "Fruit  of 
through  activity  around  each  the  South,”  the  fruit  division 
plant,  and  some  plan  localized  of  Southern  Co.,  Jacksonville, 
copy  In  newspapers  in  their  To  Baker  ft  Hosking,  New 
area.  York,  appointment  by  John 

Hand  ft  Sons,  Inc.,  fabric  manu- 
Compedgn  Expansion  facturer,  to  inaugurate  a  new 

FOB  THE  sixth  successive  sea-  ““'Xnal 
son,  Vaculator  Co.,  maker  of  T?^?Ad*^^ot  ft  Co  Bos- 

Gohp.  and  Fisher  Products 

and  ranges,  has  expanded  its  on— 

r~v  To' SMITH,  BULL  ft  McCREERY, 
Hollywood,  the  account  of  the 
^  Angeles  Hams,  champions  of 
the  National  Professional  Foot- 
****p22Jrf»  ball  Lcsgue.  Season  starts  with 
?nd  A,Se?i«n  Weekly.  Add* 

tlonally,  copy  wlU  be  placed  In  „  York  ao- 

new»apers  in  mort  of  the  po^^tiSStX^'  Gr^e^  Sto^ 
a?d  nhl^nlS?  Products  Sales  Co.,  for  advertis- 

du,  ing  on  Cream  of  Rice,  B  In  B 

dies  the  account.  Mushrooms,  and  Kitchen  Bou- 

Campaign  Briefs  ***10  J.  Walter  Thompson,  New 

EFFECTIVE  Sept.  1,  advertising  York,  appointanent  by  Oxford 
for  the  Hat  Corporation  op  University  Press,  New  York,  for 
America,  Dobbs  (Men’s  and  advertising  of  Oxford  Bdbles 
Women's),  the  Berg  and  Crofut  in  the  United  States, 
ft  Knapp  divisions,  will  be  han-  To  Franklin  Bruck,  New 
died  by  Sweetser,  Byrne  ft  Har-  York,  the  account  of  Theobald 
rington.  New  York.  Four-color,  Industries,  manufacturer  of 
two-color  and  black  and  white  Atomic  Suds;  newspapers  and 
pages  will  be  used  in  national  radio  will  be  used  for  the  In- 
m^ia,  with  supporting  news-  itial  campaign. 


dip 
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FCC  Examiner  Puts 
N.  Y.  News  on  Trial 

Continued  from  page  7 

Ruth  E.  Hiller,  Fort  Garland, 
Colo.;  Alfred  Cowles,  Chicago, 
and  Henry  D.  Lloyd,  Little 
Compton,  R.  L 

Companies  in  which  officers 
of  the  News  Syndicate  Co.  have 
an  interest  were  given  as  fol¬ 
lows:  the  Tribune  Company, 
Chicuo  Tribune-News  Syndi¬ 
cate  Chicago  Tribune  Build¬ 
ing  Corp.;  WGN,  Inc.,  ^icago; 
Quebec  and  Ontario  Transporta¬ 
tion  Co.,  engaged  in  tranqmr- 
tation  of  newsprint,  wood  pulp 
and  other  materials;  h^west 
FH  Network,  Inc.,  applicant  for 
a  station  at  MilwaiAee,  Wis.; 
Chicago  Tribune  Charities,  Inc.; 
Ontario  Paper  Co.,  Ltd.;  Quebec 
North  Shore  Paper  Co.;  Bale 
Comeau  Co.,  operating  the  Town 
of  Bale  Comeau  in  Canada 
where  a  newsprint  plant  is  lo¬ 
cated  and  owning  a  hotel,  a 
theater  and  affiliated  interests; 
Harlhill  Hines,  Ltd.,  .operating 
a  mine  for  the  obtaining  of 
filler  needed  in  the  manufacture 
of  newsprint. 

Other  Interests 

Also  Illinois  Atlantic  Corp., 
operating  a  steamship;  the  Asso¬ 
ciated  Press;  News  Welfare  As¬ 
sociation,  Inc.,  which  promotes 
the  Golden  Gloves,  Harvest 
Hoon  Ball  and  Silver  Skates  for 
charity;  Newspaper  Readers 
Agency,  Inc.,  managing  the  sale 
of  accident  insurance  policies 
to  readers;  Hutual  Broadcasting 
System,  Inc.;  Three  Harked 
Group,  Inc.,  an  advertising  sales 
agency;  Press  Wireless,  Inc.;  the 
Washington  (D.  C.)  Times-Her- 
ald,  and  Cowles  Conunlssion  for 
Research  in  Economics,  at  the 
University  of  Chicago. 

As  one  example  of  the  News’ 
public  service.  Hr.  Flynn  noted 
that  more  than  3,000,000  reader 
inquiries  for  information  and 
other  assistance  had  b^n  han¬ 
dled  last  year.  The  formal  pres¬ 
entation  included  charts  showing 
the  circulation  trends  of  New 
York  City  newspapers  for  the 
past  25  years.  The  introduction 
stated,  “The  News  was  not  an 
instantaneous  success.  Two 
months  after  the  start,  circula¬ 
tion  had  dropped  to  less  than 
27,000.  The  outlook  was  not 
encouraging.” 

2,300,000  Doilr 

Currently  the  daily  average  is 
stated  as  being  in  excess  of  2,- 
300,000  copies,  “practically  all 
individual,  newsstand  sales.” 

At  the  opening  of  its  case,  the 
News  statm:  “We  consider  the 
right  to  operate  a  broadcast 
station  as  a  responsibility  as 
well  as  an  oppoirtunity.  Our 
policy  on  the  News  has  been 
that  we  are  a  medium  for  pub¬ 
lic  welfare  and  community  in¬ 
terest,  as  well  as  a  dispenser 
of  news.  This  policy  will  carry 
over  to  the  radio  station.” 

Under  its  statement  of  basic 
broadcast  policies,  the  News  de¬ 
clares  “care  shall  be  exercis^ 
so  that  ail  elements  in  a  given 
controversy  will  be  treated  with 
equal  fairness.”  It  has  main¬ 
tained,  it  states,  a  firm  policy  of 


no  comment  and  no  propaganda 
in  its  newscasts. 

Government  counsel  pressed 
Carl  Warren,  broadcast  editor  of 
the  News,  for  an  explanation  of 
how  news  is  rewritten  or  proc¬ 
essed  for  the  newscasts.  The 
FCC  attorney  emphasized  for 
the  record  that  standard  wire 
service  copy  is  not  used  as  such; 
it  is  prepared  especially  by  the 
News  staff.  He  also  caUed  at¬ 
tention  to  the  proximity  of  the 
broadcast  news  staff  to  the  gen¬ 
eral  newsroom. 

With  Ben  Gross,  veteran  radio 
columnist  of  the  News  on  the 
stand,  FCC  Attorney  Charles 
Hubert  asked  several  questions 
concerning  editorial  policy. 
Gross  replied  he  had  no  author¬ 
ity  to  determine  such  matters. 
Hubert  pursued  the  questioning 
to  the  point  of  asking  how  the 
News  handled  certain  columns 
written  by  John  O’Donnell  in  its 
“News  Around  the  Clock”  broad¬ 
casts. 

’Ibe  Government’s  lawyer  also 
sought  to  get  into  the  record 
the  scripts  which  contained  ref¬ 
erences  to  O’Donnell’s  columns, 
particularly  the  recent  one  in 
which  it  was  r^rarted  that 
President  Truman  had  asked 
four  Supreme  Court  justices  to 
resign.  Finally,  Hubert  re¬ 
quested  that  News’  witnesses 
come  prepared  for  examination 
on  this  matter  next  week,  and 
to  produce  the  scripts,  if  any,  in 
which  corrections  or  denials  of 
O’Donnell  statements  were 
made. 

Among  other  applicants  at  this 
hearing,  which  is  expected  to 
continue  at  least  three  weeks, 
are  the  Debs  Hemorial  Fund, 
Inc.;  Unity  Broadcasting  Corp. 
of  New  York  ( International 
Ladies  Garment  Workers 
Union),  and  Board  of  Missions, 
Methodist  Church. 

On  the  newspaper  list  are 
Hearst  Radio,  Inc.;  WLIB,  Inc., 
owned  by  Mrs.  Dorothy  S. 
Thackrey,  publisher  of  the  New 
York  Post;  North  Jersey  Radio, 
Inc.  (Newark  Evening  News) 
and  Radio  Projects,  Inc.  (New¬ 
ark  Star-Ledger). 

a 

Wagoner  in  New  Post 
For  General  Electric  Co. 

Schenectady,  N.  Y.  —  C.  D. 
Wagoner,  who  26  years  ago  or¬ 
ganized  General  Electric’s  News 
Bureau  and  has 
since  been  in 
charge,  has  re¬ 
linquished  these 
duties  to  devote 
his  time  to  di¬ 
recting  broad¬ 
cast  and  televi- 
s  i  o  n  publicity 
and  special 
events  for  the 
company,  it  has 
been  announced 
by  Vicepresi- 
dent  R.  S.  Peare.  w— .... 

Wagoner  was  Wagoner 

on  the  New  York  Press,  New 
York  Journal,  and  on  newspa¬ 
pers  in  Syracuse  and  Schenec¬ 
tady  previous  to  entering  the 
employ  of  GE  in  1919.  Outstand¬ 
ing  among  his  broadcast  achieve¬ 
ments  were  his  programs  to  the 
three  Byrd  Antarctic  expedi¬ 
tions. 


3  Heozst  Supplements 
Boost  Circulation 

continued  from  page  12 

cago  Hearst  Saturday  newspa¬ 
pers  several  years  ago.  Comics 
were  also  added  and  later  in¬ 
creased.  Circuiation  mounted 
from  (he  lowest  ebb  point  of  the 
week  to  the  highest  weekday 
mark  and  remained  there  con¬ 
sistently,  even  after  the  price 
was  doubied  from  5  cents  to  10 
cents. 

Since  the  combined  Saturday 
circulation  of  the  two  newspa¬ 
pers  is  approximately  1,200,()()0, 
a  simple  multiplication  of  this 
circulation  by  the  extra  nickels 
indicates  that  the  magazine  and 
comic  sections  plus  improved 
news  handling  are  bringing  in 
upwards  of  $60,000 — this  in  tui¬ 
tion  to  advertising  dividends  and 
the  circulation  increase. 

To  get  the  kind  of  writers  and 
artists  Robertson  wants  he  has 
to  do  a  training  job. 

“If  you  analyze  your  maga¬ 
zines  you’ll  find,”  he  asserted, 
“that  all  the  elegant  writers  and 
artists  are  in  fiction.  I  have  to 
take  these  writers  and  get  them 
to  use  the  same  style  but  get  in 
the  factual  content.” 

Ursula  Parrott,  he  instanced 
as  a  novelist  who  dealt  fre¬ 
quently  with  divorce.  The 
magazine  got  her  to  do  a  non¬ 
fiction  series  on  types  of  women 
who  get  divorces. 

“A^  it’s  the  same  way  with 
artists,”  he  added.  “You  know 
if  we  took  the  boy-kissing-girl 
out  of  the  monthly  magazines, 
there  wouMn’t  be  anything  left. 
To  get  them  to  cross  over  to  pic¬ 
tures  with  action  is  to  teach  them 
new  tricks.” 

As  Robertson  pointed  out, 
proportionately  the  Home  Maga¬ 
zine  gives  its  art  greater  dis¬ 
play  &an  the  usual  slick  maga¬ 
zine,  because  1,000  word  stories 
without  runovers  are  the  rule. 
If  a  story  runs  longer  and  is 
worth  it,  it  may  be  broken  up 
into  weekly  “takes”  or  episodes 
complete  in  themselves. 

To  give  any  story  a  double¬ 
truck  display  anywhere  in  the 
book,  Robertson  will  bleed  the 
illustration  into  the  fold  mar¬ 
gin. 

In  “name”  contributors,  calibre 
of  art,  color,  format  and  content 
Robertson  believes  the  Home 
Magazine  can  match  the  slick 
ptiblications  —  and  in  addition 
reaches  the  whole  family  at  a 
time  when  they  can  sit  down 
and  read  it 

“1  see  no  reason,”  he  declared, 
“why  Ae  newspapers  shouldn’t 
step  up  and  say,  ‘Look  we’ll 
give  you  good  stuff  and  good 
artists  and  we’ll  give  it  to  you 
so  you  can  read  it’.” 

“Compare  its  circulation  with 
magazines,”  he  exclaimed.  “For 
an  ordinary  magazine,  40,000  to 
50,000  in  New  York  City  would 
be  considered  good.”  The  Home 
Magazine  has  more  than  10 
times  that. 

As  more  newsprint  becomes 
available,  Robertson  plans  to 
use  more  fiction,  and  the  Home 
Magazine  has  other  “definite  ex¬ 
pansion  plans”  about  which  he 
declined  to  be  specific. 

At  present  the  biggest  develop¬ 


ment  among  the  Hearst  newspa¬ 
per  group  is  taking  place  on  Pic¬ 
torial  Review.  Beginning  with 
a  shift  to  tabloid  Aug.  6,  1944, 
and  shifting  into  high  last  year, 
the  Review  has  changed  from  a 
partially  news  -  picture  section 
into  a  straight  feature  and 
amusement  section. 

The  Review  is  partly  worked 
up  in  the  same  office  with  the 
Home  Magazine,  but  Mr.  Hearst, 
Sr.,  watches  it  carefully  and 
King  Features’  editor  and  gen¬ 
eral  manager.  Ward  Greene, 
works  on  much  of  the  material 
that  goes  into  it 

Containing  regularly  special 
articles  by  such  writers  as  Mark 
Helllnger,  Damon  Runyon, 
George  Dixon,  Arthur  (Bugs) 
Baer,  and  others.  Pictorial  Re¬ 
view  might  be  labeled  the  show 
window  for  KFS  humorists. 
Other  regular  King  features  are 
represented  by  longer,  breezier 
and  abundantly  illustrated 
articles:  personal  problems, 
questions  and  answers,  etc.  Gag 
panels  are  big  and  bright;  one 
occupies  the  whole  front  cover. 

UFS  Will  Distribute 
Robert  Ruark  Column 

The  daily  column  written  by 
Robert  C.  Ruark  for  Scrlpps- 
Howard  newspapers  the  last  sev- 
eral  months 
will  be  syndl- 
cated  beginning 
Aug.  5,  United 
Features  Syndi¬ 
cate  announced 
this  week. 

Ruark  was 
diggin'g  news 
out  of  Washing¬ 
ton  when  the 
Navy  made  him 
an  ensign  in 
1942.  He  sur¬ 
vived  the  war  . 
after  being  hit 
by  a  submarine,  lightning  and  a 
jeep.  During  that  time  his  by¬ 
line  appeared  over  several  arti¬ 
cles  in  weekly  magazines, 
a 

New  'Oscar'  Posted 
For  Business  Copy 

Financial  World,  which  has 
been  awarding  “Oscars  of  In¬ 
dustry”  each  year  for  the  best 
annual  reports  put  out  by  cor¬ 
porations,  will  inaugurate  a  new 
set  of  prizes  this  year  for  an¬ 
nual  report  advertisements. 

Weston  Smith,  business  edi¬ 
tor,  said  judging  is  now  in 
progress,  and  the  awards  will  be 
made  Oct.  4. 

He  told  Editor  &  Publisher 
that  ads  entered  in  this  year’s 
competition  indicate  at  least  a 
15%  increase  in  the  number  of 
companies  engaging  in  the  prac¬ 
tice  over  last  year,  with  a  sim¬ 
ilar  rise  in  appropriations  for 
the  purpose. 

Judges  are  Lewis  Haney.  New 
York  University  professor  of 
economics  and  columnist  for  the 
New  York  Journal-American, 
chairman;  Sylvia  F.  Porter,  fi¬ 
nancial  editor.  New  York  Post; 
Glenn  Griswold,  editor.  Public 
Relations  News;  C.  Norman 
Stabler,  financial  editor.  New 
York  Herald  Tribune,  and  Lester 
Tichy,  industrial  designer  and 
inventor  of  the  Tichy  gothic 
typeface. 


■  DITOR  R  PURLISHIR  for  Jely  13,  194$ 


All-Star  Game 
In  Boston  Tests 
Press  Facilities 

BosTOK,  Mass.  —  Enlarged  fa¬ 
cilities  for  the  press  at  Fenway 
Park,  American  League  field, 
where  many  experts  expect 
World  Series  games  will  be 
played  this  year,  proved  their 
worth  this  week  when  the  an¬ 
nual  American  League-National 
League  All-Star  game  was  staged 
before  34,000  fans. 

Comfortably  seated  in  the  new 
box,  which  extends  out  over  the 
itands,  were  197  sports  writers, 
probably  the  largest  number 
ever  to  cover  a  sporting  event 
in  New  England. 

Their  file  of  words  over  West¬ 
ern  Union  wires  from  the  press 
box  was  140,340  and  the  total  for 
the  game,  including  stories  filed 
from  hotels  and  various  branch 
offices  of  Western  Union  was 
176,110. 

One  writer  was  on  hand  from 
Panama. 

Examination  of  Boston  papers 
this  summer  shows  that  baseball 
is  getting  a  bigger  play  than  at 
iny  time  since  the  war.  The 
belief  that  the  league-leading 
Red  Sox  are  going  to  cop  the 
American  League  pennant  has 
Boston’s  newspapers  devoting 
columns  dally  to  the  sport. 

If  the  series  does  come  to 
Boston’s  Fenway  Park,  it  is  es¬ 
timated  that  accommodations 
will  be  needed  for  at  least  250 
writers  at  each  game  and  be¬ 
cause  the  197  were  handled  so 
easily  in  the  All-Star  game  there 
Is  proof  that  facilities  will  be 
ample. 

a 

Gannett  Proposes 
4  Moves  for  UJf. 

Chautauqua,  N.  Y. — In  a  talk 
on  “International  Freedom  of 
the  Press"  here  July  10,  Frank 
E.  Gannett,  Rochester  publisher, 
put  forward  a  four-point  out¬ 
line  of  “what  the  United  Na¬ 
tions  should  do.”  He  enumer¬ 
ated: 

1.  Require  that  the  van¬ 
quished  nations  guarantee  their 
peoples  a  free  press  as  we  know 
it  in  the  United  States. 

2.  Require  that  any  nation 
which  requests  help  in  reestab¬ 
lishing  itself  economically  will 
fuarantee  its  people  a  free  press 
as  we  know  it. 

3.  Leave  to  the  press  Itself 
the  missionary  work  to  bring 
the  same  result  in  all  other 
countries. 

4.  Announce  the  determina¬ 
tion  of  the  United  States  to  fos¬ 
ter  and  bring  about  news  trans¬ 
mission  facilities  with  a  nomi- 
pal  rate  which  will  guarantee 
tile  free  flow  of  news  between 
all  the  capitals  of  the  world. 

a 

Get  USO  A-ward 

The  Wilmington  (Del.)  Morn¬ 
ing  News  and  Joumal-Every 
Evening,  have  been  presented 
with  certificates  for  distin- 
fuished  services  given  in  co¬ 
operation  with  the  USO.  ’The 
certificates  were  awarded  by  the 
national  USO  organization. 
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RAYMOND  L.  DUNIGAN,  63, 

for  the  last  19  years  in  charge 
of  resort,  travel  and  aviation  ad¬ 
vertising  for  Paul  Block  and 
Associates,  died  this  week  in 
New  York. 

Max  Novack,  35,  former  New 
York  Pott  reporter  and  an  asso¬ 
ciate  editor  of  Yank  during  the 
war,  died  July  10. 

Mrs.  Mabel  Hubbard  Faison, 
62,  former  feature  writer  for  the 
Cincinnati  Post  and  later  author 
of  children’s  books,  died  at 
Springlawn,  O.,  recently. 

Mrs.  Pearl  Hendricks,  63, 
Texas  historian  and  contributor 
to  the  Houston  Chronicle  and 
other  publications,  died  June  30. 

William  Ashley  Evans,  82, 
former  city  editor  of  the  Bonham 
(Tex.)  Daily  Favorite,  died 
Jime  30  in  Bonham. 

Charles  Erle  Hibbard,  63,  un¬ 
til  recently  a  member  of  the 
Montreal  Gazette  editorial  staff, 
died  in  Montreal  General  Hos¬ 
pital  June  29. 

a 

C.  E.  Crockett  68 
Dies  in  South  Bend 

South  Bend,  Ind. — Charles  E. 
Crockett,  69,  secretary-treasurer 
of  (he  South  Bend  Tribune,  died 
here  July  5  in  Memorial  hos¬ 
pital  from  coronary  thrombosis. 
He  was  born  in  South  Bend. 
Aug.  8,  1876,  a  son  of  Elmer 
Crockett,  one  of  the  founders  of 
the  Tribune  in  1872. 

Mr.  Crockett  was  educated  in 
the  grade  and  high  schools  in 
South  Bend.  He  later  attended 
Wabash  college,  from  which  he 
was  graduated  as  one  of  its  out¬ 
standing  students  in  the  class  of 
1898  with  a  degree  of  B.A.  He 
afterward  received  an  honorary 
A.M.  degree.  In  college  he  was 
a  Delta  Tau  Delta  and  a  mem¬ 
ber  of  the  honorary  scholastic 
Phi  Beta  Kappa. 

After  graduation,  Mr.  Crockett 
became  connected  with  the 
Tribune,  first  as  a  reporter  and 
later  with  the  business  manage¬ 
ment.  He  became  secretary 
March  24,  1898,  and  treasurer 
March  30,  1901.  He  is  survived 
by  his  widow,  Edna,  and  two 
daughters. 

a 

Robert  B.  Smith,  55; 
Washington  Newsman 

Washington — ^Robert  B.  Smith, 
55,  for  many  years  a  Washington 
newspaperman,  died  July  10  at 
Georgetown  Hospital.  A  native 
of  Ohio,  he  worked  on  newspa¬ 
pers  in  Massillon,  Canton  and 
Cleveland  before  coming  to 
Washington  in  1913. 

He  served  here  in  the  bureaus 
of  United  Press,  International 
News  Service,  Chicago  Tribune 
and  the  Philadelphia  Public 
Ledger.  He  was  chief  of  the 
latter  bureau  and  author  of  one 
of  the  capital’s  first  syndicated 
political  columns,  “The  97th 
Senator.”  After  the  Ledger  sus¬ 
pended,  he  joined  Federal  Hous¬ 
ing  Administration  with  which 
he  held  an  executive  post  until 
his  death. 
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James  T.  Jenldius,  68 
Posodena  Sup't  Dies 

Pasadena,  Calif.  —  James  T. 
Jenkins,  68,  for  35  years  mechan¬ 
ical  superintendent  of  the  Pasa¬ 
dena  Star-Newt  died  June  30. 

Mr.  Jenkins  had  been  asso^ 
ciated  for  many  years  with  W.  F. 
Prisk,  president  and  publisher 
of  the  Star-News,  and  his  broth¬ 
er,  the  late  Chsules  H.  Prisk. 
He  became  a  pressman  on  the 
Long  Beach  Press  when  the 
Prisks  bought  the  paper.  In  1913 
he  helped  to  organize  Local  No. 
155,  Printing  Pressmen’s  and 
Assistants’  Union. 

Classified  Ads 

SITUATION  WANTED 
(C«th  wHli  Order) 

I  tim^.50  per  line 
4  fimes— .40  per  line  per  InterHon 
HELP  WANTED  AND 
ALL  OTHER  CLASSIFICATIONS 
I  time^.90  per  line 
2  Ijmef— .80  per  line  per  interfien 
4  fimef— .70  per  line  per  insertion 
3  lines  minimum 

OooBt  epproslmately  tw,  5  letter 
wor4i.  e&e  Uae. 

FORMS  CLOSE  WEDNESDAY 
NOON 


_ Wewspeper  Breliers 

CAPABLE  HAlfDliDIQ  bayiap 
me»ers  deillee  or  weeklies,  eaTwkere 
in  U.  8.  No  leuee  or  tredee.  Lon 
Feighner  Acenej.  NeekTiUe,  Mick. 
OONPIDBIITIAL  VBOOTXATXOiNr 
L.  PARKER  LIKBLT  A  00. 
aso  Perk  Are. _ Hew  York  IT 

MAT  BB0THBB8.  Biathemton,  K.  T. 
Eetebliihed  1914.  Newepepers  bomglit 
end  told  wltboQt  pnblieitp. 

ir  it  SOyeere  on  the  PeciAo  Ooest. 
Arthnr  W.  Stypee.  625  Herket  8t.. 
San  Francisco  5.  Calif. 

Itewsneeers  Preee  lagineers 

HAOBkMioxB— Disraantling,  mortag, 
assembling  entire  aewepapOT  pleats, 
repairs,  malntenaaee.  aerriee  aatloa* 
wide. 

LORENZ  PRINTERS  MACfiriNISTS  CO. 
86  Rose  8treet,  Hew  Tork  7.  H.  T. 

_ Wewipnpwi  fm  Sale 


DAILY  groo^ag  850M  to  lOOM.  wtD 
flee  ftaaaeial  refereaee.  send  detaile. 

K.  E.  Staffeibaeb,  Howata.  Okie. 
SMALL  DAILTb  l^kBOB' WBBXLT* 
wanted  at  once  by  able,  experieaeea 
baeiaeee*adTertiaiBg  auuiager,  or  win 
buy  worUag  interest,  belaoe  optioaedr 
from  pabUsker  plaanlaf  retiremoei, 
Daily  mnet  iroea  60M  mpwarda;  waak*^ 
ly  soil  or  better.  Topflight  aewepa* 
man.  81  yeara  asp.  Age  41. 
Soaadly  flnancM.  Deal  prinelpale 
only.  Repliea  coafldantial.  Box  5068, 
Editor  A  ^bliahar. 

TOUVO  YA.  PDB1J8W1B  (weakly) 
Wants  dally  la  Ftiwlale.  Hai  878,000. 
OeoiRO  Claatoa,  Tappehaanoek.  Ye. 

Wanted  le  Bey:  Wbeleeale  News  Afeaey 
WAHTBD  TO  BUT:  Wholeaalo  Hewa 
Agency  la  eestera  or  midwostons 
town,  by  operieneed  wholeealor.  la 
good  etaading  with  all  metropolitan 
pnblishore.  ^ak  aTailable  for  per* 
chaae.  Box  5068,  Editor  A  PnbUeWr. 

Ittrhemrel  liiTfmt  Tit  tail 

supuDC,  ie~rA<a  nA^snPS 

aeapaaded  dally  pleat;  geod  oeadltloe. 
AO  motor  aad  control  oomipeMet ; 
16.600  oa  floor  Rk^o  laloed.  Woot- 
ora  Howspapor  Unloa.  8160  Payee 
Aroaaa,  Oiaralaad  lA  Okie. 

BZTBA  PRBSa  UNITS— 8tN*  «nt«T* 
8  floor*tjpe  aaita.  eeek  with  eatre 
eolor  eylmder.  Complete  bleaketa, 
rollara.  He  foldara,  ae  drire.  Balt- 
able  laereeaiag  pege  eepeeity  eay  ex* 
iatlBf  d'plete  inde  preee.  Meet  be 
moved  9f  Oet.  1.  Beet  eeak  effer 
cakeo  eae  or  betk  aaite.  Comptee 
PriatiM  Ce.,  1029  W.  Weehiagtea 
Blvd..  Lea  Aagelea  16. 

FOB  8A1A:  PBB88  BQUZPMBMT 
One  Ooaa  straight  line  octnple.  28 
9/16''  eat-off.  75  H.P.  DO  drive  witb 
ooDvoyora,  both  foldera  also. 

One  86  page  Cost  single  width  straight 
line  preaa,  28*9/16*  eat*off^  arraai^ 
for  printing  foor  eolora,  equipped  with 
DO  motors  end  twitch  board.  He 
conveyor. 

Aveilablo  early  1947. 

Addreaa:  Bosuteae  Maaager,  The  Ohie 
State  Journal,  Oolnmbua,  Ohio. 

FOB  SALS:  LABOB  QUAMTlTf 
STEBL  OALLET8  aise  6H*  x  18*. 
good  condition,  20e  each  in  lots  of 
100— check  with  order;  Model  E  Elrod 
with  gas  pot;  7  and  8-colamn  Flat 
Casting  Boxes;  Wesel  Dry  Mat  Roller; 
400  Cyl.  Press  Chases  mm  17  x  88 
np  to  45  X  68;  Bua  Tying  Machine; 
Model  112  Mentgea  Job  Folder;  Twe 
14  X  22  John  Thomsona;  24*pg.  Scott 
Web  Newspaper  Press.  Thomas  W. 
Balt  ConRiany,  lac.,  Stamford,  Coaa. 
OOSS  8TBA10RTL1MB  OOTUTIJI 


6  WBEXL1B8  FOB  MLB 
0  weekly  newepepers  la  Hew  Jersey 
near  Hew  Tork  for  tale.  Ho  plant. 
Big  posaibilitles  for  a  O.I.  0,000 
oxak.  P.  O.  Box  4984.  Editor  A  P^b* 
liaher. 

FOB  SALS 

SHOPPING  NEWSPAPER.  WUl  aall 
75%  interest.  Anrang  oldest  ia  ooun* 
try.  Nets  ia  exeasa  $10,000  yearly. 
Withia  800  miles  N.  T.  0.  P^ar 
printed  by  eoatract  printer  aaarby 
city.  Little  new  capital  reqalrcd 
other  thaa  purchaaa  coat;  although  if 
iaterceted  city  ao^t  larger  Job 
gr^tery.  Box  4999,  Editor  A  Pnb- 

ONE  OF  Hn>*SOUTB'8  BBIOBTIST 
weekly  papers  with  more  than  8,000 
paid  up  aubscribers,  in  county  seat, 
unopposed.  Gross  over  $26,000.  Of* 
fered  second  time  in  60  years.  Ton 
will  be  able  to  make  your  investment 
back  in  two  yeara  but  it  idll  work 
you  to  death.  Unless  you  are  com¬ 
petent  and  have  $25,000  please  do 
not  inquire.  We  have  plenty  of  time 
for  yon  to  Investigate  but  none  for 
schemes  nor  shoestring  deala.  If  you 
can  qualify  write  fully  of  your  quali* 
fleations  to  Box  5040,  Editor  A  Pub¬ 
lisher. 

WBSTBBM  atatt  dally.  $50,000  cash 
required.  Details  if  qualffyiag. 
Weekly,  aeariag  dally  oparatioa,  eaah 
required  $20,000. 

Mountain  atata  weekly,  groea  $80M, 
eaah  required  $2^000. 

W.  H.  Glover  Go.,  Yeatara,  Calif. 


A  84  page  malt  with  A.O.  80  eydt  220 
Toh  8  phaea  aleetrlaa]  aqatpamat. 
Ti^  Mdisra  alas  qmarter  folder  far 
tablaid.  Catbr-Hemmer  caarayar,. 
Pony  Aatoplate  Incladlag  5  tea  gaa 
matal  pat.  ehlppfag  Mask, 
eral  dosea  bolster  stereo  ehaeea.  eta. 
AvalUble  September  ar  Oetobar  wham 
aew  86  page  Goes  press  la  ready  tw 
relL  Meanwhile  tarn  lag  eat  a  el» 
aad  parfeeUy  plated  $  eN.  12  tm  daily 
ta  satisfy  moat  cHtieal  pradaetlaa  ra* 
qalremaata. 

Selling  Agents 

TYPE  A  PRESS  OF  ILUHOT8  IHC. 

220  Benth  Jelfercaa,  Chicago  8. 
ONB  BIOBT  RAND  Jnalor  Aa^ 
Plata  caatiog  box  eaatlag  plataa  21% 
faeb  depth.  7/16  lacb  tbick.  60  deerm 
bevel,  ^nipped  with  10  H.P.  D.O. 
motor  la  goM  coaditioB.  Box  5010, 
Editor  A  Publisher. 

64  PAGE  GOBS  OOTUPLII 
4  Unite— double  folder.  28-9/16  cut¬ 
off.  AC  drive,  will  do  color. 

82  PAGE  HOE 

28-8/16*  cut-off.  double  width,  AC 
drive,  will  do  color,  complete  vritb 

stereo.  _ 

BEN  SHULMAH 

558  E.  Main  St.  Rochester  4,  H.  T. 


WANT  ta  bay— Oaa  Ladlaw  Staadard 

typa-caattag  aiacblaa,  mast  ba  ta  good 
Msratlag  eoadlUaa.  Also  84  palat 
GMltaaiaa  Font  Ha.  12*0*24.  Lawaa 
eaa#  ta  rma  la  Cap  tide  of  80  ebiaaal 
manalBe.  Cepe  to  raa  la  28  ekaaaal 
aaxlliary.  Write  er  wire  etatliu  pHca 
to  Maada  Hewep^era,  las.. 
ladlaaa. 
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HE 


SH®  XqaipMtat. 

yi*>*  ••  Bo*  4M#.  kiitor  jTftb- 


W4JRBO  TO  BOT 

»»**• 

■»«••»•*»  wjtt 
■■^io  JteM.  Wriu  Bu.  Mfr- 
—^0*0^  (8.  D.)  A»>rig—  B«w. 

_  WBBTBD 

IjjA  eat-^  or  dock  for - 

OiTo  fall  dataila  aad  oriaaa.  Bo* 
104«.  Bditor  B  PaMIrtoT^ 

^BWSBAraB  aad  Maypafoo  Boiarr 
fJoojJS-  .*(*•*  ar  jrttlioot  •MtaoTAO 
jw  DO  drln^  For  iouiadlaU  or 

gTlTSI&aJ'y  S^rSSS*^ 

»M  B.  Mala  Bt.  Kookaatar  4.  B.  T. 
WBBTXD  to  kar;  Baoaad  kaW  kr> 
*»— Ua  un  .to*? «*r^^k 


10  7e«n  In- 

tJ^U  eoBtMt  with  OBoadB’a  p^pla. 
pollUoa,  aow  at  Ottawa:  can  aapplr 
•radleatu,  nowapapers  brief  Oannck 
!S!S*  00'““  or  faataroa.  Bos  604a, 
Bditor  and  Pabllakar, 

BZOWBITB  BBW  TOBX  OOLDllB 
•ooUoklo  »o  aauU  dailiaa,  waakliaa, 
^kln«  own  apoeial  eorraapondont  In 
»<a^Ua.  tack  OOO  word,  thrlea- 
vww  eolaan  azcInaiTa  to  iadlTidnal 
MMerlMr;  homttown  baekcrowid, 
Oothui  roMipb  qatriet  haadledp  N.  T. 
j®*®5  a®®.T«^*«  7®"  »••»•••  WriU 
for  dataila.  Box  S05«,  Bditor  *  Fab- 
lUhT,  _ 

_jnn>ioATXov  oowbultavt 

fofmar  tyadiciita  aBlaiiBan. 
aHtieiaaa  and  ^rlaaa  writara  ud 
^IcU  OB  thoir  fiialirBB. 

U^INO  BBd  CHlTiUiiUf  RK— flO 
Pbmb^Iob  .Dapt.  dotiroa  aaMplaa  of 
for^eat  flia.  No  foo. 

oamoisM— ooLLiLBosAnov^ 

_  MARKBTlIfO 

_^0HARLE8  Ac  TEPPER 
*.  _J*»PP«^*HeOaBa  ProdaetioBa 
tl  Weat  47th  Btroot _ N.  T.  0. 

TRB  PXHB  BZDOB  bditor  Faatare. 
Jatraoi^iaaiT  repeat-reader  ralae. 
Top  ilifht  qnalitj.  Homep,  likable, 
hworoaa  Short-Short  Parafrapha. 
Wkite  for  aamplea  aad  tarma.  David 
B.  PatteraoB.  New  BrichtOB.  Pa. 

_ Bib  Wwiai  Abortirim 


AD  nPBBSBHTATITB  fw  sow. 

^roa«ltiij^  weekly  proflalaeot  eaatera 
dty.  BrlUiaat  proapoeu.  State 
■ia^Ba  aalary.  Wriu  Art  Rhodea. 
T  Weat  44th  St..  W.  T.  0. 

ADYBBTUIHO  SAIBSlfAV.  If  yon 
are  a  well  experleaeed  adTertla- 
iBf  aaleaaaB  with  eleaa  habita.  cap¬ 
able  of  writiag  go^  retail  diaplay 
CMT  aad  alao  preparing  layoata.  and 
wfah  to  make  a  eonnection  with  one 
of  the  largeat  papere  ia  the  Sonth,  it 
will  be  worth  yonr  time  to  aaawer  thia 
doing,  give  peat  experience 
aad  qaalificationa,  meatioa  yoar  prea- 
eat  iacomei  aad  aead  along  a  aa^le 
of  qroar  copy  and  layoat  work.  Thia 
Job  oiTora  an  aaaaaal  opportanity  to 
the  right  man.  All  anawera  will  be 
held  in  atrict  coaddeaca.  Write  to 
Box  5076,  Editor  A  Pabliaher. _ 

ADVBBTXSZirO  SCUOXTOB.  dUplay 
department,  live  afternoon  daily.  New 
Jeraey  metropolitan  area.  Man  who 
can  eeO  throagh  arolication  of  good 
copv.  Ideaa  and  confidence,  keen  com¬ 
petitive  field.  Territory  aeelgnment 
where  man  acta  aa  ‘*Advertiaing  Man- 
aqer.*'  Ambitioaa  yoang  man  will 
find  better  than  good  opportanity 
here.  Write  detaila  firat  letter.  Re- 

Sllee  la  confidence.  Box  6026,  Editor 
Pabliaher. 

OAXJFOBVZA  OOLLSOB  Joamaliem 
department  U  looking  for  a  man  with 
If.A.  degree  experienced  in  advertia- 
Inr  aad  pablie  relationa  for  perma- 
n«>"*  teaching  poaition.  Reply  Box 
603.).  Editor  A  Pabliaher. 


SLAVB  OPBirXVO  OB  DXBPXiAT  ad- 
vertiaing  ataE  for  another  oompetent 
aaleamaa;  write  Ml  detaila  abont  7l»ar- 
aelf,  Joba  held  and  aalary  dealred.  Box 
6066.  Bditor  A  Pabliaher. 
nOIBDXATB  OPBVXVO  for  experi- 
eneed  advertialng  aolicitor.  Toang 
man  preferred,  $60  weekly.  No  boaaa. 
Write  in  firat  letter  complete  informa¬ 
tion  aboat  yoaraelf  aad  give  refer- 
eacea.  Box  60S4,  Mltor  A  Pabliaher. 
VAT*D  ADVBBTISniO  and  Promo¬ 
tion  man  for  Nat’l  Reataarant  PabU- 
catioB.  Top  maa.  Exoarienced  in 
reataarant  or  kindred  field.  Salair 
and  comm.  Detaila.  Addreaa  R.  J. 
O'Hara — Room  216,  6007  BacUd  Ave., 

CTereland  8.  Ohio. _ 

NBWSPAPBB  ADVERTISE 

MATMnaAm  WAMTBD 
Toang  maa  to  contact  agenciea  and 
adveraaera  in  Chicago  and  adjacent 
territory.  Large  Metropolitan  newa- 
paper.  Permanent.  State  age,  eda- 
cation.  experience,  preaent  and  ex¬ 
pected  aalary.  Box  5045,  Bditor  A 
Pabliaher. 

BBOBBT  Joaraaliam  gradaate  deairpd 
for  poaition  directly  ander  advertU- 
ing  maaagor  to  aoIMt  and  write  afia 
for  reUil  atorea.  All  eoatraeU  writ- 
tea  for  at  leaat  one  ad  each  week. 
OalUag  apoa  regalar  aecoaata  the  im¬ 
portant  factor.  Flare  for  eopy-writiag 
eeaeatiaL  Send  fall  lafonaatioa  and 
photograph.  Ironwood  (Mich.)  Dally 

aWWIItft  A# 

vertiaing  aaan  for  aaaiatant  advertiaing 
manager.  Perhapa  he  ia  a  veteran  or 
yoang  man  with  newaimper  experience, 
who  wanta  to  Join  a  live  organiaation. 
Ability  to  write  good  copy,  neat  ap¬ 
pearance  and  pTeaaant  peraonality, 
plaa  initiative  eaaential. 

Starting  aalary  |60.  Remaneration 
will  be  increaaed  apon  proving  yoar¬ 
aelf. 

A  limited  Hat  of  important  accoanta 
from  draartment  atore  to  specialty 
ahopa.  if  yon  want  to  be  a  part  of  an 
organiaation  arith  a  real  fntare.  pleaae 
write  immediately,  giving  all  detaila 
to  W.  0.  Londqneat,  Advertiaing  man¬ 
ager,  Endicott  Balletin,  Endlcott.  New 

Tork. _ 

THORODOHLT  BXPBRIENOBD  DI8- 
PXiAT  advertiaing  aaleaman  to  handle 
a  creative  and  aelling  Job  on  progrea- 
aive,  combination  Sonthem  newapapera 
in  75,000  to  100.000  circulation 
bracket  where  ability  to  write  copy, 
make  layoata  and  work  with  accoanta 
ia  abaolately  eaaential.  Thia  ia  the 
first  staff  opening  on  oar  newspapers 
in  five  years.  Excellent  aalary.  Five- 
day  week.  Ideal  working  conditions. 
Splendid  city.  Send  fall  information 
to  Box  5065.  Editor  A  PabHsher. 
WABTBD  Advertisiag  Salesman:  Good 
on  layoat  aad  eoataets.  Permaaeal 
position  OB  eomblaatieB  with  M.OOO 
cirealatloa  la  Soatbeaet.  Give  age, 
backgroaad  aad  refereaeee.  Bex  464i, 
Editor  A  PabHsher. 

WANTED:  Sober,  experlMced,  alert 
adverttsing  eopyimter  and  aaleeman 
for  50.000  popalatloa  aoathem  city 
eombinatloB  dally.  Give  detailed  ia- 
formatloa  on  year  past  record  aad 
refereaees  eloag  with  snapshot,  age, 
health  and  when  available.  State 
minimam  salary  and  boasing  retire¬ 
ment.  whether  yea  have  ear,  aad  can 
handle  all  elaaaificatloa  asstgameats. 
Answer  Bt  4260.  Editor  A  ^hliSber. 
WABTBD  ^Experienced  advertising 
man  for  an-opposed  daily  ia  town 
10.000.  Robert  L.  Samraers,  Dally 
News-San.  Hobbs.  New  Mexico. 

Help  WaHed-das^ 
OXiASSlFXBD  BALBSltAN 

Excellent  opportunity  for  yoang  man 
who  can  sell  and  lay  oat  good  copy. 
Salary  snd  commission.  Minimnm  in¬ 
come  $200  per  month.  Hi^ly  com- 
petitivo  field.  Send  photo  snd  nil  do- 
tslls  in  first  letter.  Write  W.  W. 
Shank,  GAM.  The  Ohsrleston  (W.  Vs.) 
Gssette. 


CTtGUZiAnON  Promotion  man  for 
laigo  Eoatora  motropoUtaa  nowspapor 
— one  who  Is  oapabls  of  oditlnc  earner 
newspaper,  preparing  circnlation  oopy, 
BtonmlSj  balWt^  eto.  Man  mast  bs 
tboioagmly  familiar  with  carrisr  pro¬ 
motion  OB  Little  Msrchaat  basia.  Pm- 
manent,  good  paying  positioB  to  maa 
qaallfioA  Send  all  details,  salary  ex¬ 
pected  and  photograph  in  first  latter. 
Replies  will  bs  hsid  confidential.  Bex 
No.  6022,  Editor  A  PabUsher. 

OOUBTBT  DXSTBIOT  MABAGSB* 
wanted  to  eoUeit  bmH  and  carrier  aab- 
oertPtiona,  train  earrlera,  oto.  Prafer 
ainglt  man.  Maat  be  of  good  obar- 
actor.  tcMerato  habita  and  expen- 
eaeeo.  Write  circnlation  asanager, 
Unioa-BaUctia,  Walla  WaUa.  Wash. 


BM  amnua,  aainry  vxpwMw,  pa 

Box  4227,  Editor  A  Hbllahor. 

WABTBD  Eipcrlcacod  maaagor  fttr 
mail  ■aboeriptiOB  dopartmmit.  Bxool- 
lent  opportanity  on  largo  Mdwosten 
metmi^  peper.  Send  ml 
ary  ex^iptsj  ai 


Box  4M2.  Bditor  A  Pabliihor. 


_ il  dotatia,  aal- 

|di|to  la  fiM  loCtor. 


ArtitI 


WABTBD:  BXPBBIBBGBD  OOIOC 
ARTIST  who  can  draw  established  ad¬ 
venture  strip.  Should  have  illastrative 
techniqac  bat  comic  or  caricature  style 
also  desirable.  Oontiaaity  script  tup- 
plM.  State  sjtocific  experience  on 
strips  and  eneJose  samples  of  pub¬ 
lished  work.  Gar  staff  knows  of  this 
advertisement.  Liberal  salary  wito 
psrtielpstion  of  profits.  Box  5072, 
Editor  A  Pnblisher. 


HklF 


■dp  WMli^ 


OODBTBT  dBOUIATIOB  XABAGBB 

for  morning,  evening,  and  Sunday  pa¬ 
per.  Mnst  know  Little  Merchant  Plan 
and  be  able  to  promote  with  carriers. 
Permanent,  good  Mying  position  for 
a  producer.  Send  ml  detalle  to  Box 
5064,  Editor  A  Pnblisher. 


OOlCBIBATXGB  DBSXMAB  and  re¬ 
porter  for  paper  of  16,000  circnlation 
In  growing,  progressive  Soathesstem 
cit^.  Reply  Box  5051,  Editor  A  Pnb- 

EEOELLBBT  OPPOBTUBITT  on  es- 
tsblished  bnslness  snd  finsncisl  daily 
for  man  who  can  write  lucid,  forceful 
business  and  general  editorials.  This 
men  mast  have  broad  economic  back¬ 
ground  and  have  ideas  about  current 
mtcrasttonsl  snd  domestic  develop¬ 
ments.  State  age,  experience,  present 
■alary  and  sutait  samples  in  first 
rommunlcstion.  Box  '5071,  Editor  A 
Publisher. 

BZPBBIBBOBD  TBLEGBAPH  BDI- 

TOB  who  can  also  direct  local  Staff- 
Good  spot  for  man  with  ambition  and 
Initiative.  Horace  Hall,  the  Dothan 

Eagle,  Dothan,  Ala. _ _ 

PA8T-M0V1BG.  AOOUBATB 
B8P0BTBB 

wanted  for  city  run  on  aggressive 
daily.  Occssionsl  wire  editing  de- 
eirsble.  Experienced  man  preferred, 
onlees  recent  Jonmalism  graanate  has 
enough  initlstive  to  handle  big  Job. 
Wanted  Angnst  first.  GIvs  salary 
needs,  full  details  first  lettsr.  TVIb- 
uns,  Albert  Lea.  Minn. 
tOBGVIBW,  WASH.,  Dally  News, 
Ideally  locatad  in  plsnnsd  elty  eloss 
to  mountains  and  sea,  needs  com¬ 
petent  reporter  for  city  hall  best. 
Piwfer  college  baekgronnd,  someone 
able  to  take  part  in  eommunity  af- 
falrs.  Box  5006,  Editor  A  Pnblisber. 

MEDIUIC  8IEB  morning  newspaper 
requires  two  good  men,  thorongnly 
■essoned.  Southern  background  pre¬ 
ferred;  one  a  deskman  with  speed  snd 
punch;  other,  well-rounded  reporter: 
good  wages  for  good  men.  CHve  ref¬ 
erences  and  other  information.  Box 
5082,  Editor  A  Publisher. 

NEWSMAN,  28  TO  86,  as  mansging 
editor  midwest  evenli^  daily  in  Mis¬ 
souri  river  valley.  Pleasant  college 
town  of  15,000,  comparatively  low  liv¬ 
ing  costs.  Primarily  mnst  be  a  good, 
fast  reporter  who  can  produce  local 
newi  and  direct  staff.  Mnst  have 
thorough  small  town  experience,  be 
able  to  meet  deadlines  on  tbs  nose. 
Permanent  opportunity  for  personable 
man  with  gi^  habits  who  can  get  the 
job  done.  Personal  interviews  to 
Quslifien.  RspUes  confidential.  Writs 


MWaWklTU  WA«T»D— IUb  wta 
hat  khd  expert— ca  aad  aow  dcair—  to 

MiUa  ia  thrivlag  town  to  aaaodM 
with  emc  of  tholsrg-t 
papors  la  tho  stato.  Glto  fall  dsiMa. 
Owego  CtoMtto,  Owcfo,  Voga  Ooaaty, 

N.  T. _ 

SOOnTT  AND  W0im;s  BOTPOB. 
A  leading  southwest  daily  ia  looking 
for  an  experi— ecd  woman  cap— Is  of 
taking  fall  chargs  oMoclety  —4  worn- 
HI',  itpaimmu.  _TbU 

ity  to  orgaaiss  staff,  dlroct  production 
and  editing  of  copy,  develop  extenme 
art  layonts  and  assomc  goneral  Wto* 
vision.  For  a  person  with  tact,  imsg- 
inatioa  sad  energy,  tWs  is  fa  sxcsllcnt 
opportunity.  Give  full  dstsils  of  sx- 
perisnee  in  your  first  answer.  Box 
5086,  Editor  A  Publishsr. 

SOUTH  DAKOTA  DAIIT  Bwi*  »• 
l>.ri.B«.d  mil.  reporter  femiUM  to* 
wort,  city  hell  routine.  Oood  pw 
and  working  conditions.  Prefer  mid¬ 
west  background.  Sjel®  cAKn* 

lelery.  reference..  Write  Box  6069. 
Editor  A  Pnblleher. _ 

SrOBTS  BDITOB— PorMnont  0^ 
growin,  lob  for  oompotent  men  who 
knows  eporte,  mskonp  snd  hss  Pomn- 
silty  to  win  snd  kesp  following.  Hid- 
dlo  Weetem  s.  m.  pspor.  OIto  ome- 
pleto  beekgronnd.  exporloneo  and  .Md 
photo.  Box  6098.  Editor  A  Pnblleber. 

tbuobaph  .  mws  BDROB  fe* 

Plro-Dsy  iftorseos  dolly. 

W.  Va. _  -  — 

WANT*" _ VBTBBAB  with  couple  cf 

years  news  room  cxpcricaec  to  go  — 
vstersns  Training  la  our  am  ro« 
for  Telegraph  ud  Nows  Editor  Job. 
Permanent. 

O, 600  clrcolstlon,  Nl«  Illlnou  lo« 

of  16,000.  Box  6019,  Editor  A  Psh- 
lleher. _  _ 

WH’TH  GOT  IT— TOD  PBOTH  IT1 
Weeun  Mow  Tork’e  Tw  ... 
elrlo-rooord  dolly  (96  wsrs  old. 

ABO  vreslsttoB  doaUod  slsoo  1941) 
In  poet-wsr  booBlag  oowisissity,  Bte4e 
at  ones:  >0 

1- Expori— cod  editor,  fdlly  aapa^ 
hudlin^^  all  UR.  wire  oopy  for  18 

2- ^ExpoiTencod  roportor,  fully  oapabls 

writing  all  m  jor  ud  mlaor  uowa  of 
one  city.  . 

Any  men  good  cnongb  ALSO  to  bu- 
die  local  feature,  sports  cotuma,  to 
"community  coatact-mUi  oto.,  wui 
bo  given  ehucc  to  develop  his  stuff 
to  tbs  Umlb— and  ONLY  such  meu 
wlll  get  the  two  key  Joto  atovc. 
Write  at  one#  why  you  ahould  rate  a 
quick  tryout  boro.  ...  , 

Hacks,  quacks  and  Jsek^-stay  sjWl 
Dally  News  of  the  Tonawandaa,  Nora 
Tonawuda,  N.  T. 

Help  WistsJ— Mockssicsl 


OOMPOaXMO  BOOH  OHIEP  to  tote 
charge  of  printing  new  Pennsylvanm 
daily.  Five  machines  at  pnsent. 
Sixth  in  ship.  Machinist  prefsrrea. 
Must  be  able  to  get  more  PraducHos 
than  we  are  at  present.  Box  6085, 
Editor  A  Publisher.  ^ 

EXPBBIEBOBD  UBOTTPB  OPSR 
ATOB  in  union  shop.  Permanent  posi¬ 
tion.  No  lay  offs.  40  hour  week.  Scales. 
$1.65  an  hour.  Highest  In  state  m 
comparable  cities.  Modern  plant  n 
residential  suburban  elty.  Dally  TrlV 
one.  Royal  Oak.  Mich.  - 

POBSMAB— Afternoon  dally  offers 
permuent  position  for  working  fore¬ 
man.  Mnst  bs  thoroufrhty  exn.  com* 
posing  rm.  execntlvs.  Times  Jonns^ 
Vinslsnd,  N.  J.  (8$  miles  from  Phils.) 

HAND  OOMPOSITOB  — Steady,  dsr 
work  in  eommerelsl  Job  plant  fo^ow* 
pet— t  man.  ^ts  $1.60.  _,^rlte 
Wsbl  Printing  Go.,  Box  542.  Nlsgsrs 

Falls,  N.  To _  __ 

ZiINOT!I!fB  "^erator  snd  floormu 
Union  shop.  Permuent  in  desirsu 
east  coast  Florida  city.  St.  Augustlas 
ReeoM  (newspaper),  St.  Augustiaa 
Fla. _ 

UBOTTPB  operator.  Exceptional  to* 
pprtnnity  for  clean,  steady  operatos> 
Telephone  or  write  Mr.  Frfedbeto< 
Daily  World.  Atlutie  Gity,  N.  L 
(4-8111). 


■  DITOI  e  PUILISHII  for  Jaly  13,  Ita 


Aovnnuia  uuu  os  raoito-  ocapsrm  mas  (or  da>k  uw«  or 

nos  MAS.  DomUUloA  Sotj  Liom-  pkotogn^X  woati  lob  in  Woot,  writo 
touat,  M,  dootroo  poolUoa  with  now*-  Nowmon,  52S  Orand  St.,  AlU- 

vapor  otaC,  proloroblj  la  aoadiaa  aoco,  Mobr.  _ 

alud  Oitr.  Odlaco  fraduta.  T  man  OBSKMAS,  MAKBUP.  BBWBITB. 

la  tdrattUias,  and  aalaa,  I  raan  aa  "  - - - 

adrartlaiag  ■aaatar  of  larta  ntall 
rnaa’a  atan  aa  wall  aa  acaaaj  azpari- 
aaea.  Oaa  eoataat  aaaaaata  prapara 
eapr,  fomalau  pUaa.  Loaalad  la 
Datrolt  at_praoant.  Wrlta  boa  aPdU, 

Editor  A  ^bllabar. 


jtSPOBTBB,  aaa  jaar  aa  dally,  MA 

Colombta  doaraallia.  rat,  *i.  atafla. 
Did  eoartkoaaa  boat,  rawrl^  <*■*? 
anldiiaiaat,  laataraa.  W»n  Job  iia*- 

I.T.!iss.nral^b^:Iii?'5^  52 

todo.  Editor  A  Pmbliahar.  _ 

TBIBBAS,  OOLXMOB  BDnOB  aad 

fS&  2iipr&a*T!iSo’!  aSSfTk'S 


_  BDXTOBIAL 

inOW-BOW  41  TMuri  oI4  wants  salt- 
sbl«  position,  row  jonrs  Far  East* 
ten  T^ws  Enropoan  ezperioneo.  Ex* 
pert  in  intoiriowo.  Box  607S,  Editor 
*  FnbUshsr. _ _ 

BDlTvB— ’Woman,  ^onw,  personable; 
iper  15  years  onitsnal  experienee  in  flelds 
[em-  of  edneatlon,  trarsl,  mosie,  draaatle 
^t  writing;  media  newwaper,  — — * 
Bdi*  magaslnes.  books.  iMsirei 

_  reQniring  high  qnaliEeations,  .wnr*  «... 

ars’  tnral  baekgronnd,  flrst'Class  work. 
Be*  in  Washington,  D.  0.  Box  50M, 
Mg,  Editor  B  Pobllsner. _ 


7BTBBAS.  n,  aaaaiina  .ditar,  da- 

•iraa  paaitioa  Rai^  papar  aaeaant 
health.  Eivariaaead  In  ^tiaA  ad- 
nrti.^,  ciraalatlon,  a^t^. 
refereaeea.  Boa  &0S9,  Editor  A  Pah- 
lisker. 

_ VBTBEAJTp  St.  WITH  nMT<B4Sa 

national  wirs  serriee  expsrteee,  ^Mirss  re¬ 
position  porting  Job  on  sii^l  w  modlus  sirej 
road  ami-  daUr — anjrwhara.  Bafaranaaa,  Boot 

-  - *■  507..  Editor  A  Pnbltihar. _ 

WOKAS  JOBBSAUSM  gnAntU  with 

-  two  annunan'  local  nawa  aad  faatan 

BDITOB — Tvnmt  nanaflng  aditar  of  eaparlanca  aa  dailp  papm  w»ta  nnl- 

u^i.. - -  - - * - „  rapartar  an  d^.  Mlaa  ^ 

ra-  loria  Q.  Jobnaon.  Jaahaow.  MlnnaaoU. 
^  WAS*  WASBOMSOS  OOTBBAgBT 
&  WIda  awaka  rapartar  daaJm  la  rapaw- 
ssnt  smnll  nnd  Inrgo  dsUIss  in  Wnsk- 

-  Ington  St  nsminsi  Iso  eg  st  spnos 

for  rsM.  Wfll  fmlak 
■ei*  end  saswsr  tssriss.  Bob  4tlT.  B4ft> 
in  tor  B  Pnbllsbeg. 

TOUVO  WinSB,  S6,  Tstn  two  jesrs 
experienes  Bsdio.  Trsdsps^.  Esm 
psper,  msgsilns.  Oo  snTwnere,  miw* 
inm  tM.  Jsmss  Blmmgsrten,  lit  B. 
56th  St.,  Hew  York  City. 


PBOTO  .  BtrOBAYBB  wonted.  One 
j^o  is  profteient  in  sU  brsnekss. 
^n  shop.  Psrmsnent  position. 
Stste^sslsry  wonted  In  letter.  Drln- 
non,  Inon  4tl  Broodwoy,  lUeon,  Qs, 

raus  STJPBBZBnvSBHT:  L^* 
Ing  nowspopsr  Modros,  Indio.  Three 
to  S?o  y^  eontrost.  Exeeilent  terms 
ond  eonditions  for  right  mon.  Box 
5013,  Editor  A  Pabllsnsr. 

iO^BAWEB  TBOBBldlABS: 

Leoding  Anstrolisn  pnblishing  honse 
quires  skilled  teehnielons  for  the 
follpwlng  roto  deportments:  Oorer 
Artist  ond  illnstrotor;  color  rstoneh* 
ing:  pisnning;  et^diing;  operotion  ond 
preporstion  men  (sU  phosss).  Excel¬ 
lent  conditions  ond  wnges  wiU  be  of¬ 
fered  to  snitsble  oppUeonts  ond  pos- 
■pce  psld  to  Anstrollo.  AppJtconts 
should  spply  by  letter  only  to  Joshno 
B-  P^ers,  Inc.,  845  IfMison  Are., 
New  York  17,  N.  Y.,  stotlng  qnoliSeo* 


Editor  A  Pnbllsher. 


AOBB  with  enrioble  record  os  business  plw^  os  smessssfal  wAiilni 
builder  seeks  new  field.  Prefer  10*  porter.  WonU  like  to  monoi 
35.000  city.  Present  publisher  best  to  modlnm-siM  dioUy.  Youth 
reference.  Write  Box  oOOO,  Editor  A  bltloao  ond  good  wor  resort 
Publisher.  - 

BXTBBIBMOBP  APVBBTISniO 
BBSBVTATXVB  with  complete  knowl¬ 
edge  of  esstem  occounts  is  desirous 
of  msking  ssrly  ohsnge.  Box  6070, 

Editor  A  ^blitter. 


Ohemistry,  A.y![experienced  chemist, 

_ tescher,  editor.  Port  or  full  time. 

men  Philodelphio-New  York  sreo.  Oop- 
lium*  sble  responsible  position.  Box  5051, 
locol  Editor  A  Publisher. 
v’J?  WXTOBZAXi  ABBfa— Writer:  Norice. 
35,  with  8  yeors*  experience  seeks  op* 
portunity  in  responsible  Job.  Pen* 
— —  tnres,  rewrite,  news,  lobor  eoreroge: 
.  mokeup,  typogrophy.  A.B.  Bociol 
— —  Sciences.  Will  consider  oil  offers. 


tions  end  experience. 


Mdlir/Pablla. 

5080,  Editor  A  ^Misher. _  Silnolions  Woilo^ 

WBSTBBV  INTBWOUNTAXN  nows*  dntfhlliflbtf  Wonw 
pswr  hss  opening  for  night  foremen  eopobls  sxseutiTO.  lu 
end  serersl  operstors.  iTnlon  shop,  smoller  slty  experienes. 

Good  scsle  ond  working  conditions.  I"  - * - 

Box  5048,  Editor  A  Publisher. 

enees. 


I..a  .111.,  a^  Au-rouud  doiiy  m.  Tom  Moore, 

l“.*'”Ko2,M'2”«tad2r^ft2?2:  «« Ejm.id. ^ *. yn». 

Box  4353,  Editor  A  Publisher.  ★  aBMB&OVA  BSWajmt  oi  eficlent 
■  ■  serriee  to  employer  of  olert,  odsptoble 

OXBiODl^TOB  OB  DX8TB10T  editor-writer-conpeoder,  30,  with  ro* 
MAVAOBB  ried  dolly,  weekly  ond  businsM  poper 

13  yeors  in  diily  field,  efilos  reutiuiu  experience;  quick  ond  rersotile 
A3.0a  experlsMA  hciM  doUesw  ou4  worker;  unirersity  grsduote;  knowl* 
Little  Bsrehont  rlon.  Am  portfculor*  edee  Bponish,  Pnneh.  White  Box 
ud  odrertisfng  ly  interest^  in  o  connection  thot  rs^  5030,  Editor  A  Pnbllsher. 

He’l^  prpore  quires  where  pemoneyi^^^ 

ogSTofi,  stesdy  worker,  eon  hsndle  re- 
JcS.  Highest  references. 

Box  4055,  Editor  A  Publisher. _ 

OntOaLATION  MABAOBlIBlfT  exec* 
utire  with  extensire  ond  rolusble  ex¬ 
perience  os  successful  cireulstion  mon* 
sger  on  doily  ond  Sundoy  newspopsrs 
desires  connection  with  psper  in  medi¬ 
um  sited  Gentrsl  or  Midwest  Stotes 
city.  Best  of  references.  Reosonoble 
sslsry.  Now  employed.  ArsUsble  i^n 
thirty  dsys.  Box  6048,  Editor  A  Pub¬ 
lisher. 

TEA0HBB8  OP  NBWSPAPBB  AD*  _ _ _ _  a  - 

VBBTX8IHO,  business  ocUrittes,  ty*  Si^bous  Wortud  Mrtsftul  _ 

pogrsphy,  rsdio  journslism,  rodio  bum*  ABLE  YOTNO  SPOBT8  WBITBB 
ness  aetlrities.  School  of  Journslism,  Vet,  39,  married,  7  yrs.  reptg.  oil 
Ohio  Unirersity,  Athens,  Ohio.  sports,  mskeup,  eopyrdg.,  etc.  Now 

working  like  dog  for  peonuts;  would 
like  to  do  same  For  liring  wage.  Mid¬ 
west,  Rockies  pm*s  only.  Box  6068, 


rersatile  young  man  who’ll  fit  right 
into  its  promotion  ond  — .i-r.. 

serriee  deportment.  !!„  ..  ^a 
roughs  and  copy  for  locol  sdrertissrs,  opportuni^  is  prsoentsd. 

promote  the  psper  rlo  mail  ond  trode  — ■* - — - 

papers  and  hare  plenty  of  opportunity  »onslbls 
to  express  himself  on  paper.  If  you 
think  this  is  your  niene.  giro  us  all 
the  pertinent  facts  in  your  first  letter, 
and  while  you’re  at  it  send  o  few 
samples  of  yonr  work — layouts,  copy, 
proofs  or  tesrsheets.  Write  noroo* 
tion  Manager.  Milwaukee  Sentinel, 

Milwaokee  1,  Wisconsin. 


Z  CAN  WBZTB.  rewrite,  festurise;  om 
worth  my  weight  in  newsprint  to  the 
enterprising  editor  who’ll  train  me. 

Pemsle,  college  editor  ond  graduate, 

31  but  mature.  Will  go  anywhere. 

Box  606A  Editor  A  PnblUher. _ 

ICAQABm  WBITBB  seeks  break  in 
sports  field;  con  bondle  spe^-grophic ; 
newspaper  background;  single,  38. 

Box  6053,  Editor  A  Publisher. 

MAHAOnid  BDnOB,  .U-mroud 
Newsman,  86,  thoroughly  experienced 
handling  copy  ond  directing  otoff. 

Background  in  oU  types  of  news  and 
picture  eoTerqge;  editoHols.  Preeent* 

IT  with  Mid-West  doily  33,000  elre- 
Trained  in  eompetitiTe  field.  Good  or¬ 
ganiser,  nnderstonds  co-operation  with 
meehonicol,  odTertloing.  cireulotion 
deportments.  Prefsr  Ms  or  ocsistont 
84,  seri-  or  city  editor  on  larger  newspaper,  or 
’ears*  ex-  exceptional  propoiitlon  popor  of  30t- 
sot.  writ-  000-36,000  cire.  Box  5061,  Editor  A 
returned  Publisher. 

cent  any-  WO  PA1TOT  SAMWTAT.k 

Editor  A  Jqii  skills,  faults,  dereloped  by 
-  8  ysora  os  ptx  sditor,  copyresds^  fea- 

mou,  06.  tore  writer,  reporter-photog.  Inter- 
rial  Job.  ested  trode  Jnl.,  house  organ,  general  enees,  smpu 
lO,  V.  Y.  press.  Age  80,  college,  married,  $76  A  Pnbllober. 

minimum.  Box  5077,  Editor  A  Pub-  — 

■WWW  '  lisher. _  WABT 


Utorory  Afoacy  Sorrico 
NEW8PAPBBMBM^8  AGBNOT.  Arti- 
eles,  Books,  Fiction,  Plays  marketed. 
Free  Reading — Free  OritleUm.  Bertha 
Rlsnsner.  180  E.  40th  St.,  N.  Y.  16. 


>rmop. 

lirsblc 

usilo* 

istloc. 


Publisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


SAN  FRANCISCO— Sixty-seven 

of  the  117  corre^>ondents  on 
the  USS  Appalachian  who  wit¬ 
nessed  the  atom  bomb  test  at 
Bikini  were  flown  to  San  Fran¬ 
cisco  by  the  Navy  last  weekend. 
Only  one  or  two  of  those 
planned  to  return  for  the  second 
test  July  25,  the  remainder  hav¬ 
ing  seen  enough  or  their  papers 
deciding  to  rely  on  the  wire 
service  reports. 

An  additionai  19  were  flown 
as  far  as  Honolulu  where  they 
will  “sweat  out”  the  arrival  «rf 
the  Appalachian  in  time  for  a 
return  to  Bikini.  Six  correspond¬ 
ents  joined  the  scientiflc  oi^rv- 
ers  on  the  USS  Panamint  for 
a  three  weeks  Pacific  cruise. 
Plenty  of  background  stories 
will  be  available  on  that  ship 
but  they  will  be  written  later 
because  the  Navy  has  not  pro¬ 
vided  any  transmission  facilities 
from  that  ship  for  the  press. 

Bfany  more  reporters  would 
have  stayed  in  the  Pacific  if  the 
requested  air  junket  to  Manila 
and  Japan  had  materialized.  But 
the  Navy  could  not  provide  the 
transportation. 

Twenty-three  are  staying  with 
the  “Big  Apple”  in  its  cruise 
from  Kwajalein  to  Honolulu  and 
back.  Minor  repairs  to  air  con¬ 
ditioning  and  other  ship  equip¬ 
ment  necessitate  that  visit  to 
Honolulu,  the  Navy  states.  At 
least  that  was  the  reason  for  de¬ 
nial  of  a  request  by  at  least 
three  reporters  (Mark  Watson, 
Baltimore  Sun;  John  McCul¬ 
lough.  Philadelphia  Inquirer; 
and  Ken  McArdle,  San  Fran¬ 
cisco  Chronicle)  for  the  ship's 
return  and  stay  at  Bikini  while 
preparations  for  the  second  test 
are  being  made.  They  foresaw 
numerous  story  possibilities  in 
Bikini  lagoon  during  the  follow¬ 
ing  three  weeks  and  even  re¬ 
quested  transfer  to  another  ship 
or  ashore — but  the  Navy  de¬ 
clined. 

Of  the  II  foreign  correspond¬ 
ents  it  is  expected  eight  will 
witness  the  second  test.  E.  W. 
Macalpine  of  Australia  was  dy¬ 
ing  home  as  guest  of  U.  S.  offi¬ 
cials  who  were  making  the  trip. 
O.  Guzman  of  Mexico  and  Prere 
Hofman  of  Poland  returned  to 
the  States.  L.  LeBarthe  of 
France,  taking  the  place  of  W. 
Farge  who  was  appointed 
French  Minister  of  Food  and 
flew  home  soon  after  the  test, 
transferred  to  the  Panamint. 
Only  the  Russian  representa¬ 
tive,  A.  M.  Khoklov,  and  Larry 
Solon  of  the  United  Kingdom 
and  Hector  Stewart  of  Canada 
stayed  on  the  Appalachian.  Four 
others  return  to  Honolulu  for 
the  interim  period. 

•  •  • 

THE  NAVY  public  information 

oflScers  aboard  estimated  the 
Appaladiian  transmitted  more 
than  a  million  words  of  press 
copy  from  the  time  it  left  San 
Francisco  June  12  until  the  bulk 
of  the  press  corps  departed  from 
Kwajalein  July  5. 

As  was  previously  reported, 
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the  communications  arrange¬ 
ments  were  strictly  snafu  on  the 
sUp  until  A-Day  when  about 
220,000  words  (20,000  more  than 
the  rated  capacity)  were  trans¬ 
mitted  in  24  hours  after  the 
bomb  blast  at  nine  a.m.  Every¬ 
one  was  particularly  happy 
about  the  change  which  had 
been  brought  about  by  improved 
atmospheric  conditions  and  some 
mighty  hard  work  by  Navy  com¬ 
munications  officers  in  whipping 
green  hands  into  shape. 

However,  it  was  learned  later 
that  not  all  stories  got  through 
to  the  home  offices.  This  corre¬ 
spondent  discovered  on  return 
to  the  States  that  at  least  half 
of  his  story  on  A-Day  coverage 
took  50  hours  to  arrive  in  New 
York  and  was  too  late  for  dead¬ 
line.  S.  C.  Adkins  of  the  Louis- 
ville  Courier- Journal  filed  1,500 
words  on  A-Day,  four  takes  of 
250  words  each  before  10:15 
a.m..  and  only  a  few  disjointed 
words  were  received  before 
deadline  with  the  rest  arriving 
the  following  day.  Harry  Ander¬ 
son,  Nexoark  Evening  Newt,  filed 
900  words  during  his  priority 
period  on  the  ship  before  8:30 
p.m.  and  the  lead  to  the  story 
never  did  arrive.  Elvon  Howe, 
Denver  Post,  reported  his  story 
took  24  hours  to  arrive. 

The  Navy’s  record  was  still 
pretty  good  that  day  in  spite  of 
these  reported  delays.  San  Fran¬ 
cisco  reported  the  radio  teletype 
signals  were  being  received 
there  in  good  shape.  The  cross- 
up  occurred  somewhere  between 
the  Navy  radio  and  Western 
Union  or  on  the  latter’s  circuits. 
•  *  * 

THERE  was  absolutely  no  cen¬ 
sorship  of  copy  on  the  Appa¬ 
lachian.  Reporters  wrote  what 
they  pleased  and  there  was 
plenty  of  gossip  about  a  corre¬ 
spondent  sending  his  eye-iwitness 
A-bomb  story  a  day  in  advance 
to  avoid  the  filing  scramble.  But 
no  correspondent  would  admit 
having  done  it. 

Navy  information  officers  did 
review  copy  after  it  was  filed 
to  keep  posted  on  what  was  be¬ 
ing  sent.  No  one  blamed  them 
for  tiiat.  And  there  were  cases 
where  Navy  officers  called  glar¬ 
ing  errors  of  fact  to  the  atten¬ 
tion  of  a  few  correspondents 
after  the  stories  had  been  dis¬ 
patched.  Plans  were  to  post 
such  errors  on  the  bulletin 
board  without  the  name  of  the 
correspondent  involved  to  assist 
other.'  in  avoiding  the  same  er¬ 
ror.  But  none  ever  appeared. 

The  closest  thing  to  censorship 
during  the  whole  operation  oc¬ 
curred  at  Kwajalein  the  day 
after  the  test.  Many  stories 
were  written  and  several  broad¬ 
casts  made  from  there  charging 
military  censorship.  Here  is 
what  happened: 

For  some  unknown  reason  the 
plan  of  operations  provided  that 
reporters  at  Kwajalein  who 
viewed  the  test  scene  from  the 
air  after  the  blast  could  not 
write  about  it  until  A-Day  plus 


four— or  four  days  later.  The 
Older  might  have  been  designed 
to  keep  the  Kwajalein  reporters 
out  of  the  air  during  that  period 
when  air  traffic  was  heavy.  Or 
it  might  have  been  the  purpose 
to  give  the  reporters  already  in 
the  Bikini  area  a  break  on  filing. 

The  hundred-odd  reporters  on 
the  Appalachian  were  scanning 
the  target  array  through  binoc¬ 
ulars  from  a  distance  of  three 
or  four  miles  on  the  afternoon 
after  the  explosion.  The  next 
day  the  Appalachian  moved 
around  the  target  array  to  an¬ 
other  anchorage  and  we  could 
all  see  the  destruction.  That 
afternoon  we  were  taken  on  a 
tour  of  the  target  ships  on  an 
LCT  riding  close  to  almost  every 
ship  to  view  the  damage.  On 
Wednesday  we  boarded  the  Pen¬ 
sacola  and  Prince  Eugen  to  see 
the  damage.  On  Thursday  we 
boarded  the  Nevada.  There 
were  no  restrictions  on  what 
we  wrote. 

At  the  same  time,  about  10 
reporters  at  Kwajalein  talked 
their  way  onto  photo  planes  and 
other  observation  planes  on 
Tuesday,  the  day  after  the  test, 
Lt.  Col.  John  Moynahan  of  Capt. 
Lee’s  public  information  staff, 
who  had  been  on  the  Appalach¬ 
ian,  had  explained  the  restric¬ 
tion  to  those  on  his  plane — ^but 
the  majority  of  reporters  knew 
nothing  about  the  operation 
orders. 

All  Due  to  Rod  Tape 

As  a  result,  on  their  return  to 
Kwajalein  these  reporters  im¬ 
mediately  wrote  stories  and  pre¬ 
sented  them  for  dispatch.  Com¬ 
mander  Owen  Atkinson  and  Lt. 
Col.  E.  Morrison,  both  in  charge 
of  the  public  information  sec¬ 
tion  there,  refused  to  accept  the 
copy.  Then  the  censorship  cry 
arose. 

On  the  return  to  Kwajalein  of 
Lt.  Col.  Moynahan  (formerly  on 
the  Newark  News)  three  or  four 
hours  later  he  immediately  lift¬ 
ed  the  restriction  on  filing,  act¬ 
ing  on  behalf  of  Capt.  Lee. 

It  is  difficult  to  assume  that 
the  Navy  intended  any  censor¬ 
ship  from  any  place  when  re¬ 
porters  within  Bikini  lagoon 
were  enjoying  all  possible  priv¬ 
ileges.  It  was  all  due  probably 
to  unfathomable  Army  and 
Navy  red  tape  and  too  strict  ad¬ 
herence  to  a  badly  written  di¬ 
rective. 

Certainly,  on  the  Appalachian 
Capt.  Fitzhugh  Lee  and  his  staff 
left  no  stone  unturned  to  oblige 
every  request  of  the  correspond¬ 
ents  and  see  that  they  were 
given  all  possible  help  in  cover¬ 
age  of  the  story. 


OFF  TO  PARIS 

Mrs.  Gardner  Cowles,  wile  of  the 
publisher  of  the  Des  Moines  (la.) 
Register  and  Tribune,  is  pictured 
as  she  boarded  a  TWA  plane  for 
Paris  this  week. 

2  Publishing  Finns 
Chartered  in  Kansas 

Manhattan,  Kas.  —  A  state 
charter  was  granted  recently  to 
the  Seaton  Publishing  Co.,  with 
Richard  M.  Seaton  as  resident 
agent.  The  corporation  was 
chartered  for  a  publishing  and 
printing  business  with  ^0,000 
of  an  authorized  $100,000  cap¬ 
italization.  The  Seaton  Publish¬ 
ing  Co.,  publishes  the  Manhattan 
Mercury  -  Chronicle,  another 
paper  in  Nebraska,  and  one  in 
South  Dakota. 

A  state  charter  was  granted 
recently  to  the  Winfield  Publish¬ 
ing  Co.,  Inc.,  with  Carl  A.  Rott 
named  as  resident  agent.  This 
firm  was  chartered  for  news¬ 
paper  publishing  and  printing, 
with  $50,000  of  an  authorized 
$100,0()0  capitalization. 

■ 

4  Effingham,  IlL 
Papers  Are  Merged 

Effingham,  Ill. — ^K.  V.  Lewis, 
publisher  of  the  Robinson  (Ill.) 
Daiiv  News,  has  been  named 
president  of  the  Effingham  Daily 
News  Co.,  as  a  result  of  a 
merger  of  Effingham’s  four 
newspapers  —  Dailp  Record, 
Democrat,  County  Review  and 
Republican. 

Beginning  Aug.  1,  there  will 
be  only  one  newspaper,  the  Ef¬ 
fingham  Daily  News.  Edwin 
McDonald,  former  publisher  of 
a  weekly  in  Virginia,  Ill.,  will 
be  general  manager. 


..and Answers  / 

That  familiar  dean*  hat  btcerat  a  trmdt-mark 
■Tmbol  of  Wathinfton.  In  a  likt  manatr*  tht 
namo  **Hatkia*'  it  a  tymbel  of  a  vtry  holpful 
and  popular  ntwtpapor  ftaturt  .  .  .  Tht  Hatlcia 
Information  Strvlct.  Locattd  in  Wathingtoa, 
a  traintd  ttaff  of  oxptrtt  It  clot#  to  rtllabit. 
dhrtrtlflod  tourett  of  data,  rart  Altt,  aatfolo 
archivtt.  Unqutationably,  Wathlngton  IS  tho 
fecal  point  for  **A1I  the  Antwtrt.** 
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Thi  •  CONSTANT  TOLL  taken  by  time  and  usage  is  no  mere  theoretical 
measure  of  accounting,  but  rather,  something  very  real.  It  goes  on, 
regardless  of  inhibitions  or  any  unwillingness  to  recognize  the  fact. 

Astute  managers  not  only 
know  that  depreciation  is  a  part 
of  costs,  but  they  actually  re¬ 
place  that  which  has  been  taken 
away.  In  typesetting  machinery, 
usually  this  means  replacing  old 
and  worn  equipment  with  the 
newest  of  Blue  Streak  Linotypes. 


are 

stubborn 


Your  Linotype  Production 
Engineer  is  constantly  waging 
war  against  the  effects  of  the  de- 
preciation  of  composing  room  machinery.  He  has  both  experience 
and  a  willingness  to  share  his  knowledge  with  printers  and  publishers. 
This  is  one  part  of  Linotype  service  that  is  available  to  those  who 
have  an  «/>prcciation  of  depreciation.  Look  into  this.  Linotype, 


29  Ryerson  St.,  Brooklyn,  N.  Y 


Printed  in  U.  S.  A. 


It’s  doee  to  the  nation's  population  center  . . . 

Less  than  ten  miles  from  the  nation's 
“center  of  manufacture”. . . 

A  transportation  center  for  land  and  air  commerce  . . . 

It's  COLUMBUS,  OHIO — one  of  the  great  market  places 
of  mid-America. 

One  newspaper.  The  Columbus  Cidsen,  is  indispensable 
to  good  coverage  of  the  Columhus  market. 

Circulation  of  The  Citizen  is  up  to  82,765  weekday, 
and  100,606  Sunday.* 

Circulation  keeps  on  the  upswing  because 
The  Citizen's  good,  sound  newspaper  formula  is 
exactly  right  to  win  the  respect  and  acceptance  of  the 
city's  more  than  80,000  above-average  families. 


Th*  CHizan  means  wide  coverage  of  national 
and  world  news  (it’s  the  only  newspaper  in 
Columbus  with  United  Press  service). 

Tha  CHizan  means  alert,  thorough  coverage 
of  local  news. 

Tha  CHizan  means  good  reading.  Among  regular 
feature,  column  and  special  subject  writers  are 
Joe  Williams,  Thomas  L.  Stokes,  Robert  C. 
Ruark,  William  Phillips  Simms,  Eleanor  Roose¬ 
velt,  Mrs.  Walter  Ferguson,  Don  E.  Weaver 
and  Major  A1  Williams. 


*ABC  Publishers’  Statement,  Sept.  30,  1945 
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